



































































































































Simple Choices

Networking

Education

Technology

Choose MRA

Marketing Research Association
1344 Silas Deane Highway, Suite 306, Rocky Hill, CT 06067-0230

Phone: 860-257-4008 « Fax: 860-257-3990
http://www.mra-net.org « E-mail: email@mra-net.org

Start the Millenium off right—join MRA!
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