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ocus Group So ware 
lashes h Time it Take 

on to Crea e Reports 
b 0% o m re! 

If you hold focus groups you know how time consuming 
and difficult it is to analyze the results and prepare 
meaningful reports. 

Now Windows based ~ otusRepor·ts™ software helps 
you solve these problems and allows you to: 

• Produce time-stamped, professionally formatted 
session reports with speaker identification, and 
summarized highlights. 

• View and analyze the results of multiple sessions 
using the powerful built-in multi-document word 
processor and analysis tools. 

• Search for all comments using key words and phrases. 

• Easily group, categorize,and code verbatim comments. 

• Automatically merge highlights from multiple 
sessions to a single top-line report. 

• Capture and store audio highlights for playback 
or embedding in your report. 

• And much morel 

We're so sure that you'll be del ighted with , , 
FocusReports™ softwa re, we'll let you try it RISK FREE 
for a full60 days. If you're not satisfied we'll cheerfully 
return your money. ONLY $295.00 

11o Order alii-00 276- 594 
Bernett 

PEHSEUS 
UllOf"IIIJ COUOIIIITIII 

o us Groups n Boston~ 
Think Bernett. 

Smart Boston Location 
Located steps off Harvard University's campus at the 
junction of Cambridge and Boston, our 8500 square foot 
facility has four big suites, and two mini suites. 

Research proves that respondents prefer sites with free 
parking. We offer plenty of free and secured parking! 

Real Tim ot s- KnonrJ d e o Go 
At Bernett, moderators can leave our facility with 
detailed notes {an abridged transcript) of the session on 
floppy disk! We'll save you time and energy by preparing 
abridged transcripts with participant comments attrib
uted to the respondent and time-stamped for easy refer
ence to the FREE session video tape you'll receive. 

The Focu ~ Lab - Think bon t It 
After your groups are completed, use our FocusReportsTM 
lab to quickly prepare topline reports using FocusReports 
software. Search and retrieve all comments using cer
tain key words and come up with new insights into your 
data. A great way to update your client or boss! 

Bernett 

Research 

For more information, please call Andrew Hayes at 

617-254 -1314 (extension 333) 
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Edi10r' s nme: /\11(11)' Bursd. i a con 
sul!am wirh !he Serrice Quality Re
search dh·ision r~f Quesrar, a iWinnc

apoli . re earch firm. onnie 
Rernen cl11teider i corporate qualify 
manager with Fir 1 of merica Ban/.. 

orporation, Kalama:oo. Mich . 

A s consumer~ inc rea. ingly ee 
the banking indu try at parity. 
many banks arc finding that 

th be t way to maintain a competitive 
advantage i · b d livering lop quality 
·ervicc. These banks, likcoth 'rs rvice
oriented bu ·in . k..now that ·u t mer 

fi 

s.ati faction i e ·entia! for retaining th ir 
cu · tomer ba e and inc rea ·ing pr fit -
4tbility.lt i. ubovital t int mal,day-l -
day operation . ld ntifying r lation hips 
bel \.veen empl yee satisfaction and cus
tom r loyalty through sound methodol -
gy and slati~tical analysis helps com

pani ' .· focus on organizational prac
tice thnt dire tly affect cu~t mer loy
air '. 

To satisfy customers - int rnal or 
cxtcmal - management must under
stand four key issues: I) What their 
customers needs are: 2) \Vhy they ar 
important: .3) llm·v they impact ·us-

torner loyalty: 4) What the can do 
differently to bcltcr me 'l those needs. 

First or merica Bank Corporation 
(FO ) has been mcasurin1.1 its servin' 
quality for several years. Headquartered 
in Kalamazoo. Mich.. OA has grown 
into a super-regional bank holding com
pany \.Vith 15.000 employees, nine cor
porate division-; and _] bank..s in four 
stales (Indiana. lllinois. Michigan and 
PI rida) with mor thnn 600 bran h 
ffi ·es . 
Becau:e the affll iute banks had been 

br ught t g ther thr ugh merg r:-. and 
takeovers, the corp rate culture of each 
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bank \.Vas vastly different. In addition, 
each of the nine FOA coq1orate divi
sions had its own unique structure and 
separate quality team. 

ln 1990, FOA selected the Service 
Quality Research Division ofQuestar. a 
Minneapolis r~search firm. lo measure 
quality management practices. FOA was 
particularly interested in Que. tar's Ser
vi e Management Practices lnventory 
( 'MPJ). an empl yee-bused ~urvey de
. igned \~t ith Ron Zemke, a Minneupolis 
~ervi e quulity con. ultnnt. to assess 
management pra lice~ thm suppm1 quul
ity ervice. After FOA · ~ bank manager 
and clivi, ion heads , nw how the MPI 
oulcl help them mnnage more effec

tively. the requested that their cus
tomer ~urvcys bt.: as helpful. 

Multiple vendors 
Previously. OA had used multiple 

research vendors to perform diff ·rt.:nt 
surveys at different Limes. Th · many 
methodologies and reporting fonnats 
made it difficult to draw broader con
clusions. The company' . e perience 
with the SMPl led it to try a more 
comprehen..-:i e approach to linking 
employee and cu tomer ·mi faction. 

The corp rate management of FOA 
had three re~ear h need . It wanted t 
mea-;ure employee per eption of qual 
ity management practices, internal ·us
tomer . ati-;faction between corporate 
divisions and affiliate banh. and cu -
tomer sati~fa lion in branches at the 
point of contact. ll al-;o vvanlcd to link 
empl ye and ust mer survey results. 

On the bran h level (where bank.s are 
I cally ov-... ncd and operated}, the phi
l sophy was.. mmunity bank.s rirst." 
with an emphasis on serving the banks' 
individual communities. The onwniza
tional goal \.Vas to apply the same cus
tomer-oriented philosophy on a com
pany-v. .. ide basis. from the corporate 
divisions down to the brancht.:s. The 

May 1995 

research goal vva. to help divi ·ion and 
branch affiliate senior management pin
point areas for improvement and de
vclopaction plans. Toac omplish these 
goals, FOA needt.:d service quality re
search that would give ever~ one a com
mon mission and the same base of infor
mation from which to start. 

An integra ted effort 
FOA knew that for research to be 

effective, a research team must r cog
nize that ench organization has it. O\ n 
unique set f challenges to meet, and its 

\ n individual corpornt goal . Thu , 
service quality research mu t be tai
l red to th e a t ituati n. tru ture 
and objective. of the organizalion. 

FO began developing three sepa
rat · quality surveys in the spring of 
1993. FO started with a me Ling of 
corporate division and bank affiliate 
e ecutivcs to gather feedback on how to 
better meet their needs. dcte1mine what 
they wanted to measure, and improve 
prior surveys. This group r presented 
the true users of the surv y results, and 
the an wer wer a divers a F A 
itself. The group determined that data 
would need to be egmentecl by region. 
community and by branch. 

Getting sta rted 
To achieve true service quality. the 

entire company must em bra ' e a single
minded mi ~i n to improve quality be
l ween internal 1!roups and for custom
ers. This requires diligence and com
mitm nt fr mall lev ls fa company. 
Early employee involvement \.Vas key 
to the success of FOA ·s efforts. 

F r e ampl . at the outset, FOA 
fom1cd a project management team of a 
hand-picked group of Titics of previ
ous research -all champions of qual
ity ser icc. The team included employ
ees ranging from bank pr sidents to 
customer contact staff and branch per-

onnel. Que. tar con ultnnts helped guide 
the proce ~ . Working together. the team 
di cu eel each tep and made deci ion , 
keeping the cu tomer in mind every 
tep of the v.·ay. 

Actual end u er· of the data \J ere 
inv l vecl in the l:ILJrvey de ign, with 
Qu tnr repre entati e acting a adv i
sor. toke 'P the team faithful to proven 
research methods. This pre- urv in
formation gathering en ured that the 
survey results were on target. The out
come \.Vas a d 'cis ion to design four 
separate .Ttrve s to pinpoint the issu 
valued by both inLemal ·md ext mal 
customers, and to d L rmine how \veil 
the branches and divis.ions p ·rformed 
on each count. 

Four urvey · in three month 
To mea ure employee and cu tomer 

perception of the arne ervice dynam
ic , Que tar recommended that internal 
and e ·ternal urvey be conducted at 
roughly the arne time. The urvey 
con i ted of the MPI, internal cu -
to mer survey. mea, uring the branches' 
satisfaction wi th each oft he nine corpo
rate divisions. and two surveys to mca
surccxlcmal retail and commercial cus
tomer satisfaction of branch services. 

To develop the two e ·tcrnal , urvey · 
four retail and t\'>''O ommercia1 focu 
group were conducted to identify key 
ervice i ue-;. For the internal divi ion 

survey . . the nine corporate division 
head \Vere interviewed to detennine 
what infonnation they needed to h lp 
improve ervice quality. Que tar iden
tified I 6 common internal cu to mer 
satisfuction requirements across a11 nine 
FOA division~. universal issues. uch as 
wanting call returned and quick re-
pon e. Then, additionnl actionable ur

vey questions were developed for each 
clivi ion ba ed on pecific concern and 
hot i ·ues. p to I 0 additional ques-

continued on p. 26 
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Telephone Interviewing 

By Cord M. dall 

Editor's note: ord dall is phone 
centerassi tant manager, W ">f m Wats 

enter, Pro\'0, ta/1. 

market re earcher , we have 
the rewarding job of tracking the 
opinion o the public and pro

ional alike on everything from pizza 
topping to airline booking procedure . 

his broad range of inve tigation e -
po e u to the late t technology in 
hundred of field - technology that 
could certainly be u eful to our own 
indu try. But a review of market re-
earch firm reveal that de ~ pit th 

re earcher e po ure to new technol
ogy, we, a an indu try, are often . low 
or reluctant to adopt it. 

What technology are e slow to em
brace? A prime e ample involve. the 
ri e of CATI , yst ms, which scv raJ 
year~ ago b gan t replace paper and 
pencil urv ys. , a phone nt r assis
tant manager, I pent entire hift pho
tocopying. editing and dclivcringenor
mou tack of paper qu . tionnaircs to 

ur data entry department. What a reJ · ef 
ur ATI sy tern brought with it time

saving (and mind- aving) abilitie to 
en ure adherence to rotation and ip 
patterns , e liminate virtually all paper 

8 

work. and process data for quicker tum 
around for the client. 

' o what?' you a k. Well , uppo -
edly we are all famil.arwith the benefit 
of A TI y tern and would all agree 
that the e benet1t greatly outweigh 
tho e of paper and pencil urvey . How
ever, a tudy conducted in December 
1994 by We tern W at Center how 
that only half of 139 field ervice and 
two-third of 216 full- ervice hop 
employ a CA TI y tern to a i t in their 
telephone data collection Figure 1 ). 

Market Research <CAn> 
11$. 

Telemarketing (Scripting Software) 

II•"' • S.mple I)! lilt FIElD SERVICE •t1Q~:J• vo. 2161'1,1U. SERVICE ohopo 
'SoUfco: Tolomart<ollng !Ogollno, Mord> 1&115 

Figure 1 : Percentage of market research 
firms that have implemented CAT! ; percent
age of telemarketing industry that has imple
mented a scripting software package. 

What are the others using in thi · com· 
puter age. What they always have -

good ol' paper and pencil. 
Themarketre earchcommunity now 

find it elf at a cro road regarding the 
technology of predi tive dialing. But 
what e actl y i a predi ti e dialer? First
generation predicti e y t ms were 
heavy-dut me inframe omputer. that 
operated b wa of a host or PB s ys
tem erving dumb terminal . These pre
dictive dialer di tingu i h them elves 
fr m automat d or power dialing sys
tem · by using a pacing algorithm, which 
account for number of int rviewcrs 
and phon lines. average connect time , 
and average amount of dialing tim to 
find the next I ive re. pondent. Based on 
thes parameters. the algorithm con
trols thedialerand sets the pacing speed. 
Th system is th n fed phon numh rs 
from th sample. and dials a proportion
ally high r amount of lin s than there 
are interviewer . . After , creening out 
nonproducti e numb rs (e.g .. bu y, no 
an wer, di connect) and re cheduling 
retrie able attempt for future redial ing, 
the system orwards only liv conn cts 
to the interviewer . The e "good'' caJI 
arrive a ompanied by rele ant ample 
information on the omputer creen ju · t 
a. the waiting interviewer hears the 

continued on p. 34 
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Find out what hundr ds of esea chers already know ... 

ocu Suit i lik no other facility you've ever tried. 

• Th p rti 

thr 

• 

i un urp 

m uit 

f rth m 

din thi indu try. 

than that 

f r mp titiv bid n y urn t qu litativ r ar h pr j t. 
u'v tri d u , y u'll n v r b ti i d with an rdin ry f cility g in. 

n B l Pl za, Suit 
Bala ynwyd, PA 1 

R ' I 



di10r' .\ no!c: Doug . paulding i di 
recwr ofquamitati\'£' re\l'arch . Mar/..ct 
De\·c/opmcnt , Inc.. 111 Diego. 'aft/. 

m·id a her i din•oor t~(/m. inc\' de
,. •/opment, MD I llrtciTiCH'ing 'errices. 

lru/1 \ 'i. fa. C dtf 

n d a id f r \ me t I ph ne 
fie! \\' rk r r a r al "ilrai rht
forward \ludy. he ~tudy 

\ uld n ·i"it of_)() 15-minut · • pan
ish-lantruag intcrvie\vsamong Hi~pan

i ·s from the Lo. ng..elc"i l I wh are 
th rimary gro ·r · shopp ·r for their 
h U\ h ld and "" ho pun.: has· orange 
juice. The in ·iden ·c for the -;tu iy i\ 60 
p·r··nt." 

I y ur fi I 'iupplier giv \ y u a 
pri fr m th v r qu '"it. then it 
ma · h' timcto t get a n w ~upplier! 
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By Doug Spaulding and David Taber 

rganiLati( n 
numb ·r of additional tJU ' . tion~ a go d 
field . upplicr \hould ·on firm with you 
h ·fore quoting a price for any '>Ill ly . 

l·or IIi. pani · .... tu i ..... h \ · v r. th 
following tJUC. ti n mu"il b a. k d b 
f r"anc..,timat anb pr vid d:"What 
typ !\ample.., ur · ar ' u assuming 
with the tJLI 1tcd in id nc ?'' 

T·urthcrm< rc. f r , ' pani'lh -..,p a king 
Hispanic -;tudi \<.Hl th rqu ·:ti n i\ju-.,t 
a riti al : "Ar· y u treating nuli..,h
c nl] . aking pote tial re. p md 'Ill\ a. 
non-'lcr ·cmxl or a~ .... crecn ·d rc. p n-
1 Ill~ wh d Ill I qual if f lr . tudy par-

ticipati n'!" 
. a bri f back )r und. the ·, I i"i 

calculat ·d by di iding th total num r 
f indi idual. "i ·reencd and •ligibl I 

parti ·ipat in th ·tud int the t tal 
number f indi idual · reened, that i . 
ESI = Total number screened and eligible 

Total number screened 

re. p ndent "" uld 
ha e be n . ·re ned if he r h wa'i 

r 

. ampl ·source 
nl ike the uencralmark 'I, there arc a 

vari ·ty of accepted ~ample :our· . .., for 
conducting "random" ·u. tom rc~car ·h 
am n~ Hispuni ·s. The thr m :t di:-
tin t .., ur .., ar : a . ample that vcr 
all t 1 ph n h u~ h ld\ \\ ithin ~ giv n 

continued on p. 30 
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ust b cause it as te d·gits 
doesn't mean it's a phone nu be . 

(If you tried to find out wh re your telephone sample came from, would you b l ft mpty handed?) 

o Black o e 

Sample dev lopm nt hould not b a black box 
proce .GENE Y i forre earcherswhowantto 
know exactly wher the ten digits come from. We 
ar he company to call if you n d to know your 
ampling option and the impact each will have. 

You can count on u to provid ad tail d m hod
ological definition for v ry ampl w cr at . 

ENE Y ha no black box , ju t xplicit am-

Full rvic 

eneration. 

Economical 

ENE YS ampling y t m ha the exp ri nee 
and t chnology to h lp you hold down th high c t 
of data coll ction. ur ENE YS lus and GENE-

y ID y. t m economically purge bu in and 
non-working numb r fr m your RDD ampl o 
you don t have to pay interviewers to find them. We 
al o offer ignificant automatic volume di count 
on both a j b and an annual ba i . 

Quality 

Quality re earch b gin with a quali y ampl and 
you can oun on NE Y to b the most tati -
tically a urat availabl . Wh ther you need a 
full cu tomiz d ample for a pecific proj ct or 

you want to et up an in-hou , tand
alone y t m u ing your own comput
er , GE SY giv you th b t of 
both world . Th be t way to find out 
wha ENE Y ampling Sy tern 
can do for you i to e u in acti n. all 
today for a p r onal d mon ra ion at 
your lo ation . 

G • 565 Virginia Drive • rt Wa hington, PA 19034 • 215) 653-7100 



Focus Grou Research 

c;~~:~~~==~~:ha become one of the hotte t topic 
"~~~~ lunchroom and at cocktail partie . It 

taNtl*at4mry ne i trying to learn how to u the 
,n,"'n'M"~'"1t11ltl'l"~n"'+~enefit from the infonnation highwa 
they have heard o much about 

Recently, orne corporate e ecutive ha e been asking 
their marketing re earch provider if it' po ible to u e the 
Internet for focu group , a away to ~ e money and to a void 
traveling to ariou citie · to watch b hind the one-way 
mirror. While thi may be an emotionally app aling cone "'pt 
a it u e the hot new trend in comput r technology, it is not 
like I tor suiL in ffective fo ·us group research. H re are five 
very important r asons why: 

• One of the major reasons that the focus group is such a 
popular res arch vehicle is that it pem1it · a group of people 
who wer recruited based on common demographic , atti
tudes or product usag heha ior to talk among them ·elve in 
a controlled nvironmentabout a topic ofintere tto the client 
org· nization. The dynamic that o cur in the r om betw en 
the moderator and the participant , and among the ariou 
member of the group pro id the energy for the dis ussi n 
and the ability to under tand different iew about key areas 
of interest to marketer . 

By u:ing the lnternet, one lo e evera] key factor that 
work so well in th traditional fo u group environment. such 
as the ye-to-eye contact among the variou people in the 
room- wh'ch can be very importam to the di cu ion that 
occur - and the c ntr I o er the flow of the group whi h 
can on I y beach i eved by a trained moderator who under tand 

12 

net. 
• Another reason the In met would not pro · e effectiv 

ocu gr up i that it would be very difficult to ntrol th 
re iring of the opl . Th ualifi ,ation peo 1 in a 
focu up arc cruc ial to the entire . f the right 

articipant ar not involv d, th nit i ifficult t place 
any reden e in the information th y generate. With the 
traditional focus group, on has complete control over who is 
in the group, whereas on the Internet, a respondent could use 
an alia. and false credentials and never be disco ered. 

ffc ·ti e fo ·us group re. earch occurs b cau. e of the 
mod rater's skill at understanding where the t nor of the 
group is going and how it might be necessary to deviate from 
the discu ·ion guide in order to generate the most u eful 
informat1on for the c ient. The highly trained r 1oderator get 
much of hi · or her direction from instinct that occur becau e 
they are in the room with the participant and can feel the need 
for a change. To under tand thi phenomenon, compare the 
experience of watching the focu group live from ehind the 
one-way mirror to li tening t an audio tape or wat hing a 
tationary vide . It ju t i not the same. 

• F urth, focu group are often u ·ed tog l reactions to new 
product. , advertising ideas or promotional programs. While 
ther arc ·om excell nt video capabiliti 's available on the 
Internet, it' uncertain whether it will be p ible in the near 
tenn to how concept to participant over the et. 

• Finally, in a traditional fo u gr up environment, the 
participant are itting around a table f r appro imately two 
hour in a ontro11ed n ironment. Their job for that period 

continued on p. 46 
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Fina y! 
A state-of-the-art te ephone interviewing 

facility that specializes in 

HIS A IC a a collect·o 
MDI Interviewing Services combines: 

Hispanic 
xpertise 

• Native Spanish-speaking 
bilingual intervievvers who 
can establish rapport with 
target respondents 

• Questionnaire adaptation 
into Spanish understood by 
respondent from all national 
origin groups 

• Bilingual Hispanic project 
managers and supervisors 

• Full understanding of the 
pros and cons of various 
Hispanic telephone sample 
sources 

• Bilingual CATI programmers 

• Bilingual coders 

General Market 
Standards 

• Ability to handle large projects 
(60 stations) 

• CAT -equipped (network 
version of C 3 software) 

• Thorough understanding of 
incidence 

• Quality contro procedures 
that exceed industry standards 

• Timely and accurate 
disposition reports 

• Quick turnaround on projects 

• Remote monitoring with voice 
& computer screen 

• Competitive pricing 

Use the data collection facility that the leading general market research 
firms use when they need to subcontract Hispanic interviewing 

M D1 1101 Bay Boulevard, Suite D 
Chula Vista, CA 91911 T T Contact: David Taber@ (619) 424-4583 or 

• • • • Jose Suarez@ (619) 424-4550 
1nterv1ew1 ng serv1ces Fax : (619) 424-4501 
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E(h/or' ~ note: Ron Komokm·ich is principal, Comumer 

Pulse, Inc. 

' ' clio. this is yberspace Re -ear h. hmv an I 
help you?" 
"1/i , !hi. i, Andrea ji-om Here and !v'mr 

Research, I'd like to gel an e~tinwte on a mall f7/'(~jecr . .. 

wh·u?" 

PAPER 
OR 

PLASTIC? 
How do you want it today? 

It used to be that survey reports only came 
one way -paper, lots of it in big, bulky books. 

But PAl's changed all that. We give you 6 
digit survey samples, complex tabs, fast and 

easy on your PC. Plastic- easy as PAl. 

PAl 
CALL FOR 

DETAILS ON 
HOW TO GET 

FREE 
SOFTWARE! 

Productive Access, Incorporated 
Advanced Research Analysis Tools 

19851 Yorba Linda Blvd., Suite 203, Yorba Linda, CA 92686 
(714) 693-3110 (800) 693-3111 Fax (714) 693-8747 

14 
C1 cl No 1 0' en Read r Card 

"A mall prt~i<'( ' f . You AIIOH' , ~rhere we intercept people 
wa/Aing in a . hopping nwll and try /o gel them to doll ..J-0-
minute interriell ' just hccause they Ide us.'' 

··oh. y u mean a spaLialu~cr int ·ractive cooperative te. t. 
or I a~ we cnll it here." 

"How do you pronounce !hat?" 
" UI ! Like in -\V-I- -K." 
"Call it wha! you want, i( .\ .\till a mall pr(~jccr rome . II ere's 

the lype (~j'per.wn we H·ant to interview." 
"Hold on - do you have that information on your com

puter ere n'?" 
.. Yes, I do ." 

"Good. \Ve have a nev,r "othvar appli ali n h r that 
allov .. r ~ me to ·onnect directly to your computer in ab ut t\v 
~cconds. ou don't need to d anything e cept pre . th Fl 
key on rour k yhoard right now:· 

"Oh-oh, my screen went hlanA. ~'\- 'ail./ can now Sl'l' you 011 

my screen.' liow'd you do thai.')" 
"lt' . ea..;y. I open d \vin \V~ n my ~ere n \Vhilc w · \vcre 

fir~t talking and 'Nith our new oft ware I \Va able to pre~ . my 
- I key to display y ur calling numb r. lth n dial d through 
my m em. ent the numb r into the \\'ircless fre4ucncy 
assigned to your area code and acces~ed your computer with 
vid o. I'm fortunate that you have a c mputer that has the 
new receiver built into it for this type of communication. f. 
that rnputer ne\v'.''' 

"Well. ye it i . butllw I no idea . .. ... 
.. lo~t p pic d n 't knmv about the new· technologic . . W 

try to ~tay abr ·ast of all the rapid change..; hut it's e en 
difficult for us. \Vait until you ..;ee the new version of your 
machine next y ·ar. It 'II be really cool. But getting ba k t the 
projcct.l will pull your sp ·cs from your omputer to mine but 
I need t 1-..n \\"the line~ [can pull. Look at the left side of your 
m nit rand tell me the last line that has a red light I it. Do you 
see thntT' 

.. Ye.\. I '' 'mulered what tho.\'l' lirrlc lights We're on my 
moniwr. The las! red lig/11 is 0111illc number 23 ." 

·· 1ood. r lim my face out of the \v. y into the om r of 
your scr en and pull downy ur inf from line l thr ugh line 
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2 .. By the \vay. do you have th duple ·creenT' 
"What's tha()" 

nev.·· monitor that divide~ the ~cr~cn in l\VO and com
presses the type ·o that you get more inf rmation per~ r en. 
Ju t pu h the compre ~ k.ey on your keyb ard and it will 
change it elf if you have that f ature.'' 

"Neat.' I now hare your ima~-:e on the right shh• r~j'my screen 
and all my 1ex1 on/he leji side. That's really somerhing." 

·· kay, r. ee that you v.·ant t nduct aS I \Vith f male · 
\.,..h are primary gro ery h pper bet\veen th age · f 21-54 
and \Vh have u ed Bubble lean in the pa ·t three months. 

ou don't have an incidence but I can give you that in a 
moment. The interview i~ _o minu tes long. Y u have thr 
age group, with 2- percent in ell A. 50 percent in ell Band 
25 per ent inC II . Unfortunate! , you want to do this on 
paper. Did ou know that almo~t 95 p ·rcent of our f 
intervie\J are don n comput r:? 

"Really? I didn't knmr that . / always rlwught Ilwt leclmol
ogy would affect how research lwmld he done hut I really 
/wren' tread much in the Ira de journals or artended any oft he 
Markeling Research ssociarion's eminar 011 emerging 
technologies. El'eJ')' tirne I a k my hos ahou/ going to one of 
those cm~ferences, he ay !hat techno/og_v ( 'WI' I replace 
people power. I heli 1·ed him hwl can ee wlu.>re I could lw1·e 
heen more educar d !Jy a! least art ending ome conferenas 
to see 1j changes were happening that could improre lhe 
research procec sand the quality ofdala rita! we co/leer.'' 

"'Well. it's unfortunate that your b felt that v.,.ay. In the 
past three year there ha e been orne maj r improvement , 

pearh aded by intlu try visi narics who hav devel lp d 
inr rn ~ tive data c llection pr e ' ')CS that ~uc quite impres
jve. l'll nd you a CD-ROM that 1 got Ia. t y ar at an MR 
onl'erence that demonstrates many of these improvem nt . 

Getting hack to your project, are there any other qualifi r·T· 
"No, thar' s if ." 
.. kay, let me test the interview length fir t for accura . 

Do you have the interview in a fil n your computer?" 
··res. I do lmt I can't show it w you until we fini It 

estimating and schedulin~ . lien! ecuriry. you knoH '. " 
''That's oka . I don't need to :ee the interview it elf. I \viii 

access your file from h ·r ·md us my " ompute ength" 
software to verify the 20 minute . To prevent me from eeing 
the te t,ju t pu h your F ... key. type in the file name. and then 
pu. h enter. The te t i now in a an only mode and ann t b 
copi d anyv.·here by an one. 1 that okay withy u? Y u'll 
have to tru t me on thi ne. 

" 1/rigltr , J'1·e done llw! . Wluanow ?" 
'"My oftware ha already read your llle and e. timates that 

the intervievt' will not be _o minute ' . It will b c actly 0.5 
minute , on average, adju ted for your ag groups. h 
younger re pondent will complete this in 22 minute: and th 
older re ·p ndent in 34 minute:. Based on your qu ta . the 
n t average will b 0. minutes." 

"Bill my client says it's _o minutes." 
"I und r tand, but wouldn' t y u rath r have the e act 

length mputed now so that you \Von 't have pr blem. \vhen 
y u . tart d·ua ollection?" 

"I musl do what my client says, regardless of the after-
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shock, so just pleas£' e timate the project a/ 20 minute . " 
"Okay, but I'll be alling y u for n new bid after the fir t 

day.'' 
"That's okay. 8111/ can onl_v awhori: e additional money 1/ 

_vou can a/?.w/utel_v prore lo me thai the inten·iew is longer 
than 20 mhwtes." 

"Pr ving it will beea y. We aut matically r c rd time tart 
and end time with a device thnt i part of the Interviewing 
table . I an 't t II y u a tly wh t it i in e we h pe t 
market thi. devi e to the indu try oon. In ur te t run , we 
were ab olutel rre t in 500 out of 50 int rview . The 
interview it elf will be encoded with th e a t length of time 
' O that you can can the c de into your tabulation packnge, 
a · uming, f ur e, that ou have the right tabulation 
package. At the end of the project, we have ma ter file that 
tells u thee act length of inter iew by ea h p r n by age 
and gender or nn other d mograpbic riteria that you may 
find important." 

"Please . I'm gelling inforrnation (H'erload . Lei's jusJ!alk 
money now and technology later. I real! · do need to gel up
to-dale so maybt' }1'£' can han> a conrer a/ion hiler in !he 
week. For now. ( 'a/1 you ,he me an estimale." 

..Okay, since you don ' t have in ~ id n e.l'll need to access 
our database and check for usage of Bubble Clean. It will take 
about five seconds. While it's crunching, I want to I t you 
know that our database search is set to only look at usage 
within a fivc-mi lc radius of ourS IC cent ·r. Here it is. sage 
in the age groups you arc looking at is 1 .2 per ~ ent. It' · a good 
thing you called us here at Cyber. pace Re earch ~ inc I also 
checked our competitor's S IC center with the same fi e
mile radius parameter and their in ~ idence i · only .7 percent. 
Additionally. most of th 'ir usalT · is in the older age group 
\vhich you have limited to 25 percent of the total 50 inter
views. , their net incidence would com out to b about 4.7 
percent. The ag di ·p rsion in our trading zone isjusl right so 
that ur e timared net incidence will stay at 1 R.~ p rc nt." 

" Tita! ' s intere, ling hw is ir rorrel'() nd how did you knoH' 
!Ita! it i, only 50 inler\·iews? /never told you 1har and i( s not 

011 my SCtl>ell . 

.. asy , when (pulled the til down , [ hecked for hidden 
.., reen changes. In I ine 20 of your specs , you had typed 50 
interview · but ba k pa ed o er it t delete the number of 
interview ·. You then typed 100 int r ie\'-''S but al o back
·pac d ver that. I um1i e that your client ha. not d ided on 
the ab olute numb r of inter iew ~ yet r the number of citie . 
1' I I gi e ou an e timate lor the 50 but bear in mind that if you 

hange that to le than 50, the estimate will have to be 
increa ed . o that our briefing and etup co t are fu1ly 
covered. Of course. if you want to complete more than 50 
there will not be a ~o ' t adju ' tmenl a · 1 ng a in idence and 
1 n rth hold Lruc." 

''That's scary! You ha,•e all !his i11{orma1ion at your 
fingertips that quicklywul!o thar le~ ·el ofprecisiun? How'd 
you get all/hat it({ormalion stored and accessible ?" 

"I'd really like to tell you that but I can't. Trad ' ecr t , you 
know." 

''Too had. hut lundersrand. /( s 1101 easy keeping competi

ti\'l: inj(Jrmationsecre/anymore.ltju ti n' rlikelhel9RO . 'o 

continued on p. 92 
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"Pizza in Our Time" 
and other lifestyle 
trends 

"The Age of Autonomy."" he Glo
ba1 Vi1lage," and "Revenge of the 
Brand ·· are just a few of the IS lifestyle 
and marketing trend that will ·hape the 
future,ac ordingtoRoper tarch World
wide. Mamaroneck, N.Y. 

The trend indicate that American 
are finding new way to olve old prob
lem . For e ample, re ent be t- eller 
li ts and chur h-attendan e poll are 
cviden c that, in th ir . carch for mean
ing. people are increa -ing:ly pur uing 
more individuali tic path to piritual-

OBJECTIVE: 

ity. 
And some seemingly contradictory 

trend.· seem to be de loping at the 
same tim . or example. ther appears 
to be a renewed sen ·e of self-reliance. a 
rever:al of a trend to·ward dependence 
on government or bu · i ness to solve pr -
!ems. Yet at the same time. more com
munal effort are taking hold to erve 
collective self-interest , a. evidenced 
in neighborhood crime watche . 

The trend are de ribed in a pecial 
10-yearanniver aryedition of The Pub
lic Pulse, the finn' month1y report on 
·'what merican are thinking, doing, 
and buying.'' The trends. de cribed in 
··under tanding The Year Ahend: Fif-

Jlcnw:)e tbe Slf11'l!J' r dou'tlet it mmW,W! you). 
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SSI SOLUTION: 
Dr. Andre\\' KL1ll e~ khief ~ra rbllcbn .tt emplo~ ee-O\\ ned It ponse 

Anacy is Corporation in PrinLelt n. ·e\\ .kr-eyl- "\X'orking '' irh 

traJitional RDD s.tmrle \\ hen you .tre seeking 'lm\ indt!ence' ropu

btion~ G tn he rru.,lrJting anJ t'Apeml\ t' . B~ w.ing ~Ur\ ey Sampling\ 

Targd ed S~tmple~ in ronjunLLion wiLb r r:.~d i r i on.d ROO ~:.~ mpli ng 

:trproarhe . '' e no1 only m.tkt· thing.' .tsk r 
for our inh:'rYiewers. btu also relain our 

ahililj to gem:r:.t le full: projtrtahlt· 

e ... L im:l lt'~ I( r diffil1. tlt 1o re:.tdl popu 

Lni on~ . Targded :-.ample ... lei u ... cut 

turnaround tune .'itt h~t.anlially. 11 tat 

let~ u-, hid on :md \\'in joh \\ t' could 

no! ! tlll'f\\ isr gd - ;mel makrs for wry 

happy d i ·nh_·· 

';til ~~I for ~ampling solution.., a! 
t205l2'l'1--t20( J, 

Crrcl No. 1 C4 on A ader Card 

urvey 
ampling, 

Inc:" 
f'arl 11er:; ll'ith s t ll"l'l'l ' 

r('s~ ·lln her., s r11c <' I rJ--

teen umbers Y u e d T Kn w," are 
ba ·ed on the firm' e ten ive Roper 
Report. databa e, which include in
p rs n interview. with 2,000 people 
nationwide, ten time a year. The data
ba e originated in 1973. 

Brief description of the 15 trend . 
e cerpted from The Public Pulse, fol
lm : 

The Age of Autonomy: Who' olv
ing the big problem ? Fifty-three per
cent ay individual American . New 
technologie . from fa machine to car 
phone t omput r chat board are 
making it ea ier to be If-reliant. Par
ems are joining gra -root mov mcnt 
t arre t the decline in edu at ion. Call it 
the elf- erve . ociety - a in ''I'll do it 
m .. self." Or call it the YOYO effect
as in ''You're on your own." 

The lohal Village: Eight · n percent 
f allege-educated people in th hemi

sphere mad an international call in past 
month. echnology is making a reality 
of Marshnl McLuhan 's vi . ion of the 
global vi I! age, parti ularly among the 
young and the educated. the vanguard 
of the emerging global middle cln . 
The c ncept oft he global citizen, a term 
that ha been re erved to globetrotting 
diplomats, corp rate e e utive . n vel 
ists. and athlete • i mo ing down into 
the middle cln ". 

PC Nati n: F rty-three per em of 
middl - lass American hnve u ed a 
per anal computer in the pa t year. Per
~onal omputers aren't ju ~ t for people 
on the fast track. s they've become 
more familiar with computers. Ameri
cuns ha begun to usc th m for a v .. ·idcr 
range of tasks. 

Re enge of the Brand ·: F wer (-13 
points) think pri ate-lab I gro ~eri . are 
less c pensive (compared to the num
ber in 1989). With national brand clo -
ingstore brands· price advantage, while 
·tore bmnd cl e the quality gap, the 
t\:v . id s' points of difference have 
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narrowed. incc national brands and 
store brands ar' b 'ing looked on in
creasingly as e4ual in value. both arc 
going to h under pr ssur t mnintain 
value \:vhile doing thing. from inno
vating to brand-building adverti'ling 
that mnintain n um r · intere t. Th 
batt! . then. app :u. to t e h th over 
price and marketin u. 

\ ork vs. Home : Fifty percent f 
women want to stay home. but many 
\Vho \vant to can't aff rd t d it. The 
p r entage of w m n \Vh say they 
\ ould prefer to ·tay home to care for 
th irfamilie ha b en ri ... ing again after 
falling from the '70'1 thr ugh mid-'80'i. 
but fewer \V men think th ' can do it: 
44 per ent h:vom n who would like t 
tay h me don't /P t th y will b able 

t d in the near future, up per ·ent-
age p int ' from I 99 I. 

Creature om fort~: i ty-e ight p ·r
ent ~ay 'ita ing in luxury hot ·Is is seen 

a · tatu · "> mbol by mericans. he 
ne ( tat us ,ymbol.) American. aspire 

1 d n 't inv I .. p Jwer or pr ·sti so 
much a p "r ·onal comfort. Roper tarch 
report~ that the top four status symbols 
Americans \vould p ·rsonally lik to hav 

or d ure "having a va ' ali n home:· 
·•staying in Ju ury h t I.:· "traveling 
abroud frequently f r plea'iure:· and 
"eating ate · en~iv restaurants ... Rela
tively f \V WOUld lik to "Jive in an 
e ' lusiv neighborhood:· "ldlOV.l p ·oplc 
w· ho arc prom i ncn tor famous," or ''have 
a p "'iti n of p \~·er in government." 

Pi77u In Our Time: Fihy-nine per
nt r Ill ri an. ar brin1!inu home 

take-out r od to .-ave time, cut stress. 
Th re i'i likely to be continued opportu
nity to increase the variety of take-out 
available to consumer: in food~ and 
channels of distribution. 

Intimate Affair: Americans are par
ing bad. th ·number of friends th y s . 
There seem to be fC\\1Cr .. party animals" 
than there were in the· Os. The de line 
appears to b another manife. tati n f 
how the stresses of the economy have 
changed lif . tyles. Th Baby B m 
(nm: aged 31-4Y year. ll) i'l w II into 
its fumily year .. With time at a pr -
mium. it's not a. ea. y t k pup with 
lot. ofpe pie. People may n t b ~e ing 
as many fri nd. a. they\ ere a fe\\1 years 
ago. but friend. hip has not lo~t ib value. 

n rnti n '?: Only 3 p rcent r the 

6 million mcricuns I -~9 say they 
arc mcmb ·rs of _ieneration . Tlte Puh

lic Pulse laments that many marketers 
and advertis r. "backed ff in nru 
'>i n and fnl'ilration when the group 
defied easy st r oty1 ing. nd that's t o 
bad for mnrketer . For hile toda 's 
und r-thit1ysomething. may Ia k th 
·asily-graspcd gcnerationul id ntity a~
:ociatcd with the Huby Boom, they are 
uoing to be an in reasingly p werful 
force in the marketplace ... 

Good Canna: Fifty-two percent say 
U.S. car · ar qual to or bdtcr than 
imp rt. in ven:lll cost of wnership. 
The hift is particularly imp rtant l c-

o t ha b n ri~ing in relativ · 
imp rtan as a pur ha ·e on. idcration. 

Th New eneral tore: Discount 
st res rank among top thrc · channels 
f r 17 of 19 pr ducts. No. th' problem 
isn't that pcopl' don 'tlike to shop. lt's 
that th 'Y don't have as much time to 
shop. and don't feel like they have us 
much money as thev used to. hat com
binati n has added up to a winning 
formula fordi.-count stores, vvhich have 
b come America's '·J'\e\v 1 neral 

continued on p. 38 
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If you buy random digit samples, our s s 
standard price of a nickel a number can 
really add up to big savings. Like 37% to 
68% over your current sampling supplier. · 
The best part is there's no sacrifice of 
quality or service. Ask around. We even 

remember little niceties. Like a 100% 
guarantee. Professional advice. 24 hour 
service. An aggressive discount policy. 
Free record cod1ng and sampling reports. 
No contracts to sign. Even an 800 number. 
Call STS now at 1-800-944-4-STS. 
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Dean R . • chulfz. vic· pr~sid~nt or 
the lVirthlin Group. \viii head the 
company's new Salt Lak~ City ollicc. 

lllf'omuaion RcsolfJH'S Inc., Chicago, 
has appointed Timujhy Rowles to the 
ne\v po~ition of president. IRI ·uro
pean lnf rmation. ervice~. lie will he 
bas d in the company·~ UK office. 

ric Ho ·k ·tra hus been named to the 
new po~ilion of computer '>y~tem~ co

rdinator at Barnes Re.H>arclt. Inc .. 
rand Rapids. Mich.ln addition. Brian 

Hawley has joined the firm a~ night 
1-.up rvisor of th phon r om. 

Kat Haker has joined NFO Ne-

• Focus Group Moderating and 
Reporting SeNices 

• Simultaneous Translation 

• In-depth Individual Interviews 

• Quantitative Studies 

• Computer Tabulations 

warch. lnc.. reemvich, onn .. as vice 
pn:sident. human resources. 

Rebecca Cradolph . Renatu 

Linsangan and J •nni~ ·r Mitchell have 
j in d th multi -cu ltu ra l resear ·h team 

• Instrument Translation 
into Familiar, Readily 
Understandable Language 

• Careful and Insightful 
Analysis and Interpretation 

• Highly Experienced 
Research Staff 

Transcultural Consultants 
Contact: Andrew Erlich, Ph .D. 

Phone (818) 226-1333 FAX: (818) 226-1338 

22 C r ei~ No. • 06 orr R~ cer Ca·d 

of Hi.,pwtic c · sian lvfarA.eting om
munication Ne.\carch. Inc .. Belmont. 
Calif. 

The National De('(mlling Products 

Association ( DPA) has named David 

Wei director of industry research.Don 
Boettcher has b ·en named to the newly 
created position of DPA · · director of 
mar~eting resear ·h. ' hristoph r C. 
Jester ha~ joined the organization as 
market r ·search analyst. 

RoeUcher .Jester 

Robin Goodman ha~ hccn promoted 
narionul field manag r at Dcd\inn 

Ana/ysl. lnc.. rlington. Te..;:a'\. In addi 
tion. F licia Roger ha~ b n promot d 
to ~eniur account executive. 

ngi~ bell ha:-.joincd Dm·is A1ar"-l'l 
Research , nrice.,, Inc.. a laha~a~. 

Calif.. a'\ d irecturof the phone n. om and 
field departm ·nt. 

Michael Rrerelun has been promoted 
to . cni lr vice pn:~id~nt and director of 

continued on p. 45 
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Irwin Re arch 'ervice , Inc. ha~ 

moved ton w office · in the Sun Bank 
Building, 9250 B• ymeadow · Rd.. te. 
350. Jack~ nvHle. Fla .. 32256. Ph ne 
Y04-731 - I I L fa 904-731 - 12-5. 

Z AR World\\-'idc Adverti ing, a 
full -~ervice adverti ing company ba ed 
in Moscm . Ru '- ia. ha · open clan orfice 
in Ne\\r Y rk to ~erv c mpanie \:vi hing 
to use its market research divi . i n l find 

ut m r ab ut the Ru · ian market. For 
more inf nw ti n onta l lmira 
Mukami,TZARAmeri a.c/oReminick, 
Aarons o .. 6~5 Third Ave .. 19th llr., 
Ne\v York, N.Y., 10017-4037. Phone 
2 12-697-6900. ex. 208, fa · 212-490-
14 1_. 

Jagorda Intervi ""'in rvic ha. 
1 ened inte1 iewing fa ihtie m Plaza 

Bonita hopping enter in an Dieg . F r 
more infom1a1ion. nil Jerry Jagorda at 
6 19-57.-03. 0. 

AIM Rc ·ear-ch. El Paso. Te ·n . . has 
expanded itsdntacollection . er ice t _g 
telephon lin with 20 CRT ·tat ion. for 
c mputer-aLsi tedinterviewing.AlMal ·o 
ha'> CL cnpnbilitie . . For more inf nnn
tion. call Linda Adams nt Y 15-5\J 1-4777. 

J. Ro-s Asso ·iate , In .. ha mo eel to 
201 S.'W. Pmt St. Lucie Blvd .. Ste. J<Ht 
Port St. ucie. Fla., 34984. Phone 407-
. 40-399 . fax 407-340-5g 3. 

The Wirthlin Group has 1 ened an 
offi eat 4766 Hol laday Rlvd .. 'air ake 
City. Jtah. 4 117. Phone XOI -272-9349, 
fa 0 1-272-9499. 

' ladtas., Arlington. Va .. has signed a 
corporate license agreement to provid 
lifestyles gmentation data for then ws
pap r division of Th iannelt 'o., In . 
The agrc mcnt will allow lannett'~ ~I 

local daily newspap rs to use 'larita~' 
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PRlZM life ty le data for tnrgered tn<lr

keting in circulation and sale;;. 

' immons Market Re ·arch Hureau, 
In · .. ha. signed a multi -year contract 
with D'Arc Masiu. B nton & 8 \VIe. , 
In ., f r its Study of Ameri an Reader
ship and Study of Media and Mar et . 

Information Re ource , Inc .. Chi-
ago. has c nc luded it previ u ly an

n un ed trategic alliance with M MRB 
lnt rnational, a . ypru -bn ed re ·ear h 
fim1, in luding an option for IRI to ac
quire a minority interest in M ~MRB. 

DetaiJ · of the transaction were not di -
closed. In oth r IRJ news. r suits from the 
I 995 Survey of Scanner Data ·ers by 
Prevision Corp. (fonnerly condu ted by 
Mer er Managemem Consulting) how 
that IRJ · Info 'can produ t wa. rated# J 
in Jient sati. faction r r the . eventh y ar 
in a row. lnfoS an re eived an ov rai l 
rating of .. 8 (5 = high satisfaction. I = 
10\v satisfaction) -.: hile Nielsen's 

Equil'a Inc. and ' IEMEX- \VEFA 
have reached an agr·emcnl which will 
bring site selection and trade ar a analy
sis tools to Me ico. The agreement ex
pands ·t long-slandina relationship be
tween E4uifax's National Decision Sys
tems. of San Di ·go, and The \VEFA 
Group. a economic forecastine firm. 

Maplnfo Corp.,aTroy. . Y .. makerof 
desktop mapping software, has d ·vclopcd 
an exclusive mapping tmd muting applica
tion for Houston-hct ·cd Browninu Ferris 
Induslries (B ). BR. a large comm 'I'Cial 
mxl t~sidcntial "',..~L"it • hauJcr, is using MaplnJo 
to optimize tmck usage :md improve pro
ductivity. 

Simulation Rescarch,lnc., Mmictta, 1a .• 
h<t"i ac4uired all riuhts to Visionary. hopper. 
the virtual reality-b·c·cd m~rrketing n::scarch 
toolthatsimulateslh shoppinge pcrien ·c. 
Simulation R ·scarchw~t-.fotmcdb Stephen 
Nc-edcl ~md Kirby Donnel ly. the . ·eniorm~m
agemcnt te~m1 thaL brou!!ht Visionary Shop
per to market in 1993. 

When You're oncerned Abo t Qua ·ty 
Performance and our Bottom Line 

all The Telephone Re earch Profe ional 

• 'ompl te CRT S rvi ~e • Full upp rt rvices: Questionnaire 
• Lea t-Co t Call R uting Assistance, ample De clopment, 

lien l OtT- ite Moni toring oding, Data Pnx:essing 

• Consumer, Executi ve, IndustriaL -inancial. edica l 

Tlte standard r~f quality in telephone research 

2 5-969-8500 
eil Bl fe ld 

Pr ·sidcnt 
1916 Welsh Road 

Philadelphia, PA 19115 
Michael eldnan 

Executive V .P. 
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w·ndows program 
simplifies working 
with map 

Ov rPiay Data Company, Lex ington, 
Ky .. has launched a nC\V vVindmvs pro
gram called EasyStreet. to give advertis
ing and marketing protessionab .. easy ac
cess to maps und demograph.i inf)rma
tion . With on-screen maps. Ea yStreet 
users um outline a market area and gen
erate a report oft he area's demographics. 
Th · prooram also allows users to lind 
households matching a demographic pro
lilc d ~fined by the user. On-screen maps 
provide an int -ractivc de"lk.top to "lelect a 

'iitc lor a nev.' stor or the area ar und an 
isting ne. Outlining an area on the 

map ·cr n with th mouse define the 
study area. The study area an be <.my 
radiu around a bu ine ' location or a 
polyg n bounded by higtl\vay r natural 
features. Arter establishing the study area. 
th " pr gram 1 tri ve ·and display all the 
demographic data r r the "tlld y area in
cluding: population. rae·. age, income. as 
\Veil as other demographic variables. 
Easy. ' trect accesses 17. variables and 
more than 6~0M B of data from the 1990 
census . Th program provide: 16 stan
dard repo1ts w1d chans. as Vl II a'i maps of 
the study area. to capture the results of a 

OBJECTIVE: 

24 

A smnple production .~r.;;tem .. . simple ami jheflll~l ' ... 
ji1r mtyu11e on staff to drmc sample mty tinu>. any day. 

551 SOLUT 0, : 
Bru c lcClcary t\ 'icl' Prl·~ident ul H llomy Rc carch, In . 
in \X"in:-.tCin-"i:lll'm. \lorth C~1rnlinal - "l'nlike other ' }stenb 

'1\'l"\ l' tried . .'>un q "amplim(.~ 1 m-liJll' ~amp l ing ~y:-.rem, 

S~'/- 'o,\ . lf' . let' you .... er up ,., pee:- in minute' \\ ith a ' imple 

point-:mJ-d icJ.. . ,'o,unple h prutlut:ed fru tll a tl.ttab.tse 1h.n. 
trul} up-cu-dare .tnd pru1 ide- .., a ' :1rkt ~ of 

ach ~lllU~t'' dUL iu..,t arc-n 't po..,..,Jhle 1\ irh 

t~pictl PC-h~t,eu ' Y"lel1b- :-uch ~b 

al tlnlll :Hil ded u plict tion. oplH m.d 
numhet prutt'ct ion. hu .., tnt' ........ numhe1 

n:'llH n·.tl. :~nJ .... unple :-Ll'eening." 

't ou too t 'Jil ~.un ,·o,l ..,J\ ing:- .tnd 

mill L' ll lt'IK l ' with \\/ \\.1/J . C:tll :"-~.'>] 

·<tf ':tmphn~ o..ulttti<lll' .11 t 10.' t2~'1--t 2JtO 

C rcle No. · OB on Reaoer ca·d 

urvey 
Sampling, 
lnc. 

} 'Or/ 1/i'l'\ 11 11/> \l l rt C l 

1"(' \C'r l rtltt'rl ,.,,, t ' I 'J- -

m. rk.et analy. is. asy treet's dem -
grnphic dura is nvuiluble for cu:wm re
p rt'\ forE el. tu J 23. dB a e. Pam
do · and Access users. Free dernon~tra

tion di"k.~ ar a ailabl by calling 00-
6~0 -5277. 

Windows v rsion of data 
exploration software 
fromBMDP 

BMDP tatistical Soft\varc, Inc. is 
now shipping a \Vindow: version of its 
data vi.-ualization and exploration pro
gram, BMDP/DJAMOND. he sofL
\varc helps users explore complc rela
tionships in multivariate dat ·t. Origi
nally developed for the OS/2 and U T 

platfom1s. BMDP/DIAMO D for\Vin
d w Rei a~ l has been r designed to 
take advantage of Window:' function
ality and en e of u. e. 

By viewing und manipulating data 
through BMDP/DlAMON IY . inci . iv 
graph and plot.. users cun gain insight 
into relationship. among variable. in 
any data et. The program pr vide~ mnny 
dntn repre ·entation ·, including u con· 
cise gl bal view. variou multi -dimen
·ional pi t <--D. 3-D, 4-D, and higher) 
and sorted table. of univariate and bi -

MRA conference s ated 
for June 7-9 

The ~v1arketing Research As:ociation 
will hold its 37th annual conference, 
··Transformation 200 I: Fast Forward" 
from J unc 7-9 at the LoC\\'S Sm1ta Monica 
Beach I loki, anta Monica. Calif. TI1e 
program focuses on th future direc 
tion of the murkcting research indus-

continued on p. 37 
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Focus Vision·· Network brings 
your customers into your office, 
ready to talk. 
How it ork : 
• Focu:VL'ion etwork provide · video 

transmi . ion of live nationwide focus 
group .. 

• "Attend'' your nation\~ide group from 
your office or convenient FocusVi:ion 
Viewing C nt r. 

• .\'lore key per. onnel can particip·Lte, \vhile 
saving trav 1 tim , inconveni nee, and cost 

• Turnkey End-To-End en·ice, with a 
Foett Vi. ion Facilitator at the client site n 'ure 
the quality and comfort of every project 

• Highest quality picture and und with state-of-the-art CLI equipm nt and 
AT&T network . y. tems. 

• Two zoom lens cameras ar controlled from eli nt location· \\ .. hat you want to se . 

• Communicat with your mod rator and behind-th -mirror colleagltc. at any time. 
Conduct two-way video debri fings. 

Focu Facility etwork: ANNOUNCING FOCUSVISION WORLDWIDE. COMING SOON ... LONDON, PARIS, 
FRANKFURT AND MORE. CALL FOR MORE INFORMATION. 

Atlanta-Fieldwork, Inc. 
Atlanta-Quick Test Opinion C ·ntcr 
Ho ton- Fi ld\vork, Jnc. 
Chi ago 'uburban~ 'mith R s arch 
Chicago uburban-QuaHty Control1 d S rvic s 
Chicago Downtown-Adler-\~lein r Re arch, Inc. 
Chicago Downt<mrn-Smith Research 
Cincim1ati-The Answer 1roup 
Columhusl OH-QuaJity ControlJed ervices 
Dallas-Quality Controll d S rvic s 
D nv r-Information R s arch, Inc. 
Hou 'ton-Quality Controlled Services 
Kansas City-Quality Controlled ervice 
Lo A ng 1 , -Trotta As. odate, 

Los Ang 1 s Suhurhan-Trotta As. odatc. Irvine, CA 
Minn apoJL -Orman Guidanc J~esearch 
Nashville-Quality Controlled Services 
New ork City-Murray Hill C nter 
PhiladeJphia-PhiJadelphia Focu , 
Pho nix- Fi Jdwork, Jnc. 
Raleigh- L&E R search 
San FrancL o-Eck r & As odat 
Seattle-Gilmore Re earch Group 
St. Louis-Quality Controlled Service 
T'm1pa-Suburban As ·ociates 
Wa~hington D.C.-Hou:e Market Research, Inc. 
~~ tchest r, 'Y-Fi Jdwork, Jnc. 

1266 East Main Street • Stamford, Connecticut 06902 (203) 961-1715 • FAX (203) 961-0193 
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ntroducing ... 

A 
Brand New 

Focus Group 
Facility ... 

Designed 
Just For You. 
ioux alls' Premier 

Facility Offers: 

• Convenient Location 
• parate Entran e 

for Parti ipan ts 
• Tw< -Tier Viewing 

Ro01n 
• Prof ssional Audio 

y ~ tem 

• R ar Proj ction ere n 
• Floor-to- ciling 

• 

• 

ruiting 

rvi 

s 

Phoenix Sy tern , Inc. 
2701 So. Minne ota Ave. 
Sioux Fall , SO 57105 

(605) 339-3221 
oll r 1- 00-657-43 
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irst in service 
continued from p. 7 

tions were de el ped f rea h divisi n. 
This resulted in nine different ·urveys. 
ea h highly f used yet all wing f r 
int rnal benchmarking a ro .". mmon 
questions. The . urvey nl o nil owed the 
data to be ->egmented by management 
and non-munag ment re. pondent.s. The 
SMPI wa. :.tdminist red at the . nme 
time. o h ·Jp clarify quantitative data 
and ·apturc nc\v issues. all the surveys 
\Vcre designed to include open-ended 
comments. 

Managing logistics 
One of the biggest challenges of the 

proj~ct was managing the logistics of 
~ampling and survey uistribution. First 
of Am~rica Bank orporation's com
pi structur ~ombined diver:~ man
agement styles on the corporaL· l cv~l 

and div~rsc market s~gmentation with 
branches that cu t across urban, subur
ban and rural communities. It was es
sentia l to keep the samples ranuom, 
while meeting the sp~cific s ·gmenta
ti n n ed of each corporate uivision 
and bran h affiliate. ToeiTectivcl link 
re ulls rr m all r ur ~urvey~. it wa~ 
nece nry that emr 1 y e , ans\.vering the 
SMPI b drawn from the same bran he~ 
from which customer~ \.,.·e re being 
sampled. 

Jn pre iou-; re. earch conducted by 
FOA. e temal bank survey r ·suits were 
not identified by branch. and there\ as 
no way TO tell if the re. ponclent \Va"i a 
frequent bran h cu. tomer. In adui ti on. 
prior internal cu~tomer -:urv )""i had ad
eire!\. eel only two of the nine corporate 
division . . The primary goal of the new 
urv y methodology wa~ to en~ur that 

results were segmented lor the branch 
ffi e and all urv y · relle t a comm n 

snapsh t in time . 
Ba~ed on the pr ~ect mnnag m nt 

t am 's recommendation, the cu. tomer 
survey method logy u ·ed wn. a c mbi 
nation o mail and ph ne intervie\\1 ·. 
The rerai I ustomer ati fa tion survey 
wn , mailed to 77,600 current n.:tail us
tomcrs. Bank presidents were giv n a 
choice of receiving the data randomly 
by lo ati nor 1 eci fically by region or 
community. Survey. for the retni I cu.
tomers \\'e re mailed with a one-d liar 
incentive. At 41 percent. the re.spon"e 
rute was significantly higher than the 
indu~try uverag of ~ 0 per enr for a 
mail di . tribution. 

The commercial customer satisfac
ti n urvey was implcmcnteu through 
ph ne interview. with 1.729 commer

ial u t mer. acr .. 20 affiliate ban b. 
Both the SMPl and the internal cus

t mer survey were administ red in the 
third quarter f 1Y93. The employee 
~ nmples \vere rnpiled. culling aero~~ 
orporat hiernrchy, function-;. job de

-.cription~. tc . Be nu ethe urvey were 
de~igned to focus on i .. ue imp rtant to 
employees· a hi I ity to provide e cellent 
service to customer:. the ~urvey recipi -

nts were eager to give feeclbn ~ k . The 
internal customer surveys \·vere distrib
uted through inter-company m:1il. The 
... MPT wa.· administered by pulling v
ery fifth pcrsonn I file and inviting the 
employ ·c to receive face -to-face in 
struction and complete the su rvey in 
person. This resulted in response rates 
for both surveys ranging from 92 pcr-
ent to 100 percent from the divisions, 

and ensured a cross .-ection of cmploy
~es. 

A sati sfaction gap analysi . · and a key 
uriver analysis were used to identify 
key issues for ·mployees, internal cus
tomers and branch customers, provid
ing ~atisfa ti n rating: in graphic form. 
This helpeu First of America focus on 
th most salient i.-sues. summarizing 
the information for a cl~ar understand
inu of when.~ to allocate resourc s for 
fastest improvements. 

The MPJ anu the custom ·r surv ys 
were dcsigneu to facilitate the use of 
path analysi . , a stati stical technique for 
integrating result · acr ss diff ·rent types 
of survey~. The results \ ere then com
pared by location and by bran ·h to cor
relate u tomer satisfaction with em
ployee feedback t n various manage
ment practices. 

During proj "Ct development, the 
proje t manag ment team hau deter
mined how the r ports should look anu 
what th y shou ld show. This enabled 
thedntn to be compiled quickly one the 
fielding was com pi tetl. 

Training e ion 
A "train th~ trainer" approach was 

useu toe ·peditc dissemination and un
d r~tandingofthe rep rts. Training ses
. ion. wer held f r EO ·, quality~ r
vi e co r linator and one team l ader 
from each divisi n nnd bank. Thi 
method n~ured thnt the proces ~ \Vns 
tied direct! to senior management. Dur
ing the. e se~~ion ·. Questar trained at
tendee" l under tand and interpr t the 
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DENVER 

550 $.Wadsworth Blvd. 
Suite 101 

Denver, Colorado 80226 
(303) 935-1750 
Fax: 935-4390 

Facilities 

u ing Pa1"8dlox1intttraltthrescmvva.,e:. 
Quality Assurance De~ guara 
validation on 100% o air quali t 
projects and ensures a quali~ editing 
process on quantitative woriC. 

The Focus Group Suite is a contemporary, tastefully 
decorated, private fadlity centrally located with easy 
accessibility. 
• Conference Room includes washable writing 

surfaces, movable easel, oak rails, 20" monitor & 112" 
video players. Conference table seats 13. Wired to 
provide audio & video feeds to Focus Group . 

• View1n9 Room 2 tiered, seating 15 people comfort-
ably. Wnting surface, muted lighting & state-of·the~art 

sound syst·em. Snack & beverage bar also in 
room. Catering service provides Denver's 
best cuisine. 

• Central Location Facility 500 sq. ft provides 

~
~;;;:~~ multiple configurations of seating, holding 

40-50 respondents. Can be used for muftipur-
poses, including client work area, de-briefing 
facility, for mock jury tests, store 
simulations, or taste tests. 

• Secured Storage Room Adjacent to central 
location faci lity for product materials. 



SURVEY PRO 
fast, Easy, 
Powerful 

SURVEY PRO,N is a growing family 
of professional, easy-to-use 

integrated survey products that 
need no database programmingi 

"Created my fir t 
survey within 

two hours of 
installing!" 

"Mouth, 
watering, eye 
appealing reports" 

~~us ease of use and impressive 
survey-ond report-publishing 
features earn it the Analyst's 
Choice." s~undurdlillnonRcv-1 317/tlll 

URVEY PRO Adl!an ·ed Edition for Window~ 
.I i!. de ·ignetl for markctmg pro ' ~ ionnls 

who neeJ htgh quality without busywork. 

ype your que ·tion 1 select scale, nnd g t 

tlesktop publi hing qualiry. uromatically. 
reare report figures by clickang on the 

que. tion · and tam tic.'> . Cros tab 1 mulripl 
answer anti open·emletl answer included. 
lnJu rry standard data tmporr and export. 

EN f'RY PR provides data entry for 5 users. 
reens automatically generated m match 

the printed ~ rm. Or prtnt ' annable forms 
and import the data. 

Limit d-time - both products only $695l 

Call 00.2374565 x307 
or Fax 415 .. 694 .. 2904 

~A ian S ftwar 
Practical tools for modern manag m m 

C1rc e ~o 1· 0 or Reade• Care 
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r sults so th ·tt lhey cou ld immediately 
meet to identify improvement actions. 
Each manager received an interpreta
tion vuide and reports for their area. as 
well as a deadline to create an action 
plan. 

Mamu!e rs \Ve rc asked to identify two 
to three areas of improvement and cre
ate a customized action plan. mploy
ces "'·iere involveo in group brainstom1-
ing ses. ions on key i. sues. They \vent 
on to develop creative strat ·gics for 
m ·eting their unit· s goals. This approach 
brought everyone on boaro. fostering a 
spirit or teamv .. 'or"- ano employee ac
e untability. 

A unique approach to c mmunicat
ing results to all employees \V<b devel 
op d f r the s uth a~ l Mi higan F A 
affiliate. the largest bank. in the . ystem. 
A 13-minute video on th results \~· a: 

reated to help ~preacl the information 
qui kly thr ughout the southea. t 
affiliate's .147 bran he~ and 2.500 em
ploye"~- Using quarterly mini -sur ey · 
w·ith Questar\ . upport. the bank. ha · 
b en ab le to measure and maintain sig
nificant improvem nts. 

BANK CUSTOMER SATISFACTION GAP 

VFRAA T1W COt.M;:NT& FOR CENTRAL BAH OFACI! 

.,,..,...., ........ ~ ......... ~ ...... 
'~" ... r•n.1~ 
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Outperforming competitor 
sing the intcgratco results from lhe 

!'>Urv~.:y!'>. First of America Bank orp -
ralion i planning apr e ~ f r ng ing 
mea~urement f customer satisfaction 
and service quality. The 1 r es. will 
allm:v FOA to evaluate th impact of its 
improvement efforts. and also to more 
quickly identify ne\:v area~ for irnpro 
ment. 

\Vh ile the cu:--tomer survey and the 

SMPI showed that there ere ' Pe 
cific areas in vvhich the orporate di 
v[sions and the affil iate hanks had to 
improve. Lhc re~ults wcr al!'>o en
couraging. On lhe hranch level, FOA 
was shovvn to outperform competi
tors in several area. of service impor
lant to customers. 

By integrating the internal and exter
nal r•sults. Questar was able Lo show 
that w·here bran ·h employees were sat
isfied with management's commi tment 
to service quality. ·ustomer satisfaction 
an<J loyalty was also high. eeing these 
result. in an objective form allowed 
FOA management and employees tu 
a knmvledg that employee ' ommil
ment de ends on how \.vell they arc 
supp rted by the orp rale leveL Thi · 
in turn aJJe t customer sati faction. 

There ult~ provided acompany-\vide 
ha. formea~uring improvement. Since 
the pr s~ inv lv d the end-u. er of 
the data fr m the ut et. the re ~ uJt ~ 

uldn 't b dismi ·ed or discounted, as 
earlier ·urvey att mpt ~ had b n. First 
of Am ri ~a Bank orpomtion nov.,' u~es 
th i ' infonnation n a rallying point for 
the ent ire company. 

r~·~

:::-l' [::-

1==-

A path analysis is the statistical key to linking 
internal and external surveys, showing the rela· 
tionship between employee satisfaction and cus· 
to mer satisfaction on multiple topics. 

Q uality, an ongoing process 
To monitor OA 's progress. the 

project management team has recom
mended that Questar perform lh MPI 
internal su rvey every year. with each 
div i ~ion pcrfom1ing a checkup :urvey 
tv.·· ice a year. very othc..:r year, the retail 
and commercia l bank customer surveys 

uld be implemented. 
urr ntly, Lhc project management 

team ha~ regrouped to dctennine way 
to improve the procc~s. Like the que t 
for qu·1Ii ty servic •. research i · an ongo
ing pro -css. First of Am rica Bank Cor
poration rccogni1..cs th is and it is om
milled to . ervice quality re ·earch. n w 
and in the future. I.J 
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Hispanic 
continued from p. 1 0 

market (full verage), a ample that i 
limited tot I phone hou eholds which 
ar I ated in areas which are h avily 
p pulated by Hi panics (high-d nsity) , 
and a ampl that i · limited to listed 
teleph ne hou chold who are headed 
by individual with Hi pani umame 
(IL ted urname). 

For all Hi pani . tudie . the ample 
ource has a ub tantial impa t on the 

I. In fa t, it impa t i: often greater 
than all f the others reening requir -
ment om ined. For xample, re ults 
from a r nt tudy in L Angele 
howed that the Hi panic inciden e 

ranged from 24 percent using a full
verage ample to 45 perc nt u ing a 

high-den ity sample, and up to 74 per
nt for a listed umam ample. Thi 

mean , that if a client claim the 1 i 
6 percent and ha not considered the 

ample sour e that the actual E I will 
much lower. It could rang fr m 44 

p r nt 60 per ent x 74 percent) d wn 
to 14 percent (60 p rc nt 24 p r ent) 
for the mo t representative ampl . 

Tr atment of ngli h-only speaking 
individual 

N matterwhatsampl our isused, 
the pccific area that cau e the m t 
incid nee di crepancie · in pani. h-lan
guag studie i how potential r pon
dent wh sp a only Engli hare cia -
ified. The two options are: 

1) Treat the re pond nt n a "lan
guage barri r" and on equently an in
dividual who wa not reened; or 

2) Treat the re pond nt a a per on 
who ha be n screened, and terminated, 
becau e he r he did not meet the 
tudy' requirem nt of being pani h

speaking. 
ince the definition f E I depend 

--------------------------------------------------------~ 

5 
RITZ 

SAMPL NG 
ONL IOc PER UMBER 

• 
• 

s onto lh utput of 

ks 
m 

• 

1-800-446-1690 
M RITZ MA KEriN 
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n whether a re p ndenl ha been 
s reened or n t, the final E I will b 
dif{i rent depending on whi h of the 
above ption are used. For example, 
a urn dialing from a panish-lan
guage research tudy revealed the fol 
lowing: 
Not eligible 

Speak English only: 50 
Not Hispanic: 5 
Don't purchase orange juice: 15 

Eligible 
Qualified refusals : 5 
Completes: 40 

ing ption 1 identified above the 
1 w uld e calculated a 

ESI = 
5+40 - - == 69% 

5+15+5+40 

ing ption 2, h wever, th E l 
would b al ulated a 

Esl = -
- 5+40 - -- =39% 

50+5+15+5+40 

Both of the a ve options can be, and 
are, u d when det rmining co ts for 
field tudie . In the former ca e, the field 
uppli r . imply e tim~ te , a 1 wer ntact 

rate in ethe ngli h- nly peakingindi
iduals are treated a n n-conta t:. 
Additi nally, neith r of the option 

houldbe. ena incorr t. ption 1 d 
a bett r j b of literally following the 
in idenc definition outlined by C R 
and MRA, while opti n 2 provid s a 
mor a curate timate of the int nded 
purpos of theE I, that i , it bett r i11u -
trate · t client how asy or diffi ' ult it i 
tor a h a qualifi d re pondent. 

The di 'tincti n between mo t g neral 
market studie and Spani h-only tudie 
i. that with the former, a potential r ·pan
dent wh doe n t peak ngli his u u
ally n t included in the 'tudy because the 
interviewer can't determine wh ther he 
or she would qualify~ r rudy participa
ti n, wherea in th pani h-only :tudie 
apotentialre pondentwhodocsnot peak 

pani h i not included in th ' tudy be
caus he or he d s n t qualify for tudy 
parti ipati n . 

When c nducting Hispanic tudie , 
particularly tho. e that are onductedonly 
in pani. h, the client and supplier would 
be w 11-advi edt be fully aware of both 
the ampl source being used and how 
non- pani ·h-speaking individual will be 
cia itied bef re the price for the field
wor i finalized. Thi will redu e any 
pos ible di agr ment on whether the 
price hould be m difi d h uld th final 
ESI b higher or lower than anti ipated. 
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True life tales in marketing research 

Ediwr's note: "War stories" is a 

regularfcafure in ~t· lti<"h r1, !111/man, 
presidctrl of Shulman Re ('mTh, \ 'all 

Nu_vs. ·,lit}'., pre.\ellf.\ humorous . IO 

ries of life in the re earch trenches. 

Readers are inri!ed to call or wri1c 
, 'lwlman ·wirh ll ries f~{ their ow11. 

M arket re carch rs ar impor
tant p ople. W are smart, 
and we do work that inrtu

en e th 'national ccon my. ome
tim s, though. w ~ n edt b brought 
down to earth. 

Moderator Mi ·he I Z\villing r re 
calls her first day on the job a 
dir ctor of research for ·t major ad
vcrti ~ ing agen y. One rcas n he 
va hirdwas rherskillinimplc
menring resear h t generate new 
bu in ss. Upon reporting t work 
that first day . h \vas informed that 
f u group \vcre scheduled for 
that night and was a ked if sh 
\ ould ''ju t ~how up and be charm
ing. 

When Zwillinger ~howed up at 
the ~e.-:i ns, sh met the owner of 
the eli nt <..: mpany, which operated 
an entertainment attraction. During 
th group~. the t 11< ge re . p( ndents 
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By Art Shulman 

ompletcly ~Jammed and trashed the 
client"s company. 'io enraging the 

wner that h broke int the ses 
:ion. told th b ys that th y didn't 
kno\.v wh<.H they \.Ver wl~ing ahout. 
and th n played them a radio com
m rei a I he had prepared, whi h they 
trashed and laughed at even mor". 

The lient \\l a~ ~o up . t that he 
fired th ·agency. Can you imagine 
how Zw·illinger felt coming to the 
offi e the ne · t day? 

In another in lance of are earcher 
being brought down to earth, A I an 
Fine. now a , cnior e cutive. but 
then \vorking at Audit. & Survey . 
clearly remembers one of hi~ fir . t 
proj ts a a mark ting re . earcher. 
\Vhere he was called upon to fly to a 
distant city and audit a 
supermarket's shelves for lnundry 
detergent. · in f It initiat d to the 
re~ ar ~ h prof ~"ion \vhcn an pen 
bo , f Tide fell from a high shelL 
b ppinghimonthcheadandspc k
ling his new uit with fleck.'> of de 
tenrenl. 

t least he wa. n 't und r a pige n. 
An unnamed focus gr up modera 

tor, often on the ro~1d. made a prac 
tice of ~hipping h me his used un -

dcnvear while we was on long trip-;. 
One e ening he in . tructed the h t
ess at th focus fa ility he wa , vis
iting to FedE · n pa ·kag h lding 
his underw ·ar to hi~ home, and ship 
the audio tape-; to hi'> lient. 

When th m derator returned 
home a uple of day later he 

pcned the F dE · packnge and. to 
his horror. i.l\.V audi tape:. Realiz 
ing what his eli ·nt hnd received. 
and more c ncerned that his client 
would kno whether he wor · jo k y 
. hort . r boxers than \Vith the client 
not havinl1 audio tapes, th m d
ernt r immediat ly ·ailed the 

lient '-;seer tar ' . w·ho said that the 
pac~agc hadn't ct be n pened. 
H then in~tru ~ted her n l to open 
it, and to Fe it to hi~ office, 
next-day pri rity. 

Jani ·e Sunday. of the advertising 
firm tranger A.. iate~. made a 
multi -media pres ntation to the L s 

n~:-ele~ chapter of the American 
Marketing '\sociati n. She e hib
itedh ragency· . rc·1tivcf ran w 
lu , ury h( tel in a. Vegas. and pro
vided fi~urc~ ·howing that h tel 
traffic e ·cceded all c pectations 
nfter th' ad rtising ran. h ·om-
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plcu:d her pre ·entution by t lling 
the audience that that morning her 
agency had been fired by th h tel. 

athy asleneda. nO\\/ dir Cl r f 
re'\carch at Talbot':-., cites a focu~ 

group she bserv d with ab ut n 
doz n '\Cnior e · cutive"> of the fi 
nancial scrvi e ompany she 
worked for at the time . nc of the 
e · cutivcs, allending his first fo

culi group discussion. turned on the 

light in th vic\! ing r m. I avint1 

the cxecutiv ~ cl arly visible to the 

group of women on the th r ">ide 

of the mirror .. om· of the e e u
ti vcs d ve to the floor. Other 

'\heepishly mil d. 

f clients. Paul 

Janice unday of th 1 

ad\·erti. ingfirnz. /ranger & 
A., ociates, nzade a nzulti
nzedia presentation to the o · 
Angele chapter of the 

nzer1 can M a rketin ~ 
ssociation. ·he exhihited 

her a, enc_v's creatire for a 
nevr luxurv hotel in La 
Vega. , and provided fig ures 
shov.·ing that hotel traffic 
exc 1 edr:. d all expectation. 
after the a(h erti. ing ran. he 
con1pleted her 1 re. entation 
by telling the audience that 
that nzorning her agency had 
been fired h)' the hotel . 

. cipion . curr ntly a profe. s r at 
Montclair tate University, but then 
working for a re:earch company. 
reports ob~crving a f cu~ group with 
a lc ·herou . client. a Fortune 500 
" nior ex.ecutive. in a r . earch fa
cility vvith a remote -control TV 

camera ·tnd oh'\ervation r m own 
the hall. 

Actually. Scipione was trying t 

ob, erve the ~c'\1\ion. but \Va~ unable 
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to do sob cau e hi eli nt insisted 
that the cam ~ra b trained on the 
cleava}!c t' the e -Playboy bunny 
\vho happened t be a parlicipant in 

th group. The camera n r bud}! d 
from the fr nt f the x-bunny' 

bl u. e. no mall r h w ignifi ·ant 
the omments ofoth r in the group. 

S ipion' r ·p rt~ that a. the ladies 
I ft the .." s'\ion his c I ient wa ' there 

at th door to personally hand the 
\\1oman her ca:h envelope - an 

in ist ntly ask f r her phone num
ber a. \vell, V·ihi h ~ he gave him! 

1n futur ·in tallm nts of thi. col
umn. \vc'll rep rl on more quirky, 
I py and stnng happening~ in 
th v .... o rl d of market res arch. 
Wh ther y u 'rea re . ear h pro id r 

or a client, if you'd lik" your . tory 
t b told please ' all me 81 -782-
4_52) or. bett r yet. \ovril it up nnd 
fa it to me (8 18-7( 2-3014). 

P Professional™ 
urvey Software for the professional researcher 

* Que tionMire Design * Qu tionMire Printing 
L.=:=I:=t=-1 * CAT/ and CAP/ * QuestioniUlire Analysis 

No matter what your requirement : 
crosst bulation , frequency table , 

descriptive tati"tic or 3-D graphic , 
SNAP Profe ional is your 

"all in one" olution! 

all o r fax Mercator orp ration 

centre or f r your free evaluation diskette 
Tel: (508) 463-4093 

First v Fa\ : (:~0 ) 46. -9. 75 

Vi. ited 

"They didn't just tell me how my 
customers felt about our service, they 

showed me how to in1prove it." 

"I see." 

"No ... ICR." 

A atis ted cu tom r i a repeat cu tomcr. I R'. Cu tomer ali facti m rc earch give 
you the infom1a1ion you need to impron~ the quality of your products and ervice 

in \>,ar that arc truly meaningful La your target markel. 
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JUST A FEW OF THE 
REASONS CI3 CATI 
IS So WIDELY USED 

th Softwar h reat d a truly us r-fri ndly 
pr u t. i3 A Tl ' p p-d wn n1 nu and on-lin 
h lp nablc novi u r to qui kly rna t r it pow-
rfu l function . " 

hri , oph r ' Rourk 
Insight Canada Resulrcll 

"W l o th r y t m c:nd ould find noth-
Ing t a 1y pric th t provid the flexibili ty nd 
a vv g t rom avvt oth' s A J s t rn." 

hrist ph r 
Public pinion Laboratory, Iudiana Uni 

" h c: ility to do n1ple math nd u c th r suit · 
t driv bran hing lets u d jo ·of gr at mple -
ity. It ha gain d us job oth rs thou ht .. uldn't b 

one." 

II 

Zarth 
Market frntegies 

TI i highly uscr-fri ndly. Int rvi \ ers with 
no A I p rien c can l rn i qui .. l nd can b 

n the ph n within two h 
surv y f r our eli nt ." 

Pr1f · r Ian B er 
e11ter for urvt•y Research, Virgiuin Tc ·h 

wtooth t\<\rar ha f r c d d our t -
tion for rvi e after th s l . In th two y 
w h v been u torners, th have alwc: 
th r for us wh n we nc d th m." 

Mik M lendon 
a teu fliJ 2000 

To learn more of the reason why our i3 I 
Sy tern for omputer-Aided Teleph ne Inter
viewing is o widely us d, call, fax, or write for a 
free demo di k. 

~ 
awtooth 

awtooth oftware 
I 007 ' hurch . treet, ~· uile 402, E anston, IL 6020 I 

?Og/866-0870 F : 708/ f o-OH76 

Pr dictive dialing 
continued from p. 8 

re. p ndent ' . " he llo." 
T lemarketers were the first t dive 

into the predi ·tive dialine \V rid. 
Tel marketine 's gr wth can he largely 
attribut <..! to pr dictive dialing. \ hich 
cu t o. ts and doubled produ ti n in 
m ' l telemarketing en t ·rs. As are ult. 
the telemarketing indu. try has grown 

plo ' ivel . Fat pr fit. · gencrat d by 
rapid telephon al ~ have atrra ted 
. treat . of mark ting dollars pr vi u ly 
. p nt elsnvhcre. 

But \vhat ah mt market resear h'! How 
an predictive dialing sp ·cifically ben
fit our indu~try'! F llowing are r sui ts 

fr rn a r ·cent dialing comparis n on
du ted in my ph ne c nter: 

Hand Predictive 
Dialed 

Completes 1,000 1,000 
Production Rate 2.02 2.82 
Interviewer Hours 493 hrs 354 hrs 

Questionnaire Length 7 minutes, 14 seconds 
Incidence 47% 45% 
Total sample units 10,000 10.000 
(Survey Sampling, Inc R;mdom Busmess Scr eoetl. 2 repiJCiltes) 

Total dialing attempts 12.812 23.965 

This compari on of pr di tive and 
tmnual diuling methods clearly favors 
predictive lialing. san operating man
ager in a ph n center.l ccrta inl_ f;_voritt 
We spent . 9 percent f.·wer dialing hour: 
to complete th project, and f und a 0 
per · ·nt pr uctivit oain using th · prc
di ·tive dialer n this spli t sampl . tudy. 
H w can predi tive benefit th inter
vi wer and the . upervisor who w rk di
r ctly v ith the dialer? he dial r ·ave, 
interview rs from the monot nous task 
of dialing. and encountering m ;;tly busy. 
dbconne led. and unanswer cl calls, re
lieving them from burnout. Predictive 
dialers can be quick and eff ctive in their 
~amp! management, freeing the '\uper
visor from traditional project \.VOrk to 
attend to th needs of the intervie\vintJ' 
staff. hris Hall. presid nr fAd anced 
Phone R . urce~. has f mnd ~imilar re
sults.·' urnew pr dictive dialer has made 
a real diff renee. We saw in. tant r ·suit: 
in our ph ne c mer - fev.'er hassle .. 
increa~cd produ ' lion and a huppi r staff. 
Our int rviewer tumovcr has : tart •d to 
decre<tl\e and our time i. sp nt in more 
producti c a tivities." 

an r ~searcher benefit'? 
If prcdicti dialing has hen fited 
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tel marketers, wh an 't it do the ame 
f r th mark ·t re ar h industry'? Tele
phone r ·ear h and tel ·marketing arc 
birds of a itTerent feather but are sim il ar 
in many perat ional asp ·cts. in e pre
dictive technology is sup rior to manual 
dialing m th d . then on" \Vou ld p ·ct 
to find a predi tive dialer in mo t li -

search ph ne c nt rs. I lowe er. a I 994 
Westem Wats inquir f the r s ·arch 
industry shows only J per ent of field 
s ·rviccand4percentoffu11-servi ecom
pani ·s hn e in ested in r dictive dial-

ing mark t . T lcmarketing finn.- arc ubiq
uitous n ~v. most of them p rating at 
high profit lc t:ls. TI1e inv stm ·nt in a 
traditiornlly c pen ' ive pr dictivc dialing 
<.;et -up is mor fca ·ibl f r tel market r 
than it is fora market re. arch finn or data 
c lie tion c ·nt r, wh : ind ustry h<L 
matured and is much m 

tion. But sc eral di tinct factor.. e p -
cially cost, arc dct rring it. \Vi des pre.: d 
us . How, then. an th indu ·try jump 
thes ·hurd I , t tak advantage of predic
tiv dialing te'rm logy'. \l orking in the 
new· realm of computer telephon int ·-

rati n, me industry developers arc 
providing n way. Ad an ·cs in P tech
nology, ombined with n '\ll.' "open nrchi
tcctur ·• dia ling card syst m . have al
low d th ·:c devel per · to create P -
ba. ed pr dictiv dialers. 

H rc's hmv it w rk : A phon 
ers, compnred to 7 per ent of ,.---------------------------------
t ·lemark ting firms (Figure ~). 

Predictive Dialing 
Morket Research vs. Telemarketing 

. 74, 

,-.-1<1 S.rv~• Full Servic e Telemorkellng 

Base o Sample ot 138 fiELDS RVICE IMpo vs. 216 fUL~ SERVICE lhopt 
·Sourc. T elem1rkot lng aline. tch 1 5 

Figure 2: Percentage of the market research 
and telemarketing industries that have intro
duced predictive dialing into their operations 

vious question i-: '"Why?" A 
k reveals several factors . First. 

man resear h pcrators are simpl un
aware r pr dictivc dialing t hnology . . 
and if they are a\ll.·'ar'. the ' d n't und"r
stand how it operates and h \ it could 
benefit th m. urther, many people who 

We Specialize In Specialists! 
AiM di aiM 
i our 
group 
1 ad r 

hy i 
typ 

If h all ar 

h, health ar r ar h 
ondu tfo u 

utiv , thr gh 
, an all mann r of 
t and nur es £ r all 
involving h alth are 

ou, don't 
p iali 

MEDICAL MARKET G RESEARCH, INC. 

1-800-866-6550 

C rcle No 16 on Reaoer Card 
ar aware fpredi ·tivet hn logy~n·t~---~~-~---~---~--~------~----~ 

computer lit rate, and thu fear it. But 
the principal d terr nt ~till 
its co ·t, whi hi . p rccived t be pr hihi
tiv •. Mo t predicti c dialing manufac
turers have steadily ra.i: d prices for 
th ir product as a resu lt f d mand from 
t lemarketers.. And b au e th 

st l dialingsyst msno c tanywhcr 
from . 5,000 to $ 10.000 per station. an 
investm nt r quirinu- I 00, 0 or rm re 
for the average market re arch phone 
center. Higher d ·mand and more fea
ture has led to costly maint mm ·c con
tra t , updates. and ne e'\sary mainte
nan hy in-how·> programmers. All of 
thi, , f ourse. instantly quatcs to huge 

p ns : . 
H \ ha~ telemarketing been able t 

effe tively adopt the predictive dialer if 
t is such a deterring factor? Unlike 

th market rcsear h industry, l lcmar
k ting i: a young indu try withe pand-
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that is PC n t\vorkcd (su h a those using 
P TI sy:-.t ·ms in th ir data collec
tion) ·tdd an open archite tur dialer to 
the c isting P network. ~n1i is done by 
loadingadialingint dac onth network 
s •rver and in tall ing the dialing engi nc as 
a ·onventi nal node on then t work. This 

AT[ sys-
t ·m. n edn 
major overhaul of interviewing oft ware 
i. necessary But " hat about t? In thi.
PC environment each intervi \V ·tation 
an be equipped with predictive dialing 

r r < s little as $2,000, a drop f up to RO 
percent of the o t for a traditional dialer. 

For several years,\\·' · at West m Wats 
looked to incorp rate predicti dialing 
company-wide. We had already invested 
in ATI techn I gy t assist in the data 
oil Lion proce. , but our dialing re

mained primarily manual duet th high 
t' f ac4uiring additional pr dicti c 

dialing :-.tat ions and th s 'i.lsonal nature t f 
our political research -.vork. Last year, my 
life a a phone room manager ·hang d for 
the better! Westem Wats de clop d <Uld 
in. tailed a custom r search pre i ti 
dialing ·y:-. tcm on my 1 net\V rk. 
Th re. ults arc impre ·sive. We hav in
stall d predicti c sy rem~ in each four 

tructural Equations Modeling has never been e 
Q FA. 

Performance and Job Satisfaction Model 

ES 

E6 

E7 

Use path diagram as 
model input/output 

EQ 5.0 allows you to ea ily draw pre-
entation-quality path diagram like the 

one abov and aut maticalJy runs y ur 
model according to the diagram. You 
need no prior knowledge of com
mand language or of EQS to build 
and run your model. EQ also pro
vide a wide range of statistical and data 
e ploration tooL , allowing research rs 
to better under Land thei r data and for
mulate an optimal rn d I. 

Available Platforms 
Window I DOS, Macinto h, S N/OS, 
IBM/MY , IBM/ MS, IBM R /6000, 
DEC/Uitrix l VAXNMS , HP 9 Onxx 

El 

E3 

El 

Modeling Features 

· Diagram drawing fa ility 
• Automatic Q command gen "Tat or 
• omprehen ivc data manager 
• onnal theory e timate. 
• Estimate with elliptical corrections 
• Satorra-Bentlcr sctl d stati ti ·s 
• Asymptotic di 'lribution fre · 
• Multi -sample analysis 
• Analy i of means , covariance. 
• Polyserial/p lychoric correlation 
• RET T function for fa ter 
convergence 

• Effect decomposition 
• Buill-in imulation fa ility 
• Mis. ing value diagnosi and 

imputations 
• Multivariate LM te t to improve m d l 
• Basic tati stic (t te t , A OVA, 

variance and covarianc • matri I 

multiple and stepwi e r ·gr ·s ion, 
factor analy is) 

• Data e ploration plot. (lin , area, 
hi togram, quantile-quantile 
normal pr bability, s ·atter matrix, 
b . Pic, bar, error bar chart. 

For information, caJl : 800-301-4456 
FAX: 18-906-8205 11 1: 18-YOo-0740 
e-m. il : eqs d>nctcom.com 
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four phone center'i, and have tak n on 
\;I.,'Ork. that previou. ly would ha e made 
me ~hudder! ·or in. tancc, in a nati nal 
electi n project Ia. t fa iL "',..c made 5.0 0 
sere ning calb from a I I 0.000 ,'ample 
ha. e in ju~ t three day~ - \Vith apr duc
tion rme of over SO ~ r enings p r hour! 

D pile hmv \ nd ri'ul the P '-ba ed 
dialer nov.' appear: t my staff, mo: t f 
them \Vere anx iou~ wh 11 considering 
pos. ible di fficu lties hef re v,..e installed 
this new technology. On ob~ta ·Je w 
anticipat d was the p ss ibil it of requir
ing ·t n-,i e training f r manaucr . . ~u

p ·rvisor~. and intervie\ver') to operate the 
dialing quipmcnt. But that \vorry ~oon 
vani:hed. Because the sup rvi'\or~ and 
interview rs w •rc already familiar with 
thee isting ATLthcyne dedonlymini 
mal training on the dialer . .\tty ~tafT was 
up to sp d in just a fev/ v,:eeks. The 
dialinu sy. t m ha. been a big time-saver 
in other areas. s a phone enter man
au .... I u.s d to 'ipend the \Vee hour~ f 
many ni ghts ~ortin!! sam pi • completing 
master dialing tallies. and manually n
tcri ngdialingdispositionresu lts. OurP -
based dialer now do s all of that as \Veil 
a. ·reate on-line report~ of interviewer 
. tati stics, qu tas and pr ~ t production 
figures . 

C ha.n 'C to ur\'i ve 
urr nt imlu'\try trends ~ugge. t that 

market r s arch may t forced to make 
sw ·eping perational rn difications to 
ensure it ~urvival. ll1 data colle tion 
phon ' nter parti ularly faces many 
urowing challenges. Labor pools are 
shrinJ..ing. labor costs are rising. refusal 
rates and nnswering maehin usc are up. 
and the demand for Jow-incidenc ·stud
ies i. climbing. he pr dictive dialer can 
ohviou ly aid the indu'itry in overcoming 
the~ 'hallcn!!e~. 

nd though its a ept<mcc as a pra ti 
cal res arch tool has t en inhibit d by 
diff rent factors, 'ip illcally cost. its ad 
vantage · make it an overwhelming fa
vorite t maintain the indu'itry's prosper
it y. With prcdictiv dialing. lahor o~t ~ 

div a productivity in 'rease . . Call en
lcrw rk.l ad~canhein reasedwith .ame 
staffing I vels. and studie:-. turned around 
mor rapidly in the fidd. And with inno
vativ P ~ -based dial r . . a much lmver 
pri tag ' ut~ th • inv ~tmcnt "payha ).," 
time in half compared to tradit ional pre
di tiv systems - not to mention that it 
make a phone center manager' 'i joh m u h 
casi r. and allows the ph ne center "tatl 
to ge t to hed bef r midnight~ [J 
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Product & Service pdate 
continued from p. 24 

try . eyn te ~p ak rs fr m Microsoft 
and Disne will provide in . ighr into 
office automati nand inlq!,r'ttion ·mu 
balancing techno] gy with th e human 
touch. A technology forum '.Viii n
ahlc participants t e p rien e merg
ing mark ·tina re~earch l hn logies und 
learn how to apply them t their own 
business needs. For mor inf nnation. 
all D hhie Midforu at _03--57-400 . 

New predicti e dialing 
y tern 
Re sults Te lemarketing. Inc. , Dania. 

Fla., now offer~ Rc. ulls ... 00. a pre
eli tiv dialing ~ystcm. featuring full 
~cripting. li . l man:Jge mcnt, report 
ing. al ulation :Jnd hranchina 1 gic 
apabi lit ie . It u. es ~t:J ndard part: 

featuring IBM-compatihle omputcrs 
w·ith Di, logic ards for call <..let ·e
li n. F r m r inf rmution call ROO
~t 4-53 1 . 

. 
ew book on 

market 
1 pantc 

Marketing consultant M. r. abel 
aid ~. pre~ident of Hi. pani Market 

Connection .. a Los All ~. ali f. . re
~earch firm, ha. t amed up with d -
mographer and soci I g i-,t Dr. Mart:J 
H. Scoan · to write 1/isJumic Marf..CI 

llandhook(4 Opp .. )9. 5,published 
by .ale Rcsear ·h). The book. cover ' 
all ar al\ relevant to under~tanding 
the Hi~panic mark t. in ·l udin g d -
m g raphics. culture, trends. ub 
gr up . . incom and spending. man
aging a ulturation and diversit . the 
role oflunguage, His panic media ·trnt-
gi .~ .women und youth markcts, and 
egm nt:Jtion . It also f·atur ·s case 

. tudi . and a listinl! of Sl urc .- for 
furth r inf rmation . Por more infor
mati n, all XOO-X77-4 5 .. 

ap into consumers' 
brainwave 

dvan eel eur t hnologics, Inc., 
I raclo Spring:-.. C )lo., ha~ an

n un d mark t re . tlrch applications 
of its MindSet "tem, a hrainwavc
t - omputer interfa e. MindSct's ap
plicati n to market research allow·s 
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clients t a hieve insight into con
sumers· resp n e t adverti"ing,tclc
visi n/mo ie viewino and other me 
dia. Mind et, a proprietary combina
tion r hardware and s ftware. allows 
sp ific eva luation of the hrainwave 

relati n. hip orrelated t fundamen
tal emotional r ~ pon in real-tim . 
For more inf rmation. call Richard 
Patt n. 719-57 -Y. ~-. 

Satisfaction is Not Enough 

Percejveo va[ue ano Cu tomer 
Lo~a[ t~ Leao to Powerful 
Bu ine Re u{t --Increa eo 

Market share & Pro~t 

Our Quality Management Division's Customer 
Loyalty Management Process looks at the 
entire customer value package. 

Price. product quality. serv1ce quality, innova
tion and image all combine to create cus
tomer-perceived value. Our rigorous 
Customer Loyalty Management Process mea
sures customer value and gauges rts effect on 
loyalty. market share and profitability. 

Learn more about our comprehensive 
process at one of the following conferences. 
Or call Terri Flanagan or Jim Salter at 609-
520-9100 to attend one of our free full-day 
seminars in Princeton. NJ. 

• Al.1A i( tb Amn-taf CoJ19rc 
on Cwstomer Satisfactiof11 

Orlando, FL. May 21 -24 

• !1-tstitwte (or Intentationa{ 
Re arcb 6rh Amtual Mea urino 
tm3 ImrJrouino CW5tomcr 
Satisfactiof'! om(erem;e) 
Las Vegas. NV, June 11 -14 

• Rock.lJ Mo~mtail1 
Quafit.9 eoxfcr nce1 

Denver, CO. June 12- 3 

• Total Re.~earcb Qwalit.') 
Mtlxa~ttte11L emimtr1 

Pn eaton. NJ, July 13 

• h1.Stitute for IxternatioMl 
Research Retlmt 011 Qualit9 
Con{ r n 
Chicago, IL, July 24-26 

• Itt titute for I11ternatiom~l 
Re.~earcb Customer Sati {actio" 
urve~ amfcrcnce 

San Franc1sco. CA. August 7-9 
Ch cago. IL, October 11 13 

~TOTAL RESEARCH 
~VdJ/ C 0 R P 0 R A T I 0 N 

"Very creative ... they combined EXCEL 
omnibus and full custom capabilities 

to save me big dollars!" 

"I see." 

"No ... ICR." 

I CD is uniquely po itioned to provide you with the be t of both cu tom and 
1\.omnibu v:orld . The cost-efficiency of an ( mnibLl tudy, the owrall preci ion 

and rcliabiliLy of a full cu tom 'iurvey: our ~cn·icc arc tailored to your p cifk need . 

IC \Ve do more than ' I. 

s 190 J 
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Survey Monitor 
continued from p. 21 

pr duct and brands, and what kind 
f information they are l king for. 

. e lf-se r e ad ve rti sing ha. begun . in 
th f rm of new L ·chn I gi n su h as tores." off·rin uawid range f prod 

u t at reasonabl pri e under one 
f. 

mputer on-line se rvice . fa ma
chine . 0 numbers, and remote con 
tro l TV · mute' buttons and hannel
. urf in g abil iti es." 

Se lf- dverti ing: Forty-nine 
per ent m ri can \.vant to usc 
intera ·ti vi t to . tudy brand ·and prod
u t n . Th e Puhli Pu/ ·e de cribes :e lf-

ng I n M boulder: Fift y-e i ht 
per nt of mcrican in 50K -plus 
h u ehold. say ang I. are "i n." n
uhl or un inte res ted in pu rsuin g tra 
diti nal aths, Ameri an. arc takin g 

e rve adv ·rti sing a "consumers set
ting the t -rms of w·hen, where and 
h w th ' ac ept inf rmation about 

This book will definitely 
save you money and help 
you avoid costly mistakes. 

If you are not familiar wtth 
Predtctive Draling Systems 
then you n d o know hat 1t 
IS a compute r system that 
automatically dtals multiple 
phone lines, and screens out 
busy stgnals ... dlsconnected 
numbers ... no answers and 
answenng machines. When 
a person answers , 1t 
immediately passes that call 
to an operator who will hear 
the " lo'' of He llo ! Thts 
enab les your telephone sales 
agents to spend al l thetr time 
tal king instead of dialing or 
warting tor people to answer 
the phone. Manufacturers of 
Predtcltve Dialing Systems 
claim that it wil l double 
productivity of telep one 
sales agents 

''Reveals 
Wllat 

Salespeople 
1\'ever 

Tel/fi)u " 

Compltlt IJelflils On 
Orer 30 Preditli1·e 

lliali11g 
Jlfltllljflclllrers. 
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Predictive Dialing 
llntil You 't e Retld Tbis Publication 

Cost})· Proble1n void 
• Call Abandonment M y Clos You Down 

• Don 't Be legislated Out Of Bus.n ss. 

· Slow C II Tr nsf r Can Cost You Many Sales. 

• Answering Mach.ne D taction C n Actually Increase Costs. 

• Hrdden Contract Clauses Can Wip Out Your Investment. 

• Don t Be Forced To Install xtra Telephon Lm s. 

• Don't Be Fore d To Purchase Unnecessary quipment. 
• Don· Become A Capt1ve Cu tom r. 

• Avo1d The "Comtng Out Wtth It" Lie. 

• Don 't Allow Abs nt Employees To Destroy Per1orm nc . 
• Don't Be Fooled By Th "It D p nds" Statement. 

• L•st Lo< ding Can Cost You housands Of Dollars. 

• Don't Let Changed Phon Numbers L1m1t Your Calling. 

• How Dig11tzed Recording C n Ch. ng Your Company. 

How ToR duce 
• Purchase A Pr dictive Dialer W1th No Out Of Po t Cost. 

• Hav Th Long D•stance Phone Company Pay Half Th Cost. 

• Recetve Business From Th Pr d1ct1ve Dialmg Manufacturer. 

And Hav The Prohts Pay or The System. 

• Use Econom1c D v lopment Fund Grants To Pay or Th 

System. Because It N v r Has To Be Repaid. 

S crets To Getting The Mo t 
From Your 1; tem 

• How To Compare Different Syst ms. 
• How D mogr ph•c Matchmg Can Skyrocket Results. 

• How To Et1tctently Sch dul Your S lespeople 

• How To Profitably Handle Callbacks. 

• How To Comp r Predac 1ve D1aling Algorithms. 

• How To Avo1d xpensive Down Tim . 

• How To Know Wh1ch Supervisory eatur s To lnclud 

• How To V rify A Systems Real Scnphng Capablliti s. 

This Publication is Free to 
QUIRKS MARKET RESEARCH REVIEW Subscribers. 

Call Now! (800) 284-5318 
Circle o 121 on R ad r Card 

a road the. se · as appr priate for 
th e ir wn con ce rn ~. nge ls, in the ir 
rol es as guardhns, pr t c tors. and 
keeper r fa ith , arc a fitt ing symbol 
for thi s typ icall y pragmatic Ameri
can s arch fo r meaning. 

Future Grok:. i t -nine percent of 
und rgrads worry about th • futur : 
they 'l l make so iety think about it, 

. During th ne t det:ad ' . th • 
tee n popul ation will gr w at about 
twi e th rate of th total p pula tion. 
Th e r •w It is lik e ly t 

i. nhower ge neration and the Baby 
B om rs acute ly intere ·ted in what 
kind f lcaacy th y ar l avi ng th ir 
child r"'n. lt·cady, th is ha: be gun to 
inJluence publ i dehat . 

nnec tions: The ri · o the nc ig. h
bo rh d wat ·h (2 1 perc ·nt ha 
j in d) ~ how~ groups are still key. 
Am ricans may b li eve the should 
b more sel f-r li ant. and te ·hnol g 
may b · enab ling them to he mor 
ind ·pendent. But they still pri ze on
nections with fam ily. fri ends, co l
leagues, and th ir communit ie . . 

PC games won't kill 
·ntendo 

I lome PC ,.vi ii not e radi ate the 
vide game console hu i ne~s. con
clu le. a ret: nt report fro m am
brid ge, ass.- ha se d F rres te r 
Re ar h 's Peopl , Technology 
, trat gi -.;,The r port. " Video Game 
Futu re. ," prese nt s findin gs fr m in
terv iew::-, " ith 50 game d ve lopers 
and lllbl ishers. The intervi ' ees told 
F rr t r that the ir current inte res t in 
the P platfo rm la rge l re. ult ~ from 
the aw kward transi tion video game 
manu fac ture r~ are mal-.ing from 16-
bit sy , tems lik e S ga cnes is nnd 

uper intendo t more advan ed 
~ys t ·ms. Th irm r . t ·nded view i. 
of both 'ame p lat form ~ as compl e
mentary pl at form ~ that each rea h 
d ifferent audi n e-.;. 

" Des pit th p pularity of gnme 
like Doom and Myst. the hom PC 
""' iII not va pori 7e t h ideo gam busi
n e~s ,' ' s a y~ William Blues t · in , re 
, earch dire t r of Peopl e ' 1 hn l
og. trateg i s and author f the re
port. .. t 30 pe rc ·nt of ... house
holds, 16-bit video game penetrati on 
exceed. th at of home P s. Thes pr d-
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u t. enjoy an ab olutc loc on a core 
on umer market- boy . Unlike P 

game , video con ole offer a om 
pelting ociaJ exp rience a player 
ongregate, comp te, and converse 

during gamep ay.'' 
A key rea on why P will not kill 

vid o game i that the per onal c m
put r i not capable of generating hit 
title a la uper Mario Brothers or 
Sonic the Hedg hog. uper Mario, 

ortal Kombat, BA Jam, and Don
key Kong togeth r ha e generated 
well over I billi n in retail ·al s. 

ity, practiced by 78 million adults, an 
increa e of 0 per ent ince th 1992 
" ardening in America" finding . 
Baby Boom r , age 35-54, make up 
the largest . gment f the 7 million 
garden rs with 58 p rcent falling in 
that age gr up. 

Re ponding to the increa. ed inter
e tin gard ning, Or anic ardening 
magazine has ta en another, more in
depth look at the growing interest in 
gardening with "Gardening in 
America '95." The '95 ' tudy, e -
panded since the relea. e of the '92 

tudy, include. p. ychograph.i and 
demographics a well a purcha ing 
hi:tory and future purcha. ing inten
tion ·. 

ardening In meri a 95" re
veals new and updated stati tic that 
ub tantiatc the growth of gardening 

and gardening practice . he . ur ey 
findsthattwooutofeveryfi e meri
can adults garden. ecau. e the 7 
mil I ion gardener form su h a large 
and diver ' group, the study break 

continued on p. 91 
"The two mark t need to kept r----.;:========= =================r--

in per pectiv ' add Bluestein. 
'My t, the P game hit. rang up 
roughly 40milli ncomparedto 400 
million for onic the Hedgehog. This 
lc el of ale mak . Sonic an icon f 
rna culture, Myst, a cult." 

The ri e of the h me P will creat 
a n w game market that wi11 coe ist 
along ide the traditional con ole busi
ne . ay Bluest in, "The imp rtant 
thing about the P i that it can rea h 
beyond the testosterone-crazed hard 
oreofthevid gamemar et.ltwill 

support a diver e array of id games 
adult title , and offerings f r w men." 
The r port predicts that due to this 
more fragmented market, the P game 
market will e hi bit different dynam
ic than will the con ole market. his 
will include mall r, more frequent 
hit , a m other bu. ine cycle, and 
more egmented mark ling. 

The report, "Vid o Game Future: " 
is part of People • Technology trat
egie , a Forre ter research er ice that 
fo u e on technology' impact on 
c n umer . For mor information 
conta t Katie Kelley, Forre ter Re
search, ne rattl Square am
bridge, MA 0213 , 617-497 -7090. 

Baby Boomers turn to 
gardening 

The baby b omer generati n has 
turned in it pi ket :ign , it-in , and 
tie-dye for a hoe, lawn mower. and a 
bag of mulch, a ording to the new 
Organic Gardening magazine urvey 
'Gardening in America '95." Becaus 
th Wood tock g n ration i becom
ing the "root to k" generation, gar
d ning i now the m t p pular 
American outdoor l isur time activ-
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H"spanics 

tend to 

pre rve 

their cultural 

values, 

traditions, 

and identity. 

The ability t under tand 

Hi panic cultural value and 

foreca t their influence on a 

pur hasing de ision i vital 

to ucce sful Hispanic 

markctin programs. 

In fact, an under tanding f 
Hi panic life tyle and value , 

as well a an appreciation of 

the subtletie of their cultural 

contextualizations, can mean 

the difference between market

ing ucce and failure. 

Hi panic Market onnections, 

Inc. is a bilingual, bicultural 

full ·ervi e market re earch 

firm that provide in ightful 

, nd timely market intelligence 

about the Hispanic communi

ty' perceptions, attitudes and 

pur ha ing patterns. 

Hispanic MARKET 
CONNECTIONS, INC. 
81hnguoi/Biculturol Market Research 

415/965-3859 
5150 El amino Real 

uite D-11 

L Altos, CA 94022 
ax: 41-/965-3874 

M. T abel Valde - Pr sident 
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listed below are names of companies specializing in qualitative research moderating. Included 
are contact personnel, addresses and phone numbers. Companies are listed alphabetically and 
are also classified by state and specialty for your convenience. Contact publisher for listing 
rates: Quirk's Marketing Research Review, P. 0. Box 23536, Minneapolis, MN 55423. Phone 
612-861-8051/ fax 612-861-1836. 

Access Retearch, Inc. Cambridge Research, Inc. Cunninghls Auociates 
8 Griffin Road North 5831 Cedar Lake Rd. 6400 Aotilla Dr., 56 
Windsor, CT 06095 St. Louis Park. MN 55416 Holmes Beach, FL 34217 
Ph. 203-688·8821 Ph. 612·525·2011 Ph. B13-na-7oso 
Contact: Gerald M. O'Connor Contact· Dale Longfellow Contact: Burt Cunnmghis 

H~gh Tech, Executives, Bus.-To- 37 Years Exp., Moderator & Moderator 

Asian Marbtlng Communication Bus .• Ag .• Specifying Engineers. Training 

Anelrch/Div. of H&AMCR, Inc. 
1301 Shoreway Rd., Ste. 100 Campos Market Research The Customer Center, Inc. 

Belmont, CA 94002 216 Blvd. of the Allies 3528 Vest Mill Rd. 

Ph. 415-595-5028 Pittsburgh, PA 15222 Winston-Salem, NC 27103 

Contact: Or. Sandra MJ. Wong Ph. 412·471 ·8484 Ph. 910-768-7368 

ClJai.AlJant. Rsch. in~. Mardm, Contact. R. Yvonne Campos Contact: Christme Davis 

~. l<orBcrl, TagakYJ, etc. U.S. & t1d. Experience With Consumers and lnnovatrve State-Of· The-Art Moderating 
Business-to-Business Groups Techniques. 

Allin Perspective, Inc. 
Carlson rketing Consultants 386 Broadway, 5th fl. Data & Management Counsel, Inc. 

New York. NY 10013 941 Bayberry Point Dr. P.O Box 1609 / 608 Chadds Ford Or. 

Ph. 212-431-9366 Ft. Lauderdale, FL 33324 Chadds Ford, PA 19317 

Contact: Grace Chin Ph. 305-475·7181 Ph. 610.388-1500 

Mod. & Recruit In Cantonese, Mandarin, Contact: Susan Carlson Contact: Btllliff-Levine 

Vietnamese, Korean & Japanese. Fortune 500 ClientS/Consumer/Bus/· Extensive Experience In Domestic & 
ness-To-Bus1ness. International Qualitative Research. 

Auto Pacific Group, Inc. 
Michael Carraher OfiCOYery Research Direct Feedback 12812 Panorama View 

Santa Ana, CA 92705-1340 204 Dupont St. 4 Station Sq., 4th fl. 

Ph. 714-838·4234 Philadelphta, PA 19127 Pittsburgh, PA 15219 

Contact: George Peterson Ph. 215-487-2061 Ph. 412-394·3626 

Auto Marketing & Product Experts. Contact: M. Carraher Contact: Tara H1ll 

700+ Groups Moderate & Recruit. Discovering What Is & How To Create Bus.· T o-BusJConsumer/RecruitiModer· 
Desired Change. ate/Report. 

BAI The Clowes Partnership 
580 Wh~e Plains Rd. Dolobowsky Qual. Svcs., Inc. 

Tarrytown, NY 10591 
2 Barry Ave. 94 Uncoln St 

Ph. 914-332·5300 
Ridgefield, CT 06877 Waltham, MA 02154 

Contact: Kate Permut 
Ph. 203-438·26457 Ph. 617-647-0872 

Innovative & Standard Approaches To 
Contact: Rusty Clowes Contact: Reva Dolobowsky 

Oual. Research. 
New Product/Advertising/All Ages/ Experts In Ideation & Focus 
Focus & Mmi Groups. Groups. Formerly with Synectics. 

George I. Balch Communications Workshop, Inc. 
635 S. Kenilworth Ave. Doyle Research A soclates, Inc. 

Oak Park, IL 60304 
168 N Michigan Ave. 919 N. M1chtga Ste. 3208 

Ph. 708-383-5570 
Chicago, IL 60601 ChiCago, IL 60611 
Ph. 312·263-7551 

Contact: George Balch Contact: Lisa J. Hougsted 
Ph. 312·944-4848 

Expenence With Advertisers. Agencies, Consumer, Executive, T echnica/ & Chi/- Contact: Kathleen M. Doyle 

Government. dren Grps. Specialty: Children/Teenagers 
Concept & Product Evaluations. 

Brand Consulting Group Consumer/Industrial Aetearch 
DIAlS HealthCare Consultants 17117 W. Nine Mile Ad., Ste. 1020 Service (CIIR) 

Southfield. Ml 48075 P.O. Box 206 3127 Eastway Or., Ste. 105 

Ph. 313·559·2100 Chadds Ford, PA 19317 Charlotte, NC 28205 

Contact: Jonathan Brand Ph. 61 Q-565·6222 Ph. 704-532-5856 

Consumer, Advertising Strategy, Contact: Gene Rullo Contact. Or. Murray Simon 

New Product Strategy Research. Agriculture, Business· To-Business, Specialists in Research with Providers 
Health Care. & Patients. 

catherine Brym-1t & Associates 
6000 Market Square, Ste. 22 Consumer Opinion Services Ebony Marketing Research, Inc. 
Clemmons, NC 27012 12825-1st Ave. South 2100 Bartow Ave 
Ph. 910-766-8966 Seattle, WA 98168 Bronx, NY 10475 
Contact: Kathy Kennedy Ph. 206-241-6050 Ph 718-217-0842 
Full Service Research Marketl·ng. State- Contact. Jerry Carter Contact. Ebony Kirkland 
of-the-Art Facilities. Consumer, Business Groups and Spac. Conf./Viewing Rooms/Client 

One-On-Ones. Lounge!Ouality Recruiting. 
Cambridge Assoclltn, Ltd. 
2315 Fairway Ln. Creative & Rnponse Svces., Inc. Elrick and Lavldge 
Greeley, CO 80634 500 N. Michigan Ave ., 12th Fl. 1990 Lakeside Par1<way 
Ph. 800-934·8125 Chicago. IL 60611 Tucker, GA 30084 
Contact: WaH Kendall Ph. 312·828-9200 

Expert In Focus & Ideation Groups, 1· Contact: Sanford Adams Ph. 404-621 ·7600 

Thirty Years of Leadership in Qualitative Contact Carla Collis 
Ofi· 1S. Research. Full-Service National Capability. 
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Erlich Transcultural Consultants Franklin Associates Inc. lnfotech Research Studies James A. Lumpp 
21241 Ventura Blvd., Ste. 193 A e. 3, Box 454 1600 Shattuck Ave., #225 6822 B Glenridge Dr. 
Woodland Hills, CA 91364 Louisa, VA 23093 Berkeley, CA 94709 Atlanta, GA 30328 
Ph. 818-226-1333 Ph. 703-967-3170 Ph. 510-843-9414 Ph. 404-395·7512 
Contact: Dr. Andrew Erltch Contact: Tony Franklin Contact: Susan Williams Contact: Dr. Jim Lumpp 
Fulf Service Latino and Asian Marketing 25 Years Consumer/New Product Posi- Medical: Doctors, HMOs, Hosp., Pilar- Consumer, Bus.-To-Bus .. Ag., Gust. 
Research. ttoning Research. macy, Patients. Satis., Travel Ind. 

Fader, William & Associates Freeman, Sullivan & Co. Inter search Corporation Market Development, Inc. 
372 Central Park W., Ste. 2W 131 Steuart St ., Ste. 500 132 Welsh Rd. 1643 Sixth Ave. 
New York. NY 10025 San Francisco, CA 94105 Horsham. PA 19044 San Diego, CA 92101 
Ph. 212-749-3986 Ph. 415·777·0707 Ph. 215-657-6400 Ph. 619-232-5628 
Contact: Susan Fader Contact: Martha Wilson Contact: Robert S. Cosgrove Contact: Esther Soto 
Exper JFocus Groups/1 -0n-1 slln Broad Research Design, Recruitment, Facili- Pharm. -Med.!High-Tech/Bus. -to-Bus./ U.S. Hisp.!Latin Amer .. Offices In NY, 
Range Of Cat. tation and Reporting. Consumer!T elecomm. Mexico City. 

Find/SVP 
Grieco Research Group, Inc. 

Irvine Consulting Inc. Market Navigation, Inc. 850 Colorado Blvd., Ste. 203C 
625 Avenue of the Americas Los Angeles, CA 90041 2207 Lakeside Drive Teleconference Network Div. 
New York, NY 10011-2002 Ph. 213-254-1991 Bannockburn, IL 60015 2 Prel Plaza 
Ph. 212-645-4500 x208 Contact: Joe Grieco Ph. 708-615-0040 Orangeburg, NY 10962 
Contact: Ann Middleman Marketing and Advertising Contact: Ronald J. lrvme Ph. 914-365-0123 
Mktg. Consulting & Rsch. Health Care, Focus Groups. Pharm!Med: Custom GlobalQuan/Oual. Contact: George Silverman 
Te/ecomm., & Technology. Res. & Facility. Med., Bus.-to-Bus., H1· Tech, lndust., 

Groups Plus Ideation. New Prod. , Tel. Groups. 
First Market Research Corp. 23 Hubbard Road Kerr & Downs Research 
2301 Hancock Drive Wil on, CT 06897 517 E. College Avenue Marketing Advantage Research 
Austin, TX 78756 Ph. 203-834-1126 Tallahassee, FL 32301 2349 N. lafayette St. 
Ph. 800-FIRST-TX (347-7889) Contact: Thomas L. Greenbaum Ph. 904-222-8111 Arlington Heights, ll60004 
Contact: James R. Heiman Groups Plus Offers Unique Approach Contact: Philfip E. Downs, Ph.D. Ph. 708-670-9602 
High Tech. Publishing, To Groups; Call to Find Out Why. 20 Years Conducting/Teaching Contact: Marilyn Richards 
Bus.-To-Bus., Colleges. About Focus Groups. New Product Developmen Hi-Tech/ 

Hammer Marketing Resources Multimedia/Insurance. 
First Market Research Corp. 179 Inverness Rd. KidFactsSM Research 
121 Beach St. Severna Pk. (Balt./D.C.), MD 21146 34405 W. 12 Mile Road, Ste. 121 Marketing Matrix, Inc. 
Boston, MA 02111 Ph. 410-544-919 Farmington Hills, Ml48331 2566 Overland Ave., Ste. 716 
Ph. 617-482-9080 Contact: Bill Hammer Ph. 313-489-7024 Los Angeles. CA 90064 
Contact: Linda M. Lynch 23 Years Experience -Consumer, Busi- Contact: Dana Blackwell Ph. 310-842-8310 
New Product Development, Health Care, ness & Executive. Qual. & Ouan: Specialty Kids/Teens. Contact: Marcia Selz 
Advertising, Retail. 

Pat Henry Market Research, Inc. 
Prod.IPkgJAdvtg. Foe. Grps., In-Depth lntvs. & Surveys 

For Financial Svce. Companies. 
Anne flanz Custom Marketing Rsch. 230 Huron Ad. N.W., Ste. 100.43 Gene Kroupa & Associates 
343 Maple Avenue Cleveland, OH 44113 222 North Midvale Blvd., Ste. 29 Matrixx Marketing-Rsch. Div. 
Glen Ellyn, IL 60137 Ph. 216-621 -3831 Madison, WI 53705 Cincinnati, OH 
Ph. 708-469·1 092 Contact: Judith Hominy Ph. 608-231 -2250 Ph. 800-323-8369 
Contact: Anne Flanz Luxurious Focus Group Facility. Expert Contact: Dr. Gene Kroupa Contact: Michael L. Dean, Ph.D. 
20 Yrs. Exp., Consumer/Business/Ad- Recruiting. Quality Recruiting. Fast Quotes. Since Cincinnati's Most Modern and Conve-
vertising Rsch. 

Hispanic Market Connections, Inc. 
1979. nient Facilities. 

Focus On Hudson 5150 El Camino Real, Ste. D-11 KS & R Consumer Testing Center Medical Marketing Research, Inc. 
350 Hudson St. Los Altos, CA 94022 Shoppingtown Mall 6608 Graymont Place 
New York, NY 10014 Ph. 415-965-3859 Syracuse, NY 13214 Raleigh, NC 27615 
Ph. 212·727-7000 Contact: M. Isabel Vades Ph. BOQ-289-8028 Ph. 919-870-6550 
Contact: Frank O'BJak Foe. Grps., Door-to-Door, Tel. Studies, Contact: Lynne Van Dyke Contact: George Matijow 
New Foe. Grp. Fac. New Video Cont. Ethnographies. Qualitative/Quantitative, Intercepts , Specialist, Medicai/Pharm. 20 yrs. 
Capatility,Med., Bus.· T(}-Bus. , Consumers. 

Hispanic Marketing Communications 
CAT/, One-on-One. Healthcare Exp. 

Focus Plus Research/Div. of H&AMCR, Inc. Lachman Research & Mktg. Svces. MedProbe Medical Mktg. Rsch. 
79 5th Avenue 1301 Shoreway Rd., Ste. 100 29341/2 Beverly Glen Ci ., Ste. 119 600 S. Hwy. 169, Ste. 1410 
New York, NY 10003 Belmont, CA 94002 Los Angeles, CA 90077 Minneapolis, MN 55426-1218 
Ph. 212-675-0142 Ph. 415-595·5028 Ph. 310-474·717 Ph. 612-540·0718 
Contact: Elizabeth Lobrano Contact: Dr. Felipe Korzenny Contact: Roberta Lachman Contact: Asta Gersovitz, Phrm.D. 
Impeccable Cons. & B-B Hisp. Bi-Ling.IBi-Cult. Foe Grps. Any- Advg. & Mktg. Focus Groups and One- MedProbe Provides Full Service Gus· 
Recruiting/Beautiful Facilities. where In U.SJOuan. Strat. Cons. . on-Ones. Consumer/ Business. tom Market Research. 

Focused Resources Horowitz Associates Inc. Leichliter As.soclates Michelson & Associates, Inc. 
5863 Scott lan Ct. 1971 Palmer Avenue 252 E. 61st S ., S e. 2C-S 1900 The Exchange, #360 
Indianapolis. IN 46254 Larchmont, NY 1 0538 New York, NY 10021 Atlan a. GA 30339 
Ph. 317-291-5416 Ph. 914-834-5999 Ph. 212-753-2099 Ph. 404-955-5400 
Contact: Kristin Geipel Contact: Howard Horowitz Contact: Betsy Leichliter Contact: Mark L. Michelson 
Customer Advisory Boards. Service Cab/eN/deo Marketing-Programming- Innovative Exploratory Rsch.lldea De- Insightful sess ·ons/Useful reports. 1 0+ 
Improvement. Advertising Strategy. ve/opment. 0 rces NY & Chicago. year experience. 

Focused Solutions 12 Nancy Low & Associates, Inc. Monitor Research Corp. 
907 Monument Park Cir., Ste. 203 5414 N.W. 60th Terrace 5454 Wisconsin Ave., Ste. 1300 701 5th Ave., Ste. 5050 
Salt lake City. UT 841 08 Kansas City, MO 64151 Chevy Chase, MD 20815 Seattle WA 98104 
Ph. 801-582-9917 Ph. 816-587-5717 Ph. 301 ·951 -9200 Ph. 206-386·5553 
Contact: Bill Sartain Contact: Kavita Card Contact: Stephanie Roth Contact: Michael Connor 
30+ yrs. Exp. ;2500 Groups with U.S. & ConsumeriBusiness!Biack!Children/ Full-Service Market Research/Health! Immersion Foe. Grps., Adv. Bds., Online, 
International Goods & Serv. Travel/Hi Tech. Medical/Environment. Gust. Survey!Dbase. 
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Nordhaus Research, Inc. 
20300 W. 12 Mile Rd. 
Southfield, Ml 48076 
Ph. 313~827-2400 
Contact: John King 
Fu/1-Svce. Qual. & Quant., Fin., Med., 
Uti/., 3 Discussion Rms. 

Outsmart Marketing 
2840 Xenwood Ave. 
Minneapolis, MN 55416 
Ph. 612-924-0053 
Contact: Paul Tuchman 
Helping You ·outsmart• Your Competi-
tion. 

Jack Paxton & Associates 
4 Jefferson Court 
Princeton, NJ 08540 
Ph. 908-329-2268 
Contact: Jack Paxton 
Pkg. Gds., HBA. FnC6., Rtlg., Hi-tech, 
Bus./Bus .• Adv. Rsch. 

Phoenix Consultants 
5627 Arch Crest Or. 
los Angeles, CA 90043 
Ph. 213-294-5648 
Contact: Diane Sanders 
Nat'/. Group Expert Moderators. Ethnic/ 
AdvJCons. 

POV 
99 Citizens Dr. 
Glastonbury, CT 06033 
Ph. 203·659-6616 
Contact: Lili Rodriguez 
Insights For Advtg., Positioning & New 
Prod. Development. 

Rodgers Marketing Research 
4575 Edwin Drive, NW 
Canton, OH 44718 
Ph. 216-492-8880 
Contact: Alice Rodgers 
Creative/Cost Effective: New Produc 
Consumer, Etc. 

Asian Marketing 
Auto Pacific Group, Inc. 
Erlich Transcultural Consultants 
Freeman, Sullivan & Co. 
Grieco Research Group, Inc. 
Hispanic Market Connections 
Hispanic Marketing 
lnfotech Research Studies 
Lachman Research & Marke ·ng Svces. 
Market Development, Inc. 
Marketing Matrix, Inc. 
Phoenix Consultants 
Strategic Research, Inc. 

Colorado 
Cambridge Associates, Ltd. 

42 

Rudick Research 
One Gorham Island, 3rd Floor 
Westport, CT 06880 
Ph. 203-226·5844 
Contact: Mindy Rudick 
10 yrs. Experience Utilizing 
Innovative Techn ques. 

Rhoda Schild Focus Group 
Recruiting/Marketing 
330 Third Ave. 
New York, NY 10010 
Ph. 212·505-5123 
Contact: Rhoda Schild 
Excellent Medical, Consumer, Business 
Recruiting. 

James Spanier Associates 
120 East 75th St. 
New York, NY 10021 
Ph. 212-472-3766 
Contact: Julie Horner 
Focus Groups And One-On-Ones 
In Broad Range Of Categories. 

Dwight Spencer & Associates 
1290 Grandview Avenue 
Columbus, OH 43212 
Ph. 614-488-3123 
Contact: Betty Spencer 
4'x16'MirrorViewingRm. Seats 8·12. /n 
House AudioNid. Equip. 

Spier Research Group 
1 lookout Circle 
Larchmont, NY 1 0538 
Ph. 914·834-3749 
Contact: Daisy Spier 
AdvtgJDir. Mktg.!Prod. Dev./Cons.l 
Business/FGI's/1 on 1 's. 

Access Research, Inc. 
The Clowes Partnership 
Groups Plus 
POV 
Rudick Research 
Sweeney International, L d. 

Florida 
Carlson Marketing Consul ants 
Cunninghis Associates 
Kerr & Downs Research 
Strategy Research Corporation 

Georgia 
Elrick and Lavidge 
James A. Lumpp 

JaneL. Stegner, Inc. 
2215 Penn Ave. So. 
Minneapolis, MN 55405 
Ph. 612-3n-2490 
Contact: Jane Stegner 
Bus.-To-Bus.IMedical/FncJ. SvcsJAgric., 
Groups/1 :1's. 

Strategic Research 
4600 Devonshire Common 
Fremont, CA 94536 
Ph. 510-797-5561 
Contact: Sylvia Wessel 
400 Groups, Hi-Tech!MedicaV Finan-
cial!Transportation Svces. 

Strategy Research Corporation 
100 N.W. 37 Avenue 
Miami, Fl33125 
Ph. 305-649-5400 
Contact: Jim Loretta 
SeNing All U.S. Hispanic Mkts. & Latin 
America. 

Sweeney International, Ltd. 
221 Main St. 
Danbury, CT 06810 
Ph. 203·748·1638 
Contact: Timm Sweeney 
Qualitative Research. Member: 
QRCNAM. 'Advt. Club. 

Technometrlca 
85 Kinderkamack Ad. 
Emerson, NJ 07630 
Ph. 201 -986·1288 
Contact: James M. Sears 
Specializing In Med., Bus.-To-Bus. & 
Other Hard To Arrange Groups. 

Thorne Creative Rsch. Svces. 
65 Pondfield Rd., Ste. 3 
Bronxville, NY 10708 
Ph. 914-337-1364 
Contact: Gina Thorne 
Ideation, Teens, New Product 
Ad Concepts, Package Goods. 

Illinois 
George I. Balch 
Communications Workshop, Inc. 
Creative & Response Rsch. Svcs. 
Doyle Research Associates 
Anne Flanz Custom Marketing Research 
Irvine Consulting, Inc. 
Leichliter Associates 
Marketing Advantage Research 

Indiana 
Focused Resources 

Iowa 
Dan Wiese Marketing Research 

Three Cedars Research 
533 N. 86th Street 
Omaha, NE 68114 
Ph. 402-393-0959 
Contact: John Lee 
Executive Appointed Facility, Qua/ita-
tive and Quantitative Research. 

TMP Milestone 
532 Adams St., Ste. 182 
Milton, MA 02186 
Ph. 617-333-0913 
Contact: Robert Taraschi 
15 YIS. Facilitation Exp.: Gust. Mv. Boards; 
Unique "Mkt. Rsch. & Innovation Co." 

Dan Wiese Marketing Research 
2108 Greenwood Dr .• S.E. 
Cedar Rapids, lA 52403 
Ph. 319-364-2866 
Contact: Dan Wiese 
Highly Experienced: Farmers, Consum-
ers, Business. 

Wolf/Aitschui/Callahan, Inc. 
60 Madison Avenue, 5th fl. 
New York, NY 10010-1600 
Ph. 212-725-8840 
Contact: Judi Lippert 
Business· T a-Business, Consumers, All 
Spectalties. 

Yarnell Inc. 
147 Columbia Tpke., #302 
Florham Park, NJ 07932 
Ph. 201-593-0050 
Contact: Steven M. Yarnell 
New Product Development & Position-
ing. HW!SW Cos. 

Dolobowsky Qual. Svcs., Inc. 
First Market Rsch. (l. Lynch) 
TMP Milestone 

Michigan 
Brand Consulting Group 
KidFacts Research 
Nordhaus Research, Inc. 

Minnesota 
Cambridge Research, Inc. 
MedProbe Medical Mktg. Rsch. 
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Outsmart Mar1<eting Ebony Marketing Research, Inc. D/RIS HealthCare Consultants Texas 
Jane l. Stegner, Inc. Fader, William & Associates Medical Mart<eting Research, Inc. First Market Rsch. (J. Heiman) 

Find/SVP 

Missouri Focus On Hudson Ohio Utah 
12 Focus Plus 

Pat Henry Market Research, Inc. Focused Solutions Horowitz Associa es Inc. 
KS & A Consumer Testing Center Matrixx Marketing 

Nebraska Rodgers Marketing Research Virginia Leichliter Ascts. 
Dwight Spencer & Associates Three Cedars Research Marke Navigation, Inc. Franklin Associates, Inc. 

Rhoda Schild Focus Group Recruiting/ 
Pennsylvania New Jersey Mktg. James Spanier Associates Washington 

Spier Research Group lntersearch Corp. Jack Paxton & Associates 
Thorne Creative Research Campos Market Research Consumer Opinion Services 

Technometrica 
Wolf/AJtschuVCallahan, Inc. Michael Carraher Discovery Rsch. Monitor Research Corp. 

Yarnell Inc. 
Consumer/Industrial Research {C/IR) Wisconsin 

New York North Carolina Data & Management Counsel, Inc. 
Gene Kroupa & Associates Direct Feedback 

Asian Perspective, Inc. Catherine Bryant & Associates 

BAI The Customer Center, Inc. 

SPECIALTYCROSSINDEXOFMODERATORS 
Refer to Preceding Pages For Address, Phone Number and Contact Name 

ADVERTISING Asian Perspective, Inc. CHILDREN CUSTOMER 
Brand Consulting Group Communication Research Carlson Marketing Consultants SATISFACTION Data & Management Counsel, Inc. Cambridge Associates, ltd. 

Erlich Transcultural Consultants 
Creative & Response Rsch. Svcs. BAI Cambridge Research, Inc. 

Fader, William & Associates 
Doyle Research Associates Michael Carraher Discovery Rsch. Creative & Response Rsch. Svcs. Fader, William & Associates Elrick and Lavidge The Customer Center, Inc. 

AUTOMOTIVE 
KidFacts Research Fader, William & Associates Dolobowsky Quat. Svcs., Inc. Matrixx Marketing-Research Div. James A. Lumpp Doyle Research Associates Auto Pacific Group, Inc. Outsmart Marketing S rategic Research, Inc. Erlich Transcultural Consultants Creative & Response Rsch. Svcs. 

Fader, William & Associates Erlich Transcultural Consultants COMMUNICATIONS DIRECT MARKETING First Market Research ( L. Lynch) Matrixx Marketing-Research Div. 
RESEARCH BAI Gene Kroupa & Associates 

James A. Lumpp BIO-TECH Access Research, Inc. Spier Research Group 
POV 

Focus On Hudson Cambridge Associates, ltd. 
Spier Research Group 

lntersearch Corporation The Customer Center, Inc. EDUCATION Strategy Research Corporation 
Cambridge Associates, Ltd. Sweeney lnterna ·onal, Ltd. Irvine Consulting, Inc. 

COMPUTERS/MIS Thome Creative Research Market Navigation, Inc. Marketing Advantage Research 
Dan Wiese Marketing Research MedProbe Medical Mktg. Rsch. Cambridge Associates, Ltd. 

Medical MarkeUng Research, Inc. Michael Carraher Discovery Rsch. ENTERTAINMENT AFRICAN-AMERICAN Creative & Response Rsch. Svcs. 
Sweeney International, ltd. BUS.· TO· BUS. Fader, William & Associates 

Ebony Marketing Research, Inc. 
Access Research. Inc. Find/SVP 
BAI First Market Research (J. Heiman) EXECUTIVES .AGRICULTURE Cambridge Associates, ltd. Leichliter Associates BAI 

Cambridge Associates, Ltd. Cambridge Research, Inc. Market Navigation, Inc. Creative & Response Rsch. Svcs. 
Cambridge Research, Inc. Michael Carraher Discovery Rsch. Marketing Advantage Research Dolobowsky Qual. Svcs., Inc. 
Consumer/Industrial Research (C!IR) Consumer/Industrial Research (C/IR) Monitor Research Corp. Fader, William & Associates 
The Customer Center, Inc. Consumer Opinion Services James Spanier Associates First Market Research (J. He1man) Gene Kroupa & Associates Creative & Response Rsch. Svcs. Strategic Research, Inc. lntersearch Corporation James A. Lumpp Data & Management Counsel, Inc. Sweeney International, Ltd. Marketing Advantage Research Market Navigation, Inc. Direct Feedback Yamelllnc. James Spanier Associates Dan Wiese Marketing Research Fader, William & Associates Strategy Research Corporation First Market Research (J. Heiman) CONSUMERS Sweeney International, ltd. ALCOHOLIC BEV. Pat Henry Market Research, Inc. 

The Clowes Partnership 
George I. Balch lntersearch Corporation 

Consumer Opinion Services FINANCIAL SERVICES Gene Kroupa & Associates Creative & Response Rsch. Svcs. 
James A. Lumpp Creative & Response Rsch. Svcs. Access Research, Inc. POV 
Monitor Research Corp. Doyle Research Associates BAI Strategy Research Corporation 
James Spanier Associates Pat Henry Market Research, Inc. Cambridge Associates, ltd. 
Spier Research Group lntersearch Corporation 

Cambridge Research Inc. APPAREUFOOTWEAR Sweeney International, Ltd. Gene Kroupa & Associates 
Michael Carraher Discovery Rsch. 

Brand Consuning Group Wolf/AitschuVCallahan, Inc. James A. Lumpp 
Creative & Response Rsch. Svcs. Marketing Advantage Research The Customer Center, Inc. Yarnell Inc. 

Rodgers Marketing Research Dolobowsky Qual. Svcs., Inc. 

Thorne Creative Research Elrick and Lavldge 
ASIAN CABLE Dan Wiese Marketing Research Fader, William & Associates 

Asian Marketing Creative & Response Svces., Inc. Wolf/AitschuVCallahan, lnc. Jntersearch Corporation 
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Marketing Matrix, Inc. IMAGE STUDIES PARENTS TEACHERS 
Matrixx Marketing-Research Div. 

Cambridge Associates, Ltd. Doyle Research Associates Marketing Advantage Research Monitor Research Corp. 
Nordhaus Research, Inc. Fader, William & Associates 

The Research Center INDUSTRIAL Marketing Advantage Research TEENAGERS 
James Spanier Associates The Customer Center, Inc. The Clowes Partnership 
Sweeney lnt'l. Ltd. First Market Research (J. Heiman) PET PRODUCTS Creative & Response Rsch. Svcs. 

FOODS/NUTRITION 
lntersearch Corporation Cambridge Research, Inc. Doyle Research Associates 
Market Navigation, Inc. The Customer Center, Inc. Fader, William & Associates 

Leichliter Associates Strategic Research, Inc. Marketing Advantage Research Kid Facts Research 
Sweeney International, ltd. Thorne Creative Research Ma nxx Marketing-Research Div. 

FOOD PRODUCTS Dan W1ese Marketing Research Thome Creative Research 

BAI INSURANCE PHARMACEUTICALS 
Creative & Response Rsch. Svcs. 

Mar1<eting Advantage Research 
BAI TELECOMMUNICATIONS 

Doyle Research Associates Cambridge Associates, Ltd. BAI 
KidFacts Research 

INTERACTIVE PROD./ 
Creative & Response Rsch. Svcs. Cunninghis Associates 

Outsmart Marketing DIR/S HealthCare Consultants Elrick and Lavidge 
POV SERVICES/RETAILING Focus On Hudson Find/SVP 
James Spanier Associates 

Leichliter Associates lnfotech Research Studies First Market Research (J. Heiman) 
Thorne Creative Research lntersearch Corporation Horowitz Associates Inc. 

MANAGEMENT Irvine Consulting, Inc. lntersearch Corporation 
HEALTH & BEAUTY Market Navigation, Inc. Marketing Advantage Research 

PRODUCTS 
James A. Lumpp MedProbe Medical Mktg. Rsch. POV 

Medical Mar1<eting Research, Inc. Strategy Research Corporation 
BAI MEDICAL PROFESSION POV 
Thorne Creative Research 

Cambridge Associates, Ltd. TELECONFERENCING 
HEALTH CARE D/RI'S Health Care Consultants POLITICAL RESEARCH Cambridge Research, Inc. 

Focus On Hudson Cambridge Associates, Ltd. 
Access Research. Inc. Pat Henry Market Research. Inc. TELEPHONE FOCUS George I. Balch lntersearch Corporation 
Consumer/Industrial Research (C/IR) Nancy Low & Associates. Inc. PUBLIC POLICY RSCH. GROUPS 
Dolobowsky Qual. Svces., Inc. Matrixx Marke ing·Research Div. George I. Balch 

Cambridge Associa es, Ltd. DiAlS HealthCare Consultants MedProbe Medical Mktg. Rsch. Cambridge Associates, Ltd. 
Elrick and Lavidge Medical Marketing Research, Inc. Consumer/Industrial Research (CIIR) 

Erlich Transcultural Consul ants Nordhaus Research, Inc. PUBLISHING 
Creative & Response Rsch. Svcs. 

Find/SVP Rhoda Schild Focus Group Recruiting·'Mktg. The Customer Center, Inc. 
F1rst Market Research (l. lynch} Cambridge Associates, ltd. lntersearch Corporation 
Freeman, Sullivan & Co. MODERATOR TRAINING First Market Research (J. Heiman) Market Navigation, Inc. 
lnfotech Research Studies 

Cambridge Associates. Ltd. 
Marketing Advantage Research Medical Marketing Research, Inc. 

lntersearch Corporation Spier Research Group MedProbe Medical Mktg. Rsch. 
Irvine Consulting, Inc. Cunninghis Associates Thorne Creative Research 
Market Navigation, Inc. 

MULTIMEDIA 
Dan Wiese Marketing Research TOYS/GAMES 

Matrixx Marketing-Research Div. 
Carlson Marketing Consultants MedProbe Medical Mktg. Rsch. Mar1<eting Advantage Research RETAIL Medical Marketing Research, Inc. Fader, William & Associates 

Nordhaus Research, Inc. Brand Consulting Group Kid Facts Research 
James Spanier Associates NATURAL HEALTH First Market Research (L lynch) 
Strategy Research Corporation CARE/REMEDIES Pat Henry Market Research, Inc. TRANSPORTA110N 

HISPANIC Focused Solu ions 
SENIORS SVCES. 

Data & Management Counsel, Inc. NEW PRODUCT DEV. Erlich Transcultural Consultants 
Sweeney International, ltd. 

Ebony Mar1<eting Research, Inc. 
BAI 

Marketing Advantage Research TRAVEL Erlich Transcultural Consultants 
Hispanic Market Connections, Inc. Brand Consulting Group 

SERVICES Cambridge Associates, ltd. 
Hispanic Marketing Cambridge Associates, Ltd. Michael Carraher Discovery Rsch. 

Communication Research Carlson Marketing Consultants Spier Research Group James A. Lumpp 
Market Development, Inc. Creative & Response Rsch. Svcs. James Spanier Associates 
Strategy Research Corporation Data & Management Counsel, Inc. SMALL BUSINESS/ Sweeney International, Ltd. 

Dolobowsky Qual. Svcs., Inc. 

IDEA GENERATION Elrick and Lavidge ENTREPRENEURS UTILITIES Fader, William & Associates Leichliter Associa es 
Analysis Research Ltd. First Market Research (J. Heiman) , Strategy Research Corporation Cambridge Associates, Ltd. 
BAI First Market Research (L Lynch) Yarnell Inc. Fader, W11liam & Associates 
George 1. Balch In ersearch Corporation Freeman. Sullivan & Co. 
Brand Consulting Group KidFacts Research 

SOFT DRINKS, BEER, 
Nordhaus Research, Inc. 

Cambridge Associates, ltd. Leichliter Associates 
Creative & Response Rsch. Svcs. Marketing Advantage Research WINE WEALTHY 
Dolobowsky Qual. Svcs ., Inc. Outsmart Marketing 

Cambridge Associates, Ltd. Strategy Research Corporation 
Elrick and Lavidge POV 

Leichliter Associates James Spanier Associates Carlson Marketing Consultants 

Matrixx Marketing-Research Div. 
Creative & Response Rsch. Svcs. YOUTH 

Monitor Research Corp. PACKAGED GOODS Gneco Research Group, Inc. 
Doyle Research Associates POV 

Outsmart Marketing BAI Strategy Research Corporation Fader, William & Associates 
POV Crea ive & Response Rsch. Svcs. Thorne CreatiVe Research Outsmart Marketing 
Sweeney International. Ltd. Doyle Research Associates POV 
Thorne Creative Research Thorne Creattve Research 

44 Quirk's Marketing Research Review 



ames of ote 
continued from p. 22 

nari nal -;ale . for /Harit : lvfarkt•fing 
R e \ean·h fnl ·. · s utomol i \ e Resear-ch 
Group. 

Ama nda Pr us ha~ _ioinc I Rur/..e 
Cuslomer Soli.,/ctction Assol'iatc.,, 

incinnati. a~ directorofrc~earch and 
devclopm nt. .J ames .Ju he lir •r ha~ 
joined the firm a .... ~cnior con~ultanl. 

With the opening )fit~ ~ Jj nt -;cr

vice offic in Dalla~. Mar/..(' /\ 'ision 

Re.\carch . Inc.. ha" hired Robert L. 
Smith to head the ne\ov location a~ 
. enior vice pr :-.idcnl. 

Noper Starch Wor/du ·idc, 
Mamar ned,, . Y .. ha~ added sev 
eral new ~Iaffer-;. J oa n C' hia ramont ' 
i~ 110\\· a v icc prc~idcnt in the Roper 
~yndi a ted group: t\ lll)' L . .\'l a n ·us 
has j ined the Rop r Cu~tom Divi 
-;j n a~ vice pn~'>ident: Barr y Perrin 
ha~ joined rh firm'~ Starch Advert i~ 

ing and Media Rc-;carch Gr up a:-. 

ale~ Director- larch d Reader:-.hip 
ervic :Toni Shi elds ha'> joined the 

Roper internatil nal group a-; vice 
prcsidenr: and Tony Teska ha:-.joincd 
the firm in the m.:w po. it ion of -;cnior 
vice pre-;ident. director r bu-;inc:-.-; 
managem nt . ervin~~ -

Rur/..e /VIarkt•ting Ne\t'arch. Cin 
cinnati. ha~ hired Hr nda La ndy a~ 
~enior account cxe ·utivc. In add it ion. 
Ro n Z u ss m a n will join the 
company· . client '>ervin.: group aft r 
fini-;hing orientation within Bur~e·-; 
on~ulting and Analytical group. 

Ta mm y \Vi · ha:-. hcen nam cl vice 
prc"idcnt, AgRe:-.carch Divi~ion. 

May 1995 

ow the world' mo t 

powe ul CATI y tern i 

al the most affordable 

Bellvicw is widely recognize<..! 
throughout the world as the -ingle 
most flexible and rx>werful ATI 
y tcm around. Ju l some of its 

many advantages include: 

• Automatic caJI management 
which handles app inlmcnts 
and time zones with ease. 

• Powerful sample management 
and administration gi e your 
·upervi. Of:) time to upcrvise. 

• nlimited number of quota 
cells. 

• Runs n a PC nelw rk or a.-; a 
standalone system. 

• asy for interviewers to learn 
and use. 

• Unique real-time tabulation 
gives up-t -lhe-minut reports 
to supervi ors and clients. 

And now it's available on a 
powerful machine that can 
economically support as few as 4 
station or as many as 100 for as 
li ttle as 9950. Integrate lhi 
with your existing P network or 
add tem1inals fur 400 per 
tation, plu ·a low monthly rental 

~ r oftware, and il all add up to 
the CATI y tem y u really want 
- at a price you can afford. 

Choose from other modules of 
1l1c Re ·earch Machine and you 
have an imegrated tailor-made 
.s lutiun to all your Leleph ne 
survey research needs. 

or a demon tration diskette 
and a cu tom quotation, contact 
Pulse Train today. There has 
never been a better time to 
witch to Bcllview. 

'fHE R SEARC !\'lAC INE 

j'r o nz Puls e Train 

618 J.S. Hw,y. J, Suite 306 

N. Palm Beach FL 33408 

( 407) 842-4000 
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NETWORK 
THE POWER OF PARTNERING 

A COALITION OF INDUSTRY 

LEADERS COMMITTED TO EXCEEDI NG 

EXPECTATIONS FOR DATA COLLECTION 

AND FIELD MANAGEMENT SERVICES. 

NETWORK MEMBERS 

I RWIN RESEARCH SERVICES, INC. 
JAC K SONVI LLE F ORIDA 

PERFORMANCE PLUS, INC. 
BOSTON, MASSACHUSETTS 

LU H RESEARCH, INC. 
SAN DI EGO, CALIFORNIA 

PAT HENRY MARKET RESEARCH, INC. 
CLE VELAN D OHIO 

JACKSON ASSOCIATES, INC. 
ATLANTA , GEORGIA 

J. RECKNER ASSOCIATES, INC. 
PHILADELPHIA P E NNSYLVANIA 

CONSUMER SURV YS COMPANY 
CHICAGO ILLINOIS 

SUPERIOR SURVEYS OF ST. LOUIS 
ST. LOUIS MI SSOURI 

MCMILLION RESEARCH SERVICE 
CHARLESTON W EST V IRGINIA 

PROBE RESEARCH, INC. 
DALLAS, T EXAS 

N ~ T W 0 R K 

T H E F U T U R E ... T 0 D A Y. 

FOR M ORE INFORMATION ABOUT NETWORK AND A COPY OF OUR 

BROCHURE CALL LINDA TESSAR OR ELLEN GREGORY 

(606) 431-5431 FAX (606) 431-5838 

c, rcle No. 124 on Reader Card 
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ntern t 
continued from p. 12 

is to pay attention to the discussion 
and to participate. hey genera ll y do 
not have the opportunity to do any
thing lse with this time. ff one w re 
to condu , t fo u groups o er the In 
tern t, we would never know· what 
the panicipnnt i renll doing while 
they nre invol ed with the gr up . 
They ould be li tening t mu ic. 
wat hing te levi ion r fighting with 
th ir ·p use and it would be impos -
ible t kn w. In · n . it i · impos

sib l to del rmine if the moderator is 
real I getting the full attention of the 

The qua!Uications qf" th ' 
people in a focus ~roup are 
crucial to the entire proce, s. 
If the right participants are 
not invoh. ed, then it ·will he 
difficult to place any 
credence in the information 
they generate. With the 
traditional focus group, one 
ha. cornplete control over 
}Vho i. in the group, 1t1 'herea · 
on the Internet, a respondent 
could use an alias andfal e 
credentials and never he 
disco~ ere d. 

participants . 
In summary, while the Internet is 

certainly a very e citing dev lopmcnt , 
\V ·do not belie e it is a viab le \vay to 
conduct focu s gro up . Whi I it is pos
. ible to seck c n urn r pinions via 
th lnt rncl, we w uld rather see rc 
, earchers usc this media for g nerat
ing information from c losed-end 
quantitative que tionnaire . . a.· the .~ 

are n t reliant on th same fa to . as 
qualitati e re. arch, and therefor 
could be an eff c tive way to conduct 
research on thi . emergi ng technol 
ogy . 
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CODES - (e.g., 25-10-25-10) 

1 STAT ONS No ot •rlerv ew•ng stal•ors ; th s o tton 
2. CRT'S · No. of stations vSI g CRT's to· n r.• ev. ng 
3 ON SI-E o o' sta 10~s whch can be mor tor con s1te 
4 OFF-PREMISES • No. o' stat 01s w'11ch can b mon tor c o'' 
p•e'111ses 

ALABAMA 

BIRMI G M 

Connections. Inc. 
3928 Montclaire Rd .. Ste. 230 
Birmingham, AL 35213 
Ph . 205-879-1255 
Fax 205-868-4173 
Rebecca Watson . President 
25-0-25-0 

Polly Graham & Ascts .. Inc. 
3000 Riverchase Galleria, Ste. 310 
Birmingham. AL 35244 
Ph . 205-985-3099 
Fax 205·985-3066 
Cindy Eanes. Vice President 
20-0-20-6 

New South Research, Inc. 
700 28th St. S. 
Birmingham, AL 35233 
Ph . 205-322-9988 
Amy Wilhite , Mng . Dir. 
15-0-15-15 

I 

ALASKA 

OR 

Dittman Research Corporation 
8115 Jewel Lake Ad. 
Anchorag . AK 99502 
Ph . 907·243-3345 
Fax 907-243-7172 
Terry O'Leary 
16-0-16-0 

ARIZONA 

G 

The Social Research Laboratory 
Northern Arizona University 
P.O. Box 15300 
Flagstaff, AZ 86011 
Ph . 520-523-1515 
Fax 520-523·6777 
Dr. Fred Solop, Associate Director 
12-12-12-0 

P 0 IX 

Arizona Market Research 
Ruth Nelson Research Svcs. 
Executive Park Offices 
10220 N. 31st Ave .. #120 
Phoenix. AZ 85051 
Ph . 602-944-8001 
Fax 602-944-0130 
15-0-15-0 

Ask Arizona/West Group 
1948 W. Main 
Mesa, AZ 85201 
Ph . 602-464-5885 
Fax 602-464-9284 
Beth Aguirre 
10-10-10-0 

Behavior Research Center, Inc. 
1101 N. 1st St. 
P.O. Box 13178 
Phoenix, AZ 85002-3178 
Ph . 602-258-4554 
Fax 602-252-2729 
Earl de Berge, Rsch. Dir. 
30-14-30-30 

Innovative Query, Inc. 
8687 E. Via De Ventura 
Scotlsdale, AZ 85258 
Ph . 602-483-7505 
Fax 602-922-0302 
Clare Stewart 
48-36-48-48 

O'Neil Associates, Inc. 
412 E. Southern Ave. 
Tempe, AZ 85282 
Ph . 602-967-4441 
Fax 602-967-6122 
Michael J. O'Neil, Ph .D., President 
14-14-14-0 

Quality Controlled Services (QCS) 
6360-3 E. Thomas Ad., Ste. 330 
Scottsdale, AZ 85251 
Ph. 800-647-4217 or 800-325-3338 
Fax 602-941 -0949 ______________ _..... ______________ ~ Johen McCullough 

You Never ow Who 
Yo 're Talking o! 

At Strictly Medica we make s 
your people are talking to 
the right people. 
Market research strategy has been determined. Next step, implementat ion. 
That's where Strictly Medical comes in. With Trained and Licensed 
Medical Personnel , State-Of:rhe-Art facilities and equipment. Plus the 
added benefit of being in exciting and beautiful Scottsdale, Arizona. 

48 C rcle No ' 2 5 on =1eaoer Card 

Strictly Medical 
Scottsdale Place 
5725 N. Scottsdale Rd. 
Btdg. C Suite 105 
Scottsdale, Arizona 85250 
Wendy Walker (602) 423-0319 

10-0-10-0 
(See advertisement on p. 51) 

Research Resources 
8800 N. 22nd Ave. 
Phoenix , AZ 85021 
Ph. 602-371 -8800 
Fax 602-943-3554 
John Muller, Exec. V.P. 
262-212-262-262 
(See advertisement on p. 49) 

Response Research 
6868 N. 7th Ave., Ste. 110 
Phoenix. AZ 85013 
Ph . 602- 277-2526 
Fax 602- 247-4477 
Shelly Munoz 
20-20-20-0 

Strictly Medical Market Research 
5725 N. Scottsdale Rd., Ste. C-1 05 
Scottsdale, AZ 85250 
Ph . 602-423-0319 
Fax 602-423-1548 
Wendy Walker, Exec. V.P. 
12-0-7-0 
(See advertisement on p. 48) 

Time N Talent, Inc. 
5725 N. Scotlsdale Rd .. Ste. C-105 
Scottsdale, AZ 85250 
Ph. 602-423-0200 
Fax 602-423-1548 
Myra Balaban. Principal 
12-0-7-0 

Quirk's Marketino Research Review 
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• RESOURCES 

Your Data Handl·ng Company sr,A 
Solid cJata handling o the largest jobs at a no-frills price • One of the biggest and best quality telephone research centers in the U.S., wtth 262 stations 

• Dual CATI sys ems wrth Tel-Athena and Ouancept so ware • Predictive dialmg capability • Superior CLT data collection management 
• Quick. powerful data processing • Insightful statistical applications and modeling • Creative graphic servtces for impac ul. easy-to-understand display and charting o 

information , and outstandtng newsletter, brochure and logo design • "Instant" duplicating serv•ce for delivery of questionnaires. data and reports m large quan •ties 
For more informat•on on any of our services, call John Muller, xecutive Vice President 

8800 NORTH 22ND AVENUE , PHOENIX , AZ 85021 -4258 • PHONE : (602) 371-8800 • FAX : (602) 943-3554 
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CODES - (e.g., 25-10-25-1 0} 

11 S ATIONS - ·~o ol i'lte -viewing s1at1ons a11ris locaton 
2 CArs -No o1 sta11ons us ng CRfs •or interviewif'Q 
3 0 -SITE - No. of sta11ons which can b I'OO'li:ored on-si1 
4 OFF-PREMISES - No of s1ations wh1ch car be mor1to•ed off
pr mses 

Walker Group 
4515 S. McClintock Dr., Ste. 101 
Tempe, AZ 85282 
Ph . 317-843-3939 
Fax 317-843-8629 
Bev Neidert, Grp. Mgr. 
70-70· 70-70 

West Group Research 
1110 E. Missouri Ave., Ste . 780 
Phoenix, AZ 85014 
Ph . 602-264-4915 
Fax 602-631 -6844 
Beth Aguirre 
25-25-25-25 

Winona MRB , Inc. 
(See Research Resources, Phoenix, AZ) 

TUCSO 

FMR Ascts. 
6045 E. Grant Rd . 
Tucson, AZ 85712 
Ph . 520-886-5548 
Fax 520-886-9307 
Lynn Moore. Dir. of Rsch . 
55-25-55-0 

VNU Operation Center 
5055 E. Broadway, #A105 
Tucson, AZ 85712 
Ph . 305· 753-6043 
Dave Lustig 
50-50-50-50 

ARKANSAS 

FORTSM TH 

C & C Market Research 
Central Mall, Ste. 40 N. 
Fort Smith, AR 72903 
Ph . 501 -484-5637 
Fax 501 -484-7379 
Craig Cunningham 
19-8-19-19 

LITT ROCK 

Miller Research Group, Inc. 
10 Corporate Hill Dr., Ste . 100 
Little Rock, AR 72205 
Ph . 501-221 -3303 
Fax 501 -221 -2554 
Sandy Gourley 
19-19-19-1 9 

50 

Sygnis 
425 W. Capitol. #1 000 
Little Rock, AR 72201 
Ph . 501 -661 -7000 
Fax 501 -661 -7099 
Bob McNeice 
50-0-50-31 

CALIFORNIA 

BAK RSFI LD 

Facts 'n Figures 
1233 W. Ave. P. Ste. 701 
Palmdale. CA 93551 
Ph . 805-272-4888 
Fax 805-272-5676 
Renee Stapleton 
12-6-1-0 

Marketing Works 
425 18th St. 
Bakersfield , CA 93301 
Ph. 805-326-1 01 2 
Fax 805-326-0903 
Dee Simpson, Owner 
15-0-2-0 

FRESNO 

AIS Market ~Research 

2070 N. Winery 
Fresno. CA 93703 
Ph. 209-252-2727 
Fax 209-252-8343 
Kimberly Rudolf, Data Collection Mgr. 
25-25·20·20 

Bartels Research 
145 Shaw Ave ., C1 & C2 
Clovis, CA 93612 
Ph. 209-298-7557 
Fax 209-298-5226 
Joellen Bartels , President 
25-0-13-0 

Nichols Research 
557 E. Shaw 
Fresno, CA 93710 
Ph. 209-226-3100 
Fax 209-226-9354 
Sherrie Hastay 
15-8-10-0 

LOS G L S 

Area Phone Bank 
3607 W. Magnolia Blvd., #N 
Burbank, CA 91505 
Ph . 818·848-8282 
Fax 818-846-9912 
Ed Goldbaum, Owner 
20·0-20-0 

Ask Southern Cal ifornia 
12437 Lewis St. , Ste. 100 
Garden Grove, CA 92640 
Ph . 714·750·7566 
Fax 714· 750-7567 
Jennifer Kerstner, President 
27-0-27-0 

Barna Research Group 
647 W. Broadway 
Glendale , CA 91204 
Ph. 818-241 -9300 
Fax 818-246-7684 
George Barna 
30-30-30-0 

California Survey Research 
15350 Shermann Way. #480 
Van Nuys, CA 91406 
Ph. 818-780-2777 
Fax 818-780-8329 
Ken Gross 
40-20-40-40 

Consumer Pulse of Los Angeles 
Galleria at South Bay, #269 
1815 Hawthorne Blvd. 
Redondo Beach ,CA 90278 
Ph . 310-371-5578 
Fax 310-542-2669 
20-12-20-20 

Cr ativ Data . Inc. 
7136 Haskell Ave .. Ste. 100 
Van Nuys. CA 91406-4198 
Ph . 818-988-5411 
Fax 818-988-4057 
Lisa Kosiba 
22·0· 1 0-0 

Davis Market Research Services 
23801 Calabasas Rd., Ste. i 036 
Calabasas , CA 91302 
Ph . 818-591 -2408 
Fax 818-591 -2488 
Carol Davis 
70-52-70-70 

Field Dynamics Marketing Research 
17547 Ventura Blvd., Ste. 308 
Encino, CA 91 316 
Ph . 800-434-3537 
Fax 818-905-3216 
Tony Blass, President 
16-3-16-0 

Ted Heiman & Ascts. 
20350 Ventua Blvd ., Ste. 140 
Woodland Hills, CA 91364 
Ph . 818-710-0940 
Fax 818-887-2750 
Ted Heiman , President 
19-10-19-19 

House of Marketing 
8544 Sunset Blvd. 
Los Angeles . CA 90069 
Ph . 310-854-8286 
Fax 31 0-652-8319 
Kevin Howe 
41 -0-41 -0 

Interviewing Service of Am rica 
16005 Sherman Way, #209 
Van Nuys, CA 91406-4024 
Ph . 818-989-1 044 
Fax 818-782-1309 
Michael Halberstam 
135·135-135-i 35 
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Find out why QCS Telephone Interviewing 
stands apart from the rest. 

In the business of telephone research only one name 
answers the call with the experience technologY: 
and value today's smart researchers demand. uality 
Controlled Services. 

OCS is among the nation's largest providers of 
telephone research conducting nearly six million 
interviews annually. We offer 800 telephone lines of 
which 350 are networked CATI stations supported by 
identically pro rammed HP3000 computers. A unique 
feature is the ability to 'add' CATI stations to match 
your project size and timing requirements. Plus we ve 
recently introduced innovations like C MMANDR 

our project management software which allows you 
to monitor the progress of your studies from anywhere 
in the U.S. And when you consider that we provide 
field coordination project management, top quality 
sample sophisticated data reporting expertly trained 
interviewers, and a commitment to data collection 
excellence OCS becomes the clear choice for intel· 
ligent telephone interviewing. 

Next time you need quality telephone data 
collection one name should ring a bell. CS. 

J~l~e;:~o~a~e 1-800-325-3338 

Quality Controlled Services · 
C.rcl o 162 Oil R ader Card 

\ . . 



CODES- (e.g., 25-10-25-10) 

1 STATIONS No o' 1nterv1BW1rog s~at o1s at 'h s loca~1or 
2. CRT'S No o• sta·1ons JSI1g CRT's for in teN ew1ng 
3 ON SITE t>.o ot st :~ons 'Ntuc~ can be mor1tored or Site 

4 OFF PR MISES - No. o' s:atons 'N11Ch can b momtor c o~ · 

P' "~" ISBS 

MSIInternational 
12604-A Hidden Creek Way 
Cerritos , CA 90701 
Ph. 31 0-802-8273 
Fax 31 0·802 1643 
Dick Hurlburt 
45-45-45-45 

PKM Marketing Research 
1240 W. La Habra Blvd ., #A 
La Habra. CA 90601 
Ph. 31 0-694-5634 
Fax 310-697-8964 
Patt Koerner 
35-0-35-0 

Plog Research , Inc. 
18631 Sherman Way 
Reseda. CA 91335 
Ph . 818-345-7363 
Fax 818·345-9265 
Shelly Sasson , Vice President 
10-0-10-0 

Quality Controlled Services (QCS) 
17100 Pioneer Blvd ., Ste. 170 
Artesia. CA 90701 
Ph. 310-402-6640 or 800-325-3338 
Fax 310-924-8487 
Mel Gerber 
66-66-66-66 
(See advertisement on p. 51) 

Quality Controlled Services (QCS) 
3528 Torrance Blvd. , Ste . M120 
Torrance. CA 90503 
Ph . 800-448-4414 or 800-325-3338 
Fax 310-316-4815 
Carol Balcom-Amundson 
8·0-0-0 
(See advertisement on p. 51) 

The Question Shop, Inc. 
2860 N. Santiago Blvd .. #100 
Orange, CA 92667 
Ph . 714-974-8020 
Fax 714-974-6968 
Ryan Reasor 
20-0-20-0 

The Research Line 
11631 Victory Blvd., Ste. 207 
N. Hollywood, CA 91606 
Ph . 818·766-1246 
Fax 818-766-3033 
Samuel Weinstein 
80-60-80-80 

Sievers Research Company. Inc. 
1414 Fair Oaks , Ste. 9 
South Pasadena , CA 91030 
Ph. 818-441 -5900 
Fax 818·441 -3350 
Robert Sievers 
20-0-20-0 

52 

Southern California Interviewing Svce. 
17277 Ventura Blvd ., #200 
Encino, CA 91316 
Ph . 800-872-4022 
Fax 818-783-8626 
Ethel Brook 
10 0-10-0 

The Verity Group, Inc. 
680 Langsdorf Dr .. #1 02 
Fullerton, CA 92631 
Ph . 714-680-9611 
Fax 714-680-9676 
Scott Kincer 
70-60 70-0 

SA R M TO 

Ask America Marketing Research 
1932 Stockton Blvd. 
Sacramento, CA 95816 
Ph . 916-452-3300 
Fax 916-452-3547 
Michael Pettengill 
39-0-25·0 

J.D. Franz Research 
1804 Tribute Rd ., Ste. K 
Sacramento, CA 9581 5 
Ph. 916-646-5595 
Fax 916-646-4839 
Jennifer Franz 
25-0-25-0 

Opinions ... of Sacramento 
2025 Hurley Way. Ste. 110 
Sacramento , CA 95825 
Ph . 916-568-1226 
Fax 916-568-6725 
Hugh Miller, Partner 
13-0-13-13 

Research Unlimited 
1012 Second St. 
Sacramento. CA 95814 
Ph. 916-446-6064 
Fax 916-448-2355 
Jan Berger 
18-0-18-0 

DIEGO 

CIC Research. Inc. 
8361 Vickers St. 
San Diego. CA 92111 -2112 
Ph. 619-637-4000 
Fax 619-637-4040 
Joyce Revlett 
35-8 35-35 

Directions In Research, Inc. 
5353 Mission Center Rd., Ste . 310 
San Diego, CA 921 08 
Ph . 619-299-5883 
Fax 619-299-5888 
Pat Funes 
80-50-80-80 

Fogerty Group 
5090 Shoreham Pl. , #206 
San Diego , CA 92122 
Ph . 619-550-3878 
Fax 619-550-3075 
Ginger Schmeiser. Exec. Dir. 
30-15-30-0 

Luth Research , Inc. 
2365 Northside Dr .. #1 00 
San Diego, CA 92108 
Ph . 619·283-7333 
Fax 619-283-1251 
Charles Rosen 
44-44-44-44 
Member of NETWORK 
(See advertisement on p. 46) 

MDI Hispanic Interviewing Services 
11 01 Bay Blvd., Ste. D 
Chula Vista, CA 91911 
Ph. 619-424-4550 
Fax 619-424-4501 
Jose Suarez. Ops . Mgr. 
60-40-60-60 
(See advertisement on p. 13) 

San Diego Surveys, Inc. 
4616 Mission Gorge Pl. 
San Di go. CA 92120 
Ph. 619-265-2361 
Fax 619-582-1562 
Dan Safreno 
28-0-28-0 

Taylor Research 
1545 Hotel CircleS., Ste. 350 
San Diego. CA 92108 
Ph . 619-299-6368 
Fax 619-299-6370 
Harriet Huntley. Ops. Mgr. 
30-24-30 0 

A FR CISCO 

AD F Research 
1456 Lincoln Ave. 
San Rafael , CA 94901 
Ph . 415-459-1115 
Fax 415-457-2193 
Art Faibisch 
30-30-20-0 

ConStat 
450 Sansome St. . Ste. 1100 
San Francisco. CA 94111 
Ph. 415-27 4-6600 
Fax 415-274-6610 
Amanda Jenkins 
110-80-110-110 

Consumer Research Associates 
111 Pine St.. Ste. 1715 
San Francisco , CA 94111 
Ph . 415-392-6000 
Fax 415-392-7141 
Don Orsino 
27-0- 0-0 

Corey, Canapary & Galanis 
447 Sutter St. , Penthouse N 
San Francisco, CA 94108 
Ph. 415-397-1200 
Fax 415-433-3809 
Elizabeth Canapary , CEO 
25-0-4-0 

Elrick & Lavidge 
111 Maiden Ln .. 6th fl. 
San Francisco , CA 941 08 
Ph . 415-434 0536 
Fax 41 5-391 -0946 
Bettina Eichel , Vice President 
23-23-23-23 
(See advertisement on p. 53) 
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When You Know What Your 
Customer is Think·ng oday, You' I Know 

Where Your Business is Headed Tomorrow . 
ln today·s sup rch<:Jrgecl n mpetitivc arena. the \.veil
being of your customers and your business is 
virtu lly on nd the same 

When they're hc.!ppy you h v good r a son lo be 
When they hdv probl ms. you have even 
bigg r n s 

i\l !::.Irick & LCJvid e. our business is helping you 
understc~nd your busrn ss cnvironmenl better As 
on of then ti n's largest independ nt r s rch 
organizations , Elrick[, La tidg h s n over rorLy 
'i ar Lrac rec 1rd for delhi nng the cuslomer 
sc.1Lisr ction information you need lo gel int •y· ur 
customer's m1nd 

Our vust exp ri nc h s aught us n imporlc~nt 

I ..,..,on V ry of . n . mea<,u rr ng satisfuc ion lev Is 
dl n rsn'l n ugh The gr d st, nd most I st1ng 

"nefit c n e redliz d \Vh nth proc ss i'> U'>ed in 
the cont x ot a tote:d C'JUdlity man gement ~ pp ro ch 

That 's why J::GL' cu 'rner "ldti.:.t - ctron IJrogram is 
more hc.lrl Jlh d '>Urv y Vv'c dpply ou r interpr tive 
c..,killc.., ·l r.-Jn'>L-l c r.lv.: datd into u<::.c1b le knmvl dg 

._ nd kn 'vvl dg into a rramework for ction . 
In doing so, customers tisfaction me surement 
takes on d wh le new· role as the cornerstone lf d 

con linuous impr vcmcnL process dim ddt 
building your business lo new· heights 

Ynu'/l find tfwt Elrick [, La1·id!]t'·s compn'fwnsil\' WOt1ram 

will flL'/tJ yvu <real(' l'£~1ue. r1'lain ws!omr . incre~u lo~nllt~~ 

cmd enlumce ~IOLn dt•cisimJ-maki~1~1 pro e5ses 

To knmv whal your cus omer is thinking- and to 
kn ,,_ .. \Vher your busincs<, is hedded-- et t knmv 
th leading consu llan l s in custome r tisf cti n 
m asurem nt · nd to I quality m nag mcnt 
C 11 your n c: r <:. [!rick E; L vrdge office lodc~y 
It cou ld be JUS the competitive edge 
you 've been looking for 

ELRICK&LAVIDGE 
\1 ;\ R ' J I 1\ (, R E S 1:. A R l II 

EQUIFAX 

Atl nta •1011 -9~ -~2B Chicago 70R- 49-'5300 Cincinnati 511-772-1990 Dallas 14-Rh -0118.1 
Kan a ity X 16-2 1-81 17 '""York 201-59 -0755 San ran i co 41 - M-0 6 
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CODES- (e.g., 25-10·25·10) 

S A 10 S- ol 1n:erview ~g stattons t is locat'(]'l 
2 CA S - o at s:ato1s us ng CR s for 11te•vi w1ng 
J ON-SITE -No. of s1ators ·.vh c'1 can be mo011ored 01-511 
4 OFF-PR E\~ISES - 'lo of stations wh ch r be mor1to•ed off 
prem ses 

Evans Research Associates 
120 Howard St. , Ste. 660 
San Francisco, CA 941 OS 
Ph . 415-777-9888 
Fax 415-777-9281 
Lucinda Gonion 
28-20-20-0 

Field Management Associates 
400 El Cerrito Plaza 
El Cerrito, CA 94530 
Ph. 51 0-527-8030 
Fax 510-524-2077 
Hal Berke 
20-0-20-0 

Field Research Corporation 
550 Kearny St. , Ste. 900 
San Francisco, CA 94108 
Ph . 415-392-5763 
Fax 415-434-2541 
Bob Friel 
45-45-45-45 

Fleischman Field Research, Inc. 
220 Bush St. . Ste. 1300 
San Francisco, CA 94104 
Ph. 415-398-4140 
Fax 415-989-4506 
Andy Fleischman. Principal 
35-0-35-35 
(See advertisement on p. 55) 

Freeman. Sullivan & Co. 
131 Steuart St. , Ste. 500 
San Francisco, CA 94105 
Ph. 415-777-0707 
Fax 415-777-2420 
Ann Garbarino, Marketing Director 
28-28 28-28 

Frost & Sullivan 
2525 Charleston Rd. 
Mountain View, CA 94043 
Ph . 415-961 -9000 
Fax 415-961 -5042 
Scott Worthge, Manager 
80-80-80·0 

Hispanic & Asian Mktg. Comm. Rsch ., Inc. 
1301 Shoreway Rd., Ste. 1 00 
Belmont. CA 94002 
Ph . 415-595-5028 
Fax 415-595-5407 
Betty Ann Korzenny, Ph .D .. Exec. V.P. 
25-23-25-25 
(See advertisement on p. 15) 

MR&A Field & Tab 
1300 S. El Camino Real , #380 
San Mateo, CA 94402 
Ph. 415-358-1480 
Fax 415-574-8055 
Sarah Fraser 
30-25-30-30 

Nichols Res arch, Inc. 
1155 Newpark 
Newark, CA 94560 
Ph . 510-794-2990 
Fax 510-794-3471 
Jane Rosen 
20-8-15-0 

Nichols Research, Inc. 
2300 Clayton Rd .. Ste . 1370 
Concord, CA 94520 
Ph. 510-687-9755 
Fax 51 0-686-1384 
15-8-9-0 

The Research Spectrum 
182-2nd St. , 4th fl . 
San Francisco, CA 941 OS 
Ph . 415-543-3777 or 800-876-3770 
Fax 415-543-3553 
Rick Snyder 
30-30-30-30 

Survey Methods Group 
140 Second St. 
San Francisco, CA 94105 
Ph. 41 5-495-6692 
Fax 415-995-8185 
Linda Rynazewski , V.P. Mktg. 
45-35-35-20 
(See advertisement on p. 54) 

Tragon Corporation 
365 Convention Way 
Redwood City, CA 94131 
Ph . 415-365-1833 
Fax 415-365-3737 
Brian McDermott, Mgr. Mkt. Rsch . 
24-0-24-0 

Margaret Yarbrough & Ascts . 
934 Shore Point Ct. Ste. 100 
Alameda, CA 94501 
Ph. 510-521 -6900 
Fax 510-521 -2130 
Margaret Yarbrough/Diane Kientz 
20-0-20-20 

SA JO 

Nichols Research , Inc. 
333 W. El Camino Real, Ste. 180 
Sunnyvale, CA 94087 

-------------_L----------------1 Ph. 408 773-8200 
Fax 408-733-8564 
Mimi Nichols 
40-8-30-0 

Survey Methods Group 

MULTI- ..... .6~··· 
POPULATIO 
BI-Ll GUAL 
I TERVIEWI G 

l_~F-I-E-LD_&_T_A_B_ 
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For all your data .:ollecticm arul jt>11 1~ J:rm1p n-auitmg tH't'd> 

pecializing in: 

• Multi-Ian 7 uage & bi-lingual 

• Health are 

ial research 

• Bu ine t bu inc 

• Diffi ·ulL to in terview 
p pulations 

140 cond treet, -" .. ~' ...... •• 
an Francisco, A 94105 

Teleph ne 415.495.6692 
Fa 415.995.8185 

C1roe No 126 o AeaderCa•d 

Phase Ill Market Research 
1150 N. 1st St. , Ste. 211 
San Jose. CA 95112 
Ph. 408-947-8661 
Fax 408-293-9909 
Nancy Pitta 
15-0-15-0 

San Jose Focus 
3032 Bunker Hill Ln ., #1 OS 
San Jose, CA 95054 
Ph. 408-988-4800 
Fax 408-988 4866 
Colleen Flores 
50-0·50-0 

Quirk's Marketing Research Review 



COLORADO 

D V R 

Colorado Market Research 
Ruth Nelson Research Svcs. 
2149 S. Grape St. 
Denver, CO 80222 
Ph . 303· 758-6424 
Fax 303-756-6467 
Cristy Reid 
70-0-70-8 

Consumer Pulse of Denver 
Thornton Town Ctr., #105 
10001 Grant St. 
Thornton , CO 80229 
Ph . 303-280-9747 
Fax 303-280-97 44 
Joe Antognazzi 
16-12-16-16 

Eagle Research 
12157 W. Cedar Or. 
Denver. CO 80228 
Ph. 303-980-1909 
Fax 303-980-2270 
Christine Balthaser 
70-0-70-70 

IRi Information Rsch ., Inc. 
10650 E. Bethany Dr. 
Aurora, CO 80014 
Ph . 303-751 -0190 
Norm Petit, President 
15-0-15-15 

Quantum Research Services, Inc. 
1830 17th St. 
Boulder, CO 80302 
Ph. 303-786-9500 
Andrew Smith 
37-30-37-37 

The Research Center 
550 S. Wadsworth Blvd . 
Denver, CO 80226 
Ph . 303-935-1750 
Fax 303-935-4390 
Annie Reid/Tony Soares . Dirs. Rsch . 
30-1 0-30-30 
(See advertisement on p. 27) 

Sundel Research. Inc. 
1150 Delaware 
Denver, CO 80204 
Ph. 303-623-3600 
Fax 303-825-8131 
Dr. Harvey Sunde! , President 
30-0-30-30 

T almey-Orake Research & Strategy 
Box 1070 
Boulder. CO 80306 
Ph . 303-443-5300 
Fax 303-447-9386 
Mark Miller 
54-54-54·54 

May 1995 

OR COLLI 

PhoneBase Research 
113 S. College Ave . 
Fort Collins , CO 80524 
Ph. 970-224·2202 
Fax 970-224-1152 
Scott Barnett, Account Rep. 
1 00-48-1 00-1 00 

CONNECTICUT 

AR ORO 

Beta One 
270 Farmington Ave ., Ste. 126 
Farmington , CT 06032 
Ph. 203-677-7711 
Fax 203-677-4967 
Cheryl Espinal , Tel. Ctr. Oir. 
20-0-10-0 

EW V 

The Center for Rsch. & Public Policy 
35 Elm St. 
New Haven. CT 0651 0 
Ph . 203-776-9222 
Fax 203-777-1807 
Jerry Lindsley, President 
25-25·25-0 

ORW K 

Connecticut Field and Focus 
J. B. Martin Research Svcs., Inc. 
101 Merritt 7 Corporate Park 
Norwalk, CT 06851 
Ph. 203-846-0040 
Fax 203-846-0046 
Nancy Salk, Principal 
1 0-3·1 0-0 

Shapiro Research Services . Inc. 
Trumbull Shopping Park 
5065 Main St. 
Trumbull , CT 06611 
Ph . 203-373-9391 
Fax 203-371 -4257 
Sandy Shapiro , President 
8-0-8-0 

Smith & Co. 
755 Main St. , Bldg. 8 
Monroe, CT 06468 
Ph. 203-268-0200 
Fax 203-261 -4545 
Steve Smith, President 
18-0-18-0 

Foreign Language Data Collection/Recruiting 

Consumer? Business? 

Our interviewers are native speakers; 

Our quality is second to none. 

Call for a bid and/or references. 

Fleischman Field Research 
220 Bush Street, Suite 1300 
San Francisco, CA 94104 
Ph: (800) 277-3200 or 

(415) 398-4140 

C1•cl No 127 on R ad r C rd 

1655 North Main Street 
Suite 320 
Walnut Creek. CA 94596 
Fax : (415) 989-4506 
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CODES· (e.g. 25~10·25·10 ) 

1 STAT ONS - No. of lerv e•1• ng st~11ors n~ th1s ocatlon 
2 CRT'S- No of s1at1cns ~sirg CRT's for n~ rv1 w ng 
3 ON-SITE - o of Sldt ens whch can be mon tor on s te 
' Oq·PREM SES - 1\o of sla'1on> ll'hct- C.11 be -o1t:ore<l o·f
oremlses 

SAM 0 

Coast To Coast Telephone Center 
1351 Washington Blvd. 
Stamford, CT 06902 
Ph . 203·325-2335 
Fax 203-325-4995 
Lorraine Kweskin 
30-28·30-30 

Consumer Dialogue Center 
25 Third St. 
Stamford, CT 06905 
Ph . 203·356·1678 
Fax 203-327-9061 
Robin Bell 
40-0-40-40 

DISTRICT OF 
COLUMBIA 

Consumer Pulse of Washington 
8310C Old Courthouse Rd . 
Vienna, VA 22182·3809 
Ph . 703-442-0960 
Fax 703-442-0967 
Jeff Davis 
15-8-15-15 

Covington-Burgess Mkt. Rsch . Svc. 
666 11th St. N.W .. Ste. 730 
Washington , DC 20001 
Ph. 202-628-4640 
Fax 202-628-3840 
Elizabeth Burgess , President 
14-0-14-0 

Decision Data Collection (Decision DC) 
1489 Chain Bridge Rd .. #1 00 
Mclean, VA 22102 
Ph_ 703-556· 77 48 
Fax 703-356-1680 
Gary Brown 
16·0-16-0 

Peter D. Hart Research Ascts., Inc. 
1724 Connecticut Ave. N_W_ 
Washington, DC 20009 
Ph . 202-234-5570 
Fax 202-232-81 34 
84-0-84-0 

HTI Custom Rsch ./Div. of NPD Grp. 
6525 Belcrest Rd., #G50 
Hyat1sville. MD 20782 
Ph . 301 -779-7950 
Fax 301 -779-4210 
Richard Ackah 
45-45-45-45 
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Metro Research Services. Inc. 
9990 Lee Hwy., Ste . 110 
Fairfax , VA 22030 
Ph. 703-385-1108 
Fax 703-385-8620 
Nancy Jacobs, Pres./Owner 
16-0-16-0 

National Research, Inc. 
5335 Wisconsin Ave., #71 0 
Washington , DC 20015 
Ph . 202-686-9350 
Fax 202-686-7163 
Rebecca Craig 
50-0-40-7 

National Telecommunications Services. Inc. 
236 Massachuset1s Ave. S.E. , #610 
Wash ington, DC 20002 
Ph . 202-675-4500 
Fax 202-546-0984 
Mac Hansborough 
25-0-20-20 

OMR (Oichak Market Research) 
7255-A Hanover Pkwy. 
Greenbelt, MD 20770 
Ph. 301 -441 -4660 
Fax 301 -474-4307 
Jill Siegel , President 
19·0-19-15 

Shugoll Research 
7475 Wisconsin Ave., Ste. 200 
Bethesda, MD 20814 
Ph. 301 ·656-031 0 
Fax 301 -657-9051 
Rick Seale, Field Director 
20-0-20-20 

Westat, Inc. 
1650 Research Blvd . 
Rockville, MD 20850 
Ph . 301 -251 -1500 
Pat Skinner 
75-75-75-75 

Westat, Inc. 
5303K Spectrum Dr. 
Frederick. MD 21701 
Ph. 301 -662-0027 
60-60-60-60 

Woelfel Research. Inc. 
2222 Gallows Rd ., #220 
Vienna, VA 22182 
Ph . 703-560-8400 
Fax 703-560-0365 
Jeffrey Adler 
49-31 -49-49 

FLORIDA 

RTL UDERDA 

Mar's Surveys 
1700 University Dr. , #205 
Coral Springs. FL 33071 
Ph. 305-755-2805 
Fax 305-755-3061 
Eric Lipson 
40-28-40-40 

Mar's Surveys 
4300 University Dr., #C202 
Fort Lauderdale, FL 33351 
Ph . 305-755-2805 
Fax 305-755-3061 
Eric Lipson 
18-0-18-18 

VNU Operations Center 
12350 N.W. 39th St. 
Coral Springs , FL 33065 
Ph. 305-753-6043 
Fax 305-344-7687 
David Lustig 
40-40·40-40 

AI VI L 

Perceptive Market Research 
2306 S.W. 13th St.. Ste . 807 
Gainesville, FL 32608 
Ph . 800-749-6760 or 904-336-6761 
Fax 904-336-6763 
Dr. Elaine Lyons-Lepke 
10-10-10-0 

JA 0 VILLE 

Irwin Research Services, Inc. 
900 University Blvd . N .. #606 
Jacksonville. FL 32211 
Ph . 904-744-7000 
Fax 904-744-2090 
Scott Irwin. President 
85-85-85-85 
Member of NETWORK 
(See advertisement on p. 46) 

Kirk Research Services , Inc. 
4525 Roosevelt Blvd. 
Jacksonville , FL 32210 
Ph. 904·387·0883 
Fax 904-387-0268 
Rebecca Kirk, Vice President 
15·0-15-0 

Ulrich Research Services, Inc. 
1734 Kingsley Ave. 
Orange Park, FL 32073 
Ph . 904-264-3282 
Fax 904-264-5582 
Nancy Ulrich. President 
20-0-20-0 

I 

Behavioral Science Research Corp. 
2121 Ponce de Leon Blvd ., Ste . 1250 
Coral Gables , FL 33134 
Ph . 305-443-2000 
Fax 305-448-6825 
Ethel Owrey. Dir. Field Svcs. 
30-12-30-30 

Findings International Corp. 
91 00 Coral Way. Ste. 6 
Miami, FL 33165 
Ph. 305-225-6517 
Fax 305-225-6522 
Orlando Esquivel 
20·0-20-0 
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Jean M. Light Interviewing Svcs., Inc. 
8415 Coral Way, #201 
Miami, FL 331 55 
Ph. 305-264-5780 
Fax 305-264-6419 
Jean M. Light 
20-0-20-20 

National Opinion Research Services 
760 NW 107th Ave. , #106 
Miami. FL 33172 
Ph. 800-940-941 0 
Fax 305-553-8586 
Daniel Clapp 
72-52-72-72 

Rife Market Research 
1111 ParkCentre Blvd., #111 
Miami , FL 33169 
Ph . 305-620-4244 
Fax 305-621 -3533 
Sandy Palmer, Vice President 
28-0-28-28 

Strategy Research Corporation 
100 N.W. 37th Ave. , 3rd fl. 
Miami , FL 33125 
Ph . 305-649-5400 
Fax 305-649-6312 
Linda Baniel , Dir. CATI Ops . 
36-36-36-36 

Weitzman & Philip, Inc. 
850 lves Dairy Rd . 
Miami, FL 33179 
Ph . 305-653-6323 
Fax 305-653-4016 
Dan Philip, President 
21 -0-21 -0 

ORLA DO 

Central Florida Market Research, Inc. 
1 065 Maitland Ctr. Commons. #204 
Maitland, FL 32751 
Ph . 407-660-1808 
Fax 407-660-9674 
Vicky Stevens , President 
16-8-16-0 

Hancock Information Group 
2180 W. S.R. 434, Ste. 3170 
Longwood, FL 32779 
Ph . 407-682-1556 
Fax 407-682-0025 
Rhonda Hughes, V.P. Sales/Mktg. 
30-30-30-30 

P S COLA 

Sand Dollar Research, Inc. 
4400 Bayou Blvd. , Bldg. 4, #4 
Pensacola, FL 32503 
Ph . 904-478-9274 
Fax 904-476-4450 
Charles Graham, Owner 
10-10-10-10 

May 1995 

S RASOTA 

VNU Operations Center 
1751 Mound St. , #205 
Sarasota. FL 34236 
Ph. 305-753-6043 
David Lustig 
60-60-60-60 

TALL H SS 

MGT of America, Inc. 
2425 Torreya Dr. 
Tallahassee, FL 32303 
Ph . 904-386-3191 
Fax 904-385-4501 
Karen Kull , Marketing 
20-0-20-0 

T MPA 

Davis & Davis Research , Inc. 
8001 Dale Mabry Hwy. , #401 B 
Tampa, FL 33614 
Ph. 813-873-1908 
Fax 813-935-5473 
Irene Davis 
10-0-10-6 

Herron Associates , Inc. 
600 N. Westshore Blvd .. #702 
Tampa, FL 33609 
Ph. 813-282-0866 
Fax 813-282-3553 
Elaine Herron-Cravens 
24-4-24-0 

Schwartz Field Svce .. Inc. 
8902 N. Dale Mabry Hwy .• #1 02 
Tampa, FL 33614 
Ph . 813-933-8060 
Fax 813-935-3496 
Bonita Schwartz/Joyce Powell 
9-0-9-0 

Suburban Associates 
Tampa Conference Center 
4350 W. Cypress , #535 
Tampa, FL 33607 
Ph . 813-874-3423 
Fax 813-875-6789 
Mandy Murphy-O'Neil 
24-8-24-0 

Total Research Corporation 
5130 Eisenhower Blvd. Ste. 210 
Tampa, FL 33634 
Ph . 813-887-5544 
Fax 813-882-0293 
Cindy Lau 
80-50-80-80 
(See advertisement on p. 37) 

W STPALMB ACH 

Field & Focus 
4020 S. 57th Ave. 
Lake Worth , FL 33463 
Ph . 407-965-4720 
Fax 407-965-7439 
Lois Stermer, Dir. Data Collection 
30-25-25-25 

Profile Marketing Research, Inc. 
4020 S. 57th Ave., #1 01 
Lake Worth , FL 33463 
Ph . 407-965-8300 
Fax 407-965-6925 
Judy A. HoHman 
20-0-20-20 

GEORGIA 

ATLA T 

Arena Research 
One Dunwoody Park, Ste . 128 
Atlanta. GA 30338 
Ph . 404-395-6090 
Fax 404-671 -9708 
Steve Israel, Exec. V.P. 
48-48-48-48 

Quirks_ _ __ 

MARKETING RFSEARCH 
Rc.1•ieu• 

offers you a chance 
to mak h istory ... 

... a case> l1istory, tlwt is. 

A a Q~RR reader, you know that in e h 
is u w pre ent ca e history xampl of 
su " fulr M hprojects,e aminingth 
goals behind the proj t, it methodologies 
and how the research results'"'' r u ed to 
Iaun h a new product, improve servi e, or 
fine-tun an • d erti ing campaign, for 
example. 

W 'r urrentl planning the ne t se eral 
issues of QMRR and we're looking for 
re~earch projects to profi I . If our company 
or organization has a resear h project that 
would make an interesting case history, we 
want to co er it! 

The tor • development proc . i imple: a 
QMRR writer conducts the nee ar 
interviews b phone and then writes a draft 
of the story. Becau<; th a e histories may 
lou h on en itive infonnation, w allow 
intervi w e to read a draft of th tory 
b for it go to pre~s. PleaseconlactJos ph 
R dhohn, editor, for more infom1ation or 
to di u sa lor idea. 

uirk's Marketing R .lrCh Review 
P.O. Bo 23~36 

Minneapoli~, MN 5·423 
612-Sfil-8051/F. 612-861-1836 
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CODES -(e.g., 25·1 0-25-1 0) 

1 STATIONS- No o 1nterv' w1r9 s:at~lls at h s loca'•on 
2. CArS - No o~ sta11ors usmg CArs lor 1rterv e·o~•1ng 

3 0 -S'TE - No. of s~anons wh1ch no mo11i:ored on s11 
4 OFF-PREMISES o of stat1ons wh ch car be mor1 O'ed off-
pr m1s s 

Atlanta Marketing Research Ctr. 
2660 Lenox Rd. Bldg. 10, Lenox Pte. 
Atlanta, GA 30324 
Ph. 404-239-0001 
Fax 404-237-1235 
John Lockler 
20-0-20-20 

Booth Research Services, Inc. 
1120 Hope Rd., Ste. 200 
Atlanta GA 30350 
Ph. 404-992-2200 
Fax 404-642-4535 
Dottie Nix, V.P. Field Svcs. 
60-60-60-60 

Compass Marketing Research 
3725 DaVinci Ct , Ste. 100 
Norcross, GA 30092 
Ph. 404-448-0754 
Fax 404-416-7586 
Anne Rast. V.P./Gen. Mgr. 
110-110-110-110 

Elrick & Lavidge 
1990 Lakeside Pkwy., 3rd fl _ 
Tucker, GA 30084 
Ph. 404-938-3233 
Fax 404-621 -7666 
Roger Bacik, Sr. V.P. 
57-57-57-57 
(See advertisement on P- 53) 

The Gallup Organization - Atlanta 
3333 Peachtree Rd., S. Twr. M-10 
Atlanta, GA 30326 
Ph . 404-816-4115 
Fax 404-816-5322 
32-32-32-0 

Jackson Associates, Inc. 
1140 Hammond Dr. , Bldg . H 
Atlanta, GA 30328 
Ph . 404-394-8700 
Fax 404-394-8702 
40-10-40-10 
Member of NETWORK 
(See advertisement on P- 46) 

Joyner Hutcheson Research, Inc. 
1900 Century Place 
Atlanta, GA 30345 
Ph. 404-321 -0953 
Fax 404-634-8131 
Glenda McMahon 
12-0-12-0 

MacConnell Research Services, Inc. 
10 Perimeter Pk. Dr., Ste. 110 
Atlanta. GA 30341 
Ph . 404-451 -6236 
Fax 404-451 -6184 
Joy MacConnell , President 
11 -2-0-0 
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Mid-America Research, Inc. 
3393 Peachtree Rd. N.E. 
Atlanta , GA 30326 
Ph . 404-261-8011 
Fax 404-261 -5576 
Joan Ferdinands 
8-4-8-0 

Nordhaus Research , Inc. 
3405 Piedmont Rd. N.E ., Ste. 175 
Atlanta, GA 30305 
Ph . 800-860-9996 
Fax 404-848-8199 
John King, President 
14-0-0-0 
(See advertisement on P- 59) 

Quality Controlled Services (QCS) 
2635 Century Pkwy., Ste. 100 
Atlanta, GA 30345 
Ph _ 800-227-297 4 or 800-325-3338 
Fax 404-636-3276 
Susan Lipsitz 
14-0-14-0 
(See advertisement on P- 51) 

Research , Inc. 
7000 Peachtree Dunwoody Rd. 
Bldg . 12, Ste. 150 
Ph . 404-481 -0292 
Fax 404-481 -0295 
Deborah Wingate, President 
4-0-4-0 

John Stolzberg Market Research 
1800 Century Blvd., Ste. 1000 
Atlanta, GA 30345 
Ph. 404-329-0954 
Fax 404-329-1596 
John Stolzberg, Owner 
15-0-0-0 

Whaley Research , Inc. 
5001 Riverdale Ct. 
College Park, GA 30337 
Ph. 800-283-4701 
Fax 800-283-4733 
Marilynn Whaley 
50-50-50-SO 

HAWAII 

HO OLUL 

Omnitrak Group, Inc. 
220 S. King St. , Ste. 975 
Honolulu , HI 96813 
Ph. 808-528-4050 
Fax 808-538-6227 
Barbara Ankersmit, Exec. V.P. 
22-8-17-0 

SMS Research 
1042 Fort St. , #200 
Honolulu, HI 96813 
Ph . 808-537-3356 
Fax 808-537-2686 
James Dannemiller 
24-0-12-0 

Ward Research, Inc. 
126 Queen St. , #212 
Honolulu , HI 96813 
Ph. 808-522-5123 
Fax 808-522-5127 
Rebecca Ward 
10-0-10-0 

IDAHO 

BOIS 

Clearwater Research , Inc. 
2136 N. Cole Rd . 
Boise , ID 83704 
Ph. 208-376-3376 
Fax 208-376-2008 
Steve Swann 
24-24-24-24 

ILLINOIS 

C ICAGO 

Adler Weiner Research Co. 
6500 N. Lincoln Ave. 
Lincolnwood, IL 60645 
Ph. 708·675-5011 
Fax 708·675-5698 
Eileen Dorfman 
25-0-10-0 

Assistance In Marketing/Chicago 
1650 N. Arlington Heights Rd . 
Arlington Heights, IL 60004 
Ph. 708-392-5500 
Fax 708-392-5841 
Laura Shulman 
8-0-8-8 

The Blackstone Group 
360 N. Michigan Ave. 
Chicago , IL 60601 
Ph. 800-666-9847 
Fax 312-419-8419 
Ashref Hashim, President 
40-40-40-40 

Irwin Broh & Associates, Inc. 
1011 E. Touhy Ave. 
Des Plaines , IL 60018 
Ph . 708-297-7515 
Fax 708-297-7847 
David Waitz 
20-5-20-20 

Central Telephone Interviewing Sys . (CTIS) 
6445 N. Western Ave. 
Chicago, IL 60645 
Ph . 312-274-3700 
Fax 312-274-4021 
Jenny Corace 
50-S0-50-50 
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C/J Research , Inc. 
3150 Salt Creek Ln. 
Arlington Heights , IL 60005-8760 
Ph. 800·323-0266 
Fax 708-253-1587 
Terri Cotter 
1 00-80-1 00-0 

Communications Research, Inc. 
233 E. Wacker Dr .. Ste. 2105 
Chicago, IL 60601 
Ph. 312-938-0200 
Fax 312-938-8711 
Kathy Beimfohr 
25-0-25-0 

Communications Workshop, Inc. 
168 N. Michigan Ave. 
Chicago, IL 60601 
Ph . 31 2-263-7551 
Fax 312-332·6115 
Paula King , Field/Focus Grp. Dir. 
150-150-150-150 

Com-Sci Systems, Inc. 
900 Skokie Blvd., Ste . 107 
Northbrook, IL 60062 
Ph . 708-714-0714 
Richard Schlesinger 
35-12-35-0 

Consumer & Professional Research , Inc. 
3612 Lake Ave. 
P.O. Box 729 
Wilmette , IL 60091 
Ph. 708-256-7744 
Fax 708-251 -7662 
Margie Marich , Pesident 
12-12-8-8 

Conway/Milliken & Associates 
875 N. Michigan Ave. 
Chicago, I L 60611 
Ph. 312-787-4060 
Fax 312-787-4156 
Joanne Robbibaro, Vice President 
36-36-36-36 

Conway/Milliken & Associates 
168 N. Michigan Ave. 
Chicago, IL 60601 
Ph . 312-787-4060 
Fax 312-787-4156 
67-67-67-67 

Data Research , Inc. 
1319 Butterfield Rd. , #51 0 
Downers Grove. IL 60015 
Ph. 708-971 -2880 
Fax 708·971 -2267 
Ken Jennrich 
50-1 7-20-20 

Richard Day Research 
P.O. Box 5090 
Evanston, IL 60626 
Ph. 708·328-2329 
Fax 708-328-8995 
Richard Day, President 
27-20·27-27 

May 1995 

Elrick & Lavidge 
3 Westbrook Ctr .. Ste. 600 
11301 Cermack Rd. 
Westchester, IL 60154 
Ph . 708-449-5300 
Fax 708-449-4498 
Jan Kalal , Vice President 
60-60-60-60 
(See advertisement on p. 53) 

Focuscope, Inc. 
1100 W. Lake St. , Ste. 60 
Oak Park, IL 60301 
Ph . 708-386-5086 
Fax 708-386-1 207 
Ann Rooney/Kevin Rooney 
15-0-15-0 

Southfi fd Office 
_() 00 W. Tw lve Mile Rd. • . uit 102 

uthfield., Ml 48076 
el: 810 • 27 • 2400 I Fa : 810 • 827 • 13 0 

Mimll!a('lolis qf]ice 
Three Paramount Plaza 

7lt l Glenro R ad • uit~: 100-
Minn ·apoli . M 5 43 

Tel: 612 • 820 • 4640 I Fax: 612 • 820 • 101 

Heakin Research, Inc. 
3615 Park Dr. 
Olympia, IL 60461 
Ph . 708-503-0100 
Patricia Heakin, President 
45-31 -45-45 

Horizon Marketing Research, Inc. 
5105 Tollview Dr. 
Rolling Meadows, IL 60008 
Ph. 708-797-8300 
Fax 708-797-8301 
Rose Graziano, Partner 

Chit·ago Offirr 
_300 N. Barrington Road • ujte 400 

H ffman state-;. lL 6019 
T 1: 70 • 490 • 5 63/ Fa.x: 70 • 8 4 • 2878 

Grand Rapids Offi t 

2449 am h t un 
Grand Rapids, Ml 49546 

Tel: 616 • 94.2 • 9700 I Fa :616 • 942 • 1325 
Atlllnta 'ffire 

3405 Piedmont Road, N.E. • uite 175 
Atlanta, GA 30305 

48 • 18 /f' :404 • 4 • 8199 
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CODES· (e.g., 25-10-25·10) 

1 STAT ONS No. of nl rv ew.ng stauors a1 th•s ot<~t1on 

2 CRT'S No. of sl t1ons using CRT's fo• 1n1erv 9''' ng 
3 O~·SITE t-.o ol sl '1005 wh1c~ can be mor 1tor dor -si• 
4 OFF-PREMISES No ol s1at1015 y,mcn can o mon lored c11· 
premses 

Ingram Research, Inc. 
OS 125 Church St. 
Winfield , IL 60190 
Ph . 708-462-0402 
Fax 708-462-7153 
Roland Ingram 
25-0-20-20 

Market Facts, Inc. 
National Telephone Center 
1560 Sherman Ave. , Ste. 210 
Evanston, IL 60201 
Ph . 708-864-5100 
Judy Kemp 
68-68-68-68 

Market Facts. Inc. 
National Telephone Center 
1010 Lake St. 
Oak Park, IL 60301 
Ph . 708·524·2001 
Fax 708-524-2351 
Kevin Coughlin 
65-65-65-65 

Market Facts, Inc. 
National Telephone Center 
4260 Westbrook Dr. 
Aurora, IL 60504 
Ph. 708-851 ·6823 
Fax 708-851 ·9213 
Donna Barnes 
42-42-42-42 

Mid-America Research , Inc. 
999 N_ Elmhurst Rd. 
Mt. Prospect, IL 60056 
Ph . 708-392-0800 
Fax 708-870-6236 
22-16-16-0 

National Data Research, Inc. 
770 Frontage Rd., #11 0 
Northfield , IL 60093 
Ph . 708-501-3200 
Fax 708·501 -2865 
Jim Burkett. Vice President 
18-0-18-0 

Precision Field Services, Inc. 
10600 W_ Higgins Rd. , Ste . 100 
Rosemont, IL 60018 
Ph . 708-390-8666 
Fax 708-390-8885 
Scott Adleman, Vice President 
20-6-20-20 

Quality Controlled Services (QCS) 
Oak Brook East 
2000 Spring Rd. , Ste. 100 
Oak Brook, IL 60521 
Ph. 800-322-2376 or 800-325-3338 
Fax 708-990-8188 
Therese Duenas 
10-0-10-0 
(See advertisement on p. 51) 

60 

Quality Controlled Services (QCS) 
400 N. Schmidt Rd . 
Bolingbrook, IL 60440 
Ph . 708-759-0700 or 800-325-3338 
Fax 708-759-9611 
Jean Grant 
48-48-48-48 
(See advertisement on p. 51) 

Questions & Marketing Research Svcs. 
19211 Henry Dr. 
Mokena, IL 60448 
Ph . 708-479-3200 
Fax 708-4 79-4038 
Marge Weber 
24-0-24-0 

The Research Group 
7900 Milwaukee Ave. 
Niles, IL 60714 
Ph. 708·966-8900 
Fax 708-966-8871 
Bill Smith 
25-0-25-25 

Research House, Inc. 
6901 N. Lincoln Ave . 
Lincolnwood, IL 60646 
Ph. 708-677-4747 
Fax 708-677-7990 
Darlene Pieii/Jane Zimbler 
24-0-0·0 

Smith Research, Inc. 
1181 -B Lake Cook Rd. 
Deerfield, IL 60015 
Ph. 708-948-0440 
Fax 708-948-8350 
Kevin Smith, President 
24-1 0-24-24 

Strictly Medical Market Research 
Edens OHice Plaza 
4801 W. Peterson Ave. , Ste. 608 
Chicago , tL 60646 
Ph. 312-202-3500 
Fax 312-202-3511 
H. Balaban. Dir. Client Svcs. 
11 -0-4-4 
(See advertisement on p. 48) 

Survey Center, LLC 
455 E. Illinois St., Ste. 660 
Chicago. IL 60093 
Ph . 312-321 -8100 
Fax 312-321 -8110 
Pam Kaplan , Vice President 
140-60-140-1 00 

T eleBusiness USA 
1945 Techny Rd. , Ste. 3 
Northbrook, IL 60002 
Ph . 708-480-1560 
Fax 708-480~6055 

Larry Kaplan. President 
1 20-90-120-120 

Time N Talent, Inc. 
Edens Office Plaza 
4801 W. Peterson Ave ., Ste. 608 
Chicago, IL 60646 
Ph. 312-202-3500 
Fax 312-202-3511 
Harry Balaban , Manager 
11 -0-4-4 

T ragan Corporation 
1400 E. Lake Cook Rd . 
Buffalo Grove. IL 60089 
Ph . 708-808-2080 
Fax 708-808 0179 
Patricia Beaver, Dir. Midwest Ops. 
6-0-6-0 

U.S. Research Co. 
300 Marquardt 
Wheeling , IL 60090 
Ph . 708-520-3600 
Fax 708-520-3621 
Larry Clark, Dir. Client Svcs . 
1 00-16-1 00-84 

PORIA 

Scotti Marketing Research , Inc. 
1118 N. Sheridan Rd . 
Peoria, IL 61606 
Ph . 309-673-6194 
Fax 309-673-5942 
Nancy Matheis, Vice President 
16-0-16-0 

ROCK ORD 

Millward Brown. Inc. 
721 o Alpine 
Loves Park, IL 61111 
Ph. 815·654-6300 
Fax 815-654-6317 
140-140-140-140 

Millward Brown . Inc. 
5301 E. State St.. #312 
Rockford. I L 611 08 
Ph. 815 226-5678 
Fa 815-226-2253 
60-60-60-60 

INDIANA 

VA SVIL 

Product Acceptance & Research (PAR) 
P.O. Box 3126 
Evansville, IN 47731 
Ph . 812-425-3533 
Fax 812-421 -6806 
Woody Youngs 
60-40-60-60 

FOR WAY E 

Dennis Research Servic s, Inc. 
3502 St llhorn Rd . 
Fort Wayne, IN 46815 
Ph . 219-485-2442 
Fax 219-485-1476 
Pat Slater. Director 
15-0-15-15 

Walker Group 
305 Insurance Dr. 
Fort Wayne, IN 46825 
Ph . 317-843-3939 
Fax 317-843-8629 
Bev Neidert. Grp. Mgr. 
56-56·56-56 
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I DIA APO I 

Herron Associates, Inc. 
710 Executive Park Or. 
Greenwood, IN 46143 
Ph . 317-882-3800 
Fax 317 882-4716 
Sue Nielsen 
24-12 24-0 

Strategic Marketing & Research, Inc. 
9200 K ystone Crossing , #400 
Indianapolis, IN 46240 
Ph . 317-574 7700 
Fax 317-574-7777 
Fred Bingle 
33-33-33-33 

Walker Group 
3939 Priority Way S. Dr. 
Indianapolis, IN 46280-0432 
Ph. 31 7 843-8500 
Fax 317-843-8629 
Bev Neidert, Grp. Mgr. 
11 0-11 0-11 0-11 0 

Walker Group 
8004 Castle Way Dr. 
Indianapolis, IN 46250 
Ph . 31 7-843-8500 
Fax 317-843-8629 
Bev Neidert, Grp. Mgr. 
10-0-0-0 

IOWA 

CD RRAPID 

Epley Marketing Services, Inc. 
One Quail Creek Circle 
North Uberty, lA 52317 
Ph . 319-626-2567 
Fax 319-626-8035 
Sherry Pilarczyk 
95-4 7-24-24 

Frank N. Magid Associates 
One Research Center 
Marion. lA 52302 
Ph . 319-377 7345 
Fax 31 9-377-5861 
Jane Cook. Mgr. Field Svcs. 
1 08-1 08-1 08-0 

DAV P RT 

PMR - Personal Marketing Research 
322 Brady St. 
Davenport, lA 52801 
Ph . 319-322-1960 
Fax 319-322-1370 
Carol Stickrod, Vice President 
66-66-66 21 

Millwr:\rd Brown, Inc. 
100 E. Kimberly Rd ., #801 
Davenport, lA 52806 
Ph . 319-388-2920 
Fax 319-388-2922 
85-85-85-85 

May 1995 

MOINES 

Iowa Field Research 
2302 S.W. 3rd St. 
Ankeny, lA 50021 
Ph. 515-964-1379 
Fax 515-965-8270 
Paula Hinkel , Gen. Mgr. 
33-33-31 -31 

MA 0 CITY 

Directions Research Corp. 
2009 4th St. S.W. 
P.O. Box 1731 
Mason City, lA 50402 
Ph . 515-423-0275 
Fax 515-423-8494 
Tom Thul. Partner 
30-25-25-25 

Coming in 
August 

WAT 00 

CONNECT RESEARCH 
2025 College St. 
Cedar Falls, lA 5061 3 
Ph. 800-422-4111 
Dr. Hollie Hurrell , President 
75-0-75-75 
(See advertisement on p. 86) 

KANSAS 

K S SCI Y 
(See Kan a City, 

WICHITA 

Data Net-Wichita 
7700 E. Kellogg , #231 
Wichita, KS 67207 
Ph. 316 682-6655 
Fax 316-682-6664 
Janet Brown, Manag r 
8-4-0-0 

1995-96 

0) 

Researcher 
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CODES- (e.g., 25-10-25-10) 

1. STATIONS - ND. of mer.•tew ng sta:tors : thts ocattDn 
2. CRT'S • . of slattons ~ strg CRT's for n: rJt w ng 
3. ON-SITE - No of s1a1nms whteh can be mon lored on-stt 
4. OFF-PREM SES a. of 131tors whc~ c ~ be ~o ntlorea o'f-
p<errts s 

The Research Partnership 
Wichita Marketing Research 
224 N. Ohio 
Wichita, KS 67208 
Ph. 316-263-6433 
Fax 316-263-0885 
Esther Headley 
10-0-0-0 

KENTUCKY 

LO IS ILL 

Communications Center, Inc. (CCI) 
4400 Breckenridge Ln. 3rd fl. 
Louisville , KY 40218 
Ph. 502-491-4161 
Fax 502-495-1391 
Holland Brown, Director 
72-40· 72-72 
(See advertisement on p. 63) 

Davis Research Services. Inc. 
4100 Cadillac Court 
Louisville, KY 40213 
Ph. 502-456-4344 
Fax 502-456-4445 
Leslie Poore, President 
18-18-18-0 

Fangman Stevens Research Svcs., Inc. 
1941 Bishop Ln., Ste . 806 
Louisville, KY 40218 
Ph. 502-456-5300 
Fax 502-456-2404 
Allen Fangman, Vice President 
13-4-1 0·0 

InterNet Research Services. Inc. 
3339 Taylorsville Rd . 
Louisville, KY 40205 
Ph. 502-459·1575 
Fax 502-459-1575 
Suzanne Elder. V.P. Field Svcs. 
80-80-80-60 

Personal Opinion , Inc. 
999 Breckenridge Ln. 
Louisville, KY 40207 
Ph. 502-899-2400 
Fax 502-899-2404 
R becca Davis 
25-22-22-5 

Southern Research Services, Inc. 
1930 Bishop Ln . 
Louisville, KY 40218 
Ph. 502-454-0771 
Fax 502·458-5773 
Sharron Hermanson, President 
42·20-42-42 

Peo2le com l B ltimore to ampl lh city' 
world-famous eafood. 

But you an ampl1 more than ali od in 
Ballimor . You can 1ap into the city' fr h and 
rich demo raphi diver itv in your n xt fo u 
roup. Ch ap akc urv y an h lp. H r · 

som of what we hav lo off~ r: 
• C ntraliz d lo aU n - Baltimore i lo to 

Washington D. .. ewJcr y. Phil d lphia 
and w.York. 

• Ex utiv , Medic 1 Con umer r ruiting 
which al o in lude the 2% in id nee proJ cl . 

• A curale and proper r cruilin don in-hou . 
Computerized da(aba e of more lhan 4.00 
hou ehold and r wing all the Urn . 

• All pees ar m t to your qualifi ali n and re
creened prior lo lhe roup. 

LOUISIANA 

B TO ROUGE 

Gulf States Research Center 
7361 Florida Blvd. 
Baton Rouge , LA 70806 
Ph . 800-848-2555 
Fax 504-925-9990 
Robert Landsberger, President 
30-10-30-0 

JKB & Associates 
2223 Quail Run Dr. , #C 2 
Baton Rouge, LA 70808 
Ph . 504-766-4065 
Fax 504-766-9597 
Joan Berg, Owner 
12-0-12-0 

Market Research & Issues Mgmt. 
8738 Quarter Lake Rd . 
Baton Roug . LA 70809 
Ph . 504-922-9116 
Robert Miller. President 
40-0-40-0 

WOR 

Analytical Studies , Inc. 
708 Rosa Ave . 
Metairie , LA 70005 
Ph . 504-835-3508 

s 

Myrtle Grosskopf. Fi ld Dir. 
18-8-18-18 

upcr 

SURVEYS 

Chesapeake Swveys • 4 Park Center Court • Suite 100 • Owings Mills, MD 21117• (410) 356-3566 

62 
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Gulf States Research Center 
New Orleans, LA 70006 
Ph. 800-845-GULF (4853) 
Fax 504-454-2461 
Timothy Villar, Vice President 
15-6-15-0 

Linden R search Services 
197-36 Westbank Exp. 
Gretna, LA 70053 
Ph . 504-368 9825 
Fax 504-368-9866 
Marty Olson 
14-0-14-0 

NG L R search Services, Inc. 
4300 S. I 10 Svce. Rd .. #115 
Metairie, LA 70001 
Ph . 504-456-9025 
Fax 504-456-9072 
Lena Webre , Project Coord . 
15-0-15-0 

MAINE 

BA OR 

Northeast R search 
69 Main St. 
P.O. Box 9 
Orono. ME 04473 
Ph . 207-866-5593 
Fax 207-866-2884 
David Kovenock. Dir. Survey Div. 
12-12-12-7 

MARYLAND 

APO. 

Widener-Burrows & Associates 
130 Holiday Ct. , Ste . 1 08 
Annapolis, MD 21401 
Ph. 41 0-266 5343 
Fax 410-841 -6380 
28-0-28-0 

B LIM R 

Assistance In Marketing/Baltimore 
1410 N. Crain Hwy., #9B 
Glen Burnie , MD 21061 
Ph . 41 0-760-0052 
Fax 410-760-6744 
Kathy Skotinski 
16-0-16 0 

Assistance In Marketing/Baltimore 
101 E. Chesapeak Ave . 
Towson, MD 21286 
Ph. 410 337-5000 
Fax 41 0-33 7-5089 
Carl Iseman 
12-0-12-0 

Bay Area Research 
9936 Liberty Rd . 
Randallstown . MD 21133 
Ph. 41 0-922-6600 
Fax 410-922-6675 
Tam/Bryna. Owners 
10 10-10-0 
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CODES· (e.g., 25-10-25·10} 

1 STATIOt-IS No. of mer•;le''' ng sta:1ors : th1s ocat1on 
2 CRT'S No. of stat1cns ~s1rg CRT's tor n1 r11 w ng 
3. ON S I~E ~o a• st t1o~s wr1ch can be monto~ o on·SI e 
4 OFF 0R~r.HSES - No. o• scat o11s ,,, , IC'l can b mon lor o ot'· 
pre;mlst~S 

Chesapeake Surveys 
4 Park Center Ct., Ste. 100 
Owings Mills, MD 21117 
Ph. 41 0-356-3566 
Fax 410-581-6700 
Elizabeth S. Beirne, Field Director 
20-0-20-20 
(See advertisement on p. 62) 

Consumer Pulse of Baltimore 
1232 Race Rd. 
Baltimore . MD 21237 
Ph. 41 0-687-3400 
Fax 410-687-7015 
20-12-20-20 

Maryland Marketing Source. Inc. 
817 Maiden Choice Ln .. Ste. 150 
Baltimore, MD 21228 
Ph. 410-24 7-3276 
Fax 41 0-536-1858 
Karen Medicos. Manager 
16-12 12-12 

R DERICK 

Marketing & Research Resources. Inc. 
5705 Industry Ln. 2nd fl. 
Frederick. MD 21701 
Ph. 301 -694-2800, ext. 117 
Fax 301 -694-5171 
Lisa Hammer. V.P. Rsch . 
32-32-32-32 

MASSACHUSETTS 

BO TO 

Atlantic Marketing Research Co., Inc. 
109 State St. 
Boston. MA 02109 
Ph. 617-720-0174 
Fax 617-589-3731 
Peter F. Hooper 
36-36-36-0 

Bernett Research 
230 Western Ave., Ste. 201 
Boston. MA 02134 
Ph. 617-254-1314, ext. 333 
Fax 617-254-1857 
Andrew Hayes. V.P. Mktg . 
85-72-85-0 
(See advertisement on p. 5) 

Dorr & Sheff. Inc. 
190 N. Main St. 
Natick. MA 01760 
Ph. 508-650-1292 
Fax 508-650-4722 
Gary Sheff, President 
24-0-24-24 

64 

Focus Data, Inc. 
4 California Ave . 
Framingham , MA 01701 
Ph. 508-626-2556 
Fax 508-626-2558 
Mona Dabbon 
12-8-8-0 

Performanc-e Plus, Inc. 
111 Speen St. , Ste. 1 05 
Framingham. MA 01701 
Ph. 508-872-128 7 
Fax 508-879-7108 
Shirley Shames, Pres./Owner 
32-6-32-0 
Member of NETWORK 
(See advertisement on p. 46) 

Voicentral 
624 Worcester Rd. 
Framingham. MA 01701 
Ph. 508-820-1777 
Fax 508-872-2001 
Joyce Me nes. Mktg . Mgr. 
55-30-30-30 

MICHIGAN 

D TROIT 

Amrigon 
2750 S. Woodward 
Bloomfield Hills, Mf 48304 
Ph . 81 0·332-2300 
Fax 810-333-971 o 
Richard Smith 
192-192-192-1 92 

Consumer Pulse of Detroit 
725 S. Adams Rd . 
Birmingham, Ml 48009 
Ph . 810-540-5330 
Fax 810-645-5685 
Leslie Fontaine 
70-40-70-70 

Crimmins & Forman Market Research , Inc. 
26237 Southfield Rd . 
Southfield , Ml 48076 
Ph . 81 0-569-7095 
Fax 810·569-8927 
Paula Crimmins 
20·20·20-20 

DataStat, Inc. 
3975 Research Park Dr. 
Ann Arbor, Ml48108 
Ph . 313-994-0540 , ext. 144 
Fax 313-663-9084 
Sherry Marcy. Sr. V.P. 
78-78· 78-78 

Demand Research , Inc. 
3055 Plymouth Rd., Ste. 101 
Ann Arbor, Ml 481 OS 
Ph . 313 747-9911 
Fax 313-747-8755 
MariAnn Apley 
1 6-16-16-16 

Electronic Survey Professionals. Inc. 
33411 Schoolcraft Rd. 
Livonia. Ml 48150 
Ph . 313-425-5551 
Gary Wolak 
26·26-26-26 

Friedman Marketing 
25130 Southfield Rd . 
Southfield. Ml 48075 
Ph . 810-569-0444 
Fax 810-443-1400 
Deanna Quarters 
32-0-32-0 

General Interviewing Surveys 
17117 W. Nine Mile Rd., #1020 
Southfield , Ml48075 
Ph. 81 0 559-7860 
Fax 810-559-2421 
Arlene Spaiser 
20-6-20-12 

Information Transfer Systems, Inc. (ITS) 
209 E. Washington St. . #200 
Ann Arbor. Ml 48104 
Ph. 313·994-0003 
Fax 313-994-1228 
Bruce Brock 
50-50-50·50 

M.O.R.-PACE, Inc. 
31700 Middlebeft Rd .. Ste . 200 
Farmington Hill , Ml 48334 
Ph. 810-737-5300 
Fax 810-737 5326 
Sue Prieur, Vice President 
1 05-1 05-1 05 40 
(See advertisement on p. 65) 

M.O.R.-PACE, Inc. 
38800 Ryan Rd., #1 05 
Sterling Heights, Ml 48310 
Ph. 810-268-6090 
Fax 810-268-0040 
Sue Prieur, Vice President 
85-60-78-78 
(See advertisement on p. 65) 

Nordhaus Research, Inc. 
20300 W. Twelve Mile Rd. 
Southfield , Ml48076 
Ph. 800-860-9996 
Fa 810-827-1380 
John King . President 
60-60 60-60 
(See advertisement on p. 59) 

Opinion S arch 
21800 Melrose , Ste. 12 
Southfield. Ml 48075 
Ph . 810-358-9922 
Fax 810 358-9914 
Joanne Levin 
15-0-10-10 

Research Data Analysis, Inc. 
450 Enterpris Ct. 
Bloomfield Hills . Ml48302 
Ph . 810-332-5000 
Fax 81 0-332-4168 
Jay Strassner 
80-80-80-0 
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Customize on .. Jine sample/quota/incidence disposition 
reports and allow you to pull up your own report from 
your office/home concurrent with interviewing? ..... 

Provide programmed priority calling on a specific day 
time or time zone based on the exchange number? 

Program specific sample information directly into the 
text of each individual interview? . . 

Provide computerized randomization of questions and 
complex skip pattern management? 

Provide instant results/camera-ready report pages 
concurrent with interviewing? .· . . 

Allow you to pull your data set into Lotus 123 Excel, 
SAS, or other statistical packages, to perform special :: :: 
tabulations or multivariate analysis with all variables 
and values pre-labeled? · 

Provide a complete range of statistical capabilities, 
as well as Atlas strategic mapping? .· . . .. . 

I 

-i1P M.O. .-P CE, Inc. 
3 700 Middlebelt Road, armington Hill , ichigan 8334 

el: 0 - 7 -7223 · a : 1 -737-5326 
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CODES- (e.g., 25-10-25-10) 

t STATIONS · No ol intefVte•Ytng stat ton at :hts loca~on 
2 CR S No o stattons us ng CR s lor tntervtewtng 
3 ON-SITE No. of s1aLons whtdt ca1 monttored on-s te 
4 OFF-PREMISES o. of sta:tons w~1c~ ca"' be r"O~Ilored off 
pre tses 

Yee/Minard & Associates, Inc. 
27300 W. Eleven Mile Rd ., Ste. 500 
Southfield, Ml 48034 
Ph. 81 0-352-3300 
Fax 810-352-3787 
David Sokolowski 
70-32-70-70 

GRA DRAPIDS 

Barnes Research , Inc. 
4290 Plainfield N.E. 
Grand Rapids, M I 49505 
Ph . 616-363-7643 
Fax 616-363-8227 
Sona Barnes 
25-25·25-25 

Datatrack, Inc. 
2401 Camelot Ct. S.E. 
Grand Rapids, Ml 49546 
Ph. 616-954-0303 
Fax 616-954-0001 
35-30-35-35 

Nordhaus Research, Inc. 
2449 Camelot Ct. 
Grand Rapids , M I 49546 
Ph. 800-860-9996 
Fax 616-942-9189 
John King , President 
72-72-72-72 
(See advertisement on p. 59) 

Western Michigan Research . Inc. 
6143 1/2-28th St. S.E. 
Grand Rapids, Ml49546 
Ph . 616-949-8724 
Fax 616-949-8511 
Nancy VandeNeer 
14-0-14-14 

LA SI G 

Capitol Research SeNices, Inc. 
401 S. Washington Sq. 
Lansing, Ml48933 
Ph . 517-484-5440 
Fax 517-484-9280 
Rachelle Neal , President 
8-0-8-0 

Marketing Resource Group, Inc . 
225 S. Washington Sq . 
P.O. Box 20064 
Lansing , Ml 48901 
Ph. 517-372-4400 
Fax 517-372-4045 
Paul King, Dir. Survey Rsch . 
25-025-0 
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MINNESOTA 

Anderson, Niebuhr & Ascts , Inc. 
6 Pine Tree Dr., Ste. 200 
Arden Hills, MN 55112 
Ph . 612-486-8712 
Fax 612-486-0536 
Marsha Niebuhr 
16-0-7-0 

Compass International 
1301 Corporate Center Dr. 
Eagan, MN 55121 
Ph . 612-454-0147 
Fax 612-686-9981 
George Zirnhelt. President 
14-14-14-0 

Cook Research 
6600 France Ave . S., #214 
Edina. MN 55435 
Ph. 612-920-6251 
Fax 612-920-1230 
Harold Cook, President 
10-0-10-0 

Custom Research , Inc. 
10301 Wayzata Blvd . 
Minneapolis, MN 55426-0695 
Ph. 612-542-0800 
Fax 612-542-0864 
Beth Rounds 
1 05·1 05-1 05-1 05 

Bette Dickinson Research, Inc. 
3900 36th Ave. N. 
Minneapolis , MN 55422 
Ph . 612-521 -7635 
Fax 612-420-4385 
Bette Dickinson 
25-25-25·25 

Jeanne Drew Surveys 
5005 1/2 34th Ave. S. 
Minneapolis, MN 55417 
Ph. 612-729-2306 
Fax 612-729-7645 
Jeanne Drew, President 
17-0-17-0 

Focus Market Research. Inc. 
801 W. 1 06th St. 
Bloomington. MN 55420 
Ph . 612-881 -3635 
Fax 612-881 -1880 
Judy Opstad 
20·0·20-0 

N.K. Friedrichs & Associates , Inc. 
2500 Centre Village 
431 S. 7th St. 
Minneapolis. MN 55415 
Ph. 612-333-5400 
Fax 612-344-1408 
Betty Hilt , Mgr. Data Collection 
28-28-28-28 

Nordhaus Research, Inc. 
Three Parmount Plaza 
7831 Glenroy Rd . 
Minneapolis, MN 55439 
Ph . 800-860-9996 
Fax 612-830-8108 
John King , President 
30-30-30-30 
(See advert;sement on p. 59) 

Northstar lnteNiewing SeNice, Inc. 
4660 W. 77th St. , Ste. 140 
Edina, MN 55435 
Ph. 612-897-3700 
Fax 612-897-3878 
Robert McGarry Jr., COO 
30-30-30-30 

C.J. Olson Market Research, Inc. 
708 S. 3rd St. , #105E 
Minneapolis, MN 5541 5 
Ph. 612-339-0085 
Fax 612-339-1788 
Carolyn J. Olson 
14-0-14-0 

Orman Guidance Research , Inc. 
715 Southgate Office Plaza 
Minneapolis , MN 55437 
Ph. 800-605-7313 
Fax 612-831 -4913 
Allan Orman , President 
15-0-15-0 

Project Research, Inc. 
1 0000 State Hwy. 55 
Plymouth, MN 55441 
Ph . 612-542-9442 
Fax 612-542-9240 
Kevin Menk 
50-35-50-50 

Quality Controlled Services (QCS) 
2051 Killebrew Or. 
Bloomington . MN 55425 
Ph . 800-526-5718 or 800-325-3338 
Fax 612-858-1580 
Roger Mayland 
16-0-16-16 
(See advertisement on p. 51 ) 

Research Systems, Inc. 
1809 S. Plymouth Rd ., Ste . 325 
Minnetonka. MN 55305 
Ph . 612-544-6334 
Fax 612-544-6764 
Bill Whitney, President 
12-0-12-12 

Research Systems, Inc. 
149 E. Thompson Ave ., Ste . 200 
West St. Paul, MN 55118 
Ph . 612-455-8560 
Fax 612-455·9647 
Kathryn Riemer. Dir. Rsch . Svcs. 
24-0-24-0 

Rockwood Research Corporation 
1751 W. County Rd . B., Ste. 210 
St. Paul , MN 55113 
Ph. 612-631 -1977 
Fax 612-631 -8198 
Janel Marner, Vice President 
30-30-30-30 
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Twin City Interviewing Service, Inc. 
3225 Hennepin Ave. S. 
Minneapolis, MN 55408 
Ph. 612-823-6214 
Fax 612-823-6215 
Beth Fischer 
10·0·10·0 

Winona MRB, Inc. 
(See Research Resources , Phoenix , AZ) 

MISSOURI 

KA SASC Y 

Charles, Charles & Associates/ 
Customer Satisfaction Rsch. lnst. 
8676 W. 96th St. 
Overland Park, KS 66212 
Ph. 913-341 -1354 
Fax 913-649·0522 
Charles Ptacek, CEO 
11 ·11 ·11 ·0 

The Field House 
7220 W. 98th Terrace 
Overland Park, KS 66212 
Ph. 913-341-4245 
Fax 913·341 -1462 
Ellen Oimbert, President 
30-15-30-0 

Market Directions, Inc. 
911 Main St. , #300 
Kansas City, MO 64105 
Ph . 816-842-0020 
Fax 816-472-5177 
Vickki Owens, Field Svcs. 
58-58-58-20 

Market Research Institute 
7315 Frontage Rd ., Ste. 200 
Merriam, KS 66204 
Ph . 913-236-6060 
Fax 913-236-6094 
Don Weston 
30-24-30-24 

Opinion Data Center 
8301 State Line Rd ., Ste. A 
Kansas City MO 64114 
Ph. 816-333-151 5 
Fax 816·333-7117 
30·30-30-30 

Quality Controlled Services (QCS) 
10875 Grandview St., Ste. 2230 
Corporate Woods Office Park 
Overland Park, KS 66210 
Ph . 800-525-1952 or 800-325-3338 
Fax 913-345-2070 or 913·345·8050 
Shirley Musgrave 
44-44-44-44 
(See advertisement on p. 51) 

Quality Controlled Services (OCS) 
8600 Ward Parkway 
Kansas City , MO 64114 
Ph. 800-628-3428 or 800-325·3338 
Fax 816-361-3580 
Iva Schlatter 
20-0-20-20 
(See advertisement on p. 51) 
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ST. LOUIS 

ACG Research Solutions 
120 S. Central . Ste. 1750 
St. Louis, MO 63105 
Ph . 314-726-3403 
Fax 314-726-2503 
Sandra Olge, Field Svcs. Dir. 
50-30-30-30 
(See advertisement on p. 67) 

Business Response, Inc. 
1974 lnnerbelt Business Ctr. 
St. Louis , MO 63114 
Ph. 314-426-6500 
Fax 314-426-6935 
60-60-60-60 

Business Response, Inc. 
1988 lnnerbelt Business Ctr. 
St. Louis , MO 63114 
Ph . 314-426-6500 
Fax 314-426-2608 
32-32-32-32 

Consumer Opinion 
1 0795 Watson Rd. 
St. Louis, MO 63127 
Ph . 314-965-0053 
Fax 314-965-8042 
Kathleen Dunn , Manager 
15-5-15-0 

ACG 
RESEARCH 
SOLUTIONS 
Chromalloy Plaza 
Suite 1750 
120 South Central 
St. Louis, Missouri 
63105 

PHONE: (31 4) 726-3403 
FAX: (31 4) 726-2503 

Our experienced staff has 
seNed the qualitative and 
quantitative research needs 
of many Fortune 500 clients. 

Let us put that experience 
to work for you. 

Consumer Opinion Council Research Ctr. 
222 S. Maramec Ave .. Ste. 302 
St. Louis , MO 63105 
Ph . 314-863·3780 or 800-467-5959 
Fax 314-863-2880 
Subra lyer, Manager 
13-12·12-12 

Fact Finders, Inc. 
11960 Westline Industrial Or., #105 
St. Louis , MO 63104 
Ph . 314·469·7373 
Fax 314-469-0758 
Elizabeth Leonard, Bus . Dev. Oir. 
40-40-40-40 

Marketeam Associates 
1807 Park 270, Ste . 300 
St. Louis , MO 63146 
Ph . 314·878·7667 
Fax 314-878-67 43 
Liz Wagner, Branch Mgr. 
30-8-30-0 

Marketeam Associates 
CRT Center 
348 Brookes Dr. 
St. Louis , MO 63042 
Ph . 314-731-2005 
Fax 314-731-11 05 
Kathy Sammons, Branch Mgr. 
28-2·28-28 

Multivariate analyses, 
including conjoin 
analysis and perceptual 
mapping 

C1ro No 131 or. Reade• Ca•d 
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CODES- (e.g., 25-10-25-10) 

1 STAT ONS- No. ot nt r11 "'ng sta:1ors :thiS ocahon 
:Z CRT'S No. of tatlons us1ng CRT's fo' mer.•1e~• ng 
3. ON SITE- 'o o1 st 'IOns wh1c~ ca be rro~tored on srte 
4 OFF PREMISES - No of st<lliOflS ~·hich can b mon Ioree o1'
pr m<MJS 

Marketing Horizons, Inc. 
1001 Craig Rd . 
St. Louis, MO 63146 
Ph . 314-432-1957 
Fax 314-432-7014 
Stephanie Feeney, Dir. Fi ld Svcs. 
35-23-35-35 

Peters Marketing Research. Inc. 
12655 Olive Blvd .. #250 
St. Louis. MO 63141 
Ph. 314-542-0011 
Anne Fleming 
25-0-25-25 

Pragmatic Research . Inc. 
222 S. Meramec Ave .. Ste. 301 
St. Louis. MO 631 05Ph. 314-863-2800 
Swaran Saxena, President 
12-5·12-12 

Prima, Inc. 
40 Old State Rd., #203 
Ballin, MO 63021 
Ph. 314-391 -3383 
Wllliam Korlas , Principal 
15-0-15-15 

Quality Controlled Services (QCS) 
Headquarters 
1297 N. Highway Dr. 
Fenton , MO 63099 
Ph. 314-827-1773 or 800-325-3338 
Fax 314-827-3224 
Trish Shukers or Mary Bommarito 
(See advertisement on p. 51) 

Quality Controlled Services (QCS) 
1655 Des Peres Rd., Ste. 110 
Des Peres. MO 63131 
Ph . 800-992-2139 or 800-325-3338 
Fax 314-822-4294 
Yvonne Filla 
20-0-20-20 
(See advertisement on p. 51) 

Quality Controlled Services (QCS) 
St. Louis Survey Center 
3701 S. Lindbergh , Ste . 201 
Sunset Hills. MO 63127 
Ph. 314-822-4145 or 800-325-3338 
Fax 314-822-9145 
Shirley Plevyak 
50·50-50-50 
(See advertisement on p. 51) 

Superior Surveys of St. Louis 
1 0795 Watson Rd. 
St. Louis , MO 63127 
Ph . 800-325-4982 
Fax 314-965-8042 
Carol McGill , Manager 
25-10-10-0 
Member of NETWORK 
(See advertisement on p. 46) 

• 
() 
z 

Westgate Research, Inc. 
650 Office Parkway 
St. Louis , MO 63141 
Ph. 314-567-3333 
Fax 314-567-7131 
Germaine Eley 
36-36-36-0 

NEBRASKA 

LI 0 

The Gallup Organization-HQ for Processing 
301 S. 68th St. 
Lincoln , NE 68510 
Ph. 402-489-8700 
Fax 402-486-6248 
184-184-184-184 

he Gallup Organization-Lincoln Downtown 
200 N. 11th 
Lincoln , NE 68505 
Ph . 402-486-6598 
Fax 402-477-3983 
184-184-184-184 

Wiese Research Ascts ., Inc. 
1630 S. 70th St.. Ste. 100 
Lincoln , NE 68506 
Ph . 402-483-5054 
Fax 402-483-5259 
Gary Lorenzen , Ph .D., Exec. V.P. 
60-24-60-60 

IT'S OUR P OPLE 
THAT MAK THE DIFFERENCE! 

BROOMALL, PA SPRINGFIELD, PA PARSIPPANY, NJ AURORA, CO 
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Tel: 1-800-220-1190 
Fax:610-359-1824 

Tel: 610-328-1147 
Fax: 610-328-0678 

Tel: 1-800-220-3659 
Fax: 201-829-1031 

• your partner in national and international data collection • 

C rcle No • 32 or Reace• Card 

Tel: 303-751-5300 
Fax: 303-751-5550 
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OMAHA 

The Gallup Organization-Omaha 
1 0909 Mill Valley Rd ., #21 0 
Omaha, NE 68154 
Ph . 402-496-1240 
Fax 402-496-1 062 
111 -1 08-111 -111 

The Gilmore Research Group 
1620 Harney St. 
Omaha, NE 68102 
Ph. 402-346-6767 
Fax 402-346-6561 
Cathy Peda 
16-16-16·16 

Midwest Survey & Marketing 
8922 Cuming St. 
Omaha, NE 68114 
Ph . 402-392·0755 
Fax 402-392·1068 
Dick Werick, President 
16-0-12-12 

Midwest Survey & Marketing 
3001 S. 144th St. , Ste . 1103 
Omaha, NE 68114 
Ph . 402-334-2076 
Fax 402-334-2076 
Dick Worick, President 
4-0-0-0 

Wiese Research Ascts., Inc. 
10707 Pacific. Ste. 202 
Omaha, NE 68114 
Ph. 402-391 -7734 
Fax 402-391 -0331 
Tom Wiese, President 
30-18-30·30 

NEVADA 

G S 

1/H/R Research Group 
4440 S. Maryland Pkwy .. Ste. 203 
Las Vegas, NV 89119 
Ph . 702-734·0757 
Fax 702-734-6319 
Lynn Stalone, Partner 
1 00-75-1 00-1 00 
(See advertisement on p. 69) 

Las Vegas Surveys. Inc. 
1516 S. Eastern Ave. 
las Vegas, NV 89104 
Ph . 702-598-0400 
Fax 702-598-0883 
Carlos Kelly 
12-0-12-0 

R 0 

American Public Opinion Survey 
& Market Research Corp. 
245 Gleeson Way 
Sparks, NV 89431 
Ph. 702-359-3185 
Fax 702-355-8223 
Edward Bruce , CEO 

C/J Research, Inc. 
Executive Plaza 
1005 Terminal Way , Ste. 202 
Reno, NV 89502 
Ph . 800-323-0266 
Fax 702-688·3788 
Terri Cotter 
35-0-35-0 

MarkeTec, Inc./Gaming Rsch . 
P.O. Box 9058 
Reno , NV 89507 
Ph . 702-333-1221 
Fax 702-333-1224 
Katherine Cole , President 
7-0-4-0 

How To Find The Best Deal 
On WATS Interviewing. 

The high cost. of tclephon int rvi wing getting y u d wn? 1/ H/ R R . carch Group can help - \ ith the 
highe ~ t uality, 1 we ·t pri . , and be ·t ·er i e available anywh re. 

• 100 line national coverage • Certified interviewers • Project bid in one hour 

• 75 iJ/C Tl lations • Highest quality • On/offprenzise monitoring 

• On time re ults Low price • State-of-the-art technology 

What mak 1/H/R the be t? me say if. ur n-going tr mmg pr gram ( r our gr at ·uper is r. ... But, 
\! hat cern t mak ur client · even happi rare th really mpetitive pri . . W 'regrowing. sow an 
afford t bid very aggre i ely. 

Ify u'retiredof the ·am ld onganddan .givel/H/RR . ear hGroupac II. Wc' IJmake ·ur your job' 
d ne right and at a ost you an li v wi th . 

II IR earch Group 
Quality Marketing Re earch That Work . 

4440 S. Maryland Pkwy. - Suite 203- Las Vegas, NV 89119- (702) 734-0757 

May 1995 
C1rcle No 33 on Read r C~·d 69 



CODES· (e.g. 25·10·25-10) 

• S A 10 S · o or mtero1iew1ng stations at 1'115 locat•on 
2 CR S · o ol staL<Jns us ng cq s lor 111 ,.,., w119 
3 0 ·S'TE • No. or s~ahor.s wh1C11 C0'1 mom~o1ed on s•l 
4 OFF· PRE .• ISES o of ~tat 1on •t.·h h n be monitored oN 
prem ses 

NEW HAMPSHIRE 

ASHUA 

New England Interviewing . Inc. 
5 Coliseum Ave . 
Nashua, NH 03063 
Ph. 603·889-8222 
Fax 603-883-1119 
Joan Greene, President 
14·0-14·0 

NEW JERSEY 

( e al o ew York City 
and Philadelphia) 

ASB RY P RK 

Information Please 
19 Main St./P.O. Box 350 
Asbury Park, NJ 07712 
Ph . 908-776-8800 
Fax 908-776-6624 
John Belding , Vice President 
15-15-15-0 

PAR IPP Y 

TMR, Inc. 

----------------1 Two Sylvan Way 
Parsippany, NJ 07054 

Quirk's 

MARKETING RESEARCH 
Reui ~u · 

offers you a chance 
to make hi tory ... 

... a case lristory, tlrat is. 

launchanewprodu t,i mprov rvice, 
or fine-tune an ad rti ing ampaign, 
fore ampl . 

Th tory development pro e s i 
simple: a QMRR writer ondu t the 
nece sary int rvi w by phone and 
th nwrit sa draftofthe tory. Be au 
the case hi tories ma tou ch on 
en iti ve information, w e allow 

int rvi w to read a draft of the 
tory before it goes to pr . Pl a 
ontact Jo eph Rydholm, editor, for 

more information or to di u a tory 
idea. 

Quirk' ark ting R arch Review 
P .. Bo 23536 
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Ph. 201 -829-1 030 
Fax 201 -829-1031 
Joe Calvanelli 
30-30-30-30 
(See advertisement on p. 68) 

TO RIV R 

Centrac, Inc. 
317 Brick Blvd . 
Bricktown, NJ 08723 
Ph. 908-920-0500 
Fax 908-920-3896 
Brendan Sammon. Dir. Admin. Svcs. 
1 00-60-1 00-1 00 

TR TON 

Response Analysis Corp . 
3635 Quaker Bridge Rd. 
Trenton , NJ 08619 
Ph . 609-587-1 022 
Fax 609-586-0149 
Miriam Lowe 
75-75-75-75 

NEW MEXICO 

LBUQ RQ 

Sandia Marketing Services, Inc. 
2201 San Pedro NE. Bldg. 1, #230 
Albuquerque, NM 87110 
Ph. 800·950·4148 
Fax 505-883-4 776 
Lana Scutt. President 
14-14·14·0 

I 

NEW YORK 

ALBA Y 

Fact Finders. Inc. 
2010 Western Ave . 
Albany, NY 12203-5015 
Ph . 518-456-7600 
Fax 518-456-7699 
Stephen Ribner. President 
20-0-20-0 

BUF A 0 

Buffalo Survey & Research , Inc. 
1249 Eggert Rd . 
Buffalo, NY 14226 
Ph. 716-833-6639 
Fax 716-834-0372 
Jeanette Levin , President 
8·0-8-0 

Marketing Decisions Group. Inc. 
9141 Main St. 
Buffalo. NY 14031 
Ph . 716-634-2045 
Fax 716-634-9560 
Arup Sen , President 
15-7-15-0 

Smartl ine Systems, Inc. 
Main Place Tower. 5th fl. 
Buffalo, NY 14202 
Ph. 716-842-2000 
Fax 716-842-2020 
Lynn O'Connor 
1 00-1 00-1 00-1 00 

Survey Service. Inc. 
1911 Sheridan Dr. 
Buffalo, NY 14223 
Ph . 716-876-6450 
Fax 716-876-0430 
Susan Adelm n, President 
42-20-20-22 

WYORKCITY 

AHF Marketing Research , Inc., 
(See Macro·AHF, New York City or Macro 
International , Burlington . VT) 

Arthur Research 
211 W. Chester St. 
Long Beach. NY 11561 
Ph . 516-432-7733 
Fax 516·432-1368 
Barbara Ruderman, Partner 
20-0-20·20 

A thru Z Marketing Research 
34 Cliff St. 
New York, NY 10038 
Ph. 212·608·4877 
Fax 212-608·4966 
Barbara Allsrey 
20·0-20-20 

Quirk's Marketing Research Review 



Beta Research Corporation 
6400 Jericho Turnpike 
Syosset, NY 11791 
Ph . 516-935-3800 
Fa 516-935-4092 
Richard Welch 
45-20-45·0 

Edward Blank Asc1s . 
71 W. 23rd St. 
New York, NY 10010 
Ph. 212-741 -8133 
Ed Blank 
200-200-200-200 

Brehl Ascts . Marketing Research 
11 Grace Ave. 
Great Neck, NY 11021 
Ph . 516-466·6882 
Fax 516· 773·0923 
Jennifer Wile 
18-0-18-0 

Brown Koff & Fried Interviewing Network 
112 Madison 
New York. NY 10016 
Ph . 212-779-4600 
Fax 212-779-2714 
Ronnee Fried 
35-16-35-35 

Bruski n/Goldring 
100 Metroplex Or. 
Edison , NJ 08817 
Ph. 908-572-7300 
Fax 908-572-7980 
Richard Hare. President 
140-140-140-140 

Centrac Incorporated 
389 Passaic Ave. 
Fairfield, NJ 07004 
Ph . 201-575-3200 
Fax 201 -575-0520 
Ronald Leeds. President 
6-3-3-3 

Central Marketing. Inc. 
30 Irving Pl. 
New York , NY 10003 
Ph . 212-260-0070 
Fax 212-979-5647 
Carol McMahon, President 
90-50-90-90 

CMR Market Research Inc. 
518 Fifth Ave. 
New York, NY 10036 
Ph . 212-944-4545 
Fax 212-944-1969 
Joel Brown 
20-0-20-0 

CRC Data Systems, Inc. 
435 Hudson St. 
New York, NY 10014 
Ph . 212-620-5678 
Fax 212-924-9111 
Scott Waller, Vice President 
50-50-50-SO 
(See advertisement on p. 71) 
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Diversified Research, Inc. 
16 N. Astor St. 
Irvington, NY 10533 
Ph. 914-591 -5440 
Fax 914-591 -4013 
Michael LaVelle 
50-25-50-0 

Ebony Marketing Research, Inc. 
2100 Bartow Ave. 
Baychester, NY 104 75 
Ph. 718-320-3220 
Fax 718-320-3996 
Bruce Kirkland , Vice President 
15-0-15-15 

Ebony Marketing Research. Inc. 
173-14 Warwick Crescent 
Jamaica, NY 11432 
Ph . 718-526-3204 
Fax 718-526-3312 
Christy Campos 
6·0-6-0 

Focus World lnt'l. 
146 Highway 34 
Holmdel , NJ 07733 
Ph . 908-946-01 00 
Fax 908-946-01 07 
Paulette Eichenholtz 
60-0-60-60 

Glickman Research Associates, Inc. 
160 Paris Ave. 
Northvale, NJ 07647 
Ph . 201 -767-8888 
Fax 201-767-6933 
James Glickman. President 
8-0-8-0 

Louis Harris & Associates 
111 5th Ave ., 8th fl. 
New York, NY 10003 
Ph . 212-539-9600 
Humphrey Taylor 
50-50-50-0 

Harte-Hanks Market Research 
65 Route 4 E. 
River Edge, NJ 07661 
Ph . 201-342-6700 
Fax 201-342-1709 
Daniel Martin, Dir. of Ops . 
40-40-40-40 

Innovative Concepts 
960 S. Broadway 
Hicksville, NY 11801 
Ph . 516-433-3215 
Fax 516-433-3214 
Scott Sycoff. Vice President 
45-1 5-45-45 

JDR Marketing , Inc. 
500 N. Franklin Tpke. 
Ramsey, NJ 07446 
Ph . 201 -512-2600 
Jeff Marks. Vice President 
200-200-200-146 

YOUR 
ONE-STOP 
SHOP FOR 
EXECUTON 

SERVICES 
- .INC£ 1975 

• 'ATJ intcn·i ·wing fa ility 

with full pr dictin.· di ling 

c. I abiliti .-

• T hulations fr m th " mo. t 

c:xp ri n Td professional. m 

th · in lu . try 

• ln -hou ·c ·• pabiliti .. 

oding 

• L ata entry 

• .. oft \VG r -. to . upport your 

nc d ·: 

• Td-Ath ·na 1 1 ... Adv.:mc ·d 

' Tl p ckag ·; 

• Antah.1" 1 ... \Vindo""s -ba. d, 

u.· r -fri ndly cros.s tabu 

lation pa ka 1c; 

• Po ·t T 1 ... ' r at . manage: 

m nt r ·port. on your PC 

• Tabulou . TM ... • ' ophi. ti atcd, 

pov,rerfu l TO."~ tabulation 

r a , kag 

L o Job I 
or Too 

oo Big 
mall' 

Data Systems 

~ .\V YORK• CHI ' . 

ATLA T . •nc ST ) •PHOF ' IX 

Please all: 

1 800 488 5881 
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DATA 

COLLECTION 

EXPERTS 

FOR 

THE 

NY 

TRI

STATE 

AREA. 

WE 

FOCUS 

ON 

QUALITY 

72 

SCHLESINGER 
ASSOCIATES 

We offer total data collection services encompassing all 

aspects of quantitative and qualitative research. 

• 
Complete focus groups facilines 

One-on-one's 

Central location interviewing 

Mall intercepts 

Door-to-door interviewing 

Executive/Medicalln~epth interviewing 

Central location taste tests 

Telephone interviewing 

Mystery shoppers 

In-store merchandising and distribution 

Product testing 

Store audits 

Couponing and demonstrations 

CALL 
OR WRITE FOR 

OUR 
BROCHURE 

, Levinson Plozo, Suite 302, 2 lincoln Hwy.,Edison, NJ 08820 
908·906·1122 FAX 908-906-8792 

C rcle No. • 35 on Aeaoer Ca-d 

CODES· (e.g. 25·10·25·10) 

1. S A~IO S No. ot lrter.,ewl1!j sta~1ors al •l 1s locat c1 
2. CR S- \c . or sla'lors us ng CRT's ro- nler.,ew,ng 
3. :JN-S TE No c1 ~la11or s wh ch Cdn be ro'11cc ed on-s1te 
4 OFF PREMISES No or Sl3~1ors w11C1 car h-e ~0111orec cl~

pr~m se> 

KRC Research 
75 Rockefeller Plz., 5th fl. 
New York, NY 10019 
Ph . 212-484-7250 
1 00-0-1 00-1 00 

Macro·AHF Mktg. Rsch. & Consultancy 
Div. of Macro International 
100 Ave. of the Americas 
New York, NY 10013 
Ph . 800-TAKE AHF 
Fax 212-941 -7031 
Beryl Levitt, President 
102-102-1 02-1 02 
(See advertisement on p. 73) 

Mktg., Inc . 
200 Carleton Ave . 
East Islip. NY 11730 
Ph . 516-277-7000 
Fax 516-277-7601 
Howard Gershow•tz 
200-118-200-200 

Mktg .. Inc . 
100 Fire Island Ave . 
Babylon , NY 11702 
Ph . 516-277-7000 
Fax 516-277-7601 
Howard Gershowitz 
40·35·40·40 

Opinion Access Corp. 
435 Hudson St . 
New York, NY 10014 
Ph . 212-620-5678 
Fax 212-924-9111 
Scott Waller, Vice President 
50·50·50·50 
(See advertisement on p. 71 ) 

Quality Controlled Services (QCS) 
142 Central Ave. 
Clark, NJ 07066 
Ph. 908-81 5-1 100 or 800-325-3338 
Fax 908-499-7027 
Barbara DePaul 
30-30-30-30 
(See advertisement on p. 51) 

Schlesinger Associates, Inc. 
Levinson Plaza, Ste. 302 
2 Lincoln Hwy . 
Edison, NJ 08820 
Ph . 908-906-1122 
Fax 908-906-8792 
Steven A. Schlesinger. Exec. V.P. 
25-0-25-0 
(See advertisement on p. 72) 
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We ore pleased to announce a new and better way to ach ieve peace of mind. 
Come to MacroAHF, today's newest force in marketing research and consulting. 

MocroAHF combines the total rel iability of AHF with Macro International 's 
globe-spanning capabil ities . Our merged resources include over 200 
CATI stations for WATS interviewing, an analytical staff of 100 
professionals, fluency in 30 languages, expanded focus group 
facilities, and 10 offices to meet a full range of research 
needs both here and abroad. 

Before you place another study, contact MacroAHF President 
Scotty Levitt for more information about our expanded 
capabilities to satisfy your requirements. 

100 Avenue of the Americas 
New York, NY 10013 
212-941 -5555 
1-800-TAKE AHF 

A Division of Macro 
International, Inc. 

C1rcl No 169 or~ A ader Card 



CODES· (e.g., 25·10·25-10} 

1. STATIONS- No o ir terv1ewirog s~atons at h1s loca~1on 
2. CRT'S - No. of sta:ions using CRT's for intewew1ng 
3. ON-SITE - . o1 stalions w!Jich car be onitored on-sim 
4. OFF-PREMISES - No. at s';alons wi1ic~ can b mon tored oN
premises 

Schulman, Ronca & Bucuvalas. Inc. 
145 E. 32nd St. 
New York, NY 10016 
Ph. 212-779-7700 
Fax 212-779-7785 
AI Ronca 
1 00-1 00-1 00-1 00 

Seaport Surveys 
34 Cliff St. 
New York, NY 10038 
Ph . 212-608-3100 
Fax 212-608-4966 
Andrea Waller, President 
25-0-25-0 

Statistical Research, Inc. 
111 Prospect St. 
Westfield, NJ 07090 
Ph . 908-654-4000 
Fax 908-654-6498 
Gale Metzger 
45-45-45-45 

Suburban Associates 
579 Franklin Turnpike 
Ridgewood, NJ 07450 
Ph . 201-447-5100 
Fax 201 -447-9536 
Andrew Edwards 
35-25-35-0 

The Telephone Centre, Inc. 
3 Cottage Place 
New Rochelle, NY 10801 
Ph . 914-576-11 00 
Fax 914-576-0469 
Adam Fleischer, Vice President 
135-135-135-135 

U.S. WATS 
470 Park Ave. S., 5th fl . 
New York, NY 10016 
Ph. 212-889-0043 
Fax 212-889-0089 
44-25-40-40 

The WATS Room, Inc. 
120 Van Nostrand Ave. 
Englewood Cliffs, NJ 07632 
Ph. 201 -585-1400 
Fax 201-585-1524 
Lou Roth, President 
1 00-60-1 00-1 00 

POUGHKE PSI 

On-Line Communications, Inc. 
291 Wall St. 
Kingston, NY 12401 
Ph . 914-331-0061 
Fax 914-331 -7061 
Lester Fensterheim. Rsch./Data Proc. Mgr. 
40-40-40-40 

' (See advertisement on p. 75} 
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ROCH ST R 

Gordon S. Black Corporation 
135 Corporate Woods 
Rochester. NY 14623-145 7 
Ph. 716-272-8400 
Fax 716-272-8680 
Joanne Bu rnash 
70-70-70-70 

SYRACUSE 

KS&R Consumer Testing Center 
Shoppingtown Mall 
3649 Erie Blvd. E 
Syracuse , NY 13214 
Ph_ 800-645-5469 
Fax 315-446-6719 
lynette Van Dyke 
40-26-40-0 

NORTH CAROLINA 

CHARLOTT 

Consumer Pulse of Charlotte 
5625 Central Ave./Eastland Mall 
Charlotte, NC 28212 
Ph . 704-536-6067 
Fax 704-536-2238 
15-8-15-15 

Leibowitz Market Research Ascts . 
One Parkway Plaza, Ste . 110 
4824 Parkway Plz. Blvd. 
Charlotte, NC 28217-1968 
Ph. 704-357-1961 
Fax 704-357-1965 
T eri Leibowitz 
15-10-0-0 

MarketWise, Inc. 
1332 E. Morehead St 
Charlotte, NC 28204 
Ph. 704-332-8433 
Fax 704-332-0499 
Beverly Koth 
15-0-15-15 

GRE SBORO 

Bellomy Research, Inc. 
150 S. Stratford Rd ., Ste. 500 
Winston-Salem, NC 27104 
Ph. 910-721 -1140 or 800-443-7344 
Fax 910-721 -1597 
John Sessions, Vice President 
120-1 20-1 20-120 

Corporate Research 
236 Highway 68 S. 
Greensboro. NC 27409 
Ph. 910-812-3500 
Fax 91 0-812-8888 
John Deuterman 
40-0-40-40 

The Custom r Center, Inc. 
3528 Vest Mill Rd . 
Winston-Salem. NC 27103 
Ph . 910-768-7368 
Fax 91 0-768-7 428 
Tara Olson . Vice Presid nt 
12-12-12-0 

M/A/R/C 
3200 Northline Ave ., Ste . 661 
Greensboro. NC 27 408 
Ph . 91 0-855-6700 
Fax 91 0-294-3253 
Grace Atkins 
74-74-74-74 

The Telephone Centre, Inc. 
1 605 Spring Garden St 
Greensboro, NC 27403 
Ph. 910-574-3000 
Fax 910-574-3007 
Liz Winter, President 
65-65-65·65 

Survey Partners of America 
150 S. Stratford Rd., #500 
Winston-Salem, NC 271 04 
Ph. 800·348-8002 
Fax 910-722-8538 
Carol Hefner 
90-90-90-90 

R L IGH 

FGI 
206 W. Franklin St. 
Chapel Hill, NC 27516 
Ph . 919-929-7759 
Fax 919-932-8829 
L nny lind, Sr. Project Mgr. 
90-90-90-90 

Johnston. Zabor & Associates, Inc. 
Headquarters Park, Ste. 300 
P.O. Box 12743 
Research Triangle Park. NC 27709 
Ph . 919-544-5448 
Fax 919-544-0954 
Jeffery Johnston, President 
20-20-20-20 

Medical Marketing Research, Inc. 
1201 Melton Ct. 
Raleigh , NC 27709 
Ph . 919-870-6550 
Fax 919-848-2465 
George Matijow. President 
20-20-20-0 
(See advertisement on p. 35) 

Nortex Research Group 
940 Ransdell Rd .. Ste. 8 
Raleigh , NC 27603 
Ph . 919-552-3478 
Fax 919-557-0167 
Brian Gossett. Director 
25-5-25-25 

Quirk's Marketing Research Review 



InterNet Research Services. Inc. 
4208 Six Forks Rd .. Ste . 333 
Raleigh, NC 27609 
Ph. 919-781 -7810 
Fax 919-783-7810 
Billy Gardner. Asct. Mgr. 
25 25-25-15 

TARBORO 

Statistical Analysis Center 
P.O. Box 1218 
Tarboro. NC 27886 
Ph . 919-823-0950 
Fax 919-823-4621 
Rawls Howard , Jr. 
52-6·20 20 

OHIO 

AKRO 

Goodyear Rsch. Interviewing Ctr. 
1144 E. Market St. 
0844 Goodyear Hall 
Akron. OH 44316 
Ph. 216-762-2141 
Jane Sheppard , Mgr. Data Collection 
30-30-30-30 

A I 

Alliance Research 
2845 Chancellor Dr. 
Crestview Hills. KY 4 i 017 
Ph . 606-344-0077 
Fax 606-344-0078 
Clint Brown. President 
76-76-76-76 

The Answer Group 
4665 Cornell Rd. 
Cincinnati , OH 45241 
Ph. 513-489-9000 
Fax 513-489-9130 
Connie McCowan 
19-10-19 19 

Assistance In Marketing, Inc. 
11890 Montgomery Rd. 
Cincinnati , OH 45249 
Ph . 513-683-6600 
Fax 513-683-9177 
Irwin Weinberg 
20-1 0-20-20 

B & B Research Services. Inc. 
8005 Plainfield Rd. 
Cincinnati. OH 45236 
Ph . 513-793-4223 
Fax 513-793·9117 
Lynn Caudill , Project Dir. 
15-15-1 5·1 5 

Burke Marketing Research 
805 Central Ave. 
Cincinnati . OH 45202 
Ph . 513-559-7510 
Fax 513-559-7555 
Karen Howard . V. P. Data Collection 
200-200-200-200 

May 1995 

Calo Res arch Services 
10250 Alliance Rd., Ste. 230 
Cincinnati , OH 45242 
Ph. 513-984-9708 
Patricia Calo 
14-0-14-0 

Consumer Pulse of Cincinnati 
Forest Fair Mall 
514 Forest Fair Dr. 
Cincinnati , OH 45240 
Ph. 513-671 -1211 
Fax 513-346-4244 
Susan Lake-Carpenter 
12-6-12-12 

VOU'L 

Elrick & Lavidge 
1329 E. Kemper Rd., Bldg. 400 
Cincinnati. OH 45246 
Ph . 513-671 -4491 
Fax 513-671 -4493 
Barbara Riggs, Manager 
64-64-64-64 
(See advertisement on p. 53) 

Fields Marketing Research . Inc. 
7979 Reading Rd. 
Cincinnati. OH 45237 
Ph. 513-821 -6266 
Fax 513-679-5300 
Ken Fields, Vice President 
35-35-35-35 

I BUSINESS WI HOUT T 

\\"hen you c nncct \vith On-Line 
Communications, you c nncct 
with market re~earch data 
collection expert~ mmittc I 
to helping your hu~ine. s grmv. 

nd to giving you th~ most 
r spon i\'c, personalized servi 
in the indu ·try. 
• 160 fully automated tdcphone 
station. 
• Project . p~..:ciali s t trained • 

as field director · 
• Complete data coli tion. 
coding and tabulati n cn·icc: 

A ITortlahle pri ing 
• 13u ·inc.: · s- to-hu~incs., consum ~r. 
m~..:di cal and '00 inbound 

o all Peggy O'Connor t( tlay 
at 91 -33 -2000. It coultl he th~: 

most valuable bu ·incs. connection 
you vcr make . 

• ••• 
4r\-u~•~ nnnnr,· ~t: \TIO\S 

(,'l) ifl'::. lu:nn!( //lw m/1 

401 S . D~.:w~.:\. H ~1rt l ·,.,v iii ·. OK 7100."\. ') I, 33, -2000. fa · lJ I, 11 ~00 
~91 Wall Sirel't K111 g~ ton . '\ Y l_-to t, i.JI I 11-00ol . f a\ t11 4 331-7016 
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CODES - (e.g., 25-10-25-1 0) 

1 STATIONS - No of Jr terve•~o·1ng s at,ons at th s ocat1on 
2 C rs -No. of sta~1ons using CRT's to• 1nt r•ew ng 
3. 0 -SI E - o of sta:.1ons wt11ct' car be mon1t~red or s1: 
4 OFF-PREMISES - No of scatons W'11C'1 can b mon tor d of' 
prem1ses 

Marketing Research Services, Inc. 
110 Boggs Ln . 
Springdale , OH 45246 
Ph. 513-722-7580 
Fax 513-562-8819 
80-80-80-80 

MarketVision Research. Inc. 
4500 Cooper Rd. 
Cincinnati, OH 45242-5617 
Ph. 513-791 -3100 
Fax 513-791-3103 
Judith Chambers-Smith. Data Mgr. 
50-50-50-0 

Matrixx Marketing-Research Division 
4600 Montgomery Rd .. Ste. 400 
Cincinnati. OH 45212 
Ph. 513-841 -1199 or 800-323-8369 
Fax 513-841 -0666/9966 
Brian Goret, Acct. Exec. 
75 75 75 75 
(See advertisement on p. 79) 

OFact Marketing Research 
9908 Carver Rd . 
Cincinnati. OH 45242 
Ph. 513-891 -2271 
Fax 513-791 -7356 
Mary Swart-Cahall 
22-6·22·22 

Service Industry Research Sys. 
201 Martha Layne Collins Blvd. 
Highland Heights, KY 41076 
Ph. 606· 781 ·9700 
Fax 606-781-8802 
Mirjana Popovich 
34-34·34·34 

Cleveland' sEsT MARKET RESEARcH 
• Telephone interviewing 30 Local/CATI 
• Data Entry, Coding & Titb uluti on 
• Mall intercepts 
• Complete focus group facilitie - with profe,siunal moderato 
• Qualitative Research with lient spcci JC recruiting 
• Executive/Profe · ionaV}.1cdicaV on. umer -- One on One and focus Group 
• Product TesL~ & Placementsffest Kitchen 
• Mystery Shops, Con ·umer and lndustrhtl 
• ~1erchandi ·ing and Distribution StudiesJ[n . tore sn.mpling 

(800) 229-5260 

MARKET RE R H, 1 
230 Huron Rd. N.W., Suite 100.43 

Cl eland, Ohio44113 

FAX: (216) 621 ·8455 

l ll t O II 

Over 25 Years Of Consumer 
• Data Collection xper1ence 

Professional Consumer Research Services For 
Planning Direction And Minimized Risk 

In Business Decisions 

a ll 800-950-9010 

CLEVE LA D SURVEYCE TER 
Ri hmond Mall • 691 Richmond Rd. • 2nd loor • 1 v land, H 44143 

Spar/Burgoyne Info. Svce. 
30 W. Third St. 
Cincinnati , OH 45202 
Ph. 513-621 -7000 
Fax 513-621 ·9449 
23-23-23-0 

LV LA 

Gordon S. Black Corporation 
945 Windham Court 
Boardman, OH 44512 
Ph . 216-758-7300 
Fax 216-758-7709 
Joanne Burnash 
46-46-46-46 

Business Research Services, Inc. 
23825 Commerce Park, Ste. A 
Cleveland, OH 44122 
Ph . 216-831 -5200 
Fax 216-292-3048 
Ron Mayher, Vice President 
25-5-25-25 

Cleveland Field Resources 
25109 Detroit Rd .. Ste . 320 
Westlake, OH 44145 
Ph . 216-892-8555 
Fax 216-892-0002 
Daniel McCaff rty , Dir. Client Svcs. 
12-9-12-12 

Cleveland Survey Center 
691 Richmond Rd . 
Cleveland, OH 44143 
Ph . 216·461 ·6898 
Fax 216-461 -9525 
Joan Miller 
10-1-10-0 
(See advertisement on p. 76) 

Consumer Pulse of Cleveland 
4301 Ridge Rd . 
Cleveland , OH 44144 
Ph. 216-351 -4644 
Fax 216-351-7876 
Diane Eck 
30-1 6-30-30 

Focus Groups of Cleveland 
2 Summit Park Dr., Ste. 225 
Cleveland, OH 44131 
Ph. 800-950-9010 
Fax 216·642-8876 
Harriet Fadem/Betty Perry 
5-2-5·0 

Pat Henry Market Research, Inc. 
230 Huron Rd . N.W., Ste. 100.43 
Cleveland, OH 44113 
Ph . 216-621 -3831 
Fax 216-621 -8455 
Mark Kikel, V.P. Ops . 
30· 1 0·30·30 
Member of NETWORK 
(See advertisements on pp. 46, 76) 
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The Maffett Research Group, Inc. 
25111 Country Club Blvd., #290 
North Olmsted, OH 44070 
Ph. 216-779-1303 
Fax 216-779-2718 
Shelly Entres, Project Mgr. 
21 -12-8-0 

Marketeam Associates 
3645 Warrensville Ctr. Rd., #340 
Shaker Heights , OH 44122 
Ph. 216-491 -9515 
Fax 216-491-8552 
Sandra Boley, Branch Mgr. 
24-0-24-24 

National Market Measures, Inc. 
25109 Detroit Rd. 
Cleveland, OH 44145 
Ph . 216-892-8555 
Fax 216-892-0002 
John O'Neill , Dir. Field Svcs. 
1 5-1 5-1 5-15 

National Market Measures, Inc. 
781 Beta Dr. 
Cleveland, OH 44143 
Ph. 216-473-7766 
Fax 216·473-0234 
Dan McCafferty, Dir. Client Svcs. 
10· 10-10-10 

Opinion Centers America, Inc. 
22021 Brookpark Rd. 
Cleveland, OH 44126 
Ph. 216-779-3000 
Fax 216-779-3040 
Betty Schwarz, President 
35-1 0-30-30 

Rosen Research 
25906 Emery Rd. 
Cleveland , OH 44128 
Ph . 216-464-5240 
Fax 216-464-7864 
Shirley Jacim, Field Director 
10-0-10-0 

COLUMBUS 

B & B Research Services . Inc. 
1365 Grandview Ave. 
Columbus, OH 43212 
Ph . 614-486-67 46 
Fax 614-486-9958 
Judy Frederick, Project Dir. 
8-8-8-0 

CJI Research Corp. 
1029 Dublin Rd . 
Columbus, OH 43215 
Ph. 614-488-2466 
Fax 614-488-2564 
Hugh Clark 
29-10 -29-0 

May 1995 

Field Dynamics Marketing Research 
929 Eastwind Dr. , Ste . 211 
Westerville , OH 43081 
Ph . 800-434-3537 
Fax 818-905-3216 
Tony Blass , President 
10-10-10-0 

Focus and Phones, Inc. 
2655 Oakstone Dr. 
Columbus, OH 43231 
Ph. 614-895·5800 
Fax 614-895-5840 
Sally Pilcher 
20-0-10-15 

Quality Controlled Services (QCS) 
7634 Crosswoods Dr. 
Columbus, OH 43235 
Ph . 800-242-4118 or 800-325-3338 
Fax 614-436-7040 
Judy Golas 
22-0-22-0 
(See advertisement on p. 51) 

Saperstein Associates, Inc. 
4555 N. High St. 
Columbus, OH 43214 
Ph . 614-261 -0065 
Fax 614-261 -0076 
Martin Saperstein 
36-21 -36-36 

MATRIXX MARKETING 
RESEARCH 

Quality Work . .. On-Time/On-Budget 

Q Ful ervice And Field Work Provider 

E;) 17 Y ar Experience In Bu ine , Professional 
And Con umer Re earch 

3 Ultra-Modern Focu Group Rooms (Including 
Large C T acility) 

Expan ive Networked CA TI Phone Center 

In-Hou e Data Proce ing, Including Data Entry, 
Coding, Cro Tabulation tatistical Analy i 
And Graphic Output 

or an on-the-spot bid, CALL: 

1-800-323-8369 
: ... _ ;:; MATRIXX MARKETl G inc. 
:::_. -:1 a incimurti Bell company 
.. - ._.. MATRI enter 

4600 Montgomery Road incinnati, Ohio 45212 

C1rcle No 39 on Reader Card 
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CODES · (e.g., 25-10-25-10) 

1 STATIO S- No.of1n v1 wmgstat1onsat1hislocaton 
2 CArs - o of s aLons us-ng CAis lor lnte<Viewing 
3 0 -SITE -No. of stat or.s whiCh ca'l be monitored oo-s1t 
4 OFF-PAW ISES - No of stations wh1ch can oe mon tared off
prem•ses 

Dwight Spencer & Associates, Inc. 
1290 Grandview Ave. 
Columbus. OH 43212 
Ph. 614-488-3123 
Fax 614-421 -1154 
Betty Spencer, Vice President 
45-20-23-0 

D YTON 

Center for Bus . & Econ. Rsch . 
University of Dayton 
300 College Park 
Dayton, OH 45469-2110 
Ph. 513-229-2453 
Fax 513-229-2371 
Fantine Kerckaert, Asct. Dir. 
37-0-37-0 

TOL DO 

Barbour Research, Inc. 
5241 Southwyck Blvd., Ste. 201 
Toledo, OH 4361 4 
Ph. 419-866-34 75 
Fax 419-866-3478 
Emily Barbour, President 
53-53·53-53 

Creative Marketing Enterprises 
1546 Dartford Rd . 
Maumee, OH 43537 
Ph. 419-867 ·4444 
Fax 419-867-4470 
Dick Thielmann, Vice President 
1 00·1 00-1 00·1 00 

Great Lakes Marketing Ascts ., Inc. 
3103 Executive Pkwy. 
Toledo, OH 43606 
Ph. 419-534-4700 
Fax 419-531 -8950 
Mark lott, Principal 
20-14·20-20 

NFO Research , Inc. 
P.O. Box 315 
Toledo, OH 43697-0315 
Ph. 419·666·8800 
Fax 419-661 -8595 
Judi Jennings 
150-150-150-150 

OKLAHOMA 

OKL OMACITY 

Issues & Answers Network, Inc. 
301 N.W. 63rd St. , Ste . 140 
Oklahoma City, OK 73116 
Ph. 405-840-4767 
Fax 405-840-5660 
Carla Lindemann , Vice President 
67-67-67-67 

We've 
......... oved 

to Sa os 

80 

Actually we're still headquartered in Seattle 
but we do have a new facility in the Great Mall 
of the Bay Area in Milpitas, near San Jose. 
This means we can now offi r you complete data 
ollection s roice f rom th w l coast to th Rocky 

Mountains. 
all us for mor. information 

Consumer Opinion Services 
.............. .--. ... vve an werto you 
12825 1st Ave . Sout h ea t t l e , Wa . hi ngto n 98168 

Call 206-241 -60 0 to book this fa cility ... 
ask for Jerry or Greg arter 

C1•cl No . t40 011 Read r Card 

Johnson Marketing Research, Inc. 
2915 N. Classen Blvd., #350 
Oklahoma City, OK 731 06 
Ph. 405-528-2700 
Fax 405-528-3238 
Patty Casteel 
14·0·14-0 

Oklahoma City Research 
Ruth Nelson Research Svcs. 
Quail Springs Mall 
2501 W. Memorial Dr. 
Oklahoma City. OK 73134 
Ph . 405-752-4710 
Fax 405· 752-2344 
10-10-10-10 

Oklahoma Market Research/Data Net 
3909 Classen Blvd., Ste. 200 
Oklahoma City, OK 73118 
Ph. 405-525-3412 
Fax 405-525-3419 
Deanna Carter, Manager 
25-10-25-25 

Cunningham Marketing & Asch. Fld. Svcs. 
4107 S. Yale, #LA107 
Tulsa. OK 74135 
Ph. 918-664-7 485 
Fax 918-664-4122 
Roberta Cunningham 
10-4-10-0 

On-Line Communications, Inc. 
401 S.E. Dewey St. 
Bartlesville, OK 7 4003 
Ph. 918-338-2000 
Fax 918-338-2008 
Peggy O'Connor, President 
120-120-120·120 
(See advertisement on p. 75) 

Tulsa Surveys/Gayles Force, Inc. 
4530 S. Sheridan , Ste. 101 
Tulsa, OK 74145 
Ph . 918-665-3311 or 800-544-1494 
Fax 918-665-3388 
Tim Jarrett 
30-0-30-0 

OREGON 

PORTLA D 

Consumer Opinion Services, Inc. 
991 Lloyd Center 
Portland, OR 97232 
Ph . 503-281 -1278 
Fax 503-281 -1017 
Ann Kane, Manager 
8-0-8-0 
(See advertisement on p. 80) 

The Gilmore Research Group 
729 N.E. Oregon St. , Ste. 150 
Portland, OR 97232 
Ph . 503-731 ·5552 
Fax 503-731 -5590 
Denise Bauman 
20-20-20-20 
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Griggs-Anderson Field Research 
308 S.W. 1st Ave. , 4th fl. 
Portland , OR 97204 
Ph. 503-241 -8700 
Fax 503-241 -8716 
Brenda Dwyer 
59-59-59-59 

lnfoTek Research Group, Inc. 
4900 S.W. Griffith Dr., Ste. 274 
Beaverton, OR 97005 
Ph . 503-644-0644 
Fax 503-641 -0771 
Steve Boespflug . Vice President 
24-18-24-24 

Market Decisions Corporation 
8959 S.W. Barbur Blvd ., #204 
Portland , OR 97219 
Ph. 503-245-4479 
Fax 503-245-9677 
Lester Harman, Field Mgr. 
46-46-32-32 

Market Trends, Inc. 
2130 S.W. Jefferson, Ste. 200 
Portland, OR 97201 
Ph . 503-224-4900 
Fax 503-224-0633 
David Edwards 
22-22-22-22 

PENNSYLVANIA 

ALLE TOW 

Telephone Concepts, Unltd. 
3724 Crescent Court W. 
Whitehall , PA 18052 
Ph . 610-437-4000 
Fax 610-437-5212 
Robert Williams 
40-0-40-0 

RIE 

Moore Research Services, Inc. 
2610 Ellsworth Ave . 
Erie. PA 16508 
Ph. 814-868-4678 
Fax 814-864-8333 
Cotleen Moore Mezler. V.P. 
15-5-3-3 

I DIA A 

lntersearch Corporation 
699 Philadelphia St., Ste . 303 
Indiana. PA 15701 
Ph. 215-442-9000 
Bruce Shandler 
90-90-90-90 

May 1995 

CASTER 

Visions Marketing Services 
528 W. Orange St. 
Lancaster, PA 17603 
Ph. 717-295-8000 
Fax 717-295-8020 
Allan Geller, President 
35-35-35-35 

PHILADELPHI 

Central Telephone Interviewing Sys. (CTIS) 
920 Towncenter Or., Bldg. 1-10 
Langhorne. PA 19047 
Ph . 215-752-7266 
Fax 215-741-4893 
Alan Superfine 
50-50-50-SO 

Chilton Research Services 
201 King of Prussia Rd . 
Radnor, PA 19089-0193 
Ph. 610-964-4602 
Fax 610-964-2904 
Marjorie Michitti 
230-230-230-230 
(See advertisement on p. 81} 



82 

There i a Jiffcrence betwel'n telerh m 
re · ·ar ·h ·mnpanic-.. And it i ·n 't ju t in the 
quipm nt . At Ph m ·Lah, w · have new idea · 

<I ' \V 11 a~ new re·hn 1l 1gy. If y 1u're c1 mtl'nt 
wirh rh nrdinarv, thm 's fine . II. vnu \\'< nt •• 
omr~my that ex'cee is the norm, 'call Merrill 

Dubrow dt ( 215) 561-7 4 lc . 

E c ds the norm. 
i:v!eJJL.tl. ( \m-,umcr, fiu-,mc,, · to-ntbtnL'''• 

.m I Pul--IIL OrmHll1 Rc-,e.trdt . 
100 :-..lnrth 17th ~· tf\.'L'l, 4th Flom 

l'hd;J,Iclphi.t, !'a. llJIC) 
PJH,nc (215) 56 l -74l '"' Fax: (211) 561 - 74 (1~ 

Circle "4o 142 ~n Read 'Card 

CODES· (e.g., 25-10·25·10) 

t STA IOt-.S Nc o rrtervr .~1'1Q sta:1ors ai th s local 01 
2 CRfS f.o of stations JSr1g c:r s lor mer; ew1rg 
:l Of. ·S TE No a' sta~1ons wh c:J ca1 be mor1 o•ed O"'·S te 
4 CFF-PREM SES • No. of stations '''~ICr can oe mor1:ored of· 
premses 

Consumer/Industrial Research (C/IR) 
P.O. Box 206 
Chadds Ford. PA 19317 
Ph . 61 0-565-6222 
Fax 610-459-7898 
Gene Rullo. President 
40-25-30-40 

Consumer Pulse of Philadelphia 
2203 Plymouth Meeting Mall 
Plymouth Meeting, PA 19462 
Ph. 61 0·825-6636 
Fax 610-825-6805 
Elanor Yates 
15-8·15-15 

The Data Group, Inc. 
Meetinghouse Business Ctr. 
2260 Butler Pike , Ste. 150 
Plymouth Meeting , PA 19462 
Ph. 610-834-2080 
Fax 610-834-3035 
Michael Highberger, Vice President 
100-100-100-100 

Delta Market Research , Inc. 
333 N. York Rd. 
Hatboro , PA 19040 
Ph . 215-674-1180 
Fax 215-67 4-1271 
Linda Celec, President 
23-23-23-23 

Eastern Research Services (ERS) 
1001 Baltimore Pike, #208 
Springfield , PA 19064 
Ph. 610-543-0575 
Fax 610-543-2577 
Kean Spencer 
60-32-60-60 

ICR Survey Research Group 
605 W. State St. 
Media. PA 1 9063 
Ph. 61 0·565-9280 
Fax 61 0-565·2369 
Steve McFadden, Exec. V.P. 
180-180-180-180 
(See advertisement on pp. 33,35.37) 

lntersearch Corporation 
41 0 Horsham Rd . 
Horsham, PA 19044 
Ph. 215-442·9000 
Bruce Shandler 
58-58-58·58 

lntersearch Corporation 
5820 Castor Ave. 
Philadelphia. PA 19149 
Ph. 215·442·9000 
Bruc Shandler 
92-92-92-92 

lntersearch Corporation 
9501 Roosevelt Blvd., Ste. 204 
Philadelphia, PA 19114 
Ph. 215-442-9000 
Bruce Shandler 
52-52-52-52 

Quirk's Marketing Research Review 



JRA 
587 Bethlehem Pike , Ste. 800 
Montgomeryville, PA 18936 
Ph. 215-822-6220 
Fax 215-822-2238 
Frances Grubb 
30-1 0-30-22 
Member of NETWORK 
(See advertisements on pp. 46, 84) 

JRP Marketing Research Svcs. 
100 Granite Dr., Terrace Level 
Media. PA 19063 
Ph. 610-565-8840 
Fax 610-565-8870 
Kathy McCarty 
33-1 5-20-20 
(See advertisement on p. 83) 

Market Dimensions, Inc. 
203 E. Baltimore Pike 
Media, PA 19063 
Ph. 610-565-9610 
Fax 610-565-7293 
B.J. McKenzie. President 
25-0-25-25 

Mar's Surveys, Inc. 
Rte . 130, Cinnaminson Mall 
Cinnaminson. NJ 08077 
Ph. 609-786-8514 
Fax 609-786-0480 
Marlene T eblum 
18-0-18-5 

MSt International 
Lafayette & Swede St. 
Norristown. PA 19401 
Ph . 610-239-0521 
Fax 61 0-239-0531 
Paul Strasser 
50-50-50-50 

Phonelab Research Inc. 
100 N. 17th St. , 4th fl. 
Philadelphia. PA 19103 
Ph . 215-561 -7400 
Fax 215-561-7403 
Merrill Dubrow, V.P. Ops. 
60-35-60-60 
(See advertisement on p. 82) 

Quality Controlled Services (QCS) 
2577 lnterplex Dr. 
KOR Center A , Ste. 101 
Trevose. PA 19053 
Ph. 800-752-2027 or 800-325-3338 
Fax 215-639-8224 
Lynne Sitvarin 
14-0-14-0 
(See adverlisement on p. 51) 

The Reich Group 
Seven Penn Center 
1635 Market St. , #200 
Philadelphia. PA 19103 
Ph . 800-331 -9316 
Fax 215-972-1788 
Mort Reich 
200-30-200-200 

Research , Inc. 
531 Plymouth Rd ., Ste. 510 
Plymouth Meeting, PA 19462 
ph. 61 0-941 -2700 
Fax 610-941 -2711 
Phyllis Santoro 
15-12-15-15 

The Response Center. Inc. 
3440 Market St. , 1st fl . E. 
Philadelphia, PA 19104 
Ph . 215-222-2800 
Fax 215-222-3047 
Patrick Baldasare 
70-50-70-0 

May 1995 
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Focused 

D ETAILS 

ttention to detail and 
impeccable client service -

combined w ith a sense of 

sty le and an air of ele ance. 

). Reckner A ociates, In . is proud 

to announce the opening of our n w 

focu group fiKility at 1600 Market 

treet in the heart o -enter .ity 

Philadelphia. onvenient m the 

airport and numerous hot Is, our 

new acility is the p rfecr bu ine s 

to business research location for 

medi al or professional projecrs. 

All o today's latest technolog ical 

innovations ar in place, as well as 

J RA 's professional raff co ure 

your fc u grour run smoochly 

and effici mly. focu g r up fa ility 

with as n f style. all coday r 

a quore or mcxlerator rcfcrcn cs. 

j /~A. .. a tra lit ion of quality otrl Jervi e. 

Opening August 1st 

84 

_orp'lf"alt HudqJJarlt'f"l 

'HF Bc[hlchcm Pike, 
uHe ROO 

Monrgomeryvill , PA l R93G 

CODES - (e.g., 25-10.25-1 0) 

11 S ATIO S ot ' n~ rv1ew ng stallons al th s toca110 
2. eRrs 0 o1 s~ato~s USing CRT's tor •nlervewlng 
3. 01'. SITE No of stations wniCh can be mor1tored on-s11 
4. OFF PRE ISES o of stauors which can b mon tored orr-
pr mses 

Ricci Telephone Research, Inc. 
2835 W. Chester Pike 
Broomall , PA 19008 
Ph . 610-356-0675 
Fax 610·356·7577 
Chris Ricci or Sal Ricci , Partners 
50-50-50-50 
(See advertisement on p. 85) 

RSVP/Research Services 
1916 Welsh Rd. 
Phi !adelphia, PA 19115 
Ph. 215-969-8500 
Fax 215-969-3717 
Neil Blefeld, President 
60-40-60-60 
(See advertisement on p. 23) 

Survey America 
1350 S. Pennsylvania Ave. 
Morrisville, PA 19067 
Ph . 215-736-1600 
Fax 215-736-5984 
Doug Elliott, President 
30-30-30-30 

Tete-Research Ctr., Inc. 
2417 Welsh Rd. , Ste. 202 
Philadelphia, PA 19114 
Ph. 215-464-7000 
Fax 215-602-2392 
Robert Malmud. Partner 
70-70-70-70 

TMR, Inc. 
1974 Sproul Rd. 
Broomall, PA 19008 
Ph. 61 0·359·1190 
Fax 610-359-1824 
Tom Ramsburg 
50-50·50-50 
(See advertisement on p. 68) 

Valley Forge Information Service 
800 Town Center Dr. 
Langhorne, PA 19047 
Ph. 215-757 ·0200 
Fax 215-757-4538 
Bob King 
75·24-75-75 

The Vanderveer Group (TVG) 
520 Virginia Dr. 
Ft. Washington , PA 19034 
Ph . 215-646-7200 
Fax 215-641 -1898 
70-0-70-0 

The WATS House 
6908-1 0 Market St. 
Upper Darby, PA 19082 
Ph . 610-352-5700 
Fax 61 0-352-7381 
Dan Margherita, President 
70-70-70-70 

PITTSBURGH 

Campos Market Research 
216 Blvd . of the Allies 
Pittsburgh , PA 15222 
Ph. 412-4 71 -8484 
Fax 412-471 -8497 
Rene Campos, V.P. Bus. Dev. 
40-20-40-40 

John J . Clark & Associates 
120 S. Whitfield St. 
Pittsburgh, PA 15206 
Ph . 412-361 -3200 
John Clark 
20-1 0-20-20 

Direct Response Marketing , Inc. 
150 Ardmore Blvd. 
Pittsburgh, PA 15221 
Ph. 412-242-6200 
Fax 412-731 -951 0 
A. F. Brattina, President 
50-50-50-50 

The Gilmore Research Group 
500 Wood St. , Ste. 2005 
Pittsburgh , PA 15222 
Ph. 412·338-0222 
Fax 412-338-0224 
Cathy Peda 
20-20-20-20 

PERT Survey Research 
454 Perry Hwy. 
West View, PA 15229 
Ph . 412-939-1500 
40-35-40-40 

ST T COLLEGE 

Diagnostics Plus 
111 Sowers St. 
State College, PA 16801 
Ph . 800-444-6093 
Fax 814-231 -7672 
Dr. Paul Weener, CEO/Pres. 
20-20-1 0-1 0 

WILKES-BARR 

lntersearch Corporation 
Wilkes-Barre, PA 18708 
Ph. 215-442-9000 
Bruce Shandler 
81 -81 -81 -81 

-

RHODE ISLAND 

PROVID C 

Advantage Research Corp. 
580 Ten Rod Rd . 
North Kingstown , AI 02852 
Ph. 401 -294-6640 
Fax 401 -295-2825 
Rick Nagele 
15-0-0-0 

Quirk's Marketing Research Review 



Alpha Research Associates, Inc. 
395 Smith St. 
Providence. Rl 02908 
Ph. 401 -861 -3400 
Fax 401-861-0062 
James Gaffney 
22-0·22·0 

CONNECT RESEARCH 
2346 Post Rd. 
Warwick, Rl 02886 
Ph . 800-422-4111 
Fax 401 -736-5454 
Dr. Hollie Hurrell , President 
30-0-30-30 
(See advertisement on p. 86} 

CONNECT RESEARCH 
217 Westminster St. 
Providence, AI 02903 
Ph. 800-422-4111 
Dr. Hollie Hurrell, President 
75-70-75-75 
{See advertisement on p. 86} 

SOUTH CAROLINA 

COLUMBIA 

MarketSearch Corporation 
2721 Devine St. 
Columbia, SC 29205 
Ph. 803-254-6958 
Fax 803-799-9180 
Melinda Mukofsky, Field Dir. 
31 -0-31 -0 

Metromark Field Services 
3030 Devine St. 
Columbia, SC 29205 
Ph. 803-256-8694 
Fax 803-254·3798 
Pam Sheehan, Director 
19-0-15-0 

GR VIL 

Carolina Market Research 
88 Villa Rd. 
Greenville , SC 29615 
Ph. 803-233-5775 
Fax 803-233-6181 
Elizabeth Buchanan 
12-0-12-0 

Research Inc. 
33 Villa Rd., #B-144 
Greenville, SC 29615 
Ph . 803-232-2314 
Fax 803-232-1408 
Leah Batson, Vice President 
28-0-0-0 

May 1995 

RICCI 
TELEPHONE RESEARCH, INC. 

- ALL TELEPHONE RESEAR CH SERVICES -

I!) POLITICAL (!]COMMERCIAL (!] EXECUTIVE 

[l)CO SUMER 00PROFESSIO AL (l]MEDICAL 

W ar an ind pend nt own r-on-premises 
market research company dedicated to th high
est standards f competence and integrity in 
tel phone int rvi wing. Supported by forty
five y rs of mark ting/ research experience, 
w admini ter your proj t prop rly. We ar 
the best in what we do ... gathering data by tele
phone. No isolated or remote management 
levels, no burdensome expense producing pre
texts, no affiliation with full service research 
companie . Our clients will be happy to tell 
you w are what we say. 

,... free questionnaire pretests ~ remot monitoring 

~ product plac ment/ callback interviewing 

,.... new computerized facilities 

Convenient Suburban Philadelphia ocation 

2835 West Chester Pike 
Broomall, P A 19008 

610-356-0675 Fax: 610-356-7577 

C rcle No. 45 on Reaoer Card 85 



I 

CODES· (e.g., 25-10-25·10) 

1. STATIONS · No. or 1n1erv ewmg stat1ons at th1s ocation 
2. CATS - No. ofs1atlons uslr>g CRT's for nterv1ewng 
3. ON·SITE · o o stations which can be monitored on·s~e 

4. 0 F-PREM ISES • No. of sta1JOI"S which can be ~Oilitored o'f· 
pore lses 

SOUTH DAKOTA 

SIOUX FALLS 

ME P IS 

Accudata!Chamberlaln Mkt. Rsch . 
1 036 Oakhaven Rd. 
Memphis, TN 38119 
Ph . 901 -763-0405 
Fax 901 -763-0660 
Valerie Jolly 
10-0-10-10 

Heakin Research , Inc. 
5501 Winchester Office Plaza 
Memphis, TN 38115 

American Public Opinion Survey 
and Market Research Corp. 
1320 S. Minnesota Ave. 

Ph. 901 -795-8180 
Fax 901 -362-7014 
15-0-15-0 

Sioux Falls , SD 57105-0625 
Ph. 605-338-3918 
Fax 605-394-7473 
Warren Johnson, President 
27-27-27-27 

TENNESSEE 

CHATTA OOGA 

Wilkins Research 
1921 Morris Hill Rd . 
Chattanooga, TN 37 421 
Ph. 615-894-9478 
Fax 615-894-0942 
Lisa Wilkins , Ops Mgr. 
24-24-24-24 

Market Development Associates Inc. 
5050 Poplar Ave., Ste . 821 
Memphis, TN 38157 
Ph. 901 -682-1011 
Fax 901 -682-5352 
John Holmes. Field Dir. 
12-12-12-12 

PWI Research 
5100 Poplar Ave .. Ste. 3125 
Memphis, TN 38137 
Ph . 901 ·682-2444 
Fax 901 ·682·2471 
Lea Winstead, President 
35-1 0·35-35 

N E C T R E ervi.ce market 

86 

research finn specializing in customer atisfaction studies and 
new product development research for: 

T ECOMMUNICATIONS 

BANKING & FINANCE 

• URANCE 

• TRA V L & ISURE 

CO UMER PRODUCTS 

We p rfonn all, or any part of a routine or customized research 
project from initial idea generation through analysis, report 
preparation and presentation. We have international telephone 
interviewing capabi1ities with multi-site centers and 220 stations . 

ON 

C1rcle No 146 on Reader Ca•o 

R AR H 

2346 Po t Road 
Wanvick, Rl 028 6 

1-800-422-4111 

NASHVILLE 

Quality Controlled Servtces (QCS) 
Fairlawns Building 
5203 Maryland Way, Ste. 150 
Brentwood, TN 37027 
Ph. 800-637 ·0137 or 800-325-3338 
Fax 615-661 -4035 
Nancy Proctor 
15-0-15-0 
(See advertisement on p. 51) 

20/20 Research , Inc. 
2303 21st Ave. S. 
Nashville, TN 37212 
Ph . 800-737-2020 
Fax 615-297-5082 
Greg Fuson, V.P. Field Svcs. 
25-20-24-24 

TEXAS 

A RI 0 

Opinions Unlimited, Inc. 
8201 S.W. 34th 
Amarillo, TX 79121 
Ph. 806-353-4444 
Fax 806-353-4718 
Neil Norwood, Vice President 
50-50-50·50 
(See advertisement on p. 89) 

AUSTIN 

First Market Research Corp. 
2301 Hancock Dr. 
Austin , TX 78756 
Ph . 512-451 -4000 
Fax 512-451 -5700 
Jim Heiman, President 
50-20-50-50 
(See advertisement on p. 87) 

The Gallup Organization-Aust in 
1016 LaPosada, Ste. 290 
Austin, TX 78752 
Ph . 512-454-5271 
Dave Hoeppner 
100-75-100-100 

NuStats, Inc. 
4544 S. Lamar, Bldg . 200 
Austin, TX 78745 
Ph . 512-892-0002 
Fax 512-892-3806 
Bruce Walters 
65-30-45-45 

Tammadge Market Research 
1616-B Rio Grande 
Austin, TX 78701 
Ph. 800-879-9198 
Fax 512-370-0339 
Melissa Pepper. Acct. Exec. 
35-20-35-20 
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DALLAS/FORT WORTH 

Edward Blank Associates 
100 S. Industrial Blvd. 
Euless, TX 76040 
Ph . 212-741 -8133 
Ed Blank 
175-175-175-175 

Edward Blank Associates 
1201 N. Watson Rd .. Ste. 100 
Arlington . TX 76006 
Ph . 212 741 -8133 
Ed Blank 
75-75-75-75 

Decision Analyst. Inc. 
604 Ave. H East 
Arl ington. TX 76011 
Ph. 817-640-6166 
Fax 817-640-6567 
Todd Williford 
51 -38-51 -0 

DSS Research 
711 E. Lamar Blvd .. #1 01 
Arlington . TX 76011 
Ph. 817-265-2422 
Fax 817-261-0707 
Roger Gates 
50-50-50-50 

Fenton Swanger Rsch .. Inc. 
14800 Quorum Dr., Ste. 250 
Dallas , TX 75240 
Ph . 214-934-0707 
Fax 214-490-3919 
Ann Fenton 
30-10-30-0 

Focus On Dallas 
4887 Alpha Rd ., #21 0 
Dallas , TX 75244 
Ph . 214-960-5850 
Fax 214-960-5859 
Kelly Lynn Ireland 
15-0-0-0 

MINRIC 
1700 Wilshire 
Denton, TX 76201 
Ph. 817-566-6668 
Fax 817-566-0671 
Alice Bell 
123-123-123-1 23 

Nortex Research Group 
1341 W. Mockingbird , Ste. 417E 
Dallas. TX 75247 
Ph. 214-630-TEXX 
Fax 214-630-6769 
Kelly Ireland, Director 
12-0-12-0 

Probe Research Inc. 
2723 Valley View Ln. 
Dallas . TX 75234 

May 1995 

Ph. 214-241-6696 
Fax 214-241-8513 
Richard Harris. Vice President 
25-0-25-25 
Member of NETWORK 
(See advertisement on p. 46) 

Quality Controlled Services (QCS) 
14679 Midway Rd .. Ste. 102 
Dallas. TX 75244 
Ph. 800-421 -2167 or 800 325 3338 
Fax 214-490-3065 
Joyce Clifton 
12-0-12-0 
(See advertisement on p. 51) 

Savitz Research Center, Inc. 
13747 Montfort Dr., Ste. 111 
Dallas. TX 75240 
Ph. 214-386-4050 
Fax 214-450-2507 
Harriet Silverman , Vice President 
11 0-60-11 0-11 0 

ELP SO 

Aim Research 
10456 Brian Mooney Ave. 
El Paso. TX 79935 
Ph. 915-591 -4 777 
Fax 915-595-6305 
Linda Adams , Project Dir. 
25-15-5-0 
(See advertisement on p . 88) 

HO 0 

Center For Quantitative Studies (COS) 
5851 San Felipe , #650 
Houston , TX 77057 
Ph. 800-460-9111 
Fax 713-954-1520 
Noel Roulin 
50-1 5-50-50 

The Center for Rsch. & Public Policy 
2000 w. Loop S., 16th fl. 
Houston. TX 77027 
Ph. 203-776-9222 
Fax 203-777-1807 
Jerry Lindsley 
25-25-25-0 

Creative Consumer Research 
3945 Greenbriar 
Stafford, TX 77477 
Ph. 713-240-9646 
Patricia Pratt. Field Dir. 
60-4 60 0 

The Gallup Organization-Houston 
14405 Walt rs Rd ., Ste. 200 
Houston, TX 77014 
Ph. 713-444-0040 
Fax 713-586-1606 
Susan Boe 
160-160 160 160 

MARKET 
RESEARCH. 
First Market Research helps 
its clients "get the facts" with: 

• Focus-group rooms in 
downtown Boston and 
downtown Austin 

• National telephone inter
viewing -paper & pencil or 
computer aided with 
remote monitoring 

• Special expertise in: 
business-to-business 
high technology 
consumer research 
health care 

• Multivariate analysis & 
affordable conjoint designs 

The common-sense comma. 
It turns our name into an agenda. 

1-800-FIRST-1-1 
1-800-FIRST-TX 

First 
Market 
Research 

121 Beach Street. Boston. MA 02111 
(617) 482-9080 

2301 Hancock Drive. Austin. TX 75756 
(512) 451 -~00 

Ctrcle No 147 on Aeaoer Ca·d 87 



CODES- (e.g., 25·1 0·25·1 0) 

I STATIONS - o o1 interv1 o~•1ng sl IIOOS al lhs local on 
2. CArS -No. o' sta11ors JS1~g CArs 1or 1rt rv1 w1r.g 
3. ON -SITE tile . or s•a11ons 'Nhlch can b roon1:ored on-slle 
4. OFF PREMISES No ol s1at1o s wh1cn can oe mon tored off
pr m1ses 

Higginbotham Associates, Inc. 
3355 W. Alabama, Ste. 530 
Houston. TX 77098 
Ph . 713-626-3033 
Marie Kraft 
20-0-15-1 

* FOCUS ON 

EL PA~O 
OF THE 90'S 
Twenty-e ight lin ph ne enter 

with _Q RT stations f r c mput r as
si:ted int rviewing. and natiomvide 
market coverage, with hi lingual inter
vicw·crs available. 

pccially designed _ 200 square 
feet, free :tanding fo u. group facil 
ity. Large _o· _Q' ·onference room. 
two level viev.·ing room(. eats I.."'). full 
kitchen. audio, video. expert re ruit 
ing, one-on-ones. e ·ecutive. profe -
sionaL m 'dical , Hi: panic recruiting a 
specialty. " e habla E. pnnol'' . 

Permanent mall facility al. 
availahle in the regi n · c large t mall. 

all Linda dam · 
Ow·ner and Direc10r 

915) 591-4777 
AX (915) 595-6305 

In-Touch Research , Inc. 
5855 Sovereign, Ste. 200 
Houston, TX 77036 
Ph. 713· 773-8300 
Fax 713-773-8306 
Debbie Thigpen 
22·0-15-0 

MVA Research 
5851 San F elip , Ste. 600 
Houston. TX 77057 
Ph . 713· 783-91 09 
Fax 713·783·4238 
Michael Pope 
80-0-80-60 

Opinions Unlimited, Inc. 
Three Riverway Ste. 250 
Houston , TX 77056 
Ph. 713·888-0202 
Fax 713-960-1160 
AndrewS. Martin , Vice President 
24-0-24-0 
(See advertisement on p. 89) 

Quality Controlled Services (QCS) 
17625 El Camino Real, Ste. 1 00 
Houston, TX 77058 
Ph . 800-522-2385 or 800-325-3338 
Fax 713-486-3831 
Diana Reid 
20-0-20-12 
(See advertisement on p. 51) 

The Woodward Group 
10101 S.W. Freeway, Ste . 335 
Houston, TX 77074 
Ph . 713· 772-0262 
Fax 713-772·0265 
Kerry Palermo, President 
36-0-36-0 

LUBBOCK 

United Marketing Research 
1516 53rd St. 
Lubbock, TX 79412 
Ph. 806-7 44-67 40 
Fax 806-744-0327 
David McDonald, Sales/Mktg. Dir. 
88-52-76-76 

S A TONIO 

Creative Consumer Research 
5411 Bandera Rd., Ste . 307 
San Antonio , TX 78238 
Ph . 210·520-7025 
Fax 21 0·680·9906 
Richard Weinhold 
50-0-50-0 

Galloway Research Service 
4346 N.W. Loop 410 
San Antonio. TX 78229 
Ph. 210-734-4346 
Fax 21 0-732-4500 
Linda Brazel , Gen. Mgr. 
66-66·66·66 

VNU Operations Center 
4944 Research Dr., Bldg . F 
San Antonio. TX 78240 
Ph . 305-753-6043 
David Lustig 
66-66-66-66 

UTAH 

ovo 
BRG Research Service 
50 E. 500 N., Ste . 200 
Provo , UT 84601 
Ph. 801 -373-9923 
Fax 801 -374-2751 
Spencer Robbins 
35-15-35-35 

Western WATS Center 
288 W. Center St. 
Provo , UT 84601 
Ph . 801 -373-7735 
Fax 801 -375-0672 
Ron Lindorf 
175-175-175-175 

The Wirthl in Group 
1998 S. Columbia Ln . 
Orem, UT 84058 
Ph. 801 ·226-1 524 
Fax 801 ·226·3483 
Kevin Crandall , Exec. Dir. 
100-100-100· 100 

S LTLAK CI Y 

Discovery Research Group 
5525 S. 900 E., Ste . 300 
Salt Lake City. UT 8411 7 
Ph . 801 -288-8890 
Fax 801 ·288-8897 
Tom McNiven 
144-80-144-144 

Paria Research Group, Inc. 
390 W. 800 N .. Ste . 104 
Orem, UT 84057 
Ph. 801 ·226-8200 
Fax 801 -226-4819 
Stephen Zimmerman, Pres.ICEO 
1 00-1 00-1 00-1 00 

Utah Market Research 
1 Ruth Nelson R search Svcs. 

Crossroads Plaza Mall 
50S. Main 
Salt Lake City. UT 84144 
Ph . 801 ·363-8726 
Fax 801 -321 -4904 
9-0-9-0 

Valley Res arch & Survey 
1104 E. Ashton Ave .. #1 08 
Salt Lake City, UT 841 06 
Ph . 801 -467-4476 
Fax 801 -487-5820 
Sally Christensen 
11 -11 -11 -4 
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VERMONT 

BURLI GTO 

Macro International Marketing Research 
& Consulting Division 
126 College St. 
Burlington , VT 05401 
Ph . 802-863-9600 
Fax 802-863-8974 
Greg Mahnke. Managing Director 
99-99-99-99 

VIRGINIA 

OR OLK 

ASI Market Research. Inc. 
11835 Canon Blvd. , Ste . B 103 
Newport News, VA 23606 
Ph . 804-873-6100 
Fax 804-873-61 02 
David Stanley 
1 00-75-1 00-75 

Edward Blank Associates 
Pembroke Five, Ste. 200 
Virginia Beach, VA 23462 
Ph. 212-741 -8133 
Ed Blank 
1 25-125-125-125 

Continental Research Ascts. 
4500 Colley Ave . 
Norfolk, VA 23508 
Ph . 804-489-4887 
Nanci Glassman 
14-7-14-14 

Issues & Answers Network, Inc. 
5151 Bonney Rd. 
Virginia Beach, VA 23462 
Ph. 804-456-11 00 
Fax 804-456-0377 
Carla Lindemann. Vice President 
145-145-145-145 

Quick Test. Inc. 
816 Gr enbriar Circl . Ste. 208 
Chesapeake , VA 23320 
Ph . 804-523-2505 
Fax 804-523-0463 
Gerri Kenn dy, Manager 
20-20-0-0 

RICHMO D 

Southeastern Institute of A search 
2325 W. Broad St. 
Richmond. VA 23220 
Ph. 804-358-8981 
Fax 804 358-9761 
Robert Miller. President 
43 15-43-43 

May 1995 

WASHINGTON 

A TL 

Consumer Opinion Services, Inc. 
12825 1st Ave. S. 
Seattle. WA 98168 
Ph . 206-241 -6050 
Fax 206-241 -5213 
Jerry Carter. Vice President 
17-0-17-0 
(See advertisement on p. 80) 

Decision Data, Inc. 
200 Kirkland Ave .. Ste. C 
Kirkland, WA 98033 
Ph . 206-827-3234 
Fax 206-827-2212 
Conatct: Russ Riddle 
17-17-17-17 

The Gilmore Research Group 
2324 Eastlake Ave . E .. Ste. 300 
Seattle. WA 98102-3306 
Ph . 206-726-5555 
Fax 206-726-5620 
Mary Monroe 
47-39-47-47 

GMA R search Corp. 
11808 Northup. #270 
Bellevue. WA 98005 
Ph . 206-827-1251 
Fax 206-828-6778 
Cheri Williams 
34-28-24-24 

Market Data Research Corp. 
955 Tacoma Ave. S. , Ste. 101 
Tacoma. WA 98402 
Ph . 206 383 1100 
Fax 206-383-0852 
Gene Starr, Sr. Principal 
22-11 -22 22 

Market Trends , Inc. 
3633 136th Pl. S.E., #11 0 
Bellevue, WA 98006 
Ph. 206-562-4900 
Fax 206-562-4843 
Jackie Weise 
31 -31 -31 -31 

Northwest Research Group 
400 108th Ave. N.E., Ste . 200 
Bellevue, WA 98004 
Ph . 206-635-7481 
Fax 206-635-7482 
Brad Kalil. Sr. Associate 
28-21 -28-28 

P KA 

Communications Center, Inc. (CCI) 
E. 715 Sprague 
Spokane. WA 99202 
Ph. 509-624-8228 
Fax 509-624-8341 
Sandy Patton, Vice President 
72-72-72-72 
(Se advertisement on p. 63) 

Robinson Research 
130 E. Indiana, Ste. B 
Spokane, WA 99207 
Ph . 509-325-8080 
Fax 509-325-8080 
William Robinson, President 
20-20-20-20 

OPIN IONS/ 

/unlimit ed 

What Makes Us Different, 
Makes Us Better 

Results You Can Trust • 
Service You Can Rely On • 

Firm Budgets and Deadlines • 
On-Site/Remote Monitoring • 

CAll using Ci2 or any • 
DOS-Based package 

Experienced Ci2 • 
Programers on Stoff 

Opinions Unlimited: 
Different and Proud of It! 

50 Station WATS • Moderator-Designed Focus 
High Traffic Regional Mall/CRT 

For o two hour bid or more information, 
contact: Anndel Hodges or Neil Norwood 

1-800-658-2656 
Ct·cl No. 1 ~9 on Reader C rd 89 



CODES- (e.g. 25-10-25-10) 

L STATIONS No o1 1nterv1 ,,•ing Sld l 'o~s ..tl ~hs local or, 
2. CRT'S No o' stanor s JSI1!) CRT's lor 1rl rv1 w1rg 
3. 0~ SITF t-.o c1 s a"ons 'fi~ ICh · r o ~-a.,ro•ed on·sl1e 
4 OFF PR MISES - No. of S\ll'll'lS v.11c1 can o mon t ~red off 
p•e..,.1ses 

- -

WEST VIRGINIA 

C AR TO 

McMillion Research Service 
119 Eastwood Acres 
Nitro , WV 25143 
Ph. 304-755 5889 
Fax 304-755-9889 
Sandy or Gary McMillion. Owners 
45-40-36-5 
Member of NETWORK 
(See advertisement on p. 46) 

Ryan , McGuinn. Samples Research, Inc. 
1012 Kanawha Blvd. 
Charleston , WV 25301 
Ph. 304-343· 7655 
Fax 304-343-7655 
Rod Holyman 
31 ·31 -31 -0 

WISCONSIN 

APP TO 

Quality Controlled Services (QCS} 
4330 W. Spencer St. 
Appleton. WI 54915 
Ph. 800-637-0775 or 800-325-3338 
Fax 414-731 -2921 
Sharon Cornell 
16-16-16-16 
(See advertisement on p. 51) 

GR BAY 

Wisconsin Research 
1270 Main St. 
Green Bay. WI 54302 
Ph . 414-436·4646 
Fax 414·436·4651 
Barbara Smits 
14-12-14-0 

MADI 0 

HBRS. Inc. 
455 Science Dr. 
Madison, WI 53711 
Ph. 608·232-2800 
Fax 608 232-2858 
Robert Baumgartner, Principal 
26-26-21 -21 

Gene Kroupa & Associates 
222 N. Midvale Blvd., Ste. 29 
P .0. Box 5258 
Madison , WI 53705 
Ph . 608-231 -2250 
Fax 608-231 -6952 
Gene Kroupa, Rsch. Dir. 
15-0-15·15 

90 

Wisconsin Interviewing Service 
4801 Forest Run Rd., #1 01 
Madison, WI 53704 
Ph. 608·246-3000 
Fax 608-246-3019 
Nicole Wyrembeck, Proj . Coord . 
20-0-20-20 

1 W UK 

Bisbing Research . Inc. 
6525 W. Bluemound Rd . 
Milwaukee. WI 53213-4073 
Ph. 414-77 4-0623 
Fax 414-774-0385 
Ron Bisbing. President 
40-20-40-40 

Consumer Pulse of Milwaukee 
275 W. Wisconsin Ave. 
The Grand Ave. Mall #3004 
Milwaukee, WI 53203 
Ph . 414-27 4-6060 
Fax 414-27 4-6068 
Kathy Jorsch 
15 8·15-15 

Dieringer Research Associates Inc. 
3064 N. 78th St. 
Milwaukee. Wl53222 
Ph. 414-489-4545 
Fax 414-449-4540 
Mary Schultz. I ntvg. Mgr. 
30-22-22-22 

Lein/SpiegelhoH. Inc. 
720 Thomas Ln. 
Brookfield, WI 53005 
Ph . 414-797-4320 
Fax 414-797 4325 
Arlene Spiegelhoff. President 
40-40-40·40 

Mazur/Zachow, Inc. 
4319 N. 76th St. 
Milwaukee, Wl53222 
Ph. 414-438 0805 
Fax 414-438-0355 
Diane Zachow. Vice President 
15-5-10-0 

Milwaukee Market Research. Inc. 
2835 N. Mayfair Rd .. Ste . 2 
Milwaukee, WI 53222 
Ph . 414-475-6656 
Fax 414-475-0842 
Susan Lehman 
16-10-16-0 

PERT Survey Research 
1208 W. Layton Ave . 
Milwaukee. WI 53221 
Ph. 414-282·6200 
40-35-40-40 

Millward Brown, Inc. 
1100 Commerce Dr. 
Racine, WI 53406 
Ph . 414·886· 7 400 
Fax 414-886 7406 
75-50-75-75 

RI LS 

Rockwood Research Corporation 
208 S. Main St. 
River Falls. WI 54022 
Ph . 612-631 · 1977 
Fax 612-631 ·8198 
Janel Marner. Vice President 
13-13-13·0 

CANADA 

WBRUN WICK 

CONNECT RESEARCH 
170 Milltown Blvd . 
St. Steph n, NB E3 1 G8 
Ph . 800-422-4111 
Dr. Hollie Hurrell, Pr sident 
90-50-90-90 
(See advertisement on p. 86) 

RIO 

Consumer Contact. Ltd . 
2450 Victoria Park Ave. 
Willowdale. ON M2J 4A2 
Ph . 416-493-6111 or 800 461 -3924 
Fax 416-493·0 176 
John Stanton, Vice President 
130-130-130· 1 30 

Market Facts of Canada, Ltd . 
77 Bloor St. W. 
Toronto. ON M5S 3A4 
Ph. 416-964-6262 
Fax 416-964-5882 
Gail Durance 
18·18 18-0 

Research House. Inc. 
273 Eglinton Ave. E. 
Toronto, ON M4P 1 L3 
Ph . 416-488-2328 
Fax 416·488-2391 
Suzanne Lefebvre. President 
20-0-20-0 

QU B 

Solumar/Market Facts of Canada 
1200 McGill Coli ge, Ste. 1660 
Montreal, PQ H3B 4G7 
Ph . 514-875-75 70 
Fax 514-875-1416 
Denis Gr nier 
18-13-18·0 

Oueb c Recherches 
4264 J an Talon Est 
Montr al . PO H1S 1J7 
Ph . 514-725·0306 
Fax 514 725-0308 
Nancy L f bvre, Manager 
14-0-14-0 
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Survey Monitor 
continued from p. 39 

down gardeners int small r 
p~ychographic segm~..:nt~: Dabbl 'f'i, 
Decorators , ultivator~. and Masters . 
Ea h 1f the four sc rm ·nts differs as 
to their motivations for gardening. 
gardening intcre~t~ and hahits. -;hop
ping behavior , level of c ·perti-;c. an<.l 
th ir source~ for obtaining new gar
dening information. £·actors ~uch as 
lev I of commitment. activities. gen
der. age. and regionality are abo bro
"'en d wn stati~tically to hettcr c · 

pl r the rea-;ons why garde ners en
gage in the gr \ving hobby. 

Th ~tudy al. o shuv • ..., that durin g 
the last 12 m nths. only one in five 
garden ·rs di<.ln ' tuscany organic gar
dening tcchni4uc~. (Oruanic meth
o is in lude mulchin g, cornpo-;ting. 
using beneficial insects , e tc.) Thirty 
~evcn percent of the 7X million gar
de ners u~ed primaril y organic mcth

cb \Vith -+3 percent fa tv anced ga r
me thods . The 

organic methodo;. a orcling to the ~ur

ve . i~ that they don't k.nmv h )\V to 
us them . Thirty -five per nt of non
u~ers ~a th y d n't now h v.r to us 
organi · produ ts. and an th r J3 per
cent say they are simply not familiar 
v .. rith the benefit. of organic methods. 
Among prc~ent non - u~crs, 17 percent 
say they plan on using them or mini 
miJ.ing their chemical u. age \Vithin 
the ncx t year. 

C\V findings indicate that each ycar 
gardener~ ~pend nearly $1. billion on 
la\vn and gan.l ·n products. in ·luding 
plant~. soi I amendme nt-;, and p ·sti-

ides. Th study e plores buyin g hab
it..., ~u ,h ns: m st pur ~ hnsed garden 
ing pr ducts. where they're pur
ella. ed. hO\v much i~ b ught, the loy 
alty or garden s hopp ~rs . and their 
shopping habits \Vith re~ard tu credit 
and impulse buying. 

·· 'ardening is the mo~l popular lci
surc activity in the Cnited tat·~ and 
the pas. ion to garden is gr<nving a. 
the baby boom generation approache. 

and more meri an . nre nL o on-
cerned v.·ith staying he4llthy. and th 
rn v rn nt to garden. and garden or
ganicnlly . .sh \, ... s n sign of flagging:· 

With mor p ople digging int gar
dening, the outlo k for .;;ales of lawn 
an<.l arden supplies is rosy - a fact 
not lost on the larg · retail home Ct:n
tcrs like \:Val -Mart. Target. Kmart. 
and I lome Depot. These retail chain~ 
arc courting gardeners \vith ne\V and 
c · panded gard ~n center~ \vithin th ir 
stores. 

"'Gardening in America '95" \Viii 
be di~tributcd in three formats: a de
scriptiv bjectiv :ummar~. a tabu 
lation report consisting of sev ral 
hundred pages of annotated tables. 
and a-; a databa ·e f r 18M-compat
ible des~top rnpute r~. The e. e u
tivc summary may be purchased ·epa
ratcly for $7 50. The complete s tudy 
in har<.l copy \viii be available for 

l 0.000. It will be available on disk 
with a .-oftwarc paclage for an ad
ditional $600. -- or more informa
tion , call Barbara C\Vton at 610-
967-M227. 

ODUCING WI CROSS~ •• 

May 1995 

A NALYS S, SY AS 
GAWINDOW 

Nevv WinCross from Analytical 
Computer Software, Inc. 

Data analysts are amazed when they first work with WinCross. 
It's easy to learn and easy to use. Spec writing that used to take 
hours now is performed in minutes. More importantly, data 
processing personnel can 
zip through complicated 
procedures in far less time. 

WinCross is a 
Wind ows'"':ba sed cross-tab 
processing breakthrough 
that other companies will 
be emulating for years. 

Analyze Win Cross for 
yourself. You'l l see why one 
research statistician said, 
"WinCross blows away any 
other software." Cal l for a 
free demonstration disk. 

Among its 
many features are 

Automatic table generation 
• Significance testing 
• Context-sensitive help at any point 
• Presentation quality tables in 

portrait or landscape 
• Spell checking 
• Processing negative numbers 
• Multitasking with efficient use of 

extended memory 

1-800-lNINCROS 

C1rc o 150 on ad .r ard 

[l:!lml 

~ 
~ 
~ 
~ 
-!::!!:...J 

---' Ru~ u•t.." I 

WINCRo 
MAKING CRoss-TABS A BREEZE 

A nalytical Compu 
640 North LaSa lle Drive 
Ch1cago, lll1no1s 60610 
3121751 2915 

r Software. Inc. 
8687 East V1 a de Ventura 
Scottsdale. Anzona 85258 
602/483-2700 
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SUIC 
continued from p. 16 

just tell me .vour quote and please send me u lefU>r 
confirm in~ your cost and assumptions ." 

'· If you d the pr ject \Vith us at th · specs you gave. 
length of 20 minute and n paper, the cost per intcrvie\v. 
is $23. H wever. y u n ight want to consider doing it on 
computer with th -;am' oicc conducting the interview 
and the re npondent clicking in their an:w r . . Thut c st i. 

16 per intervi w. Obviou~ly. the quality and turnaround 
\· ill he greatly irnpr d and at a lo\i er price." 

'' It' . 30 percent less to use _','our technology? ~.Yity is 
thai? Ne\ ·er mind. My !Joss docsn'11ru 1/echnolog_v. He 
wouldn't listen to your recommendation anyhow. He likes 
to . ee re pondenl answas right in from of him ." 

'' lt ' unf rtunate that your ho:s think thnt wa . \Vhere 
would ur pace program he if we didn't tru:t t chnol 
ogy'! What w ulcl the banking industry lo k lik if \Ve 
didn't tru ·t technology. What about the entenainment 
indu. try? Hov.' would Disne World operate'! H wou ld 
\i e tra k airplane~ acro~.s our ski s each minute without 
th new technology? How \Vould \Ve make a picture 

1 ph ne call or conf r nee by video withou t it'!'' 
"I J..now you' rc right . fi e' ju I a liffle old-fashioned." 
"Old-fashioned is b ing ind! How ver. if we can give 

him the e a ·t ans\l ers by que tion by respondent in 
printed form for $2 more per interview· that would look 
just like a fully complet d paper interview. v.·ould your 
boso.; go for that? He would ·till realiL.c a major cost 
savmgs. 

"NaH ' . he' . 100 much ingrained inthL' past to appreci
ate the future. Tfw( s prohahl_v why we only lw1'e o few 
clients left . Most oft he others hm·c left the old world to gel 
imo the new world of technology . /'\ '(, he en lr.vin~ to get 
him to 11 e simple computer-aided i111erriewi11g !>Jinu' 
/99 3. /-1 e doe sn ' 1 sec I he jilfure he co u. e he ... 11e 1'£' r mind. 
/' d hcffer nor sa_v anymore . Just cm~flnn !he quote of$23 
in writing hy fa.r . ., 

.. Already clone. The quote. confirmati n letter ith the 
spec \V bid on. warninl1s ahout length. and nn anal sis 

ur in idence computations should be printing ou t in 
ur ITice now. T' v also in ·Juded qu te - f r I 0, 20. 30, 

40. 60. 70, 0, 90 and I 0 intervie\ sat in iden e le els of 
18._ p r ent. 4. 7 percent, and .... . .4 per ent. ·· 

"My gosh, it is printing. /low' d you do that? Ne\ 'er mind. 
don't tell me. You know I could leam a lot ahow this 
leclmology.fi·om ) 'Oil as well a. flmn the MarJ..eting Research 
Association. Do you n ·cr ge110 ew YorJ.. City? 

(Zap. clang. crunch, gurg le, gush.) 
"How did _vou get here o fast? .'" 

( B u u u Ll u UZL.I.ZZZ.) 

"I foney, the alarm just w nt iT. time t get up for work. 
Isn't today the day you do your final test for holo ram 
transcendence over the intern tiv highwa ? You kno\v, 
where you ·an send a real image f y urself an where in just 
a maller lf . econd'." 

"Well, y ''·hut I don't know if it i fully perfected yet.1 he 
last test ~,.e did \ ent w·ith ut a hit h ut I hop· T don't fry 
myself with this te hn log . R member what happened to 
Bill~ I'm sure it wil l b kay, th ugh. we've mad· many new 
improvement: since Bill' · original test. L ·t 's forget that for 
a mom nt hecau~e I need to tell you something really imp r
lant while I'm g tting r--ad f( r work . Last night J had thi 
really vivid dream .. . . 

* * * 
Dream'! Reality? A Iilii ' of both? 
Many of u~ in the re~earch industry knmv that te hnology 

will aff ct ourpr fcs~ional and personal lives dramaticall in 
the ne ·t f w years . This arti ·le ·omain.s informati n nb ut 
many , ftware applications th·tt arc being us d in re earch 
and in other husincss field, . .'om f the appli ~ation . pre-
cnted here arc available only through the auth r·s imal1ina

ti n. But \.Ve can ne cr forget that the beauty of technology 
lies in th' fact that it ha. an infinite life. lt can only stop 
affectine us \l hen there is no more \Vorld to be affected. To 
not embrace or learn ahout hmv we cun apply technology to 
our husines' io.; shortsight d. arning to apply it creatively is 
farsighted. 

Wen d nly check our eye,ight. 

Headquarters: 
Please note the change to the following listing from the 1994-95 

van Tweed , Quirk' Mar- ResearcherSourceBook: 

keting Research Rc\ iew, 6607 18th ve. o., 

inneapoli ·, M 5542 , Phon : 6 12- 61-

05 1. Fa : 6 l 2-R6 1- 1836 

We t Coa t: Lan W iss, L·tn W i · & 

A.. Black L g Rd., K ntfield, 
94904,Ph ne:415 -46 1- 1404. a :415-

461-9555 
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On p. 160, the phone number of Northeast Data Collection should be 
201 · 785-4447. 
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Trade Talk 
continued from p. 94 

Her arc a few: 

tart from ratch 
How can mark ·ter · a oid making huge mistakes in 

e ffort · to reach the Hi . pani c marke t? 

• H ig hc r fe rt il ity rates m an that b the b g inning of the 
ne t c ntu ry, over o ne- th ird f the U. S. Hispanic popul a
tion will be unde r 20 cars ld. which trun ·lutes to 
tre men dous pote ntial for companie that make products 
and . e rvi . aimed at fa mi li ·. o ung pa re nts. mothers 
and h ildr n. 

.. The nl y afe \ ay i · t g t c lose to the I li spani c 
consum ·r," Valde and Seoane adv ise. '\ tart from sc ratch 
-gather as mu h background info rmation as poss ible on 
the sociocultural a~ p ct f the grou p yo u are taruc ting . 

ome Hi span ics ha e lived in the nit ed States fo r many 
ge n rations, other · fo r a few year., and othe rs arc r ·cent 
arr ivals. L ·arn ab ut the ir ori g in . earn abo ut the culture 
of eac h segme nt of the Hi panic marke t. Learn about 
p o ple's mot i at ions for c ming to the nitcd tat· ~. 

Becom · knowl edgea ble abou t your aud i nee· s polit ica l, 
re i ig ious, and soc ia l backgro und .·· 

• Year of unstab le currenc i ·s. high influti n and politi 
ca l unr . t in their nati ve countrie have mad man y 
Hispani . wary of hank s and oth r major institution s, an 
att itude they carry with them when they c me to thi s 
c unt ry. Sounds lik an e eel lent j b f r mn rke ting research. 

in e Hi panics are typicall y q uite famil y-o ri ented 
and man ha e re lati ves in forciun countri , they ar big 
u se r~ of I ng-di tan servic , more than n n-Hi panic 
whit . and fri an - mc ri cans. 

Hi pan ic Market Handbook. ( 69.9_, l!ardcOI 'N, 4RO page. ) 
b.r M. I a/J I aides and Marta , t'oane, is pub/is/Jed hy ,ale 
Research Inc., Detroit. For information call 'OO-R77-4253. 
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by Joseph Rydholm 
QMRR editor 

They rote the book on the Hispanic market 

W hile many firms are ru , hing into over
:eas market~ to tak advantag" of the opportu
nities th y hold, s m are realizing that there·~ a 

market with huge potential right in th ir own backyard. 
Gr \ving hy more than 15 mi llion b tween 1960 and 1990, 
the '.~ . H ispan i · market i pr je ' led to l1 rmv to over _ 0 
million hy th year .000. 

But for as many opp rtunitie~ as the U.S. Hispani market 
presen ts. it's al~o full of potentia l pitfalls. It can't be ap
proached a~\ a "ingle. homogenous entity that differ:-. from the 
U .. consumer market only in it. native languag . The 

MICROTAB® 

IS all you need 
to know. 

Microtab has been The Standard of 
xcellence in Cross Tabulation Software 

for over 14 year . We offt r thr 
editions to meet all your in-hou e cross 
tab needs as we11 as data manipulation 
and statistical t ting software. A11 our 
oftware come with a lifetime of free 

supporl. 
We a1 o offer fun -service data 

processing. With either our software or 
our s rvice bureau, you rec ive sup rior 
service from the most customer-focused 
staff in the business. 

Check into Microtab today - for all of 
your cro tab need . 

• 
380 Markel Placx:. Sul&e 1 • Roswell, Georgia 3 75-3943 

Tcleph ne (404) 2-7 6 • FAX (404) S 2-7719 
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Hispanic wh have come to the . . repre ent many coun
tri -;and ultures. each with its O\ n nuances. [f you want to 

rea h them, you can't just tran. late y ur marketing efforts 
int pani~h. 

Ht: lping mark ·tcrs avoid the ·e pitfalls i~ th 'aim of a nev,: 
!<.. 1/ispanic Mar~et Ham/hook. b ' M. lsahel Yalde . 

pn.:~ident of Hispanic Market Connections. a o lt , 
Calif.. research finn. and Marla H. eoane. a demographer 
and sociologil\t. For companie-; considering going after thi~ 
market.thi . ho k is a g d way to start the learning pr ce · ·. 

Valdes and . oane addre~s just abou t every a. pe t f 
reaching the Hi ·panic nulr~et. They ' plain\· hy Hi ~ panics 

have come to the .. , wh re they live. their habits as 
con~umer~. the importan of under~tanding ullurc and 
language, Hispanic m dia u age and how it's measured, and 
genera l .s trategi and guid line: for reaching Hispanic 
consumers. Th b o~ rea lur"s ~ev ral ca~ · studies of suc
c s. fulefforL tomarketc rythingfromhankingser i e~t 
avocado . . It also ofTen, a directory of Hi.spani · market 
consultants. electr nic re ·ource · .magazine~. oraanizations 
and media firms. 

At 4 S pag '!.the bo !<.isn't a qui ·k read. (With a market 
as large and div r ·e a~ thi · one, each se~ment almost merit~ 
it wn boo!<..) But the au thors avoid informati n verload 
y kc ·ping the chapters and their sub. e tion fairly brief. 

And instead of in -orporat ing the tc t and ac ompanying 
chart , and graphs. they separate th m. 

Th Jata comes from many :ource~ and run lh pe trum 
rn 111 slandan.l population data to interesting tables ' ll ~ h as 
"Broad Cultural Differen s bet\ een Hispanic, and the 

rnerican Midd le lass." 

nique a. pects 
Marketing to Hi'\pani b renlly l i~e trying t r•ach any 

other segm ·nt in the market. You have to know their sp nd 
ing and lifestyle habit~ and how t communi ate with them. 
But as the book make~ clear. lik nn on ·urn r gment. the 
Hi~panic market ha. many unique a-;pe ~ ts that marketers 
must consider. 

continued on p. 93 
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Expe ·encels e~Teache • • 
earning from c pericnce i a .rW e peri nee in learning. When you attend a Burke Institute seminar, you parti ipate 

in more than an e ·iting, n-target learning experience. You learn from the experienced professionals who have done 
more ·usLomized marke ting re earch and have taught itlo more people than anyone else in the wodd! 

We c rdially invite you to tak advantage f ur 
a t e perience by attending one of our marketing 

re earch : eminars. Yo u will benefit from our: 

Practical per ience gain d from d ing 
numerou tudies in all aspect ' f marketing 
re earch - positioning and gmentati n market 
· tru c tu re anal ys i~ . mpetitive image 
a. :essme nt , cop y te ·rin g, new product 
for cas ting , concept reening and tes ting 
product te ·ting, te t marketing, pricing and 
promotion as · · ment , trn king, di tribution 
analys is, laim ju tifi ati n, and cus tom r 
: ali fa ti n. 

Indu ·tr E p ri nc from working with 
ompanie: rcpr scnting con umer good and 

s rvic ·s. industrial produ t , bu ine to bu ·ine ·s 
service .·, pharma e uti cal and health ·are 
organizations, ad erti sing agen ie , fin ncia l 
institutions. publi hing and broadca. ting, pub I ic 
utiliti e . and tel e mmuni cations. 

Training p rien e e emplified by our 
seminar leaders wh bring a wealth f practical 
know -how gained thr ugh year. of working in 
the real world of mnrketing research, supported 
by impre · ive academic credentials and teaching 
c pcrience. 

.... ommunication · E p ri nee o tained from 
d aling with profess ional.· at all le el in an 
organization, rang ing from te hni ally riented 
r ·s "archer · to dec i i n riented managers. 

"on ulting .. perienc which i · availabl 
y u even afte r the complcti n of a eminar t 
answer your technical questi nM. 

hnical E per ience re ·ulting from being 
on the cutting edge o f information technology 
and analyti at devel pments. 

International p rience which ha~ taken 
us around the g l with eminar in 25 c untries 
and operati ns in 29. 

Administr ative perience fr m having 
conduct ·d o cr 2,000 seminar during the past 
20 years and having coun ·e led ten of thou nnd 
of participants on the pr gram be t uited to 
their need ·. 

The e are just : meofth rcasons forthe uperlati e 
evaluations we receive from our participant . Plea e 
call us toll free. We will e glad to end y u a c py 
of some verbatim from re ent eminarevaluati ns . 
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800-543-8635 (e t. 6135) 
or 

606-655-6135 
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fax: 606-655-6064 



10 Reasons why SPSS helps you pinpoint customers and better understand your marketplace! 

Industry standard 
u 

frequency and monetary cnteria to redu 

large dem phic data u1to smalle~; more 
and profitabl market gm n 

Total survey solution 
With . large family of JXOducts, 

Call today and I tan PS r pre ntativ 
ur p on cveral plat£ nn . 

High-quality charts and graphs 
PS ' pow rfult I mclude excep-

trends or to dt lay relatl nsh1p bctv.• en 

attributes. 

unlimited number of ca 

even mtsSlll data! 

For m r in{! nnation, rJll1 1 ( 800) 3 5-5383 or fax 1 ( 0) Real Stats. Real Easy. 
Athens . Chtcago . Bologna . Ch rtsey . Gorlnch m . H rzlta . M drid • Muntch • New D lh1 • Paris • S1ngapor • Stockholm • Sydn y • To yo • Washington , DC • And dtstnbutors worldw1d 
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