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Just because you can't fly to the 
focus group, doesn't mean you 

can't attend. 

Now, key people can attend a focus group and never leave town. 

While the need for qualitative consumer 
information grows, demand on your time and 
resour cs also grow. 

To solre rhis problem the Video Conferencing 
Amance 1etwork, a roup of independently· 
owned, highly respected focus gr up fa ilide in 
major markets throughout the U.S., introduces 
Group er" Video Conferencing. 

Group Net uses state-of-the-art 
PictureTel equipment, along with AT&T's 
technologically advanced network. 

Introducing 
GroupNet™ViQeo 

Cotiferencing 
Gr up>-1et' wide band\~idth transmis ions allow 
for a hi h re lution picture and cry tal clear 
s und. All sites provide fully interactive trans· 
mission, all win ob ervers in both transmitting 
and receiring sites to communicate with each 
other before, during. and afier the groups. 

There are no up· front investments, 
long·term contracts or volume commit· 
ments to make - you pay only for what 
you u e. All Video Conferencing ~AJlian e 
'etwork members are capable of transmitting 

and receiving focus groups. So \'iew from ur 
sites or. if your company has compatible equip­
ment. \'iew from your own offi e . 

For a brochure or more information about 
Gr upNet, call the Video Conferencing Alliance 
Ketwork at 1-8 0-288-8226. 
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l nsion can in rea e mark t 
:hare and olidif brand I yalty. But a 
p rly con ei d lin e ten ion wast s 
m ne . ali nat s retailer and tri s th 
patien e f consumer . . 

When Finlandia introduced it. Arctic 
recent! , it did . o for 

and orange jui e. 

6 

E en though inlandia uld .- the 
\ riling n the waiJ, intr du<.:ing a 1 ew 
fa r wa:n ' t · m thing the distiller 
did lightly. ·ay he ter Brande,_ pr i­
dent of the inni h ati nal Di tiller 

in 
con umer int ·r st wa in tr •ing new 
flav r ." 
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Fruit to bcrrie 
Over th cour e of orne two year 

Finlandia conducted re earch with it 
target audience - 25- to 34-year-o]d 
vodka drinker - to determine whi h. 
if any. fla or ro go with and, on e ran­
berry made a trong . howing, whi h 
formulation to produce. 

In the arly r • ear h, on sum rs wer 
a ked about their interest in trying vodka 
flavored with e erything from citru" 
fruitstoex ticberries. ot urpri ingly, 
ranberrymad a strong showing. which 

wa. good for inlandia - a major 
grower and proce. sor of cranberrie . 

Butacranb rry-fla or dvodkawould 
ha to be red- take uta cranberry' · 
color and you take out the tlavor, vodka 
fom1 u I a tors s · id -which wa clear I y a 
pr blem. Brandes ·ay ·. 

" inlandiaha alway beenpo itioned 
a a clean, pure, clear product, o the 
idea of doing a red Finlandia threw up 
some red t1ag in Hel inki. In addition, 
ince Ab olut itron and the re t of the 

category were clear, we thought we 
hould attempt to do a clear product. 

However it turned out that it i ' impos-
ible to retain thee ence of the cran­

berry tla or without the I r. We felt 
that the concept wa o ·trong, why not 
let the con umer make the deci ion in 
term of how color would affe t their 
per eption of the product?" 

\>Vhich formulation? 
The n t job was t test th arious 

formu lation ' to find on target onsum­
ers 1 i ked most. For that. Fin I and i are I ied 
on on -on-one interviews. 

Th distiller chos one-on-ones ov r 

December 1994 

By Joseph Rydholm 
OMRR editor 

focu group becau e re p ndent can 
offer th ir opinion without influence 
from other , Brande ay . 

''We wanted ery objective view . 
We didn't want pe ple to feel any pre -
ure from the opinion of other re. pon­

d nt . I think you g t better f dba k 
from on -on-one intervi w . It 's be n 
my xp rience that if you hav a str ng 
p rsonality in the focu: gr up, that per­
son can t ·nd to dominate and intluen e 
th ind pendent decisi n making pro­
ce of the group," Brande ay . 

ike Anastas . econd that emotion. 
Ana ta , pre ident of ocu robe Inc .. 

ew York ity, conducted the inte -
views for inlandia. 

''T think ta ·te i · very individual, o I 
wouldn ' thavec n ideredlfocu group J 
for thi project. It i my view that re­
gardle f how you control the dy­
namic. whatotherpeop1e a affect the 
re pon e of the ne t re pondent. It· 
uppo ed to - that' what a group i 

for. 
"The group technique, \l hich was 

developed primarily in the ial ci­
ence , i a near-perfect forum for ex­
ploring the unknown. You don't really 
ha e to form a lot of que Lions, ou ju l 

form a ubje t and an outlin guid -
we call it a mod rator's guide, we don't 
call it a que tionnaire. We're exploring 
in the. groups, and the fa t that th 
industry has converted th convenient 
group form into an e aluation tool 
sh uld be seriously questioned.'' 

Respond nts forth one-on-ones were 
upscale young N w York r: who said 
they drank odka regularly and at least 
occasionally dran itunmi ed. Up ca]e 
urban profes:ionals were targeted be-

cau e re. earch sho\l ed they use cran­
berry juice a: a mixer mor oft n than 
the nation a a whole. Mo t were 25 to 
34 but interview were done with p ople 
5 to 49 t gauge their inter :t as well. 
..We only wi hed to talk to people 

who ar us d t drinking ra\1 odka, 
either frozen, chi lled , stirred, or on th 
ro ks. W onsidered th m t hav an 
e perienced palate,'' Anastas says. 

Keep up u pen e 
After an wering que tion about the 

brand of v dka they drank, how they 
drank it and what rni er they liked, 
participant were introduced to the 

inlandia Arctic ran berry concept via 
three different bottle label that were 
under con ideration. 

Once respondent aw one of the la­
bel • they wanted to ta te the vodka. 
'Their mouth were watering at that 
point,'' Ana ·ta says. To keep up the 
u pen e. before they could ample the 
odka, the had to tell na ta what 

they e ·peeLed it to ta ·te like. 
Ana ta made ure that each re pon­

dent was . erved their ample ( 1/2 hot) 
under th same conditions. ''I was car -
fulto keep the vodka at a old temp ra­
tur , m asur the preci . e amount. I 
poured it in front of each of them. I 
didn't want there to be anything differ­
ent that might influence the r suits." 

With the sample vaporating on their 
tongu s, r spond nts used a 10-point 
scale to indicate \vhether the vodka met 
their e pectations. hen Anastas asked 
them to fre -as:ociate their imprcssi ns, 
during which he would probe forclarifi-

continued on p. 49 
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ocus Grou s 

EdiTor' note: aomiR . Henderson 
0 of RIV Market Res arch , 

Bethe da, Md. 

th e catal g . Th m derator give a 
clear tat ment of purpos : "We re 
here toni ht t tal about atalog hop­
ping in general and to lo k at an idea 
for a new atal g.' G n ral guide­
line for participation ar given and 
di I sure are mad ab ut taping and 
one-way mirror . R ·pondent inlr -
du them el e , and the moderat r 
easily uild a genial warm rapport 
with the re pondent ·. 

Th m derator a k. th fir t qu -
tion: Why do you hop from ·atalo" ? 

n participant an w r ·, "Becau. 
it i · convenient." 

How i it convenient? 
•· tt a e time - time you w uld 

8 

By a mi R. Hend r n 

pend dri ing to th mall." 
n th rre pond nt. ay , "Be au 

th r are more ch ic .' 
More hoice than '"-haT ? 
"Than what you an find in th mall 

r in departm nl st re .'' 
"I ju ' t like the idea f ha ing th 

w rid' good ju. l a phon cal l away 
and the book th m elve ar fun t 
lo kat!" 

un, how ? 
"You now, you get a up f g d 

offee, l o at your catalog , and 
that' a form f nt rtainment." 

respondent talking t each other and 
notju t re p nding to them d rat r. 

The nari w uld de lop differ-
ently if th mod rator b gan by a k­
ing: What role do catalogs and cata­
log hopping pia • in 'Our lifi ? 

" I can't wait t get hom t ee 
what n w ne hn e m , 1 love 
loo ing at all the item and marking 
the page . or m it i a wish ok 
that I an us t rna c my wi he 
c m true.'' 

nother r ' . pond nt tak s off on a 
tangent: "While I like a tal g , 1' m 
feeling inundated the e day . . lf you 

rder m thing they put y ur name 
on other li. ts and th n y u g t the e 
trang catal g with it m · you would 

pro a ly nev r buy." 
Y tan ther re p ndent take a dif­

~ r nt tack: 'Yeah, ut ometimcs 
y u l t ee m catal gs fo thing. 
that you w uld ne er cc otherwi e." 

The r . p ndent who fir. t sp ke up 
ay. , "That ' the thing about cata-

1 g . They ar onvenient and you get 
all the e wond rful ption , buts me­
time you can have t mu h of a 

Quirk's Marketing Research Review 



g dthing." 
An ther re ' P ndent . ay , "They ar 

an important part of my life. Talk 
about c nvenient! I can't get ut t 
the mall a ea ily a I u ed to. With 
two kid under 6, atalog are m 
al ati n. I an gi e gr at gift that 

take nly minute t ch e and I get 
orne unu ual thing that u can't 

find at the mall. Can I gi a m-
p1aint?" 

The moderator gives th · r span­
dent the go-ahead. 

"The really soak u n the . hip-
ping and handling.'' 

The therparticipant: no and oice 
agre mcnt. 

" an 't they igure a way t 

c ver and the time of day m t gr up 
are ndu ted}, it i riti al that e ery 
que tion in a fo u group be an ffe -

qu ·:tion. It is eminently h lpful 
pi rc th actors listed below as 
r lat to d vising ff ctive qu s-

ti n~ for us groups: 
• wh rc que:ti n: fit among the key 

clem nts f focus group research; 
• r le and purpo e of effecti ue -

tions; 
• que ti n type ; 
• drawback of po r questions: 
• cia ic r universal question .. 

h importance of que. tion 
Go d f us gr up research require 

even if th purp , e statement is a 
little murky. n untrained m derator 
can mak s v ·ral blund rs and. with 
the right que tion , till obtain u eful 
data for the client. A moderator can 
a. k the right qu tion . in the wrong 
environm nt and till get me u ful 
information. 

H we er, if the fir t four item are 
in pia and am dcrat r a ·k · anum­
ber of poor que. ti n , the data col­
lected can b weak, faulty, inaccurate 
and boring! The deva tating impa t 
of the wr ng q u tion i ne f thing 
that make focu group re ear h dif­
ficult t ell t a vy client . If the 
have been burned by mod rat r. who 

two hour ' w rth of 
make that I ss ostly?" 

The moderator take a cue 
from th re. pondent and pen 
th qu stion up f r i cu i n: 

ny ur.:ge lion about how a 
catalog companycanlmrer the 
shipping and hand/in co 1 

without ahsorbing a lo 
nvcrsati n on the topic 

ensu s - the moderntor in­
tended to bring up th i u 
!at r, ut ·nee it em rged 
sp ntaneou ly, the moderator 
pursue it. 

lfa, ·in'..!, scc11 rhc guide.\ 11scd h\' 

IJ I o d C r £1 I or .\ \ t ·flo h U \ . C h CCII Ill 

husi11cs.\ j(Jr o lllf!Jlhcr u(ycor\. l'n1 

cn/1\ 'ill< ·cd !here i.\ u nl<l< To 011 !heir 

conlJJlllcrs rliur ulln\L\ r!JcnJ!o cu.,ily 

odd "\\II\' \\ ·fir nnr.·J " !o u .\jJC< ·ifi'c 

£ fll C.\ I I u II or .\I £1 f C 1J I l' II I. 

t. poor que tion , it i. no, ur­
pri. th y d n't want to 

nduct qualitati e re­
earch or tru. t the inf r­

mation they re tv fr m 

Role and purpo e of 
effecti ve question 

Traditional focus group · 
hav four di ·tinct tage : 
introduction, rapp rt­
building, in-depth in e ti­
gation and clo ·ure. 

Analyzing the depth f th answ ·rs 
to the two di ferent initial que tions, 
1t L ' lear that the "wh " que ti n 
elicited a pau ity of r , p n. cs and 
the "role'' que tion pr du d a water­
fall, with many opportunitie for r -
pondent to provid ri h d tail for 

client.. The "why" qu ti n invit sa 
rational, not behavioraL answer; one 
that begin with "be au. c.'' A qu stion 
that tart , "What i Lh role f ... "allows 
re pondent toenterth "answer ar na" 
from a number f diH r nt dir ction . 

iven the con traints off us group 
re ear h two-hour tim frame, , the 
need for relatively equal airtime for 
re pon e . multipl client is, ue. to 

Oecember 1994 

several key element : 
I. A clear purpo e tatement. 
2. Th right re pondent . 

. A trained moderator. 
4. tting 

n). 

contr 1 er the la t n , which has 
them t impact on the uc e. s of th 

ion. But many m derator: say 
truggle t find the right qu s­

tion . It i p ible t a k the right 
qu ti n of the rong r spondents 
and till oll l som u ·a le data. 
The right qu sti ns can b crafted 

The r le of any que tion in a focu 
gr up is to elicit data that help reach 
the , tudy o j tiv s. very que ·tion 
may not immediately reach the objec­
ti ut ev ry que ti n h uld be on 
the path toward the primary o jec­
ti e. or ample, in the introductory 
' tage th que:ti ns asked at the time 
r spondents introduce them elve are 
not oriented pecificaHy to the tudy 
objective, but th y do give a nap hot 
of the I i ve ' of re pondent . "How old 
are you?" "Who live at home wi th 
you?'' ''What are your ho bie . "and 
"How often do you u e . " are all 
conte t- etting que tions. 

continued on p. 34 
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think mini focu 

Edi10r' note : Ru ry lmves i senior 
parmer of !he lowe.s Partner hip. a 
qualitath·e research firm in outh 

on1·a/k, Conn. lie i also a member of 
Qualitati,•e Research Consulta111 As­
ociaJion. 

W hen .-ome n . ays , .. et' do 
om·gr up ,"\vhat' . thefir t 

thing that comes t mind? If 
it ' th traditi nal r ·us group fom1at 
·on:i ting of about 10 respondents, 
maybe it's time to c n~ider om thing 
di ferent: mini f us group . 

Th traditional f us group gen rally 
n ists f eight to 10 r p nd nt ·. ln 

order get en ugh parti ipants, we 
err ru it to mp nsate for no-shows. 

By c ntrast, a mini focu: group onsi ·t 
of ab ut fi e re pond nt . ow recruit 
·e en. 

traditional f us group i normally 
two t t\ o and a half hour. long while 
a mini group lasts an hour to an hour and 
a half. 

The mini, mini benefit 
Th 're are many ad anlages t mini 

f u. group : 
• nfold ing tudie :When condu t­

in!! group a. part f a de elopment 
pro e , it's k y to have the abilit to let 
a tud unfold a re ·pondent input b -

10 

By Rusty Clowes 

com available. Wheth r the gr ups 
are being u · d t te t new pr du t con-
epts, tory board:, rough print/radi 

c ·ecution orpa aging, such input an 
b u ed t m dify, adapt and, m st 
important! , h lp an idea v Jve. 

When information c n erning ami ·­
interpreted idea, a nfu:ing n ·pt r 
a mi ue i: brought to the att nti n f 
the eli nt, it be om s part of th I arn­
ing pr es , and it hould e und rsto d 
and hould lead t th ·hange r m di ­
ficati n · that are an ine itabl part of 
the I uti n fa c n ept r idea. The 
dar ness behind th one-\i ay mirr r 
ma b ale ' than id al environment f r 
debating and making changes to a on­
e pt. but ften that's e actly where the 
hanges o cur. The altered concept i 

then ru hed in to the moderat r f r 
e. posure t th rcsp ndent . In a tudy 

n. isting of nly two or three fo u 
group , ther i · littl time for thes · 
modifi ati ns lobe mad' and nl one 
or tw han e t e ·po:e them to r -
. pondents. 

rn tead, ·onsider a ·tudy on i ·ting 
of four t ·i mini f cus group . Of 
course. qui k change till can be f­
fer dduringthegroups,butha ingmore 
gr ups als all ws th time t make 
are ully con ider d change: or m di ­

fications between gr up without the 

groups 

added pressure of running out of time or 
gr up ' . 

he full hou : In the traditional 
} u group. overrecruiting i c nsid­
ered a safety net to en ·ur a gr up f I 0 
re p ndent. . r up. f more than 1 0 
are generally av ided, · ince they can be 
unwi ldy and th larger numb r can 
inhibit group d namic ·. When all 12 
re p ndent h \) up and we are faced 
with a full h u •. tw ine itabl are enr 
a\i ay. incentive payment in hand. Mod-
rator often have to make a very ha t 

deci i n ab ut which t\ res1 ondents 
h uld be ent home. 
In contrast, the mini full hou e o 

seven r ruit.- d e not pr sent the am 
group manag ment challenge. If all 
se en re pondent how up. why not 
tak all e en. 

• ched u lin fle i bility: M . t fa iii­
tie.· managers maintain that f ocu group. 
com sed f \vorking men and/ r 
women should be held at the end of the 
\i rkday,ju tpri rl thedinnerhouror 
ju tafter. with a maximum ftw gr up 
inane cnine. 

The mall r hunk of time requir d 
~ r a mini gr up an open up a numb r 
of ch dul ing opti ns. While hcdul­
ing more than tw fo u gr ups in an 

continued on p. 42 
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Just because it has ten igits 

oesn't mean it's a one number. 
(If you tried to find out wher your telephone sample came from, would you be left empty handed?) 

oBlack o e 

Sample development hould not b a black box 
proce . GENESYS i for r earch r who want to 
know exactly w her the ten digit come from. We 
are the company to call if you need to know your 
ampling option and the impact h will hav . 

You can count on u to provid a detailed method­
ological definition for ev ry ample we create. 
GENE Y ha n lack box , ju t xplicit am-

ull rvice 

One simple phone call give you complete ace o 
a wealth of exp ri nee and a coli ct' on of amp ling 
re ourc that can handle any ampling probl m. 
W h ve a full arr y of D ample m thodologie 
(including the indu ry' only ingle 
tageep m tel phoneprob bility am-

ple) well a li t d hou ehold and 
bu ine ampl . Demogr phic tar-
geting with exchang -lev 1 demo­
graphic e timate , i available for all 
RDD and li ted ampl E ESYS 
doe it all, from ample d ign through 
generation. 

Economical 

GENE Y ampling Sy tern ha the xp rience 
and chnology to help you hold down th high co t 
ofdatacollection.OurGENE Y Plu andG NE-

S ID y tern economically purge bu ine and 
non-working numb r from your D ample o 
you don t hav to pay int rviewer to find them. We 
al o offer ignificant automatic, volume di coun 
on bo h a job and an annu l ba i . 

Quality 

Quality r arch begin with a quali y ample and 
you can count on G E ESYS to b the mo t tati -
tically accurate available. Wh th r you n ed a 
fully cu tomiz d ampl for a pecmc project, or 

you want to t up anin-hou , tand­
alon y tern u ing your own comput­
er , G E ESYS giv you the be t of 
both world . The be t way to find out 
what GE E Y ampling Sy tern 
can do for you i to see u in action. all 
today for a per onal d mon tration at 
y ur location. 

GENE Y Sampling Sy tern • 565 Virginja Drive • ort Wa hington, PA 19034 • (215) 65 -7100 



Qualitative r earch 
demands a scientific approach 

By Martha Wil on 

l.::.di1or' note: Manila P. Wil on, M.A ., Ph .D. (candidate) 
is director of Wilson ociates, a ~ an Francisco research 
firm. f randn imon, M. . . marf...et research analy 1, Kaiser 
foundation H allh Plan. ak/and, a/if , contributed lo 1hi 
article. 

e. in r sp n.·e t a 

th a ility t 

r are e. 

12 

inquiry f r qualitati r ear h: 
1. Pr blcm formulati n 

2. Re ear h d . ign 
Probl m f rmulation and r . ar h d 'sign are pr blythe 
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P ycho- ocio-cul tural Hispanic and ian Re arch © 

all: lip rz nn , Ph. D., B tt nn rz nn , h. D., andr M.J. W n , Ph. D. 
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T H E F T U R E ... T 0 D A Y. 

A Coalition of Industry Leaders for Data 
Collection and Field Management Services 

and Our Members: 

RE EARC SERVICES, c. 
PERFORMAN E PL c. 

L RE EARCH, IN • 

.LY.r~'-Jn~T REsEAR H, INc. 

}AC lATE , C. 

J. RECKNER As IATES, C. 

C MPANY 

SUPERIOR S VEYS OF ST. Lorn 

McMn.uo EARC SERVICE 

& 
PROBE RE CH, C. 

W.ld like to wish our clients 
a happy Holiday Season and a 

healthy and prosperous New Year! 

We appreciate your business 
during the past year and look 

forward to a mutually exciting 
and very successful1995. 

For ~lore Information about NEn,·oRK 
Call Linda Tessar or Ellen Gregory 

Telephone (606) -!)1-S-i)l or FAX (606) ~)l-S8)8 

14 C1rce o 102on ReaderC d 

ment Jected and finalized during the d . ign phase of the 
pr ~ t. It i: d ne und r firmly c ntrolled ir urn tan es 
pr . cribed bythed ign to in ur con i ten and replicability. 
This mean. , fore ample, if you wi h to mpare r sp n e . . 
all f the que ti ns in an int r iew ar ked f ea h 
int rviewee in th same wa . 

ocu group m d rator guides are data collection in tru­

m nt . Often m d rator u e guide a just that. guid . This 
m an that a r . gr up th qu ti ns may n l alway g t 
asked in the same way with th' same w rding. Thus. com-
parati analy . cannot. from a i nti tc tandp int, b 
made using th finding of a: ri off u: gr up . . ( hey are 
made r utin ly, but are probably not ac urate.) F r purp es 
ofreliability. the que:ti n mu. t e a ked in the arne way for 
c mparable gr up:. 

f urs , m d rator argu that the nature f qual itati c 
re ar hallow us a gr at d al more nc i ilit than quanti-
tative r ·s ar h. Th beauty and uniqu ne f qualitati 
war i itsla k · . tru tur and:eeminglylimitlessabilityt 

pi r the i. u -;, hi i n tin ntradicti n to the requir -
m nt f rstructur according to a scientifi ·all deri cd m thad. 
In fa t. asking the que"\ti n the :a me way e ery time provid s 
the . i ·ntifi tructure and then all ws th mo erator to 
e pJ re th an ~ w r, once it is iven, in as many r ·ative ways 
a po si ble. Thus, the reati ve asp t work hand in hand with 
the tructure. 

5. 
thcr 

mmon error.· in qualitati ere arch i. to 
fall into quantifying the re:p n. s. It i misleading to rep rt 

number r p rcentages (e.g., percent f. It that th pr du t 
was~ onderful) ause s ld mar f, u group . . inter iew 

r ob. ervations r pr s ntative of the target or the g neral 
p pulati n. cneraliLation~ cannot be tra ·ted a ut th 
gen ·ral p pulation fr m small group int rvi w r from 
f u~ gr up . One an a ·. ume that p ·ople imilar in attitud 
andbeha iortotho inth r mwillhold~imilar iewpoint 
but thi require reall kn wing wh th participants ·tre. 

he goal of the analy ·i i t organize and ategorize the 
finding. in a \i ay that in r as ~ ur under tanding of the 
r spon ·.- in the cont t f th p pulation und r study. 
Thi: mean~ that th '·data" must be analyzed and inter­
pret d in the nte t of the riginally defined problem 
and re arch bj eli es . 

continued on p. 28 
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Ediwr' note: Mike nasta. is president r~l Focus Prohe than 
Inc., a New York City qualitatil·e re earch firm. 

d rat r ar in r asingly using proj ' Li t h-
niqucs in qualitati e r earch. e pecially ph tos and 
artv.• rk t help r p nd nt a hi ve n w I Is of 

pre ion. t the t b r n ention ofth Qualitati e 
R scar h on ultant iati n in hi ago, n i mod-
rator. a. ed tho e of u who regularly u e i ·ual stimuli to 

t ·llthem more about how it ' done. 
What w told them wa ' imple: Vi ual jump- ·tart con­

· urn r ·'imaginations and v rbal r p n i ene . Wh na ked 
a qu stion lik ·, "Wh·u ·1r y ur feeling when you u e thi 
pr duct?" : m c n. urn rs b me ten e and an i u b -
cau ·e they ldom g t t • pr ·s. feeling about anything, let 
alon a c mmonpla pr du l. When a ked," elect a pi ture 
and t 11 how it sh ws your feeling when you u e the 
pr duct,'' they rela and launch int c mpl t rie . 

lfred ldman, a lead r in th 1 ld of u ntitati e 
re earch, ay drawing · and ph t graph ar con i tently 
u e ul projecti e de ice . . ln The Group Depth lnt rview, 
Principle and Practices, h and u an hwartz M D nald 
ad ocate the u e of artw rk t prob :ub on. iou artitude : 

.. ike any projective technique thi · one liberate · partici­
pant rom inhibition ab ut expre ing their wn pr f r­
enee or opinion , while al o concretizing a ociation they 
might not be able to e pre without the aid of picture." 

There are many ad antage to vi ual timuli . Picture · and 
artwork can: 

• in pire con umer to tell richer, more emotional torie 

December 1994 

rain belt r than I gic-

mfort-

w rds. 

Decode que tion. 
all kn w th . aying, ·• picture i worth I ,0 w rdt." 

Visuals h lp c n umer de ode que ti n th y som tim 
find t ab:tra t to under tand or too confu ·ing t answ r, 
e pecially if their languag kill are not a well develop d a. 
wee p ct. 

The ba ic pr I m i · that mo t qualitati ere earcher ar 
erbaJly advantaged and i. ually hallenged. We ailed 

through ch 1 and nqu r d bu ine on the wing of ur 
e ceptional erbal a iliti .. N t many graphic de igner r 
art director become moderat r.' , but w hould borrow orne 
of their trick for our trade. Photo and artwork in qualitative 
re earch can bee pe ially r warding and eye-opening, and 

i ual timuli are relatively ea 'ily a: mbled and admini -
tered. 

De ade ago, con umer re · ar h r u ed tereotypical 

continued on p. 38 
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di10r' s not : aroline ihbons Barry i president of 

Porti o Research, os oh, onn. be able t 

t'on. 
typi at thnographic r earch pr j ct in ol e · the ~ ll w-

ing: 

may not 

16 

that you want t 
they beha v . " 

foradet rg nt manufa tur r 
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Thinking natural, but 
not buying it 

Di playing a te tb ok c ample f a 
ph nomenon r s ar her en ·ounter of­
t n - the difficulty c n ·umer ' e peri­
nee in trying to get th ir real-world 

purcha ing d cision to mat h their id -
al sand beliefs- ew Y rk -b· ed Roper 

tar h W rldwide lnc. has di cover d 
that whil ~ lk lo e th id a f natural, 
en ironm ntally fri ndly product . they 
d n ·r fL n buy th UITently available 
produ l · which fit that d . ripti n. Or­
ganically gr wn fruit and egetabl .· 
drew the highe t re. nse of the 10 prod­
u t th fim1 asked about: 3 per ent o 

adult · urv ed (face-t -fac in 

ag o re 
natural produ t , are in me way bert r 
than think natural produ t are nor as 
good. aturaJ cleaning product dr w th 
wor t mark : 14 percent think th y are 
not a good as tandard produ 

But ~ lk · don't n e · arily buy natu­
ral. ln th pre iou y ar, only 42 per ent 
of tho urveyed had purcha ed any of 
the 10 natural produ t asked about. atu­
ral c r al, which 0 percent b ught, wa 
th mo t popular purcha e. The bigge t 

18 

Brand loyalty bounces 
up off the mat 

Megabytes of compute 
news 

Re ear h ·ompanie must feel lik 
crburdened traffic cop a th y de per­

atcly try to tigur ut who' flying down 
the in f. rrnati n inter tat , who· 1Umg 
on the ide f the r ad aft r a blowout and 
who' wandering around the i e tr ts, 
confu d. A number f th ompanie 
c lie ring data and interviewing m-
puter u ers - and n nus r - ha 
recentl weigh d in with their a . : ·­
ment of th ituati n as it tand . Of 

u . b the time y u read thi , e ry­
thing will be differ nt - the mputer 
indu. try i a bit lik a teenager that way. 

wYork- b dFI I VP' Ameri­
can Information . r urvey -con i t­
ing f ocu group. , a random urvey of 
2,000 hou ehold , and a "boo ted-
amp! ' urvey of 400 online rvice­

u r h u ehold - ~ und rea on to be­
liev that 3.1 milli n hou ehold acce 
the Internet. third of them do not u e a 
ommercial er ice ( .g. Prodigy, 
ompuS rv America Online to jump 
nto the ' et. The urvey found that 

am ng u er , bulletin board were th 
mo t popular online featur ( percent). 
Online folk al o o tend wnload oft­
ware ( 46 p rcent , get and end per onal 
e-mail 44 percent), a ce edu ational 
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ser urv y. 
I VP cstimat s that mericans are 

wil l ina t spend ·1s much as 5 billi non 
online service-, J 0 billi n when you 
throw in entertainment option . urr nt 

spendini! on nline 'ervice . th com­
pany ay . i roughly I billi n. The 
. tudy u. ed current pending n able TV 
a~ a benchmark. ome 55 percent f the 
h u: h ld urveyed w u1d be willing t 
. pend a. much or m re on n-1 in rvice 
a. they d on cable. 

BRe earch& on ulting lnc .. New 
Y rk. conducted a ph n sur c that 
turned up a c up1e mor int r ting m­
puter-related tidbit. on. umer. I king 
t rinfi nnati nduringth mput ·r-buy-
ing pr e aid they're n ulting ar-
ticle and ad ~ in g neraJ magazin . and 
new pape ju t a often a th y' red i ing 
imo the glo y world of computer publi-
ati n . . Of the -oo folks surv y ·d, . 

per ent aid lh y would read arti les in 
mput rmagazine:.but37p rc ntsaid 

th y w uld pcrus arti I . · el. wh re. 
imilarly, 3 per cnt would learn from 

ads in computer rags, but 27 percent 
would look at ads in th r magazines and 
n w:papcrs. 

DB als found that tho.'e looking or 
a h m c mput r consider the reputation 
fa manufa turer's non mputer prod­

u ·t: as important a~ the reputati n fit 
c mput rs. om I per ent of tho. 
surv y d said a manufa turer': reputa­
tion for r I iable products w uld make 
th m more comfortable about buying it. 
com put r product:. me what urpri -
ingly, only 71 percent were a. ured by 
knowing that a manufa turer mak pri­
marily computer equipment. 

onnecticut Re ear h roup In ., 
W tp 11. onn .. c mpJeted a nati n-

December 1994 

f 

m ar of leading P brand . . but ha e 
great diffi ulty identifying individual 
mod 1 · in a brand family. Though the 
technogeek m there can rattle off sp -

ifi in~ . f w thcr. can d s ribe sp -

pen tration gr \ fr m _5 p r nt t 
pcrc·nt b·twccn January 19 . and Ju ly 
1994. Th company li cs 40 p rcent 
of all homes will have computers b th 

if1 m d L r a iate th m with par- nd f I 5. 
ti ular f atur r benefits. Appl . 

mpaq and IBM have generated 
per nt to 90 percent o crall P brand 
awarcn ·ss. Th survey also discov red 
that con sum rs' tentativen ss upon en­
tcrinu- the P market causes the buying 

nnecticut Res ar h al · did a tel -
phone surv ·y of 6 0 small. medium and 
lame retailing. manufacturing and :er­
vice business and~ und that pr du t , er-

continued on p. 40 
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*And four out of five market research 
ma1Ulgers recommend Ziment for their 

clients who need research. 

Why? Becau e in ur ight en y ar as full rVJce, 
d hoc, cu ton1 de ign re earch pecialist w 've 

c n i t ntly solved our clients re arch probl n1 . 

ur n e age ha alway b en the an1 --how 
Zin1ent is truly different. How we care more about 
your re earch· our conmutment to uperior dat 
c llecti ign naly i that i n1 rk ring 
ori nted and actionable· custon1er . ervice that startc; 
where n10 t con1p. nie end. 

H w c n we olve your re ar h r bl n1 ? 
all Howard Zin1ent or ynthia chlegel at 

212-529-1400. 

Al o u. ing Zin1 nt is proven not to pron1ote tooth 
d c y-- n w how can y u go wr ng "With that! 

* 

• ZIMENT ASSOCIATES, INC. 

( Th la t word in quality ~ arch. " 
9 7 Br a wa ewYork, 1 

U. . Member of 71u· Research Allrmrcc 
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Robin .. pcngler, Robert Burke. Rob­
ert Mozelew 'ki. Donald .. ieb rt, J>hilip 
Barnard and B atriz Marc t ham­
pagne hav been named to the ad isory 
b ard of the Unil'crsity (~f Texas at 
Arlington' Ma terof ci nee in Mark l­

ing Re:earch d gre procrram. p ngler 
i · the dire tor f international product 
dev ·lopment an res ~arch for Kan.·as 

it . M .-ba ed 1 I all mark ards Inc. 
Burke i. i e pre, id nt of sa le and mar­
keting at Pa e Foods Ltd.. an Antonio. 
M zelew ki is director of markctin re­
search at Electronic Data Sy tern in Dal­
la . ie rt is dir ctor f marketing re­
:earch for ruit of the Loom Inc., Bowl-

ing Green, Ken. Bamurd i the chaim1un 
and EO fRe. carch lnternational roup 
in Lond n. England, and harnpagne i.· 
thedire toroflntcrAmeri anHcart oun­
duti n forth· Ameri an Heart Associa­
tion in Dallas. 

nn Ben on has b n named · cu­
tive dire t r of the Qunntitati e ervi e 
Divi. ion of Research Dala Analysis l11c., 
Bl mficld Hills, i h. Karyn Troiano 
and Ruth Philippou have joined the finn 
a project dire t r ·. Meanwhile, Dick 
Peter. on has be n named the we. tern 
regional direct r of RDA We'}L, the 
c mpany's San Rafa I, aJif., bran h. 

• Focus groups • Surveys • Board and Staff meetings • TV/Radio/movie testing • Training • 

The new wireless 

morevaluabl informationthan v r. Pricc tartatonl 
I t 10-r p nd nt ·yst m . 

Call (503) 626-0171rrow 
to get more information 

about the 
EXPRESS500 

ffordabl group 
., polling sy tem, 
~ from 
g: ORTEK Data Systems 
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(cf. Research ompany cws) 

manda Hall ha: been tapped for the 
i e president, lient scrvi ·e. p iti n at 

Market ision Rc t.'arch Inc., in innati. 
h spe ialiL.c~ in market tratcgy devel­
pment, mnrk t and ·conomic anal si:. 

new pr du t and service · analy:is. de­
mand f re ·a~ting, integrated re: ur e 
plannine-and regulatory is. ue ' f rpublic 
utilitie . Hall ha: pened an tlanta of­
fie· for the finn and has respon ' ibility for 
Market Vi ·ion 's tlanta-area ·Jient: and 
th company' publi utilitie bu ine.s: 
.s gment. (cf. R search C mpany ew 

George a thew ha.-; be n nam d icc 
president of Data Niche ssnciate , 

orthti ld. Til. Hi e pcrtis is in th 
devel pm nt r dalaba e and software 
for the pharrna eut i al industry. Th m­
panywilldependonhimt id ntifycli ·nt 
n d and help lient implement data­
bas' us 

u an T enley ha. been promoted to 
data collccti n manag r at CJ. Olson 
Market Research Inc .. Minneapolis. 

Terrie Maize and BQ'an Mark have 
joined Kansa~ ity, M .-based Market 
Directions Inc. aile i~ a re:ear h man­
ager and moderator. Mark. i.s a seni r 
anal st. Meanwhile. Vicki w n has 
b en promot d to teleph ne cent ·r man­
ngerl' rth ·company, wnershipofwhi h 
has rcc ntly been a~~Uined by MarJ...ct 
Dire tion. President u an , paulding. 
(cf. Research ompany Ne\Vs) 

continued on p. 48 
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nal sis hasop"n "d a . e ·ond bui lding in 
Bloomfi ld ll ills that allows th · com­
pany to incr a" it: tc lcphon intcrv ic\ -
ing and data pro · . sing ·apa ·iti '. . It also 
provid ·. additional offi ·e spac •. 

·ntcr of~ ·rs a focus rrroup suite and an 
-sq.-ft. pr duct ' aluation area wi th 

an"dj ining4 -sq.-t.kit·h n.Both th' 
state-of-th ·-art k itch nand th fc ·us room 
can be ob:erv 'd from a ti I' ·d viewing 
ro m thr m 1h on '-wa mirrors. or fur­
th rinfom1ation.caiiTrag nat g( }- 4 1-
1177. 

a f nner 

December 1994 

wn ·rshipofMarketDir ctions l nc., 
Kansa. it . Mo .. ht s trans~ ·rrcd from 

alcntin · Radford ommunications to 
u. an pau lding, pr ·sid ·nt of Mark ·t 

Dii'Cction. . R ommuni ·at ions i: mo -
ing into Lh produ ' Lion of cabl pro-

• Focus Group Moderating and 
Reporting Services 

• Simultaneous Translation 

• In-depth Individual Interviews 

• Quantitative Studies 

• Computer Tabulations 

nline 

'ompani ·s . ay. 
wner f Mark t 

continued on p. 36 

• Instrument Translation 
into Familiar, Readily 
Understandable Language 

• Careful and Insightful 
Analysis and Interpretation 

• Highly Experienced 
Research Staff 

Transcultural Consultants 
Contact: Andrew Erlich, Ph.D. 

Phone {818) 226-1333 FAX: (818) 226-1338 
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Strategic Map pi g' s 
MIS for Windows 
debuts 

trategic Mapping Inc., anta 
lara. alif., ha introduced a Win­

dow -based marketpla c information 
y t m called onqucsl. he y tem 

mbinc: s ft\var app l icati n mod­
ul . with demographic, busine . and 
indu. try-spe ific data . et . and it 
p rts an integra l d data-retrieval in­

tcrfa e that allows u. er t ac · s . . 
di ·play and analyze information from 

a D- R M de icc, hard dri e or cli­
cnt/ser er nel\vork. he ystem is d -
si n d for marketing, al . ·md mar­
ket research prof ssionab in adver­
tising. media, real e tat . financial 
s ·rvice . onsumer packag d good~ 
and oth r industrie . wh need to r -
trie e and analyze up-t -date. accu­
rate data to determine how to be. t 
depl y resources and target cu ·tom­
er . Th' '\)'stem in ludcs ac e s to 
SMr 1 4/ 1 99 demographic e ti ­
matcs and pr je tions. I 0 and 19 0 

en u · da ta and lu')tcrPL _ooo 

TRAINING INSTITUTE 

FOCUS GROUP MODERATOR TRAINING 
Learn a systematic and successful approach to moderating in 
an experiential setting. RIV A uses proven techniques and merges 
them with your own style! 

MTS I undam ntal3 Day our e ( tud nts/2 Train r ) 

+ 
MfS Il Enhan .ing Perlonna 4 Day (8 Stud nts/2 Train 

+ 
MTS III T ward M a ry ( 1 tud nt/ 1 Train r) 

RVA 
TRAI I TITUTE 

A Divi ion of RIVA Mark t Re · arch. In .. 

4800 Montgomery one. Suite 1 CXXl. Be1hesda. MD 20814 301-652-3632 FAX 30 l -CXJ7 .{12(Jt 
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n"\umcr I if lyles data. It also of­
f flo\ four . ot't\1 arc appl i ati n mod­
ules: r a nal Lcr. gmentation 

nalyzcr. Atla . T and Data Man-
ag·r. 

Ml also hL-; dropp d the single­
user pric sand corporate site liccn:e 
fet.:s on its tla"\ I ine of desk.tc p map­
pine: . oftware and d vel pm nt to I . 
Atla~ ~I for Window 2.0 is av· il ­
ahle for . -l-95. A Packs arc l,l95 

Census supplement 
i sued 

The .... ~uperintcndcnt of docu-
ment. ha. relea. the 'ounty and 
City Data Boo!.. J99.J. a ·ompl ment 
t the . 1£1/i. th ·al A/Jstral't f~lthe United 

tate.,. he ... uppl rn nt off r: urr nt 
official data at the local I vel and 
c mparative . tali . tics ba. ed n the 
1 90 c n u . . It covers subj t ') such 
as in com and income gr wth, educa­
tion. employment. population, hou .· ­
ing and health resour e~ in 1.078 ·it­
ics, all . ,141 U. . countie . and 1 L 97 
place. of ..... 5 or more inha itants. 
Th 1.1 00-page c.:loth-h und book 
in ludes it and ·ounty r'" nking 
tahles for . elected variables ranging 
from 111 dian income t ta bas·. ur­
ther, th b k contain'i detailed state 
map . . an updated listing f m ·tro­
pol itan area-; and their mponcnt 
counties. and app ndi C'). For infor­
mati n about ordering oumy ond 
Ciry Data Book 199.J, which c ~t'i 

.. 40. call _(L -51_- J 0 from X a.m. 
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to 4 p.m. Ea tern time: fa order 24 
h ur a day l 202-512-_250. 

nvestext expand its 
database aga · 

Bost n-based Inv ·ste ·t has add d re-
earch r p rts from Janet 1allhews In­

fonnation ervices' Quest Economics 
Database to it · onlin offerings. The 
r ports • . elected from the Q "D for in ­
clusion in Inv ·stc t's database, provide 
detailed macro-economic, financial and 
money market- related information n 

EC and EFT countries, plus countries 
in rth America, Latin America. Asia 
and Eastern urop ·. hey can he used 
to assess the political and economic ri~k 
of business activities. The report: come 
fr m such sourc s a · Banque Pariba. , 
Barc lay Bank, redit ui . e, re ' dner 
Bank, om bard Street Re ' earch, 

lo d' Bank and So iete General. For 
m re inf m1ati n, all Mary M Rae at 
617 -345-23BO. 

Multiuserver "onof 
Teleform releas d 

ardiff ftwar Inc.. olana Beach. 
Calif., ha released Teleform Multiu.·cr 
Yer ion 3 Windows-based fonns-pro­
ce. sing soft w arc for Local rca ct­
\.vork . The oftwarc i: a variation on 
Cardin· . lat st Teleform automat d 
data-entry product. When used in com­
bination " ith a high-spc ·d . canner. a 
fax modem or a fa :cr r, Teleform 
Multi us ·r allows multipl P s to con­
cun-ently acce:. and automatic· lly in­
terpret and verif form . Th . oftware' 
"Desii!ner"moduleenable. u rstocre­
'lte form. for the collection of hand­
printed , typed, preprinted or optical mark 
information. he c mpany say. its soft­
ware can pr ce thou and. of form 
p r hour. Two- and fi e-u-;er Teleform 
Multiuser onfigurati n are available 
for $1,495 1 er u er: upgrade are avail ­
able for 249 per u er. or mor infor­
mation, call H00-659-8755 or6l9-259-
6444. 

Trans Union re · ssues 
market segme tat· on 
system 

Chicago-ba. cd Trans nion Corp. 
has upd ·.He<..l and reintroduced OLO. 

December 1994 

a system that segments markets ac­
cor<..ling to the spending habits and the 
behavior of indi iclual '. The product 
identifies how, not where, people live, 
and groups folks into41 clusters; each 
clu . ter represents certain lifcstyl ·and 
b · havior characteri .' tics. For more in­
formation. call 00-626-2. 41. 

Interface handles data 
from SAS and SPSS 

MarketPuls , ~ambridge, Ma .. 
ha. relea. ed a new interface for it 
marketing software. The interface al ­
lows Mark tPuls users to ea . ily and 
quickly import and e , port marketing 
data into and out of the S S r SPSS 
statistical modeling . yst m . The 
MarketPul e A /SPS interface al ·o 
aut mate the po ·tingof model scores 
ba k to the marketing database and it 
features a tagging capability and sup­
p rt for the .DBF export format. The 
interface· · tag qu ry re ull feature 
enable · users l use a qm:ry result in 
subsequent queries and also allows 
user · to lake a random sample of a 
query result and d ·velop anoth ·r 

query to identify specific name · r 
records in the databa. e for u e in 
lati.-tica l modeling. Mark · tPulsc·s 

summary fi les e tract f ature hn been 
enhanced to "up port the A , P 
and .DB format ' , In addition. the 
new interface can crente e tract file 
as A ~ ~ II file for u. e with a P . For 
more information. caii617 - ~6B-6220 . 

Raosoft improves 
SURVEY 

eattle -ba ' ed Rao oft has upgraded 
it SURVEY oftware package. Yer-
ion 2.7 of the DOS-ba ed program 

provide for both datn collection and 
' tali ' ti al analy is and ha · an inter­
fnce de igned to be u ed by both ex­
perts and no ices. The new version 
provides additional support for elec­
tronic data c lie ·ti n and a: a statis­
Li ·a l analy:is t ol is more powerfu l 
than ersion 2.-. introduced last year. 
Ycr~ion 2.7 supports n ·twork and 
mail-out or notebook-powered data 
collection. [ t also gives de . igner. 
more flexibility in creating scr en . 

continued on p. 32 

We Spec· alize In Specialists! 
At M eli al Marketing search , health ar in­
terviewing i our p iality. W r ruit, iniervi w 

d d utiv , though 
.u.~o""'"'""'tor , and all manner 

and nu r for all 
t involvin h alth 

lfh alth 

MEDICAL MARKETING REsEARCH, INC. 

1-800-866-6550 
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True life tales in marketing research 

Ediwr' s nnte: Thi i · the first insta/1-
melll r~f a neH' feature in v. ·hich rt 

hulman. pre idelll of , Jzulman Re­
earch. \ 'an Nu_vs, alif , pre ·ems lw­

morous storie of life in the research 
trenches. Reader are inrited 10 call or 
write Arl ~.., ·ith storie of their own . 

A 
while ago I traded war .' t rie 

- unu ual e p rienccs in our 
r · ar h careers - with fel ­

l w r ·earch 

ear.. Harry re lated an p ri n e h 
had some time ag whit testing com­
m r ials in the L ngelc. ar a. It 
. e"'msthatju ta thet . tcommercial 
waN being h wn in the theater, a 
minor ut quit palpable earthquake 
rolled aero th city. When Harry 
inquired ab uta r te . t, the repre ~ n­
tati e of the re · ·arch company re­
pli d, ·'That w n 't ben · ssary. We'll 
just compare th r suit: to our earth­
quaken rm ." 

[n return, I t ld him how, a few 
year ba k, I'd per ·onally been an 
attraction at n i v r. al tudio T urs. 
It all about wh n 

26 

By Art Shulman 

wa ob ious. We et up a ta ·his to-
ope in a sma ll. en lo ed th 'ater n 

the Uni ersal lot. Over the ·ourse of 
the day. betw en mor traditi nat at­
tra tions, niversal tram pull ·d up 
t the th ·at r. wher pa ng ·rs dis ­
embarked and were led in and hand ·d 
que. tionnaire ·. 

I b ·arne a ritabl huwbiz lumi ­
nary a · I stood on t ge and in~truct d 
them to write down what they a\i 
nash ·d on th ere n, and later. r -
port th ir age, s ·. <:~nd g ~agraphic 

rigin. R su its wer on th lient's 
de. k b th time 1 got back to real life 
on Monday m rning. feelin 1 pr ud 
that due t m eff rt.' . ni er al 
guests e perien ed a part of h w 
bu.-in ·ss they hadn't b · n familiar 
" ith -the ra histoscopic billboard 
t .. t. 

Lat r, after it ·urred to me that 
my old bo and I wer n 't the only 
on .- with in t re ting c perien e , I 
call d s me 11 agu s for their . The 
first per · n l nta ted said, ''1 wi h 1 
could help. but I'm the lea t funny 
per. n 1 kn w." H wa. righ£. But J 
wasn't di ouraged. r wa. nfident 
that m t market r sea h r " ere 
truly funny. Well, at lea t that th y 
had me funny c ·perien 

Wh n the ne t tw folks I con-
ta t d a. ked if what th t ld m had 

t b tru . I briefly wonder d about 
the vera it of :ome f th info our 
pr f " ion passe. <:~long. 

finall , d ugar, of . . Walker 
o iates, reported knowin a 

eni r mark ·t res ar her who t ok a 
c li ent to a t pies . re tau rant in Los 

ngel s. The r ·earchen: as ·urpri: d 
t find that h kn th ir waitr ::. a 
form r proj ·ct dire tor f r hi .· com-
pany. Wh n the cutiv ask d wh 
h was waiting tab! . th r , the 

w m n plained, "I make much more 
h r than I e er mad · a: a 

m ting where an a ·tut adverti ing 
ag nc account e e b. rv d, after 
s ing a pre entati n o a tracking 
study, ·'B y that brand D eem to 

b increasing. <:~nd n ne' s menti ned 
a w rd about it!" 

rnie al reeL 11 Lh pre. ntati n 
fa major re ear h tud , " here the 

head of rna keting at a large financial 
. "Th re-

en f rc-

continued on p. 43 
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usmvey Sampling! 
Because eve our 
Mitofsky-Waksberg 
methodology benefits 
from their support." .~-----.~ 



Scientific approach 
continued from p. 14 

6. R porting 
R p rting qualitative finding re-

uir : th inclusion of the purp e of 
the r s arch, a description of the re­
: ·ar ·h including the rea n f r · -
1 ctingthetechniqu u ed,ad crip­
ti on th ·ampling technique. and a 
discus. i n of the re ruitm nt m ·th­
od:. he latter hould in I ude a rief 
discu ·sion f th number and type of 
pe pie \J h elf- · I cted ersu: tho. 
" h refu ed to parti ipate. 

Thefinding ' fqualitativ research 
are m t ac urat and ffectiv w·hen 
deli ered \.Vith a caveat regarding th ir 
u efuln . This di:cu:sion :hould 
highlight both th nature and limita­
tion f qualitati e technique and 
focus on their alue in providing "tla­
vor" and increa ed under tanding. 

h audienc and/ r client shou ld b 
cautioned again t making major de-

isi ns ba. ed solely n qualitativ 
indings. lnst a , they h uld be en-

uraged Lo combine the finding wi th 
other quantitative and qualitati c r ·­
search re ·ult t be ure that they 
have a solid ba i f r de ·i:ion mak­
ing. 

Incr a ing th ci ntific method 
How an you increase the eliabil ­

ity and cr ·dibility of qua litati e mar­
ket and · cia I rc:car ·h '. I ncrea. e the 
u e r th s ·i ntific meth d. 0 e 
that infring on th nature f quulita­
ti e r search and limit it creati 
and c ploratory capabilitie ? o. In 
fact. it can nhance the e cru ' ial as­
pects by providing the credibility the 
r :earch and the finding de ·erve. 

RITZ 
SAMPLING 
0 LY IOc PER NUM E 

s tll FHEE ·cruicc. : 

• 
• 

s ont th ut ut f 

• ks 

ALL MARITZ DAY G 
0 A TOP Q 

1-800-446-1690 
I.MA ITZM K 
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it is to b • called re earch it must b • 
bas ·din sci nee n t whim , gut feel­
ing: or budg ts. 

he un ' tructured natur of qualita­
ti r . ear h i b th it · ,'trength and 
its weakne . It' n ·tr ngth lie · in the 
ability to pr b the r spondenf 
th ught , b ha ior, motivati n and 
lif t le. It pr vid 's a rich array of 
informati n and often pr ide the 
c nt t that quantitative re ear h 
can't. But it. weakne i that it ' 
limit d structur make it ubje t to a 
great potential for err r. It much 
m re susceptible t re earch r/ lient 
bias and ther for re uire bjecti -
ity and ,' stemati proc 'e ·. 

Whil there are numer us thing: 
w can do t impr ve th qualit of 
qualitati ere ar h. these ten guide-
1 ine ha e been elect d to initiate an 

ng ing dial gu in the field: 
l. Remcmb ·r that qualitative re­

·earch is b :t for pr viding an under­
tanding of th comple itie of the 

issue s at hand rather than ffering 
·onclusi finding . B th lient and 

qualitati e r 'earcher mu t refrain 
from treating the finding a· conclu­
sive without in Juding b th literature 
re iew and th r r . ar h . 

.... Qualitativ r ·search is m t ef­
fe ti e when integrat d into a larger 
prj t\! hi hin ·ludesahealthyquan-

e omponent. ne o the be t 
u e , cus gr up.' i to te t the 
initial dra ts of t lephone. mail or 
int rc ·pt sur e in trument . Thi 
allows the eli nt to get feedba k ab ut 
th que ·tionnaire, about whe ther or 
not articipant , \! ere lik ly to actu­
all mplete it and ab ut th ·ir un­
der tanding f \!\'hat ach qu tion i 
intended to measure. The focu 
gr up ·, being relati ely ine ·pen i e 
c mp~ red to th implementati n of a 
surv ·y. aiJow the c li ent an opportu­
nity for rcfin m nt bef re in e ting 
. ignificant time and money fielding 
the instrum nt. 

. Many people condu ting quali­
tati v lack training in re ear h m th­
od ·. e oming nver:ant with the 
cientific method through market re­

nearch r . ial scicn c c ur e at 
y ur lo al c mmunity liege r 

Quirk1
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univer ity in re 'ear h m th d can 
only improve the pr fe .'. ionalism in 
the field. 

4. Qualitative re ear h rs mu. t du­
cat lient on the properu. e fquali­
tati e finding . We can do thi through 

ur initial di u i n of de ign. 
thr ugh the que tion \ e a k about 
th data lie Lion techni ue that 
the eli nts ha a. ked u to u e and 
through the oral and written rep rt 
we pro ide. f urs , if we ha e the 
opportunity to actually design the r -

t larg r group through generaliza­
ti n ·, tell y ur lient the kind of 
p ople you ha e a re pondent and 
e trap late fr m there. 

. Purcha ·e sample wh n ver p -
ible fr m reputable rganization, . 
void u ing facilit data a:c: wh n 

po ible. Develop healthy rati nal 
for y ur ample de ign and sti 
it. 

10. If y u v ant to know the pr -
portion of the population that feels 
a parti ul~ r wa or engage in a 

particular b havior. u. e quantita­
ti e research m thods. Th find-
ings will alwa be more rellable. 

Qualitative r . arch i: finally tak­
ing it rightful place in th r . car h 
arena after decade of being fr wn d 
upon by the cientificcommunity. o 
stablish a permanent foothold f r it 

in ' ial and marketing re earch, we 
it. redibility, main­

tain it: naturally fragile integrit and 
treat it as as ri u f rm of cientific 
re. earch . 

earch. we can make it a habit to .----------- -------------------­
pre ent ur de ign.' in th conte t 
the tep of cientific inquiry. 

5. The true trength of qualitati 
r ear h lie in it re ear h design 
and its the reti a] framework. The 
findings can b alidl interpreted 
within that framewor and only within 
that framework. The s undne and 
potential replicabilit f th finding 
i d p nd nt upon the . tep of cien­
tific inquiry. And.lik domin . . a h 
tep pr foundl.. influ n s the bal­

ance and integrity of the other. 
6. Di cu the pot ntial f r bia. 

with ur client. Highlight the way 
that the client' and/or there earcher' s 
pr n ei ed idea an pr du e par­
ti ular r ·ult . ld ntify \ ay to mini­
mize th m and build the e appr ache. 
int th d . ign. 

7. When rep rting, include in the 
methods section a dc:cripti n f the 
ampling techniqu and the recruit­

ment pr e with a di . u::ion fthc 
number and type of peopl who s lf­
ele ted into the proce .' and th num­

ber and type o people who selected 
ul and why. Thi means arefull 

documenting who refu e · to partici­
pal in th tudy. If at all p ible, 

btain minimal demographi . 
. p nd m re time finding out wh 

is r ·all in your f u gr up, indi ­
vidual or mall group inter iew . ob­
s rvati nal ening , et . llect not 
onl d mographi s but admini ter 
other data olle ti n technique t 
find uta ut lifestyl . d 
ing, uying habit:. t . Kn " ing y ur 
re pondent pr vide: a v ry lid 
conte t f r analy. i. and 
tion. Rather than trying t 

Oecember 1994 

Hispanics tend 

to preserve their 

cultural values, 

traditions, and 

identity. 

The ability to under tand Hi panic 

ultural value and fore a t their 

influen eon a purchasing de i i n 

i vital t u e ful Hi panic 

marketing pr gram . 

In fact an understanding of 

Hispanic life tyle and value a well 

as an appre iation of the ubtletie 

of their ultural contcxtualizati n. 

can mean the difference between 
marketing ucce sand faiJure. 

Hi pani Market onnection , In . 
is a bilingual bi ultural full ervice 

market re earch firm that pr vide 

in i htful and timely market intelli­

gence ab ut the Hispanic commu­

nity' per epti n , attitudes • nd 

purcha ing patterns. 

Hispanic MARKET 
CONNECTIONS, INC. 
Bil ingual/Bicultural Ma ket Research 

415/965-3859 
150 El amino Real 

uitc D- L 1 
Lo Alto , alifornia 94022 

Fa : 415/96 - 874 

Woman/minority owned. 
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Network members report on 
trends in qualitative research 
By L sli M. Harris 

· ditor' ote: Leslie M. Harris is t p 
Joun ler of the Boston-hased lntema- f qualitu-
tiona/ cn1·ork of Focus roup Re­
search enter . 

• Th r' is le .. 

tion 
not ju. t th mad,.ctin and ad agency 
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• Mod rator. arc d manding tighte 
qu ta:. A short r tim • is allowed in re­
ruiting ea h group. 
• lnarticulat re. p nd nt are being 

eliminat d from proj · ts. 
• cr ening questions are be ming 

m re pecitic as companies seck to re­
cruit nly respond nts who an r ally 
contribute to the group discus:ion. 

• Bu ine -t -business mark tcrs ap­
peart betuming mor frequ ntlytoone­
on- ne re ear h, t the , elusion of focu · 
group . 

T ny Bin . of '"' ield D namics in 
n in . alif., cites th growth in sian 

fo u group . During th past car h · ha.s 
re ruited m re than a dozen 1roups in 

hin e ( th Mandarin and anton :c) 
a well a in Korean. V ietnames and 
Japan e. Hi company now empl s 
m rc bilingual recmite and interview­
ers. 

. ew technique and n w 
t hnol gi 

Allan Benedict, e e uti 
d nt f ordhaus Re ear h. 

i e pre i­
uthfield. 

Mich. , says vide nferencing i being 
used as a way to reduce qual itnti ve project 

c ·t. · by liminating the travel e pendi­
turcs of eli nt ob erver . Vi Jeoconfer­
cn ed gr up all w client in diffi r nt 
location. to b. er e a e ion n ide 
monitors. 

A new appli ·ation in vide onfer­
en ing i · th us of multi-point bridging 
t connects cral sit ·s to a entral b er­
vati n point or en multiple viewing 
r m · ). rdhaus rc ·cntl ·ompleted a 
projectamongautomotiv ·d ·alcrshi r p­
resentatives across the country, all par­
ti ipating in th ·sam· session. All of the 
nd nnt.age.· of having: fa ·c-to-face con­
tact remained, without the cost f flying 
nil re p ndents to the same facility r 

ndu ring mallgroupinter icw. ineach 
ity. 
Kelly Ireland of the or-Tc · roup in 

Dalla a u e of teleph ne f us groups 
is on the ri ·e. or-Te ha. nlso he n pre-
ening app intment for telephone on·­

on-on s a ro s the n~ tion. an npproach 
that app ar" t w k very well for low­
in iden , hard t rea h professionals. 
Ireland . ay ' . 

Paul B lden of F u n Bo t n be­
lieves the in rea ing u e ofth newt ·h­
nologies is a g d development if it aid · 

them d rat rand incre· ·e · the ver:atil­
ity r th gr up technique. n th tlip 
. ide, technology can create servic pr b­
lem . Whatever a facilit offers. Bolden 
ay . high-tech feature . hould he con­
idered ondary to the overall quality 

of th facilit · b(j ic operation. 
m fa ilitie are of ering modera­

tor · an edit d tnpe to upport their written 
reports. They are al pro iding tran­
script. of the gr up - thr ugh tradi ­
tional note taker . tran cription mad 
from the tape, r by entering the data 
into a computer I aded with pecial ized 
software that pr duce a di k for th 
mod ·rat r immediate! aft r the gr up 
has ended. 

o summarize. con ·umer-oriented 
usc of focus group · ha ontinued to 
grow. Howe ·r, the emerging u e f 
fo us groups by busin ·ss-to-busine ' · 
market rs is p rhaps the most important 
trend among the u:ers of group rcsear h. 
The range f new techniques and t h­
nologies has continued to creal int re t 
am ng th ·ompanic: and m d rator 
who u e f us groups, and the ability to 
utilize the e technologies is bee ming 

focusVision ~etwork brings your customers 
lfltO your offtce, ready to (a.IK. Focu Facility etwork: 
How it Works: 
• FocusVi ion l"etwork provide 
Yideo tran ·mi · ion of live 
nation"' 'de focus grou~ 
• ~Attend~ your natiom"id group from 
your office or onv nienl Focu Vi ion 
Vi '"ing Center. 
• Mor key p rsonn l can partidpate, whHe 
·aving trav I tim , inconvenience, and cost 

·Turnkey End-To-End ' rvic , with a 
Focus Vi ion Fadlitator at th eli nt ite, 
en ures th qualit and mfort of 
ev ry proj ct 
• High t quality pi tu and sound "'~th 
state-of-th -art CU equipm nt and AT&T 
n twork syst ms. 
·Two zoom lens cam ·ras ar , controll d 
from eli nt 1 ation· whal you wanl to see. 

• Conununicate '"ith \'Our mod ·rator and 
behind·th mirror cotieagu • at any time. 
Conduct two-way vid d bri fin '. 

1266 East Ma1n Stree 

December 1994 

c. 
C rcle No • 09 on Reaoor Ca·d 

Atlanta-Fieldwork, lnc. 
tlanta-Quick Te t Opinion Center 

Boston-Fi ldwork, Inc. 
Chi ago uburhan· mith R arch 
Chi ago Downtown· mith Research 
Cincinnati-The Answer Group 
Dallas-Quality Controlled rvic 
Denv ·r-Information Research, Inc. 
Kansas City-Quality Controlled Servic 
Los Angel -Trotta ociate 
Minneapoti -Onnan Guidan Re arch 
New York City-Murray Hill Center 

Philadelphia-Phil ad lphia Focu 
Phoenix-Fieldwork. In 

Ral igh- I.&E Research 
an Frand co-Ec~ r & sodate 
Seattle-Gilmore Research Group 

· SL 11>uis-Quality Controlled 
•rvic -

Tampa- uburban Associat , 
We tchester, m' -Fieldwork. In . 

(203) 11715 FAX(203) 96HJ193 
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SURVEY PRO.~ is a growing family 
of professional, easy-to-use 

integrated survey products that 
need no database programming! 

··~\1outh, 

watc1ing, 't 

aN> aling tepom 

Cr aced my frr t 
~un'l''' tdthrn 

tt · ~> hmns oj 
m tailing!" 

l ~lilWEEK ~~Its ease of use ond impressive 
LABS survey-and report-publishing 
ANAI.YS'rS features earn it the Analyst's 

rC H 0 ICE Choice .N ~lldaoildrliaiiR .. ;,;."I~rr/lm 

SURVEY PRO Advanced &lirion for Window 
3.1 i de ign d for marketing profe ional 
who n ed high qualit without bu ywork. 

Type your qu tions, elect ale , and get 
d krop publi hing quality auromari ~lly. 
Cr at report figur by licking on the 
que tion and t tisti . Cro -tab , multiple 
answer and open-ended an w rs included. 
Industry tandard data import and export. 

El\'TRY PRO provide data entry or 5 u er . 
r en automatically generat d ro mat h 

the prinre (I rm. Or prim annabl forms 
nd import th data. 

Ltmited-tim -both produ t nly 6951 

CallS00-237-4565 x307 
or Fax 415-69+2904 

~Apian Software 
Pra tical rools far modem management 
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Product&Service Update 
continued from p. 25 

Thi r.sion of the pr gram i Win­
dows c mpatible and ontain a p -

ial verlay mem ry-management 
featur t handle m m r more effi-

Washington 
Researchers adds 
directories 

rmation. 

'Wa. hingt n Re ear hers, Wa hing­
ton, D. ., ha relea ed Bihliography 
of Bu inessl nmpelitil ·e Intelligence 
and Benchmarking Literature. The 
publi ation I i t m r than 2.000 
book . artie ! :. chapter . n ere nee 
tran. ripts, mi cellanc us d cument. 
~ nd audi and id o tap . that f us 

n ompetitive and busin intelli-
g n · . he 250-pag bibli graph 
groups li ting und r a number of 
t pi categorie : p r eption and in­
tluenc of ulture on intclligen e and 
b havi ral i ue : inf rmati n-gath­
ering t ol. and technique:; anal ti al 

Is and techniqu s; intelligen e in 
strategic manag m nt; 
b n hmarking; int rnati nal inte ll i­
g n e i ue ; information e urit , 
count rintell igence, i ndu trial :pi -
nage: manag m nt f intelligen 
int !ligen e and technolog ; intelli-
gence and g rnment; ethi a! an 
legal i ue ; bibliographie and re -
erence books; and r lated \ ritings on 
·trategy. The bo k o t 2 1 de li -
red; all _02- 3. -3499 form rein­

formation. 

Medical lists issued 
Medi al Marketing rvi Inc .. 

Wood Dale, Ill., di tributes a number 
of different :pecialized h ·alth are-

related li st ·. The mpany ell the 
li t f the phy i ians. iomedical r -
ear h rs and other h a! th care pr -

fe i nal · who ub. ri e to The Lan -

a­
iation f Managed are 
m mber hip li l. the 

m rican iation f Physician-
H spital Organization li t, a list of 
physi ian pra ti ing in Me i , list 
of international ph y ician ·, and the 
H althcare Financial Manag ment 
A.. iati n member hip list. r 
more information, all 00-63 -54 7 

Call center practices 
confere ce cheduled 

he In titut for lnternati nat Re-

orp., 
yota M -

tor al sand Pacifi Ga. lectri . 
among oth r . Tw optional work.-
hops take pla e on the final day of 

the me ting: "Building a W rld-Cla:s 
all enter and Quantifying It Im­

pact on the B ttom Line" and "Th 
People Are the Magic: H w t Jlir 
and rain alling nter mpl y­
ees." II event tak pia eat the Ho­
tel D I r nad in an Diego, Janu­
ary 2 -25. 1995. Admi. i n t the 
onf renee nl i. 1.195; the ·on-

f'r n e nnd n" work hop, 1.695; 
th conferen e and b th w rk ·hop.-. 

5. F r m r information, call 
In titute f r [nternational Re­
h at _l ... -6 1- 740. 

I D/SV prepares 
technology survey 

w Y rk-ba: d I D/ VP ha 
teamed up with s.so i­
at :. antaBarbara. alif.,t dcv'lop 
a multiclient study f the h me mar-

t f r te hnolog -ba ed educational 
pr du t and . ervice . The study, 
''The m rican earning Hou ehold 

ur c ." i. open t harter :pon or . 
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wh have the opp rtunity - until 
D affe t the earch 

firm that 
m dia and c 
firm ' . For more inf rmati 
stud , all Dana 
965-46 ~ e-mail inquirie 
d. immon , @ find 
grun aid tmn.com. 

ewspapers On lin 
grows 

n on the 
at 00-
an go to 
om r 

BiblioData. Needham Hei ght s, 
Mass .. has e pand ·d its ewspapers 

nline directory. adding 5 
new:papers and information avail­
ab l on ompu r m ri a 

nline, Pr digy, Delphi and Ziff 
Inte rc ha n ge ~ r ice, along with: m 
of th things on the Intern L. The 
1 5 edi tion of th ref r nc ~ book. 
ompiled and edited b u anne 

Bj rner. aL c ntain : information on 
ar hing on umer onlin ·en.•ices 

for 2 0 ne paper that area l 
nal nlin sy.· t ms such 

a e i ata im .. D w 
J ne · ew /Retri eval. The new pa­
per included come from the nited 

tate . Canada, Eur pe. the Middle 
East and ia and th Pa ific. The 
new dition of Nn, ·spaper · Online 
include.- th 4 new ·pa er that have 
launch d ·lcctr ni s r i e ·. whi h 
oft ·n off ·r unpubli sh d st ri · and 
the opportunity to le ~ t roni ally hat 

ith n wspap ·r ~ taff and th r u er . 
The directory ·d so conta in s geo­
graphic and demographic inf rma­
ti n about the area e·1ch new~pap r 
: r cs and tips on :earch ing f r ar­
ti I s. NeH'. papers nline c s t ~ 9 
plu s shipping and handling. all617-
444-l 154 for more information . 

Connecticut Research 
launches effectiveness­
m asuring ervice 

A n " e rvice fr m nn ticut 
Re ear h 1roup Inc .. W s tport. 
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f le t d and pro ed by 1 R 
Rcscar h Gr up' EX EL, a 
teleph ne ur ey re earch omni u . 

pr du ts . 
nal .-har d ­

different random ample of 1. 
adult.. is tapped for each produ t cat-

r -

m­
. It 

g ry. nne ti ut Re ear h analyze 
the result: and deli cr.· t plin data 
ev n days aft r interviewing i m-

pleted. ina! report · are a ail able tw 
we k: aft r the t plin i n 
annual subscripti n · ·t 

catcgor . or m re inf rmarion , call 
rank Rothman at 203-255-4450. 

A Low-Cost Way to Quantify 
Your Focus Group Results 

Before th Final Report is F·n·shed. 
Yep 11 ality ftllti4Ntally repNa ... tcdlv. cuat.tn data in 72-hevrt. 

0 nfTel- The ,......,. .... vrc:e ef answers loa few c......,. queatl .. a. 

ISIS- Fer int.rviewa vp lo 15 •l••lo• In lettlfll. 

... .. .. .. .. . . . 

~~:~~ 117. 
:.' : 

1," 
S~teclficcdleasl 1,000 adults int rviewed f!l'ery weekend from computer- 1

1 

enerat d random ampl ; i2-hour surv y ompleuon throu h tabu I lion :.'. IS'S .=.· 
by a standard demo raphi banner. (Custom banners ar I available). i 
Cot av r g S600- 700 per que lion b 1.000 interviews. "" • .... "• 
s..,.stetf Us••1 Brand equity; awareness. attitud nd usage: media resear h; cu omer 
ati faction; coocept re ning and t sting: image. nd positioning; public relation ll 

; market structure and price n itivity tudl s. 

A111erlca's •••• ,.,. ••• , Ht'--lloleflh- •- Maaervlces ••• 
freat ••• ef A•erlc• 'tiN•t·k•••• cvst.M r••••rch c-p••••· 

ferc .. pjetelafw-tloeft elt4 Pricl., Cells 

New Yerk Met,..:{90 ) 572-7 00 • FAll (90 ) 572·7 
Clllcep Met,.. I (312) 440-5252 • FAX (312) 266-1742 

lb_ ... ,.. l l· 00-444-9 10 

BRUSKIN,&GOLDRING 
H 
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Effective questions 
continued from p. 9 

When the moderator mo e · into 
lin s of que tion for the rapporl­
bui lding tage. he r he · h uld b • 
asking que tion that et the f unda­
tion for the riti al i . ue. that need 
to bee pl red in the in -d pth investi­
gation. Que tion in thi stag should 
be ea to an wer and allow respon­
dent a han e l flex their answering 

e i n mov ·: into the 
in-depth inve tigation :tage, the ques­
tion tend to be me more precis· 
and m re p ifi . In this stage. each 
que ti n hould clearly support the 
· tudy objective and ideaJiy build on 
the other que · tion~. ny number of 
trong que ti n. uld nicely move 

the catalog project along: 
Whal items arc missing from the 

catalogs you like ? 
Can you give me sonre e.ramples of 

'unusual' iterns thar you ha\'e found 
only in catalog ? What are ome rea ­
ons these ilems aren't in store. '! 
If you were starling your own cata­

log of unusual il msfor the Ito me and 
giji gin'ng, ~1 · ha1 categorie. of it ern 
would you include ? 

Th ·rear no readily available, pre­
f rm d answers or any of the que -
tions abo e. h an \: er could g 
dm: n a number of path . A long as the 
quc:tions support the . tudy objecti e • 
theyareappropriate. hed gre t which 
ach question pr duce a ri h b dy f 

data that can b analy7ed is the mea ure 
of it. value. 

What' · more. the que tion d n 't pro-
id part of the an"\: er. true que tion i 

one to which you d n 't ~llread kn w the 
answer. F cu group re earch h uld find 
answen~wedon'talread know.Theb ~~ 

way to get to tho e an wer i b a~kinu­

clear, pecifi and pr i.e questions that 
will elicit a broad range of answ ·rs. 

Que tion f r the clo ·ure stage arc 
typically general in nature and ar, meant 
to clo e d wn Lh c nversation: 

I thi focus group discussion whatvou 
e.\]Jected'! -

Did you/earn any/ hing nel1 ' ahout cata­
log shopping by heinR here toniglzr'! 

Que. tion type · 
Th re are many categori f que -
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tions intrusi • eliciting, pen-end d, 
challenging and an entire arti le c uld 
b v .. ·ritten about them. But there are pri­
mary cat ,.aries that form the ba i for 
m :t qualitative re. earch: general. pe­
' ific and pr bing. 

The lore of the indu try indicate that it 
. ·eems to work be t to m e from th 
general to the pe ifi wh n a king lin · 
of question · within any ne i ue area, 
and to probe when more data i n edcd. 
That sound imple. how can a 
re:ear her make o many mi takes wh n 
moving fr m general L pe ific. then 
probing for more detail? He or he does 
not fully und tand the natur of gen­
eral, spe ifi and probing qu stions. 

In the , hortened time fram · in which 
mostprojectsha etobe ompleted.m d­
rat rs often d n 't kn w what issues a 

focus group ha to c ver until a few days 
fore th e ion. 
. , under a great deal of pre~surc, th 

\ rite eith ran outline f rrnat and -reate 
the que ti n during the group. or they 
write a detailed guide with anywhere 
fr m 25 to 7 5-pl us questions. hen que -
li n are n ·tructed in the focus group, 
a moderat r run the ri . k of having to 
fonn que Lions ut loud and needing t 
track and bn ktra k until th · right ques­
ti n get a ked. The pro ·ss is hard on the 
moderat rand makes it difficult for re-
p nd nts tor us n their answers. lt' 

hard for the li nt as well. since the great 
q u , tion that got a:ked in the fir t group 
rna n t be rcmcmb red and m ked again 
in these ond because it wasn't written 
d \1 n. 

Pr blems can arise when th que tion 
are written out in :orne detail before th 
group but th ' mod rator Ia k uffi ient 
time to prop rly organi7e them. When 
th y arc writt ·n out b for hand in h rt­

hand. they are not a e fective a full 
ft rrn ·dqu 'stions. Having een theguid 
u: d by moderat r who ha e been in 
business for a number of ear • I'm on­
vinced there is a ma ro n theircomput-

r. · that allow them t ea i I add "Wh I 
why not?" to a pecitic que ti n r state­
ment. 

I've seen thnt phra e in place where it 
did not belong and 1 kn \Viti a remind r 
Lo the mode rat r t probe. H we er. un­
der the pre sure of leading a focus group, 
the mind will ace =- ss any piece of data it 
an find to ad anc the proce ·, and 

when it · s '·Why/why not?" that is what 

it tend to a k! D ing so limits th num­
er of path the f. u group can xplore 

rath r than leading to new areas o c ·plo­
rati n. 

1 nee ga e a lient a draft guid to 
review o they c uld ·e the qu stion 
path 1 intended to take. The client call d 
back and aid, ··we ar line with the 
que. ti n, and the I gi path and we want 
you to add a e ti n n ad re all bcfor 
you ·h w the new ad. . lso. we noti.ced 
that there aren't any 'why' questions in 
your guide. Why i that?" I had t sup­
press a great deal of ]aught r bcft re I 
could tactfully . ay: "1 tend to get richer 
data if I avoid the word 'why' and a ·k 
11 spondents forre on ore ·ample . . Let's 
talk about 'why' que tion after the first 
pair of groups and see if any hould be 
addedbackin."A ittumed ut.the lient 
forgot about "\i h " que ti n becau. 
' taffers were too bus . orting ut all the 
new insights they got fr m th focu 
gr ups! 

neral qu sti n pen up an i ue 
that a a:e is e tabli hed: 

What are some of rhe reasons for so 
many c 1talog in thi coumrv? 

Hmr do you think J'OU f?et ~n o mwlv 
mailing lists for catalogs? • 

pc ificquestions elicit more than top­
of-mind ~mswcrs. · h . , pecifi que -
ti n .. tand on the should rs of the general 
qu ~tions, and the hould flow logi-
all : 
Here'sanewideaforacaralog . l h w 

ampl pages.] In what H'O\' are !he 
items on these pages like ail the other 
catalogs you sec? 

Can you tell me anv items vou ee here 
that are truly unique? Whicl;one. are not 
(vpically in swres or other catalogs? 

What do )-'OU need to know about the 
country oforixin of prnducrs in a catalog 
like this new one? 

What do you need to know about the e 
;rem to accept or rejecl these catalog 
offerings? 

Pr bing questi ns un ·arth more infor­
mati n about a s ific point mad in 
re p ns t a previous questi n. The trick 
i kn \ ing when to probe and when t 
mo n. My gr und rule for pr bing is 
when 1 think I k.n w what a respond nt 
m an I a k ne m re probing question so 
the can c nfinn that p int aloud for me. 
I'm often urpri ed that what I thought I 
under to d (ba~ed n my own internal 
ref renee) is not onfirrn d bv the re-
pondent. He r , he actually se~s it in an 

entirely different way. 
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Wh n a participant gi e: · n answer 
that includes a word for which various 
p opl have various inL rprelali ns, I 
probe to di . ov r his or h r. pccific ref-
r n . Words that fi t this cat g ry in­

clude: nice, pleasant fin , appropriate, 
con enient,se y. aif'mdin-style. Ifthe:e 
words or their like are liberally prink led 
through a respondent's cmswer, I find the 
on that I need lo und rstand more clearly 
and probe: 

What exactly do you mean hy sayinlj 
catalox shopping is 'convenient' -hoH', 
in what way is il 'com·eniem?' 

an you give me an example of wlzaJ 
in-style' means to you. 

ff _vou are buying a nice g~ft from !he 
catalog what evidence would I se as an 
ohseJTer? 

Drawback of' p or que. tions 
Poor questions exact a pric , som -

Lime ~ a ery d ar one, on the research 
pr ccs . . The research can suffer in a 
number of ways: 

• tudy bjecti e not r alized~ 
• re pondent" f u t o losel on the 

que tion proc and not their pe!i cp-
tion opinion . belief and attitude ; 

• re pondent get bored~ 

• re pondents talk, but don't eally 
answer the que tion : 

• eli nt s nds in lots of notes to attempt 
t focus the lines of question ·; 

• mod rat r unde a lot of tre and 
mu ·t "pull t eth" to get data out of re­
·ponden ; 

•clien feeltheirneed erenot erved; 
• quali tative re. earch get a bad name. 

Theda ·ic 10 
Some question: seem to work no mat­

t r th topic or si tuati n. niver al or 
classic qu stions are not magical. they 
ar just us ful questions that open up 
areas for discu:sion: 

1./fyou wer in charge. what kind of 
change a·ould you make ( 

2. What u·ould ittake for thi [product. 
service, ad, concept. ideal to get a gold 
star? r, if !his [product service, etc.] 
receh·ed an au:ard. what would it he for ? 

_ . If you were the mod rator, ~-.·hat 

would he1h next que sri on you would a k 
the xrnup ? 

4. What would you !ell a best friend or 
family member ahollllhis r product. se r­
vice, etc.l ? 

5. Assume this [product. service. e tc.l 
could talk, what would it say ahout itself? 

6. If you could only chan 'e one thing 
ahout 1his [product, s rvice. etc.j whal 
would ) 'Oil change, and what's the main 
reason that one thing needs changing ? 

7. After re p ndent · ha grad d an 
item, and th hav gi n it . methin(T 
less than an A, a:k. What would it take for 
this lo get an ? 

. When re ·p ndents cl arly don't like 
omething and they are making a lot of 

very n gati c statements, shift the group'.· 
aLtention to it p . iti c aspe t . by asking, 
Can _'r'OU tell meji\'e positi\'e things ahoU! 
this [product, ervi e, etc.l. no marter 
how small that posilire thing is? 

9. ff'you Wl're responsihle for selling 
1.000 unitsoflhisproduu, wha1 keypoifll 
~t·ould _'.'011 slress in the ad campaign? 

10. Whal do you need to know ahou/ 
!his [produ t, ervi e, etc.] in order 10 

accept or reject it? 
gain, there i ~ nothin~:- magi al r spe­

cial about thee que tion - th y j u ·t 
. eem to open up new lin o r conversa­
tion. If a reader ha ~my que tion I ike thi. 
that tit a uni er al or cla ic theme I 
would love a letter fr m you o I can add 
them to my li t. (RIV A Mar et Re ear h, 
4800 ontgomery ane, te. 1 000, 
Beth da, MD 20814.) 

If you buy random digit samples, our 
standard price of a nickel a number can 
really add up to big savings. Like 37% to 
68% over your current sampling supp:lier. 
The best part is there's no sacrifice of 
quality or service. Ask around. We even 

ss 
CI NTJFlC 

TE PHONE 
SAMPLES 

remember little niceties. Like a I 00% 
guarantee. Professional advice. 24 hour 
service. An aggressive discount policy. 
Free record cod1ng and sampling reports. 
No contracts to sign. Even an 800 number. 
Call STS now at 1-800-944-4-STS. 
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Pine Company's 
new optical 

0 0 

scannrng servrce. 
Now cost effective 
for small samples. 

up all we' 11 re iew your tential 
ving in d llars, tim and w-a y. 

PINE 
C:C)I\IIP.A V 

Data Pro 

4 
10 45 -3 

coding • optical scanning • data entry 
tabulation • multivariate analy i 

pre entation graphics 

36 
CI'CI 

R arch Co y ews 

veal d. 

hi ug -ba · d fieldwork Inc. ha. 
pen dan fti in rang unty, a-

li f. Th · fi ·ld'vvork- L <; ngle. in r-
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thnog ap c e earch 
continued from p. 16 

December 1994 

nd nt: usu­
me n-

wi~ ·. mm nt a ut 
rab y" I r that" hat y u find will 

STA lab 
Interactive Exploratory Data Ana ysis for Windows 

More than just a statistics package 
STAT lab seamlessly combines all the tools you 
need to analyze, explore and present data­
with exceptional simplicity and ease of use. 
STAT lab takes advantage of Windows to help 
you get your job done. 

Exploratory Data Analysis, par excellence 
STAT lab was designed for Windows; it's highly 
Interactive. Click on any point in a graph and 
STAT lab will immediately display the underlying 
data. Use graphical tools to find points, select 
subsets, identify outliers, code categories or 
select groups of points for further analysis. 

All the statistics and graphics you need 
STAT/ab has a complete set of descriptive, uni­
variate and multivariate statistics, including 
cross tabs, cluster analysis, multiple regression, 
correlation matrices, principal components 
analysis and correspondence analysis. 
STAT lab has more than 60 different graph 
types, all hot-linked to your data. Add GEOiab 
to create maps rich with data analysis. 

SciT ch 2231 N Clyboum Avenue, Chicago, IL, 60614 

It's easy to get data Into STA Ttab 
STAT lab has a unique data dictionary that lets 
you work with your data more easily than ever 
before, especially if you work with large num­
bers of records and variables. Code missing 
values, specify complex criteria to select a sub­
set of your data, and generate new data using 
other variables. Cut-and-paste data and graph­
ics to other applications. Use Excel, dBase or 
ASCII files. 

Large problems • minimal requirements 
STAT/abean handle an unlimited number of 
records with any number of variables. All you 
need is Windows and at least 2MB of available 
disk space. 

Call SciTech for more details or a free demo 
disk. 

1.800.622.3345 

Tel. 312.472.0444. Fax 312.472.0472, 74710,2400 CompuS rve.com B Y S L P 
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STATPAC GOLD IV-
- . 

PROFESSIONAL'S 

& MARKETING 
RESEARCH 

New 
Updat 
Now 
Available 

StatPa In . 
4532 Fran eAve. S. ·Minneapolis, MN 55410 
(612) 92 -0159•Fc (612} 925-0851 

#1 hoi e for urv y Mark ting R ear h 

v·suals 
continued from p. 15 

p rtraiL~ of nurses, fanner or tockbro er to quantify bmnd 
images. ow we u e photo and ymbol randomly clipped 
from magazine. to rea h f r a deeper 1 vel of emotional 
awareness and e pre ion. Picture an gen rate thos heav­
cnlybr akthrough ofdi co ery, wh narespond ntsays, ''You 
know. 1 n er realized that bef re ~"and an obscrv r says, ··You 
know, we never leamed that before! ' 

In Qualitati\•e Market Re earch.A Practitioner'sand Buyer's 
Guide. Wendy Gordon and Roy Langmaid describe many 
dif-ti rent projecti e tool that can be u ed to rev al belief: and 
eeling • includ'ng random pile of words and picture cut out 

of magazine . Re p ndent h o ~ th ·on s th ·y a s iate with 
a partkul· r rand r produ t and plain their choice . 

"Th e erci e aJiow th re. earchcr to disc ver the more 
em ti nal re pon e t brands and their imagery. Re pondent 
choo e word and picture that d monstratc th ir belief and 
feeling about a brand which would othcrwi ·e be dificult to 
articulate." 

To explore pecific asp L~ of a brand· s personal icy Gordon 
and Langmaid . ugg . t designing ollag board with ele ted 
photo and . ymboL to provide consumers with open-ended 
image options. You can focus on one a pect fa brand or 
category, such as potency, b .s leering speciti image to 
rellect that asp ct. 

''Vi:ual collage boards can be de igned t expl re abstract 
con ept u h a. romanc . fr; shne:s, modemity. wi dom, 
balanc and man mor . hey can al o be u ed to understand 
the most meaningful symbols for a particular brand." 

Turn " I don t know ' into Lemme tell ya ' 
Youcanb com old ntheu eofvi uaJ timulithefirsttime 

you follow a verbal que tion with a picture-based que:tion on 
the :arne topic. The difference in re pon. i cness is amazing. 
ore ample: 

or a series off u group with intera tiv id 'O game 
players, we u ed traditi nal bene1it ladd . ring technique · to 
probe primary bene It , th importance of ca ·h benefit and the 
motional payoff rvalue ofea h benefit. You 'Ould tell from 

the participant disintere l that most of them wanted toe cape. 
Then we ga e ea h re. pondcnl color c pies of a photo collage 
with 75 different emotional reactions, ranging from the eupho­
ria of winning a race to the e rtion and strain of a tug of war. 
TI1e group arne ali like children at a picni . · ch re pondent 
told a colorful tory des ribing how it feels to u e the product 
and why it is such an important part of their li e . ba ed on a 
. I ~ct d photo. 

T c plor ·the benefits o hewing gum among teenager ·. w 
et up a wall of photos that te nage gum hewe had clipped 

from magazines . upplemented \Vith additional ph los w had 
el ted). I especially remember one intro rted y ung fell w 

in M uite. T . ou know him. he 's the on with the turned­
around baseball cap who speak: only in m no yllable. : "Yup, ' 

, " op ,. and "Don 'know." Hi whole demeanor changed when 
Tasked him to elect two or three phot :that showed what he 
felt when h chewed gum. He talked for seven minutes 
straight. with ut probing, about hi · picture and his gum and 
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Re erences: 
Goldman. .E. and Me ' 

• 
I I 

• • 
'• 

22 Years Of Experience At 
Your Disposal ! ! 

• 16' x 20' GROUP ROOM 
• 16' X 12' VIEWING ROOM 
• 

r -
am 

10' X 4' ONE WAY MIRROR 
IN-HOUSE RECRUITING 

Phone Bank 

Focus Groups 

December 1994 

• 
• SILENT AIR CONDITIONING 

• 17 IN-HOUSE WATS LINES 
• EXECUTIVE LEVEL INTERVIEWERS 
• AVAILABLE FROM 7am TO 9pm 

PACIFIC TIME 
• SILENT MONITORING SYSTEM 

Need a National field director to totally supervise any 
project anywhere in the US or Canada? Call Ted at ... 

TED HE & ASSOCIATES 
CALIFORNIA QUALITATIVE CENTER 

20350 Ventura Boulevard Suite 140 
Woodland Hills, CA. 91364 

1-800-283-2133 FAX 818-887-2750 
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Survey Monitor 
continued from p. 21 

i em stdramati ally increa edPCbrand 
lo alty. Virtual I all of the bu in sse.· 
queried had pur hascd at I · t ne P in 
lh pre vi u year. and tw -third w·cr • 
brand I al. The third that did S\ itch 

pia ment \vas un!-lati:fact ry product 
s rvice and upport. 

ccording t a survey nducled by 
Lakew d Publication . Minneapolis, 
training and d vclopment pr fcssional~ 
think the biggc:l chall ng facing their 
organizati n · is dealing \i ith rapid ad-

an e in mputer te hnol gy. Mor 
than half of the 297 individuals queri d 
55 per ent) b ·li e it i "true or v ry 

tru ·· that changes in their ompani 
have re ulted in empl y es becoming 
more dep ndent n inf rmalion technol-
gy. Half of all rganiLations u. e com­

puter for training. 0-interactive- and 
CD-ROM-ba ed training s tem ar 
e ·pe ted to grow mo ·t rapid I in oming 
year. 

Athletes: We lo e them1 

we hate their money 
Fans may jump on and off the btmd­

wagon a cording to a team· perfor­
mance on th i , field or ourt, but 
apparent! 

player: A moll Palmer rare I pia s com­
petitive golf anymore. Magi J hnson 
tops th I i · t f most r cognizable ath­
letes. He i. foil wed by Muhammed li. 
Mike Jordan. ugar Ray e nard. hris 
Ev ·rt, Joe amath, Larry Bird. Montana, 
Palmer and Karecm Abdul-Ja ar. f 
the 25 m t recognizable . rt~ star . . 
onl three - vert. Martina avratilova 
( o. 1 ) and Jackie J yner-K rs ·e (No. 
25) - are w ·n. Wh n it 
'tLh lete 

tics and nt rtainers ar o rpaid, to . 
olks al. o think lawyer ( 3 percent). 

pr sid nt: fmaj rcorpomti ns(77p r­

cent). s nat rs tmd congre men (69 per­
cent). d tor.;; (6 percent) and V new 
an ·hor. _ p rccnt g tt much mon 
for whnt they do. Pe pie b licv restau­
rant w r"-.er~ arc criminally und rpnid 
OL p r nt). Public . ch I tea ·h r.o~ (6 
per ent). s ~ rctari . (63 perc nt). and 
·op. 5 percent) r unded out the h n­

changed list. 

u hy b a g t napp d 
back by the gals 

ore­
cru t" ·h wed nc again that \i hen it 
c m · t research on the fr nt 'dge. DK 

s iates bodicely eoe. where no m" n 
has g ne ·fore.ll1e C\ Y or re ear h 
company . ounded ut 500 adult women 
nati m ide n th ir f 'linus ab ut th · 
tate of bras and the, ah m. up hot of 

advertisement. for the mcchani aJ mar­
e! that is Lhe Wonderbra. 

ED rep rts thal . 6 r ent of its 
r p ndcnts hu e y ling ri t make 
them · I es fe I a little tingle of e, ite­
m nt. ( f urse. _ 7 p rcent get th :am 
thrill oul of a ne\i hairstyle.) Among 
w men under 35. 4 p"rcent ay pi king 
up a n w bra make~ them f I most :e 
Dismis ingpri asa a t r.though,only 
15 per nt of the Ia ie urv ycd go~ r 
th pu h-up bra. n equal p rtion of the 
-rowd li"-.e" the black Ia e num 'r. while 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~_7per entpr C rp·t~ell· e. Lea~ scin-
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Survey oftware for the professional re earcher 
• Questionnaire De ign * Questionnaire Printing 
* CAT/ and CAP/ * Questionnaire Analysis 

No matter what your r quirements: 
cro tabulati n , frequency table , 

de criptive talj tic or 3-D graphic • 
SNAP Professional is your 

all in one' solution! 

all or fax Mercator C rporation 
~ r your free evaluati n diskette 
Tel: (508 463-4093 

ir t v Fax: (508) 462-9198 

Visited 

C1rc'e o 1· 8 on Reade• Card 

tillating but mo. t popular - among all 
age gr up - is th white u n bra( . 6 
percent). The strongest markets for the 
W nderbra and th r new push-up m d­

Is i w men _5 to . 5 and those aming 
between 35. and $44, 9. ln g n­
ernl. th ugh. women astly prefer c m­
fort t app al. and the complain that 

a brassiere that offer~ h th i 
rcent said th y' 
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Th call o lower rat 

all. . h averae m nthly h u. ·hold 
fO - and that d 

r more 111 -

f< nnation, 

ar tra el: Sam a it 
erwa 

How To Find The Best Deal 
On WATS Interviewing. 

Th R ar h Gr up an h lp - \ ith the 
r . 

• 75 line national coverage • ertifi d interviewer • Pro} ct bid in one hour 

• 50 ill Tl tation Hi lze t quality • On/off premi e monitoring 

• On tinz re ult • Low pri • tate-of-the-art tecluzolo y 

. y it'. . .. But, 

Ify u'r tir d fth 
d n right and at a 

n happi 

1/H/RR ar h r upacall. W 'llmak 

I IRR earch Grou 
Quality Marketin Re earclz That Work . 

4440 S. Maryland Pkwy. -Suite 203- Las Vegas NV 89119- (702) 734-0757 

December 1994 1 9 01 R ad r C rd 

w an 

ur y ur j 
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g oups 
continued from p. 1 0 

Introductory Offer 
BUY ONE OUEST/ON 

AND GET THE SECOND QUESTION 
FREE! 
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ue tale 
continued from p. 26 

Mather, L . 

rc. p nd ·nt: in th r m tum d ut t 

Focus group moderator Loui e Kroot­
Haukka report leading a di cu ion an1on 
female fa t food buyer. about pro. pe tile 
ne~' formulation. being considered b her 
client. In the mid t of ta'1te testing one of 
the re. pondent · threw up. On the te t 
burger . The client, observing behind the 
mirror, »a on/) partially con. o/ed »hen 
the ruefu/·woman confeL sed after» ard : I 
»'a ick bej(>re I ate.lt wa n't yourfood. ' 

t. writ· it up · n 

December 1994 

nth m bu cr wh didn't w rk ~ r 
mpan , an ad rtising ag n y r in th 
, and wh wa~ r ruit •d ·ntir ly by 

Tmgpn 

Announce it new 
r arch facility in 
th Chicago ar a, 
15 minu e north of 
O'Hare Airport. 

L rg f iii with on -wa 

quipm nt. 

D 4 quar ~ t T t IGt h n 

D quar foo Pr du 
Evaluati n R m 

D 15' 2 1 F u Gr up R m 

D 1 ' x 1 1 Ti r d Viewing R m 

Tragon rporation ... 

Providing ompl t 

Evaluation and arket 

Re earch rvi 

97 

k R ad 
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DIRECTORY OF QUALITATIVE RESEARCH/ 
FOCUS GROUP MODERATORS 

Access Research, Inc. 
8 Griffin Road North 
Windsor, CT 06095 
Ph. 203-688-8821 
Contact: Gerald M. O'Connor 

Asian Marketing Communication 
ResearchiDivision of HMCR 
1301 Shoreway Rd .• Ste. 100 
Belmont, CA 94002 
Ph. 415-595-5028 
Contact: Dr. Sandra M.J. Wong 
Oual.!Ouant. Rsch. in Cantonese, Mandarin. 
Japanese, Korean, Tagalog, etc. U.S. & inti. 

Auto Pacific Group, Inc. 
12812 Panorama View 
Santa Ana. CA 92705-1340 
Ph. 714-838·4234 
Contact: George Peterson 
Auto Marketmg & Product Experts. 
700+ Groups Moderate & Recruit. 

BAI 
580 White Plains Ad. 
Tarry1own, NY 10591 
Ph. 914-332-5300 
Contact: Kate Permut 
Innovative & Standard Approaches To 
Qual. Research. 

George I. Balch 
635 S. Kenilworth Ave. 
Oak Park. IL 60304 
Ph. 708-383-5570 
Contact: George Balch 
Experience With Advertisers, Agencies, 
Government. 

Brand Consulting Group 
17117 W. Nine Mile Rd./Ste. 1020 
Southfield, Ml 48075 
Ph. 313-559-2100 
Contact: Milton Brand 
Consumer, Advertising Strategy, 
New Product Strategy Research. 

Catherine Bryant & Associates 
6000 Market Square, Ste. 22 
Clemmons, NC 27012 
Ph. 910-766-8966 
Contact: Kathy Kennedy 
FuJI Service Research Marketing. State­
of-the-Art Facilities. 

Cambridge Research, Inc. 
5831 Cedar La e Ad. 
St. Louis Park. MN 55416 
Ph. 612-525-2011 
Contact: Dale Longfellow 
High Tech, Executives, Bus.-To­
Bus., Ag., Specifying Engineers. 

Campos Market Research 
216 Blvd. of the Allies 
Pittsburgh, PA 15222 
Ph. 412-471 -8484 
Contact: R. Yvonne Campos 
Experience With Consumers and 
Business-to-Business Groups. 
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Michael Carraher Discovery Research 
204 Dupont St. 
Philadelphia, PA 19127 
Ph. 215-487-2061 
Contact: M. Carraher 
Discovering What Is & How To Create 
Desired Change. 

The Clowes Partnership 
P.O. Box 791 
South Norwalk, CT 06856 
Ph. 203-855-8751 
Contact: Rusty Clowes 
New ProducVAdverttsing/A/1 Ages/ 
Focus & Mini Groups. 

Communications Workshop Inc. 
168 N. Michigan Ave. 
Chicago, IL 60601 
Ph. 312-263-7551 
Contact: Ltsa J. Hougsted 
Consumer, Executive, Technical& Chil­
dren Grps. 

Consumer/Industrial Research 
Service (C!IR) 
P.O. Box 206 
Chadds Ford, PA 19317 
Ph. 610-565-6222 
Contact: Gene Rullo 
Agriculture, Business-To-Business, 
Health Care. 

Consumer Opinion Services 
12825-1 st Ave. South 
Seattle. WA 98168 
Ph. 206-241-6050 
Contact: Jerry Carter 
Consumer, Business Groups and 
One-On-Ones. 

Creative & Response Svces., Inc. 
500 N. Michigan Ave., 12th Fl. 
Chicago, IL 60611 
Ph. 312-828-9200 
Contact: Sanford Adams 
Thirty Years of Leadership in Qualitative 
Research. 

Cunninghis Associates 
6400 Flotilla Or .. #56 
Holmes Beach, FL 34217 
Ph. 813-778-7050 
Contact: Burt Cunninghis 
37 Years Exp., Moderator & Moderator 
Training. 

Data & Management Counsel, Inc. 
P.O. Box 1609 I 608 Chadds Ford Dr. 
Chadds Ford. PA 19317 
Ph. 610-388-1500 
Contact: BiJJ Ziff-Levine 
Extensive Experience In Domestic & 
International Qualitative Research. 

The Davon Group 
10 W. Broad St. 
Columbus, OH 43215 
Ph. 614-222-2548 
Contact: Barry J. Mastrine 
Specialize in Focus Groups and Execu­
tive Interviews. 

Direct Feedback 
4 Station Sq., 4th fl. 
Pittsburgh. PA 15219 
Ph. 412-394-3626 
Contact: Tara Hill 
Bus.· T o-Bus./Consumer!RecruiVModer­
ate!Report. 

Dolobowsky Qual. Svcs., Inc. 
94 Uncoln St. 
Waltham, MA 02154 
Ph. 617-647-0872 
Contact: Reva Dolobowsky 
Experts In Ideation & Focus 
Groups. Formerly with Synectics. 

Doyle Research Associates, Inc. 
919 N. Michigan/Ste. 3208 
Chicago, IL 60611 
Ph. 312-944-4848 
Contact: Kathleen M. Doyle 
Specialty: Children!T eenagers 
Concept & Product Evaluations. 

D/RiS Health Care Consultants 
3127 Eastway Dr., Ste. 105 
Charlotte, NC 28205 
Ph. 704-532-5856 
Contact: Dr. Murray Simon 
Specialists in Research with Providers 
& Patients. 

Ebony Marketing Research, Inc. 
2100 Bartow Ave. 
Baychester Bronx, NY 1 0475 
Ph. 718-217-0842 
Contact: Ebony Kirkland 
Spac. Conf.!Viewing Rooms!Citent 
Lounge/Quality Recruiting. 

Elrick and Lavidge 
1990 Lakeside Parkway 
Tucker, GA 30084 
Ph. 404-621-7600 
Contact: Carla Collis 
Full-Service National Capability. 

Erlich Transcultural Consultants 
21241 Ventura Blvd., Ste. 193 
Woodland Hills, CA 91364 
Ph. 818-226-1333 
Contact: Dr. Andrew Erlich 
Full Service Latino and Asian Marketing 
Research. 

Fader, William & Associates 
372 Central Park W., Ste. 2W 
New York, NY 10025 
Ph. 212-749-3986 
Contact: Susan Fader 
Exper.!Focus Groups/1-0n-1 s/ln Broad 
Range Of Cat. 

Findi SVP 
625 Avenue of the Americas 
New York. NY 10011 -2002 
Ph. 212-645-4500 x208 
Contact: Ann Middleman 
Mktg. Consufting & Rsch. Health Care. 
Telecomm., & Technology. 

First Market Research Corp. 
2301 Hancoc Drive 
Austin , TX 78756 
Ph. 800-FIRST-TX (347-7889) 
Contact: James R. Heiman 
High Tech, Publishing, 
Bus.-To-Bus., Colleges. 

First Market Research Corp. 
121 Beach St. 
Boston, MA 02111 
Ph. 617-482-9080 
Contact: Linda M. Lynch 
New Product Development, Health Care, 
Advertising, Retail. 

First Market Research Corp. 
121 Beach St. 
Boston. MA 02111 
Ph. 617-482-9080 
Contact: Jack Reynolds 
Business To Business. Executtves, 
Banking. 

Anne Flanz Custom Marketing Rsch. 
343 Maple Avenue 
Glen Ellyn, IL 60137 
Ph. 708-469-1092 
Contact: Anne Flanz 
20 Yrs. Exp., Consumer!Busmes 'Ad­
vertismg Rsch. 

Focus On Hudson 
350 Hudson St. 
New York, NY 10014 
Ph. 212-727-7000 
Contact: Frank O'Biak 
New Focus Grp. Facility. New Video 
Conference Capability, Med .. Bus.-To­
Bus .• Consumers. 

Focus Plus 
79 5th Avenue 
New York, NY 10003 
Ph. 212-675-0142 
Contact: Elizabeth Lobrano 
Impeccable Cons. & 8-B 
Recruitmg!Beautiful Facilities. 

Focused Resources 
5863 Scott I an Ct. 
Indianapolis, IN 46254 
Ph. 317-291 -5416 
Contact: Kristin Geipel 
Customer Advisory Boards, Service 
Improvement. 
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Focused Solutions 
907 Monument Park Cir., Ste. 203 
Salt La e City, UT 841 08 
Ph. 801 -582-9917 
Contact: Bill Sartain 
30+ yrs. Exp.: 2500 Groups with U.S. & 
International Goods & Serv. 

Freeman, Sullivan & Co. 
131 Steuart St. , Ste. 500 
San Francisco, CA 941 OS 
Ph. 415-777-0707 
Contact: Martha Wilson 
Research Design, Recrwtment, Facili­
tation and Reporting. 

Grieco Research Group, Inc. 
850 Colorado Blvd., Ste. 203C 
Los Angeles, CA 90041 
Ph. 213-254-1991 
Contact: Joe Grieco 
Marketing and Advertising 
Focus Groups. 

Groups Plus 
23 Hubbard Road 
Wilton, CT 06897 
Ph. 203-834-1126 
Contact: Thomas L. Greenbaum 
Groups Plus Offers Unique Approach 
To Groups; Call to Find Out Why. 

Hammer Marketing Resources 
179 Inverness Rd. 
Severna Pk. (Balt.ID.C.), MD 21 146 
Ph. 410-544-9191 
Contact: Bill Hammer 
23 Years Experience -Consumer, Busi­
ness & Executive. 

Pat Henry Market Research, Inc. 
230 Huron Rd. N.W., Ste. 100.43 
Cleveland. OH 44113 
Ph. 216-621 -3831 
Contact: Judith Hominy 
Luxunous Focus Group Facility. Expert 
Recruiting. 

Hispanic Market Connections Inc. 
5150 El Camino Real, Ste. D-11 
Los Altos, CA 94022 
Ph. 415-965-3859 
Contact: M. Isabel Valdes 
Foe. Grps., Door-to-Door, Tel. Studies, 
Ethnographies. 

Hispanic Marketing 
Communication Research 
1301 Shoreway Rd., Ste. 100 
Belmont. CA 94002 
Ph. 415-595-5028 
Contact: Dr. Felipe Korzenny 
Hisp. Bi-LingJBi-Cult. Foe Grps. Any­
where In U.S./Quan. Strat. Cons. 

Horowitz As oclates Inc. 
1971 Palmer Avenue 
Larchmont. NY 1 0538 
Ph. 914-834-5999 
Contact: Howard Horowrtz 
Cable/Video Marketing-Programming­
Advertising Strategy. 

F 
3904 NW 73rd Street 
Kansas City. MO 64151 
Ph. 816-587-5717 
Contact: Kavita Card 
ConsumertBusinessiBiac Children/ 
Travel/Hi Tech. 

December 1994 

lnfotech Research Studies 
1600 Shattuc Ave., #225 
Berkeley, CA 94709 
Ph. 510-843-9414 
Contact: Susan Williams 
Medical: Doctors, HMOs. Hosp., Phar­
macy. Patients. 

lntersearch Corporation 
132 Welsh Rd. 
Horsham, PA 19044 
Ph. 215-657-6400 
Contact: Robert S. Cosgrove 
Pharm. -Med.!High-Tech/Bus. -to-Bus./ 
Consumer. e/ecomm. 

Irvine Consulting, Inc. 
2207 Lakeside Drive 
Bannockburn, IL 60015 
Ph. 708·615-0040 
Contact: Ronald J. Irvine 
Pharm/Med: Custom Globa/Ouan.iOual. 
Res. & Facility. 

Kehr Research, Inc. 
1720 Walnu Ave. 
Wilmette, IL 60091 
Ph. 708-251 -9308 
Contact: Bill Kehr 
Phone Now to Meet Your Specific Re­
search Needs.l 

Kerr & Downs Research 
5 7 E. College Avenue 
Tallahassee. FL 32301 
Ph. 904-222-8111 
Contact: Phillip E. Downs, Ph.D. 
20 Years Conducting eaching 
About Focus Groups. 

KidFacts5 .. Research 
34405 W. 12 Mile Road, Ste. 121 
Farmmgton Hills. Ml 48331 
Ph. 313-489-7024 
Contact: Dana Blackwell 
Qual. & Quan: Specialty Kids/Teens. 
Prod./Pkg./Advtg. 

Gene Kroupa & Associates 
222 North Midvale Blvd., Ste. 29 
Madison. WI 53705 
Ph. 608-231 -2250 
Contact: Dr. Gene Kroupa 
Quality Recruiting. Fast Quotes. Smce 
1979. 

KS & R Consumer Testing Center 
Shoppingtown Mall 
Syracuse. NY 13214 
Ph. 800-289-8028 
Contact: Lynne Van Dyke 
Qualitative/Quantitative, Intercepts, 
CA Tl, One-on-One. 

Lachman Research & M tg. Svces. 
2934 112 Beverley Glen Cir., Ste. 119 
Los Angeles. CA 90077 
Ph. 310-474-7171 
Contact: Roberta Lachman 
Advg. & Mktg. Focus Groups and One­
on-Ones. Consumer/ Business. 

Le chliter Associates 
252 E. 61 s St. . Ste. 2C-S 
New York. NY 10021 
Ph. 212-753-2099 
Contact: Betsy Leichliter 
Innovative Exploratory Rsch.lldea De­
velopment. Off1ces NY & Chicago. 

Nancy Low & Associates, Inc. 
5454 Wisconsin Ave., Ste. 1300 
Chevy Chase. MD 20815 
Ph. 301 -951 -9200 
Contact: Stephanie Roth 
Fu/1-SefVIce Market Research/Health! 
Medical/Environment. 

James A. Lumpp 
6822 B Glenridge Dr. 
Atlanta. GA 30328 
Ph. 404-395-7512 
Contact: Dr. Jim Lumpp 
Consumer, Bus.-To-Bus., Ag .. Gust. 
Satis., Travel Ind. 

Market Development Inc. 
1643 Si h Ave. 
San Diego, CA 92101 
Ph. 619-232-5628 
Contact: Esther Soto 
U.S. Hisp.1Latin Amer., Offices In NY, 
Mexico City. 

Market Navigation, Inc. 
Teleconference Network Div. 
2 Prel Plaza 
Orangeburg. NY 10962 
Ph. 914-365-0123 
Contact: George Silverman 
Med., Bus.-to-Bus .. Hi- Tech, lndust. , 
Ideation. New Prod .. Tel. Groups. 

Marketing Advantage Research 
2349 N. Lafayette St. 
Arlington Heigh s. IL 60004 
Ph. 708-670-9602 
Contact: Marilyn Richards 
New Product Developmen Hi- T echl 
Multimedia/Insurance. 

The Marketing Partnership 
398 Columbus Ave. 
Boston, MA 02116 
Ph. 617-876-9516 
Contact: Susan Earabmo 
Expenenced, Gust. Immersion Focus 
Groups. Invention. 

The Marketing Partnership/ 
Milestone TM 

532 Adams St.. Ste. 182 
Milton. MA 02186 
Ph. 617-333-0913 
Contact: Robert Tarascht 
15 Yrs. Faalitation Exp.; Gust f.vjy. Boards; 
UnQ.Je "M Rsch. & Innovation Co." 

Matrixx Marketing-Rsch. Div. 
Cincinnati, OH 
Ph. 800-323-8369 
Contact: M1chael L. Dean. Ph.D. 
Cincinnati's Most Modern and Conve­
nient Facilities. 

MCC Qualitative Consulting 
Harmon Meadow-700 P1aza Dr., 2nd. Fir. 
Secaucus. NJ 07094 
Ph . 201 -865-4900 (NJ) 
800-998-4777 (Outside NJ) 
Contact: Andrea C. Schrager 
lns1ghtfu/, Results-Onented Research. 
Local or Nattonal. 

Medical Marketing Research, Inc. 
6608 Graymont Place 
Rale1gh, NC 27615 
Ph. 919-870-6550 
Contact: George Matijow 
Spectaltst, Medicai!Pharm. 20 yrs. 
Healthcare E p. 

MedProbe Medical Mktg. Rsch. 
7825 Washing on Ave. S.,# 745 
Minneapolis. MN 55439 
Ph. 612-941 -7965 
Contact: Asta Gersovitz, Phrm.D. 
MedProbe Provides Full Service Cus­
tom Market Research. 

Michelson & Associates, Inc. 
1900 The Exchange. #360 
Atlanta, GA 30339 
Ph. 404-955-5400 
Contact: Mar L. Michelson 
Insightful sessions/Useful reports. I 0+ 
year e perience. 

Nordhaus Research, Inc. 
20300 W. 12 Mile Rd. 
Southfield. Ml 48076 
Ph. 313-827-2400 
Contact: John King 
Fu/1-Svce. Qual. and Quant .. Fin .. Med .. 
Uti/., 3 Discussion Rms. 

PACE, Inc. 
31700 Middlebelt Rd .. Ste. 200 
Farmington Hills. Ml 48334 
Ph. 313-553-4100 
Contact: Peter J. Swettsh 
Full Service Vehicle Spectaflst-OEM & 
Aftermarket Experience. 

Jack Paxton & Associates 
4 Jefferson Court 
Pnnceton. NJ 08540 
Ph. 908-329-2268 
Contact: Jack Paxton 
Pkg. Gds .. HBA, Fnce .. Rtlg .. Hr- tech. 
Bus./Bus .. Adv. Rsch. 

Rodgers Marketing Research 
4575 Edwin Drive, NW 
Canton, OH 44718 
Ph. 216·492-8880 
Contact: Alice Rodgers 
Creat1Ve1Cost EffectJve: New Product 
Consumer, Etc. 

Rudick Research 
One Gorham Island, 3rd Floor 
Westport, CT 06880 
Ph. 203-226-5844 
Contact: Mmdy Rud1ck 
1 0+ yrs. Expenence Utrlizing 
Innovative Techniques. 

Rhoda Schild Focus Group 
Recruiting/Marketing 
330 Third Ave. 
New York. NY 10010 
Ph. 212-505-5123 
Contact: Rhoda Schild 
Excellent Medical. Consumer. Business 
Recruiting. 

James Spanier Associates 
120 East 75 h St. 
New York, NY 10021 
Ph. 212-472-3766 
Contact: Julie Horner 
Focus Groups And One-On-Ones 
In Broad Range Of Categories. 

Dwight Spencer & Associates 
1290 Grandview Avenue 
Columbus, OH 43212 
Ph. 614-488-3123 
Contact: Betty Spencer 
4 'x 16' Mtrror Viewmg Rm. Seats 8-12. In 
House Aud1oNid. Equip. 
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Spier Research Group Strategic Research Technometrica 
1 Lookout Circle 4600 Devonshire Common 85 Kinderkamack Rd. 
Larchmont. NY 1 0538 Fremont, CA 94536 Emerson, NJ 07630 
Ph. 914·834·3749 Ph. 510-797-5561 Ph. 201 ·986·1288 
Contact: Daisy Spier Contact: Sylvia Wessel Contact: James M. Sears 
Advtg./Dir. Mktg.!Prod. Dev./Cons.l 400 Groups, Hi-Tech/Medical/ Finan- Specializing In Med., Bus.· To -Bus. & 
BusinesstFGJ's/1 on 1 's. ciai!Transportation Svces. Other Hard To Arrange Groups. 

JaneL. Stegner, Inc. Strategy Research Corporation Thorne Creative Rsch. Svces. 
2215 Penn Ave. So. 100 N.W. 37 Avenue 65 Pondfield Ad., Ste. 3 
Minneapolis, MN 55405 Miami, Fl33125 Bronxville, NY 1 0708 
Ph. 612-377-2490 Ph. 305-649-5400 Ph. 914-337-1364 
Contact: Jane Stegner Contact: Jim Loretta 

Contact: Gina 111ome Bus.-T o-Bus.IMedica//Fncl. SVcs.!Agric., Serving All U.S. Hispanic Mkts. & Latin 
Ideation, Teens. New Product Groups/1 :1's. America. 
Ad Concepts, Package Goods. 

Strategic Directions Group, Inc. Sweeney International, ltd. 
Three Cedars Research 119 N. 4th St. , Ste. 311 221 Main St. 

Minneapolis, MN 55401 Danbury, CT 06810 533 N. 86th Street 

Ph. 612-341-4244 Ph. 203-748·1638 Omaha. NE 68114 

Contact: Doran J. Levy. Ph.D. Contact: Timm Sweeney Ph. 402-393-0959 
Nationally Published Authority on Ma· Qualitative Research. Member: Contact: Sara Hemenway 
ture Market. QRCAIAMA!Advt. Club. ExecuUve Appointed Facility, Qua/ita-

five and Quantitative Research. 

TATE CROSS I 
R f 'rLO Prcc ding Pa1res For Addre , Ph ne umber and Contact Name 

California Creative & Response Asch. Svcs. MedProbe Medical Mktg. Rsch. 

Asian Marketing 
Doyle Research Associates Jane L. Stegner, Inc. 
Anne Flanz Custom Marketing Research Strategic Directions Group, Inc. 

Auto Pacific Group. Inc. Irvine Consulting, Inc. 
Erlich Transcultural Consultants Kehr Research, Inc. Missouri Freeman, Sullivan & Co. Leichliter Associates 12 Grieco Research Group, Inc. Marketing Advantage Research 
Hispanic Market Connections 

Nebraska Hispanic Marketing Indiana lnfotech Research Studies Three Cedars Research 
Lachman Research & Marketing Svces. Focused Resources 
Market Development, Inc. 

Iowa New Jersey 
Strategic Research. Inc. 

MCC Qualitative Consulting 

Connecticut 
Dan Wiese Marketing Research Jack Paxton & Associates 

T echnometrica 
Access Research, Inc. Maryland Yarnell Inc. 
The Clowes Partnership Hammer Marketing Resources 
Groups Plus Nancy Low & Associates, Inc. New York 
Rudick Research 

BAI Sweeney International, Ltd. Massachusetts Ebony Marketing Research, Inc. 

Florida Dolobowsky Qual. Svcs., Inc. Fader, William & Associates 
First Market Asch. (L. Lynch) Find/SVP 

Cunmnghis Associates First Market Rsch. (J. Reynolds) Focus On Hudson 
Kerr & Downs Research The Marketing Partnership Focus Plus 
Strategy Research Corporation The Marketing Partnership/MilestonerM Horowitz Associates Inc. 

Georgia 
KS & R Consumer Tesbng Center 

Michigan Leichliter Ascts. 
Elrick and lavidge Brand Consulting Group Market Navigation, Inc. 
James A. Lumpp KidFacts Research Rhoda Schild Focus Group Recruiting/ 
Michelson & Associates, Inc. Nordhaus Research, Inc. Mktg. James Spanier Associates 

PACE, Inc. Spier Research Group 

Illinois Thorne Creative Research 

George I. Balch Minnesota Wolf/Aitschui/Callahan, Inc. 

Communications Workshop, Inc. Cambridge Research, Inc. 

PE IALTYCROSS D OFM DERATO 

ADVERTISING 
Brand Consulting Group 
Cambridge Research, Inc. 
The Clowes Partnership 
Creative & Response Asch. Svcs. 
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Dolobowsky Qual. Svcs., Inc. 
Doyle Research Associates 
Erlich Transcultural Consul ants 
Fader. William & Associates 
First Market Research (L. Lynch) 

Kehr Research. Inc. 
Gene Kroupa & Associates 
James A. Lumpp 
PACE, Inc. 
Spier Research Group 

Dan Wiese Marketing Research 
2108 Greenwood Dr .• S.E. 
Cedar Rapids, lA 52403 
Ph. 319-364-2866 
Contact: Dan Wiese 
Highly Experienced: Farmers, Consum-
ers, Busmess. 

Wolf/Aitschui/Callahan, Inc. 
60 Madison Avenue, 5th fl. 
New York, NY 10010-1600 
Ph. 212-725-8840 
Contact: Judi Lippert 
Business· To-Business, Consumers, All 
Specialties. 

Yarnell Inc. 
147 Columbia Tpke., #302 
Florham Park. NJ 07932 
Ph. 201 ·593·0050 
Contact: Steven M. Yarnell 
New Product Development & Position· 
ing. HW!SW Cos. 

North Carolina 
Catherine Bryant & Associates 
D/R/S HealthCare Consultants 
Medical Marketing Research, Inc. 

Ohio 
The Davon Group 
Pat Henry Market Research. Inc. 
Matrixx Marketing 
Rodgers Marketing Research 
Dwight Spencer & Associates 

Pennsylvania 
lntersearch Corp. 
Campos Market Research 
Michael Carraher Discovery Rsch. 
Consumer/Industrial Resea.rch (CIIR) 
Data & Management Counsel, Inc. 
Direct Feedback 

Texas 
First Market Rsch. (J. Heiman) 

Utah 
Focused Solutions 

Washington 
Consumer Opinion Services 

Wisconsin 
Gene Kroupa & Associates 

Strategy Research Corporation 
Sweeney International, Ltd. 
Thorne Creative Research 
Dan Wiese Marketing Research 
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AFRICAN-AMERICAN Matrixx Marketing-Research Div. FINANCIAL SERVICES George I. Balch 
Brand Consulting Group Ebony Marketing Research, Inc. 

COMMUNICATIONS 
Access Research, Inc. 

Creative & Response Rsch. Svcs. SAl 
Dolobowsky Qual. Svcs., Inc. 

AGRICULTURE RESEARCH Cambridge Research, Inc. 
Elrick and Lavidge 

Cambridge Research, Inc. Access Research, Inc. Michael Carraher Discovery Rsch. 
Kehr Research, Inc. Creative & Response Rsch. Svcs. Consumer/Industrial Research (C.IIR) 

The Davon Group Leichliter Associates 
Gene Kroupa & Associates COMPUTERS/MIS Do1obowsky Qual. Svcs., Inc. The Marketing Partnership 
James A. Lumpp Michael Carraher Discovery Rsch. Elrick and Lavidge Matrixx Marketing-Research Div. 
Market Navigation, Inc. 

Creative & Response Rsch. Svcs. Fader, William & Associates Sweeney International, Ltd. 
Dan Wiese Marketing Research Fader, William & Associates lntersearch Corporation Thorne Creative Research 

ALCOHOLIC BEV. 
Find/SVP Matrixx Marketing-Research Div. 

INDUSTRIAL First Market Research (J. Heiman) Nordhaus Research, Inc. 
George I. Balch Leichliter Associates The Research Center First Market Research (J. Heiman) 
Creative & Response Asch. Svcs. Market Navigation, Inc. James Spanier Associates lntersearch Corporation 
Strategy Research Corporation Marketing Advantage Research Sweeney lnt'l. Ltd. Market Navigation, Inc. 

The Marketing Partnership Strategic Research, Inc. 

APPAREL/FOOTWEAR James Spanier Associates FOODS/NUTRITION Sweeney International, ltd. 

Brand Consulting Group Strategic Research , Inc. 
Leichliter Associates Dan Wiese Marketing Research 

Sweeney International, Ltd. 

ASIAN 
Yarnell Inc. INSURANCE FOOD PRODUCTS Marketing Advantage Research Asian Marketing CONSUMERS BAI 

Communication Research 
Consumer Opinion Services Creative & Response Rsch. Svcs. INTERACTIVE PROD./ Data & Managemen Counsel, Inc. 
Creative & Response Rsch. Svcs. Doyle Research Associates 

SERVICES/RETAILING Erlich Transcultural Consultants 
Doyle Research Associates Kehr Research, Inc. 

Fader, William & Associates 
Pat Henry Market Research, Inc. KidFacts Research Leichliter Associates 
lntersearch Corporation James Spanier Associates 

AUTOMOTIVE Kehr Research, Inc. Thome Creative Research MANAGEMENT 
Auto Pacific Group, Inc. Gene Kroupa & Associates 

HEALTH & BEAUTY James A. Lumpp Creative & Response Rsch. Svcs. James A. Lumpp 
Erlich Transcultural Consultants Marketing Advantage Research PRODUCTS MEDICAL PROFESSION Matrixx Marketing-Research Div. The Marketing Partnership 
PACE, Inc. Rodgers Ma~e ing Research BAI D/RJS HealthCare Consultants 

Thorne Creative Research Thorne Creative Research Focus On Hudson 

BIO-TECH Dan Wiese Marketing Research Pat Henry Market Research, Inc. 
Wolf/Aitschui/Callahan. Inc. HEALTH CARE lntersearch Corporation Focus On Hudson 

Access Research, Inc. Kehr Research. Inc. lntersearch Corporation 
CUSTOMER George I. Balch Nancy Low & Associates, Inc. Irvine Consulting. Inc. 

Consumer/Industrial Research (C.liR) Matrixx Marketing-Research Div. Market Navigation, Inc. SATISFACTION MedProbe Medical Mktg. Rsch. MedProbe Medical Mktg. Rsch. Dolobowsky Qual. Svces., Inc. 
Medical Marketing Research, Inc. Medical Marketing Research, Inc. BAI D/R/S HealthCare Consultants 

Michael Carraher Discovery Rsch . Elrick and Lavidge Nordhaus Research, Inc. 

BUS.-TO-BUS. 
Elrick and Lavidge Erlich Transcultural Consultants RhodaSdlild Focus GroupRecruitingiMktg. 
Fader, William & Associates Find/SVP 

Access Research, Inc. James A. Lumpp First Market Research (L. Lynch) MODERATOR TRAINING 
BAI Strategic Research, Inc. First Market Research (J. Reynolds) Cunninghis Associates Cambridge Research, Inc. Freeman, Sullivan & Co. 
Michael Carraher Discovery Rsch. DIRECT MARKETING lnfotech Research Studies MULTIMEDIA Consumer/Industrial Research (C/IR) 

BAI lntersearch Corporation 
Marketing Advantage Research Consumer Opinion Services 

Spier Research Group Irvine Consulting, Inc. 
Creative & Response Rsch. Svcs. Kehr Research, Inc. 
Data & Management Counsel, Inc. 

EDUCATION Market Navigation, Inc. NEW PRODUCT DEV. 
The Davon Group Matrixx Marketing-Research Div. BAI 
Direct Feedback Marketing Advantage Research MedProbe Medical Mktg. Rsch. Brand Consulting Group 
Fader, William & Associates Medical Marketing Research, Inc. The Clowes Partnership 
First Market Research (J. Heiman) 

ENTERTAINMENT Nordhaus Research, Inc. Creative & Response Rsch. Svcs. 
First Market Research (J. Reynolds) James Spanier Associates Data & Management Counsel, Inc. 
Pat Henry Market Research, Inc. Sweeney International, ltd. Strategy Research Corporation Dolobowsky Qual. Svcs., Inc. 
lntersearch Corporation 

EXECUTIVES Elrick and Lavidge 
Gene Kroupa & Associates 

HISPANIC Fader, William & Associates 
James A. Lumpp BAI First Market Research (J. Heiman) 
James Spanier Associates Creative & Response Rsch. Svcs. Data & Management Counsel, Inc. First Market Research (L. Lynch) 
Spier Research Group Dolobowsky Qual. Svcs., Inc. Ebony Marketing Research, Inc. lntersearch Corporation 
Sweeney International, Ltd. Fader, William & Associates Erlich Transcultural Consultants Kehr Research, Inc. 
Woii/Aitschui/Callahan, Inc. First Market Research (J. Heiman) Hispanic Marketing KidFacts Research 
Yarnell Inc. First Market Research (J. Reynolds) Communication Research Leichliter Associates 

lntersearch Corporation Market Development. Inc. Marketing Advantage Research 
CHILDREN Marketing Advantage Research Strategy Research Corporation 

1 

The Marketing Partnership 
Creative & Response Rsch. Svcs. PACE, Inc. 

IDEA GENERATION 
James Spanier Associates 

Doyle Research Associates James Spanier Associates 
Fader, William & Associates Strategy Research Corporation Analysis Research Ltd. 
KidFacts Research Sweeney International, Ltd. BAI 
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PACKAGED GOODS 
BAI 

PUBLIC POLICY RSCH. 
George I. Balch 
The Davon Group 

Thorne Creative Research Market Navigation. Inc. 
Medical Marketing Research. Inc. 

TEACHERS Creative & Response Rsch. Svcs. 
Doyle Research Associates Marketing Advantage Research TOYS/GAMES 
Kehr Research. Inc. PUBLISHING Fader, William & Associates 
Thorne Creative Research First Market Research (J. Heiman) TEENAGERS KidFacts Research 

PARENTS 
Marketing Advantage Research Creat1ve & Response Rsch. Svcs. 

TRANSPORTATION Thorne Creative Research Doyle Research Associates 
Dan Wiese Marketing Research Fader, William & Associates SVCES. 

KidFacts Research 
Doyle Research Associates 
Fader. William & Associates 
Marketing Advantage Research RETAIL Matrixx Marketing-Research Div. 

Sweeney International, Ltd. 

Brand Consulting Group Thorne Creative Research TRAVEL 
PET PRODUCTS 
Cambridge Research, Inc. 
Kehr Research . Inc. 

First Market Research (L. Lynch) 
Pat Henry Market Research, Inc. TELECOMMUNICATIONS Michael Carraher Discovery Rsch. 

James A. Lumpp 

Marketing Advantage Research 
Thorne Creative Research 

SENIORS 
Erlich Transcultural Consultants 

BAI James Spamer Associates 
Cunninghis Associates Spier Research Group 
Elrick and Lavidge Sweeney International, Ltd. 
Find/SVP 

PHARMACEUTICALS 
BAI 

Marketing Advantage Research 
Strategic Directions Group. Inc. 

First Market Research (J. Heiman) UTILITIES 
Horowitz Associates Inc. 
lntersearch Corporation Fader. William & Associates 

Creative & Response Rsch. Svcs. 
DIA/S HealthCare Consultants 
Focus On Hudson 

SMALL BUSINESS/ Marketing Advantage Research Freeman, Sullivan & Co. 
Nordhaus Research, Inc. 

ENTREPRENEURS Strategy Research Corporation 

lnfotech Research Studies 
lntersearch Corporation 

Leichliter Associates 
Strategy Research Corporation TELECONFERENCING WEALTHY 

Strategy Research Corporation 
Irvine Consulting, Inc. Yarnell Inc. Cambridge Research, Inc. 

Kehr Research. Inc. 
Market Navigation, Inc. 
MedProbe Medical Mktg. Rsch. 
Medical Marketing Research, Inc. 

SOFT DRINKS, BEER, TELEPHONE FOCUS YOUTH 
Doyle Research Associates 

WINE GROUPS Fader, Wi lliam & Associates 
Creative & Response Rsch. Svcs. Consumer/Industrial Research (CIIR) 
Grieoo Research Group, Inc. Creative & Response Rsch. Svcs. 
Strategy Research Corporation lntersearch Corporat1on 

Names of ote 
continued from p. 22 

Healthcarc ommunicalions Inc.. 
Prin ~ ton, .J., ha: effected four taff 
hangcs. J ack Me I r ha m ved 

from th' company· · lient ervice · de­
partment to its sale. team: hi ne\v title 
i vic president- marketing. ra n 
M agd zia k has left marketing re arch 
t become the company' director of 
on line cl ient ervice . ost recent ly 
with iba- igy, en May ha j in ·d 
the company a dire t r of marketing 
r search. And nn ' mith ha, b en 
promot ·d to project manager in harge 
of H rs Media- hek report . 

Barry \ \'il nsky ha joined Leferman 
ssnciate Inc., Stamf rd, Conn., as a 
i e pre id nt for lient service: . With 

an e t n ive ba k.ground in quantita­
tive r .'earch, Wilen y will help 
L ferman's client under tand their 
markets and con umer beha i r and 
r sp nse t ad erti ing. 

part f its pu:h to increa e it 
o er~ ge f th orth ·ast, incinnati -

48 

ba. ed Market Decisions has named 
t •ven P . W nd r l'er regional icc 

pre ident. W nderfer, who is based in 
Ha ken ack, .J., wi II lead the 

New York.-based Fl 
iti n f p· ·ialists in Bu. ine 

mation Inc. - a Long Island, 
publi:hcr of market profi t - ha r -
suited in Bl ounder tua rt Hir hhorn 
b ming a vice president of Fl D/ 

VPandth·mana2ingedit r fthe Bl 
product line. (cf. Re. ear h Company 

ew ·) 

Bonnie J. Kenoly ha been promoted 
to vice pr sident at Decision Analyst 
Inc., Arlingt n. Te a . ects1on na­
t st staffer . ince Februar I 980, K no I 
in h r n w position lead a team r 
e e utiv -~ a:si rned to the media. ent r­
tainment. touri m and fo d industries. 
Meanwhile. im Ieger . vice presi ­
dent of client er i e at th company, 
ha n tap ed to ser ca.' chair of the 
health care committee f the Dalla - t. 

Worth hapterofthe merican Market­
ing s. iati n. 

Daniel H. Dick. un has heen named 
pre id nt and 00 of Pine o., anta 
Moni a, alif. Dickson join d Pine in 
1992 to h lp de ise and implement trat­
egi ~ to e p~md the company's pr duct 
and g n rate new growth. and has heen 
invol din thed ·velopm nt fPin o.' 

pti al ~e<.mningdivi . ion. H i leading a 
ear h for ne"v product: and opportuni ­

tie.-. B njamin Pine. found r and EO 
of the compan , will nm f u on the 
~ompan 's future dir ti nan it rela­
ti n. hip. with core client . 

ndy Lilliston ha: joined en•ice 
lrmegies International Inc., OuiJa , n 

e ccutive vice pr • ident and gen raJ 
manager. in y F rd ha j ined the 
·ompan a. vi e president and director 
of market resear h and cu ·t mer satis­
faction m asur ment. he me · to 

er ice trat ·gi "'from uthem Meth­
odist niver. ity' · enter for tali . tical 

onsulting und Re ear h. which ~he 
dir t d. 

Quirk's Marketing Research Review 



inlandia 
continued from p. 7 

·ation. n negative or pos iti c om­
m nt '\. 

lnhi n t • • h maucaplu. ign r 
minu. 'i ign n t to r sp nd nt ' 
ti e 

mmcnts. 

7 vvanted 'ery ohj cti~ 
viet-1 ·. Wedidn 'tv.antp pi 

to fi I any pre . . ure jron1 the 
opini on of oth r 

r pond nts. I think y u f?et 
b tt r fi dha ·k .fi·onz one­
on-one int rvi vt •. It heen 
m experience that if ou 

ha1 ea. tron per ·anality in 
th focu group, that per n 

can tend to dominat and 
influ n th indep nd nt 

deci ion makinr: proce. . of 
th group. 

r fr m Hels inki," 

ha e gon • with the 

December 1994 

Make it easier for prospects 
to decide on your product 

B George Silverman, 
President. Market Navigation, Inc. 

Make the decision easier, and more people will buy - faster. 

The key to making the decision easier is to match your strategies and 
tactics to the exact sequence of steps in your prospects' decision process. 
Simple to state, hard to do. Until now. 

After 26 years of decision research in more than 5000 focus groups I've 
mapped out the private, internal steps that people go through in deciding 
on products and services . 

Many of these steps are elusive because people usually go through them 
automaticall subconsciously with lightning speed. Once you clearly 
understand what's driving product choices you'll be able to develop 
leveraged strategies and tactics to move mountains of customers to your 
product. 

The Market Navigation Systemn~ lays it all out. Its a complete encyclo­
pedia of the decision process in cookbook form. It gives you every 
ingredient that you need - and how to combine them - in the right 
sequence at the right time depending on your objectives. 

It's the most comprehensive and useful marketing strategy system ever 
developed. It's user friendly and can be immediately applied. And it will 
cost ou less than the price of a single focus group. 

For a free sample, please fax this form to 914 365-0122. 

,---------------------, 
Plea end me m re infonnat' n on The Market Navigation 
Sy tern 

arne: 

Title: 

Company: 

Addre : 

City: _______ State: __ Zip: ___ _ 

Voice Phone: Fa : --------

~---------------------J 
Pie 

w 

or m iJ the hove form to: 
M 

.. Market Navigation, Inc. 
2 Pre/ Plaza 

1 Orangeburg NY, 109~2 
914 305-0123 (Voice) 
914 305-0122 (Fax) 
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ar ti er formulation and it would ha e 
b en OK, but the last one. which i. 
th on that they went with, v as much 
more what people expected." 

(Ana ta ay that the Finni h ob-
er er were quite hocked at the 

openne of the American re p n­
dent . ''A the at behind the glas , 
they aid. ' Where do you find the e 
unu ualp ople?YouaskLhemaques­
tion and th y go on and n.' And I 
aid, 'That'. what they'r here for.· 

And th y said. 'In Finland we would 
nev r do that. We don' l share our 
feelings with strangers like that.' hey 

w re f labberga. t d. hey v ere me -
meriz d to watch these complete 
strang rs spi II their who le ' tory about 
a half-shot o vodka. •· Make you 

wonder what it would be like to do 
qualitative in Hel ·inki ... ) 

hanging habit 
The proliferation of flavored vod­

ka i a respons to changing al ohol 
con umption habit: and th tastes of 
the target gr up, which i y ung r 

and skew female. 
Re. earch has shown that the e on­

sumer · value flavor over alcohol on­
tent. In fact, at 60 proof, rctic ran­
be ry i at the government minimum 
for t1a ored dka . (Standard pre­
mium vodka i 0 pr f.) 

"It's a different nc plthan what 
is out there, b au e lh alcohol con­
lent is lower- which is something 
we did n purpose." Brandes sa s. 
''That de ·ision was based on our be­
lief coming oul of the research that 
consumers are more int re.' ted in fla­
vor,theywantsomethingthat ea ier 

to drink and not as trong. In a en e 
we may be n the verge f reating a 
new category." 

ow here i the youthful bent more 
evident than in the bratty print ad f r 
Arctic ranberry, developed b 
Goodby, Silver ·tein & Partners. The 

opy from one of them r ads. ··you 
scan the men around lh bar and you 
are certain that the mal of th ·species 
is truly doomed. Then it oc 'urs to you 
that a man cou ld have invent d 

QLI F STION 

Finlandia ranberry Vod a. nd sud­
denly the ecreature ~ with blan stares 
and eel I ular phone don't se m so 
bad after all." 

noth r ad con ludcs with, "We 
ouJd' e just used c.lear artificial cran­

b rry fla oring. But then our vodka 
wou ld be pale and spiritu · IJy void. 
(Like your boss.)" 

" any young people are inundated 
with the Absolut adverti ing and a 
soon as they b come 21 year old 
they're ready to order their fir t 
Ab olut. From our per pe tive, we 
needed omething to trip them up. 
We 're t oping that this oncept 1s in­
tere ting and unique en ugh that 
they'll try u , like u and di cover 
that Finlandia has a regular vodka. 
t o," Brande ay . 

Now being distributed nationally, 
the product met with great respon:e 
wh nit was introduced in ew York 
· nd Miami this fall. If the reaction of 
vodka drinkers in those markets i. 
any gauge, in Iandi a' new vodka 
will be berry :uccessful. 

Open [n d ~d Que~tl o ns , 

./Unlimited size/questions 

./Smart data entry 

.t Flexible cross-tabs 

./Comprehensive analysis tools 

./Presentation graphics 

.I Open-ended questions 

.!Sizing & weighing tools 

./Context sensitive help 

Sc1 ech 

Fast and easy 
Call 1.800.622.33 

In rod 
orWi 

SOFTWARE FOR SCIEN<E SciTech Internat ional 2231 orth OVI)olllm 
Ph 1.800.622.3345 or 312.472.0444 Fax 
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CODES 
. Conference Style Room 7C. Free Standing Building 

2. Living Room Style 70. Ot r 
3. Observa110n Room B. -on-1 Room 
4. Test K!tc en 9. -oo-1 V.ewing 
5. Test Kitch~n Obsv. Rm. 10. Video conferencing 
6. V1deo Equ1pmen1 Avai abe t deno1es living room style 
7 A. l ocated 1n Shopping Mall + deno1es one-on-o room 
?B. l ocated m Office Bu lding 

ALABAMA 

B RM G AM 

Connections Inc. 
4 Office Park Circle, Ste. 310 
Birmingham, AL 35223 
Ph. 205-879-1255 
Fax 205-868-4173 
Contact: Rebecca Watson 
1,3 6 7B,8,9 

Polly Graham and Associates, Inc. 
3000 Riverchase Galleria, Ste. 310 
Birmingham, AL 35244 
Ph. 205-985-3099 
Fax 205-985-3066 
Contact: Jim Jager 
1 ,2,3,4,6,7B,8,9 
Rm. 1) 15x20 
Rm. 2) 9x15 
Rm. 3) 9x16 

New South Research 
700 S. 28th St ., Ste. 106 
Birmingham, Al35233 
Ph. 205-322-9988 
Fax 205-322-8608 
1,3,6,78 
Rm. 1) 19x17 
Rm. 2) 15x17 

Scotti Research, Inc. 
Brookwood Village Mall 
Birmingham, AL 35209 
Ph. 205-879-0268 
Fax 205-879-1058 
Contact: Nell Cain 
1 ,3,4,6,7A ,8,9 

Obs. Am. Seats 20 
Obs. Am. Seats 12 
Obs. Am. Seats 1 0 

Obs. Am. Seats 10 
Obs. Am. Seats 5 

Rm. 1) 21x16 Obs. Am. Seats 12 

TWM Research Group Inc. 
2 Riverchase Office Plaza, Ste. 210 
Birmingham, AL 35244 
Ph. 205-987-8037 
Fax 205-987-8195 
Contact: Cheryl Whitlow 
1,3,4,6,7B 

HU TSVILLE 

Evelyn Drexler Research Services 
8807 Bridlewood Dr. 
Huntsville, Al35802 
Ph. 205-881 -9468 
Fax 205-881 -8384 
Contact: Evelyn Drexler 
1,3,6,78 
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Polly Graham & Associates, Inc. 
5901 University Dr., #111 
Huntsville, AL 35806 
Ph. 205-985-3099 
Fax 205-985-0146 
Contact: Jim Jager 
1,2,3,6, 7 A,8,9 
Rm. 1) 11x20 
Rm. 2) 11x13 

MOBILE 

Obs. Rm. Seats 12 
Obs. Rm. Seats 6 

Polly Graham & Associates, Inc. 
3289 Bel Air Mall 
Mobile, AL 36606 
Ph. 205-471 -0059 
Fax 205·478·0015 
Contact: Cindy Eanes 
1 ,2,3.4,6,7A.8,9 
Rm. 1) 12x13 
tRm.2) 9x12 

Obs. Am. Seats 12 
Obs. Rm. Seats 7 

MONTGOMERY 

Nolan Research 
Lecroy Shopping Village 
3661 Debby Or. 
Montgomery, AL 36111 
Ph. 205-284·4164 
Contact: Deidra Nolan 
1,3,6,7A 

ALASKA 

A C ORAGE 

Craciun & Associates 
400 D St., Ste. 200 
Anchorage, AK 99501 
Ph. 907-279-3982 
Fax 907-279-0321 
Contact: Jean Craciun 
1,3,6,7B,8 
Rm. 1) 20x33 
Rm. 2) 13x19 Obs. Am. Seats 3 

Dittman Research Corp. of Alaska 
DAC Building 
8115 Jewel Lake Road 
Anchorage, AK 99502 
Ph. 907-243-3345 
Fax 907·243·7172 
Contact: Terry R. O'Leary 
1,3,6,7C 
Am. 1) 12x20 Obs. Rm. Seats 6 

ARIZONA 

P 0 IX 

Arizona Market Research Services 
Ruth Nelson Research Services 
10220 N. 31st Ave., #122 
Phoenix, AZ 85051 
Ph. 602-944-8001 
Fax 602·944-0130 
Contact: Kim Niemi 
1 ,3,4,6, 7B,8,9 

Ask Arizona/Div. WestGroup Mktg. Rsch . 
1948 W. Main 
Mesa, AZ 85201 
Ph. 800-999-1200 
Fax 602-464-9284 
Contact: Beth Aguirre 
1 ,3,6,7 A,8,9 
Rm. 1) 13x15 Obs. Rm. Seats 6 

Behavior Research Center 
1105 N. First St., Ste. 1 
Phoenix, AZ 85004 
Ph. 602-258-4554 
Fax 602-252-2729 
Contact: Kati Brown 
1,3,6,78 8 
Rm. 1) 14x28 Obs. Rm. Seats 10 

Fieldwork Phoenix Inc. 
7776 Pointe Pkwy. West, Ste. 240 
Phoenix, AZ 85044 
Pit 602·438·2800 
Fax 602-438·8555 
Contact: Barbara Willens 
1 ,3,4,5,6, 78 ,8,9, 10 
Rm. 1) 19x22 Obs. Am. Seats 20 
Am. 2) 14x18 Obs. Am. Seats 25 
Am. 3) 16x23 Obs. Am. Seats 12 
{See advertisement on p. 2) 

Fieldwork Phoenix·Scott.sdale 
6263 N. Scottsdale Rd., Ste. 380 
Scottsdale, AZ 85250 
Ph. 602-438-2800 
Fax 602·438·8555 
Contact: Barbara Willens 
1,3,4,6,78 
Rm. 1) 15x15 Obs. Rm. Seats 20 
Am. 2) 19x20 Obs. Am. Seats 20 
Am. 3) 19x17 Obs. Rm. Seats 20 
(See advertisement on p. 2) 

Friedman Marke~ngJPhoen i x 

Paradise Valley Mall 
4550 E. Cactus 
Phoenix, AZ 85032 
Ph. 602-494-7613 or 914-698-9591 
Fax 602-996-7465 
1,3,4,6,7A 
Am. 1) 14x16 Obs. Am. Seats 8 

Maf1(et Survey Group, lnc. 
4545 E. Shea Blvd ., #230 
Scottsdale, AZ 85028 
Ph. 602·483·7900 
Fax 602-957-7045 
Contact: Jay M. Bycer 
1,3,6,7B 
Rm. 1) 14x16 Obs. Am. Seats 6 

O'Neil Associates, Inc. 
412 E. Southern Ave. 
Tempe, AZ 85282 
Ph. 602-967-4441 
Fax 602-967-6122 
Contact: Michael O'Neil 
1,3,4,6,7C 
Rm. 1) 12x16 Obs. Rm. Seats 18 
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QCS fills your need for Focus Groups 
in major markets across America. 

With 34 facilities offerin unsurpassed professional services, 
uality Controlled ervices is clearly the right choice for your 

next focus roups. You'll find us in these major markets: 
Atlanta • Chicago • Columbus (OH) • Dallas/Ft. Worth 
Houston • Kansas City • Los Angeles • Minneapolis 
Nashville • Neenah (WI) • Philadelphia • Phoenix 
St. Louis • Tucson 

CS is the nation's largest provider of focus group research com­
binin up-to-date facilities with excellent recruiting. We bring a 
Jot of experience to each job. In fact, we conduct more than 
5,000 groups per year serving clients and moderators in a broad 
range of industries- yours is probably among them. 

We feature large, modern conference rooms, comfor able 
viewing areas and lounges excellent food and ameni ies, priva e 

Equipped lor videotransmission of live locus groups 
in selected markets 

telephones, quality audio and video taping, and convenient fax 
services. ver the years we've developed an extensive com­
puterized database of consumer, executive, professional, and 
echnical respondents. In most cases, locatin your re pondents 

is faster and more economical usin the CS system. 
At OCS we re committed to excellence. We've developed a 

national reputation for projects with demandin specifications. 
Quality, consistency, and personal service are part of our success 
plan for every group. Plus, we follow the tightest screening proce­
dures in the business. 

All of which should put your choice in clear focus. There's 
no one easier to do business with. Call us today for pricing, 

~~~~~~.ng, and project 1-800-325-3338 

@ 
Quality Controlled Services· 
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CODES 
1 Co terence Style Room 7C. Free Stand ng Bu ld ng 
2. L ng Room Style 70. Other 
3. ())servat1on Roo 8. 1·o ·1 Room 
4. TestKtchen 9. 1-on-1 Vewng 
5. Test Kitchen Obsv. Rm. 10. Video conferencing 
6. V1deo Equipment Avai a e t de noes living room s1yle 
7A. Located 1n Shopptng M I t denotes o e-on-one room 
78. Located i Office Bulld,ng 

Quality Controlled Servloes 
6360-3 E. Thomas Road, Ste. 330 
Scottsdale, AZ 85251 
Ph. 800-647-4217 
Fax 602-941 -0949 
Contact: Johen McCullough 
1,3,4,6,78 
Am. 1) 17x27 Obs. Rm. Seats 12 
Am. 2) 19x23 Obs. Rm. Seats 10 
(See advertisement on p. 53) 

Quick Test, Inc. 
Superstition Springs Center 
6555-1004 E. Southern Ave. 
Mesa, AZ 85206 
Ph. 602-985-2866 
Fax 602-985-6321 
Contact: Ali Arastu 
1,3,4,6,7A 
Am. 1) 13x15 Obs. Am. Seats 8 
(See advertisement on p. 89) 

Yo 
Yo 

Strictly Medical Market Research 
Time N Talent 
5725 N. Scottsdale Rd., C-105 
Scottsdale. AZ 85250 
Ph. 602-423-0319 
Fax 602-423-1548 
Contact: W. Walker 
1 ,3,4,6,78 
Rm. 1) 15x16 Obs. Rm. Seats 12 
Rm. 2) 14x16 Obs. Am. Seats 12 
(See advertisement on p. 54) 

Time N Talent, Inc. 
5725 N. Scottsdale Rd., C-1 05 
Scottsdale, AZ 85250 
Ph. 602·423·0319 
Fax 602-423·1548 
Contact: Wendy Walker 
1,3,4,6,78 
Am. 1) 15x16 Obs. Am. Seats 12 
Am. 2) 14x16 Obs. Am. Seats 12 
(See advertisement on p. 88) 

Valleywide Research Inc. 
1107 S. Gilbert Rd ., #110 
Mesa, AZ 85204 
Ph. 602-892-5583 
Fax 602-497-3272 
Contact: Sally Smith 
1,3,4,6,7A 

0 

At Strict y Medica we make sure 
your people are talking to 
the right people. 
Market research strategy has been determined. Next step, implementation. 
That's where Strictly Medical comes in. With Trained and Licensed 
Medical Personnel, State-Ot:rhe-Art facilities and equipment. Plus the 
added benefit of being in exciting and beautiful Scottsdale Arizona. 

54 

Strictly Medical 
Scottsdale Place 
5725 N. Scottsdale Rd. 
Bldg. C Suite 105 
Scottsdale, Arizona 85250 
Wendy Walker (602) 423-0319 

Circl No 124 on R der Card 

WestGroup Marketing Research 
1110 E. Missouri Ave .. Ste. 780 
Phoenix, AZ 85014 
Ph. 602·264A915 
Fax 602-631 -6842 
Contact: Beth Aguirre 
1,3,6,78 
Am. 1) 14x16 Obs. Am. Seats 15 

so 
FMR Research 
6045 E. Grant Road 
Tucson. AZ 85712 
Ph. 602-886·5548 
Fax 602-886-0245 
Contact: Jess Devaney 
1,3,4,5,6,7C,8,9 

Pueblo Research Associates Inc. 
3710 S. Park Ave ., #706 
Tucson. AZ 85713 
Ph. 602-623·9442 
Fax 602-623·9443 
Contact: Jackie Acorn 
1,3,4,6,78,8 

ARKANSAS 

0 SMITH 

C & C Market Research 
Central Mall, #40 N. 
Ft. Smith, AR 72903 
Ph. 501 ·484-5637 
Contact: Cindy Cunningham 
1,3,4,5,6,7A 

TTLE ROC 

Miller Research Group Inc. 
10 Corporate Hill Dr ., Ste. 100 
Little Rock, AR 72205 
Ph. 501 -221 ·3303 
Fax 501 -221 -2554 
Contact: David F. Miller 
1,3,4.6,78,8.9 
Rm. 1) 15x20 Obs. Am. Seats 10 

PINEBLU 

Friedman Marketing/little Rock 
The Pines Mall 
2901 Pines Mall Dr. 
Pine Bluff. AA 71601 
Ph. 501 ·535·1688 or 914-698-9591 
Fax 501 ·535·1754 
1,3,4,6,7 A,8 
Rm. 1) 16x14 Obs. Am. Seats 8 
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CALIFORNIA 

BAK RS 

Marketing Works 
425 18th St. 
Bakersfield, CA 93301 
Ph. 805·326-1012 
Fax 805-326·0903 
Contact: Debbie Duncan 
1 ,3,4,6, 7C,8,9 
Rm. 1) 12x20 
Rm. 2) 12x12 
'Rm. 3) 12x22 

0 

AIS Market Research 
2070 N. Winery 
Fresno, CA 93703 
Ph. 209·252·2727 
Fax 209·252-8343 
Contact: Patricia Alviso 
1,3,4,6,7C 
Am. 1) 13x18 

Bartels Research Corp. 

Obs. Rm. Seats 12 
Obs. Rm. Seats 6 
Obs. Rm. Seats 12 

145 Shaw Ave., Ste. C-1 & 2 
Clovis, CA 93612 
Ph. 209-298-7557 
Contact: Joel len Bartels 
1,3,4,6.78,8 

Nichols Research 
557 E. Shaw 
Fresno, CA 93710 
Ph. 209·226·3 00 
Fax 209·226·9354 
Contact: Sherrie Hastay 
1 ,3,4,6. 7 A,8(2) 
Rm. 1) 15x20 Obs. Rm. Seats 10 
(See advertisement on pp. 3, 65) 

LOSA G L S 

Adept Consumer Testing/Beverly Hills 
345 N. Maple Dr., Ste. 325 
Beverly Hills, CA 9021 0 
Ph. 818·905·1525 
Fa 818-905-8936 
Contact: Mark Tobias 
,3,4,6,78,8,9.1 0 

Rm. 1) 20x18 Obs. Rm. Seats 20 
Rm. 2) 21x15 Obs. Rm. Seats 18 
Rm. 3) 12x14 Obs. Rm. Seats 8 
Rm. 4) 12x12 Obs. Rm. Seats 8 
(See advertisement on p. 55) 

Adept Consumer Testin los Angeles 
17323 Ventura Blvd., Ste. 308 
Encino. CA 91316 
Ph. 818·905-1525 
Fax 818-905-8936 
Contact: Mark Tobias 
1,3,4,6.78 ,8,9,1 0 
Rm. 1) 21x15 Obs. Rm. Seats 14 
Rm. 2) 20x14 Obs. Rm. Seats 10 
Rm. 3) 18x16 Obs. Rm. Seats 12 
Rm. 4) 12x12 Obs. Rm. Seats 4 
(See advertisement on p. 55) 

December 1994 

The plane arrived late. 
The cl~nU~st made 

another 1851 minute 
c!nanae Th b is 

stuck lh traffiC. 
ft..nd the focu~ group starts 
1n o m1nutes. 

1119Jlk QQOdness 
ADept is handling it. 

ln thi · day ;md a •e. it'~ 
nic.:t! to knO\v you can c um 
on umethintJ. 

With a ))t rling reputation 
for ·ucce ·sfully recruiting 
low in ·itl n ·e and "diffi ·ult" 

proj c . it's n ""'·onder why 

m ~t people rum t dept f r 
their Los Angeles hru cd 
qualitative testing. 

If yourfocu. gr up 
expcricn :cs have be ·ome 

~omelhing I · than 
d irable. il may be time to 
talk to the people nl dept 
'one umer Te, tin g. 

for a brochure or f<D\ your 
requc. t to ( I ) 905-89 6. 

J\DEPT 
C SUME 

TI5TIN 
Not Your Average 

Research Company 

A member of the ideo nferen in ' All ian e . etwork 
no"' ofJi ring Group t "' 1dco onferencing for Group 
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CODES 
1. Conference Style Room 7C. Free Stand ng Bu ld ng 
2. Living Room Style 7D. Otl"!er 
3. ()bservatlon Room 8. 1-on-1 Room 
4. TestKrtchen 9. 1-on-1 View1ng 
5. Test K1tc en Obsv. Rm. 10. V1deo co ferenc!l"tQ 
6. VIdeo Equipment Available t denotes livin.g roo sty 
7 A. located n Shopping Mall t denotes one-o11-one oom 
7B.located n 0 1ce Bu ilding 

Adler Weiner Aesearch/L.A. Inc. 
11911 San Vicente Blvd., Ste. 200 
Los Angeles, CA 90049 
Ph. 310-440·2330 
Fax 31 0·440-2348 
1 ,3,4,6,78 

Area Phone Bank 
3607 W. Magnolia Blvd., Ste. N 
Burbank, CA 91505 
Ph. 81 8-848-8282 
Fax 818-846-9912 
Contact: Ed Goldbaum 
1 ,3,6.7B 

Assistance In Marketing/Los Angeles 
3760 Kilroy Airport Way, Ste. 100 
Long Beach, CA 90806 
Ph. 31 0·981·2700 
Fax 31 0-981·2705 
Contact: David Weinberg 
1 ,3,4,6,78,8,9 
Rm. 1) 24x32 
Rm. 2) 20x22 

Obs. Rm. Seats 22 
Obs. Am. Seats 12 

Car-Lene Research Inc. 
Santa Fe Springs Mall 
Santa Fe Springs, CA 90670 
Ph. 31 0-946-2176 
Contact: Danella Hawkins 
1,3,4.6,7A 

Consumer Pulse of Los Angeles 
Galleria at South Bay, #269 
Redondo Beach, CA 90278 
Ph . 31 0·371 ·5578 
Fax 310-542-2669 
Contact: Angie Abell 
1.3,4,5.6.7 A ,8,9 
Am. 1) 16x18 Obs. Rm. Seats 18 

Tom Dale Market Research 

---------------"------------------f 9165 Phyllis Ave. 
Los Angeles. CA 90069 
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WouJd you rather h ~·e pericn e you 

an ount on ... or owll on an experi­

en e? Field DynJmiL~ pwmi~~~ you 

qu,1liry rc~ ar·h \Crvicc~ umlJrp<lS~ d in 

rhc inchmry. [Jucarcd , rcli.1hl·, wcll­

compcmarcd inrcrvicw rs rhar dcliv r 

dcpcnd;~b l c dara. Erhnic rc\car h with 

the widc-\1 multi-lingu,d L.lpahilitie: 

avail.~ble. AnJ entrally loc;tred, stare-of­

thc-drt fdLilitie~ induding 2 large- rocu. 

group r om~ aJaptabl~ to auy ~tyl , 
comforr.1ble 'iewing room th,u ~e.l t 

I "i - 20 diems, tull re r IJrlhen. 

)(,0 ~q.fr. mulri -pllrpo'e mom 

Jnd clicnr lounge. C:tllus 

for an imdligcnr approa h ro 

your project! 

1 S · Venmra 81 d. uite J08 
Encino, CaJifomia 913 16 
(Los Angeles) 
(818) 783-2502 
Fax: (8 HJ) 905-3216 

Circe No 125 o~ Reade• Caro 

Ph. 212-758-9777 
Contact: Tom Dale 
1,2,3,4,6.70 

Davis Marke Research Services 
23801 Calabasas Road 
Calabasas, CA 91302 
Ph. 818-591 -2408 
Fax 818-591 -2488 
Con act: Carol Davis 
1.3,4,6,78 
Am. 1) 16x22 
Rm. 2) 14x27 
Am. 3) 11x14 

Obs. Am. Seats 15 
Obs. Rm. Seats 1 0 
Obs. Rm. Seats 5 

Facts 'N Figures 
Panorama Mall, Ste. 788 
Panorama City. CA 91402 
Ph. 818-891-6779 
Fax 818-891 -6 19 
Contac : Oselia Cortez 
1 ,3.4,6,7A,8,9 

Facts 'N Figures 
Antelope Valley Mall 
1233 W. Ave. P, #701 
Palmdale, CA 93551 
Ph. 805-272-4888 
Fax 805-272-5676 
Contac : Rene Stapleton 
1,3.7A,8,9 

Field Dynamics Marketing Research 
17547 Ventura Blvd., Ste. 308 
Encino, CA 91316 
Ph. 818-783-2502 
Fax 818-905-3216 
Contact: Tony Blass 
1 ,2.3,4,6.7B,8,9 
Am. 1) 19x17 Obs. Rm. Seats 20 
Am. 2) 16x14 Obs. Rm. Seats 20 
(See advertisement on p. 56) 

Fox Research 
852 S. Lucerne Blvd. 
Los Angeles. CA 90005 
Ph. 213·934·8628 
Fax 213·857-0280 
Contact: Betty Fox 
1 .2,3,4.5,6,78.8,9 
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Girard & Girard Creative Concepts 
20854 Laurent St. 
Chatsworth, CA 91311 
Ph. 818-773-8801 
Contact: Arlyne Girard 
1,3.6,78 ,8,9 

Heakin Research Inc. 
6633 Fallbrook Ave .• Ste. 304 
Canoga Park, CA 91304 
Ph. 818-712-0660 
Contac : Garl Stutz 
1 ,3,4.6,7A 

Ted Heiman & Associates 
20350 Ventura Blvd .. Ste. 40 
Woodland Hills, CA 91364 
Ph . 818·710·0940 
Fax 8 8·887·2750 
Contact: Ted Heiman 
l ,3,4,6,78 
Rm. 1) 16x20 Obs. Am. Seats 12 
(See advertisement on p. 39) 

House of Marketing 
8544 Sunset Blvd. 
Los Angeles, CA 90069 
Ph . 31 0·854-8286 
Fax 310-652·4703 
Contact: Amy Siadak 
1,2,3,4,6,70,8 
Rm. 1) 8x18 Obs. Rm. Seats 10 
(See advertisement on p. 57) 

House of Marketing 
3446 Madera Ave. 
Los Angeles. CA 90039 
Ph. 310-854-8286 
Fax 310·652·4703 
Contact: Amy Siadak 
1,2.3,4,6.7C,8 
Am. 1) 9x20 Obs. Am. Seats 9 
tAm. 2} 9x20 Obs. Am. Seats 9 
(See advertisement on p. 57) 

House of Marketing 
95 N. Marengo Ave. 
Pasadena, CA 91101 
Ph. 310-854-8286 
Fax 310-652-4703 
Contac : Amy Siadak 
1,2,3.4,6,7C,8 
Am. 1) 28x15 Obs. Am. Seats 25 
Am. 2) 17x7 Obs. Am. Seats 5 
(See advertisement on p. 57) 

Juarez and Associates 
12139 National Blvd. 
Los Angeles, CA 90064 
Ph. 310-478-0826 
Contact: Nicandro Juarez 
1,3,7C 
Am. 1) 10x25 

L.A. Focus 
17337 Ventura Blvd., Ste. 301 
Encino. CA 91316 
Ph . 818-501-4794 
Fax 818·907·8242 
Contact: Wendy Fineberg 
1.3.4,6.78,8,9 
Am. 1) 21 x16 Obs. Am. Seats 22 
Rm. 2) 17x13 Obs. Am. Seats 12 
Am. 3) 13x14 Obs. Am. Seats 6 
(See advertisement on the back cover) 

L.A. Research. Inc. 
1 901 0 Reseda Blvd., #1 09 

Northridge, CA 91324 
Ph. 818-993-5500 
Fax 818·993·5664 
1 ,3.4,5,6.7A,8,9 
Rm. 1) 16x23 Obs. Am. Seats 1 0 

Los Angeles Marketing Research Associates 
5712 Lankershim Blvd. 
N. Hollywood. CA 9160 
Ph. 8 8-506-5544 
Fax 818-762-5144 
Con act: William Bil iss 
1,3.6,7C 
Am. ) 20x20 Obs. Am. Seats 12 

lli research in IA, and we'll give you 
three different {Dints of VIew. 

Hollywcxxi 

Los Angeles has consumers in every 
lifestyle, culture and income bracket. 

From our HoUywood facility, you 
can reach the entertainment industry, 
singles. renters, the gay community and 
affluent areas like Beverly Hills. 

Family-oriented Glendale is close to 
downto\vn and Hispanic communities. 

Pasadena offers access tD Asian 
communities as well as the San Gabriel 
Valley's white middle class. 

From these three strategic locations. 
\Ve offer multilingual recruiting. modera­
tDrs, \ideotaping, h me product pla ement, 
telephone interviewing and more. 

So don't take your next research 

ous 0 RKET G (310) 854-8286 
8544 Sunse t Boul c\'a rd . Lo Ang le , Ci\ 90069 FAX (31 0) 652 -4 703 
A Division ~if Wt•su•m lmemational Mcdta Corpvration 
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project anywhere else. For a bid, call us 
at C 1 0) 854-8286 and ask for Amy or 
Kevin. Check out our prices, and you'll 
be seeing things our way. too. 
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We focus on he detai s so 
you can focus in L.A. 

Marketing Matrix is dedicated to providing you with the highest quality focus group support. Our facility has 
been designed with your needs in mind. Located conveniently. Fashioned for comfort. Maintaining the 
highest quality recruiting and client services. And all at a competitive price. 

Convenient Location 
Just minutes from Beverly Hills and Century City, our location provides easy access to many types of 
respondents. Also, we're close to the freeways and to numerous t;ne hotels and restaurants, as well as to 
the airport (LAX) and downtown Los Angeles. 

Comfortable Setting 
You 'll appreciate the features we 've built into our facility, including: 

·A group room with large areas for displays and show 
materials. 

·A three-tier viewing room that accommodates large 
groups of viewers and provides each with a writing table. 

·A cozier one-on-one interviewing room with its own 
viewing facility. 

• Large one-way mirrors with double glass for sound 
protection. 

· State-of-the-art audio recording equipment with inde­
pendent backup systems and high quality video. 

·A private entrance for clients. 

Professional Recruiting 
We have many years of experience in qualifying the types of 
respondents you're interested in, such as: 

· Consumers of all ages : adults, teens and children 
• Executives 
• Specialized professionals and managers 
• Technical experts 
• Health care professionals: physicians, nurses, support staff 

Client Service 
Whatever amenities you desire- special foods, hotel reservations, tape transcriptions , qualified modera­
tors, or any other needs- we'll provide you with top-quality service. 

Competitive Pricing 
Ask us for a bid. In addition to being professional, we're cost-competitive. Just call Batya Rawlinson or 
Marcia Selz. We'll focus on the details and help you focus in L.A. 

MARKE11NG 
MATRIX 

2566 Overland, Su · te 716 
Los Angeles, CA 90064 
(310) 842-8310 

ALX(310)842-7212 

?1 "" rt r r 



CODES 
1 Coni renee Styl Room 
2 L1v1ng Room Style 
3 ObservatiOn Room 
4 Test 1tch n 
5. Test K1tchen Obsv Am. 
6 VIdeo Equ pment Avalable 
7A Loca ed I S 0pp1ng Mal 
78 Loca ed 1 Office Bu1lding 

Marketing Matrix, Inc. 
2566 Overland, Ste. 716 
Los Angeles, CA 90064 
Ph. 31 0-842·831 0 
Fax 310·842·7212 
Contact: Satya Rawlinson 
1 ,3,6,78,8,9 

7C . Free Stand1ng Buud1ng 
70 Other 
8 on-1 Room 
9 ·00·1 Viewing 
1 0 V1deo coofe enong 
t deno es JVIng room style 
l deno es one-on-one room 

Am. 1) 11 x22 Obs. Am. Seats 20 
Am. 2) 10x13 Obs. Am. Seats 6 
(See advertisement on p. 58) 

Mecz a Marketing Research 
5757 W. Century Blvd. 
Los Angeles. CA 90045 
Ph. 213·670·4824 
Contact: Anthony D1az 
1 ,3,4,6,78 
Am. 1) 20x22 Obs. Am. Seats 18 
Rm. 2) 18 18 Obs. Rm. Seats 12 

Mtd·America Research 
301 Santa Monica Pl. 
Santa Momca, CA 90401 
Ph. 310-260-3237 
Fax 310·260-3241 
Contact: Dav1d Ottenfeld 
1 ,3.4,6,7A,8,9 
Am. 1) 9x10 Obs. Rm. Seats 10 
Rm. 2) 10x10 Obs. Rm. Seats 12 

MSIInternational 
12604 Hiddencree Way, #A 
Cerritos, CA 90701 
Ph. 310-802-8273 
Fax 310-802-1643 
Contact: Maggie Schmitt 
1,3,6,7C 

Murray Hill Center West 
2951 28th St., Ste. 3070 
Santa Monica. CA 90405 
Ph. 310·392-7337 
Fax 310·392·8743 
Contact: Sue Mender 
1 ,3,4,5,6.78 

Pacific Research 
1210 S. Shenandoah, #104 
Los Angeles, CA 90035 
Ph. 310·273·2477 
Fax 310-273·2533 
Contact: Kim McDermott 
1,3,6,78 

PKM Marketing Research Serv1ces 
15618·8 E. Whittwood Lane 
Wh•ttier. CA 90603 
Ph. 310·694·5634 
Fax 310·947-6261 
Contact: Patncta M. Koerner 
1 ,3.4,6,7A 

December 1994 

Plaza Research 
6053 W. Century Blvd. 
Los Angeles, CA 90045 
Ph. 310-645-1700 or 800·654·8002 
Fax 310-645-3008 
Contact: Kns Lamb 
1,2,3,4,5,6,78,8,9 
Rm. 1) 15x20 Obs. Rm. Seats 15 
Rm. 2) 15x20 Obs. Rm. Seats 15 
Rm. 3) 15x20 Obs. Rm. Sea s 15 
(See advertisement on p. 113) 

Plog Research Inc. 
18631 Sherman Way 
Reseda, CA 91335 
Ph. 818·345-7363 
Fax 818-345·9265 
1,3,4,6,7C 

SUEAMIDEI 

Quality Controlled Services 
3528 Torrance Blvd., Ste. M120 
Torrance, CA 90503 
Ph. 800·448-4414 
Fax3 0·316·4815 
Contact: Carol Balcolm·Amundson 
1 ,3,4,6.78,8,9 
Am. 1) 17x18 Obs. Am. Seats 10 
Am. 2) 17x18 Obs. Am. Seats 8 
(See advertisement on p. 53) 

Quick Test Inc. 
5000 Van uys Blvd., Ste. 305 
Sherman Oaks. CA 91403 
Ph. 818·995·1400 
Fax a 8·995·1529 
Con act: Susan Peri 
1 ,2,3,4,6,78 
Rm. 1) 13x15 Obs. Rm. Seats 8 
(See advertisement on p. 89) 

JENNIFER 
KERBTNER 

Vi4d(jU4hew, C~~ 
ai <1ke e4 aHJ gee 'Wiu,. 

Orange County's newest and largest data collection 
facility iB ready to serve you Conveniently located in 

City View Offi.ce Plaza at The City, 
Ask Southern California now offers you ... 

• Climate controlled focus group suites with spacious 
28' x 27' conference rooms. 

• Viewing rooms that combine tiered seating with 
writing tables for 20 ... and private client restrooms. 

• Connecting lounges for closed circuit viewing. 
• A mini-theatre that seats 50. 
• A facility that iB open seven deys a week 
• National WATS lines, professional interviewers and 

SIGMA validation. 

Suul. ld ~ ~ clda colkc~ ~ 
~ ~ CGH UHJ/e, iooJ 

800 -644 -4ASK 
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TROTTA 
Associat es 

MARKETING 

RESEARCH 

cA MIRROR CAN REVEAL 

THE UNEXPECTED. Co FIR THE OBVIOUS. PROVIDE 

GUIDA. CE. ABOVE ALL A MIRROR SHOWS 

WHAT 1 , ACCURATELY. TROTTA AS OCIATES 

ACTS LIKE A WELL-CRAFTED MIRROR FOR 

OUR CLl NTS. WE DO 'r DISTORT; 

W DO 'I ADD QUALITIES F OUR OWN. 

WE MAKE SURE YOU GET ACCURATE INFORMATrON 

so YOU FEEL co TFJDENT 

MAKING VITAL BUSI. 'ESS D CISIONS 

B ON OUR FI Dl. GS. 

• 
For more i11jormation call Trotf tl Associates: 

Los ANGELES/MARINA DEL REY: 

13160 Mindanao Way, Suite 180 
Marino del Rey, California 90292 

Telephone: 31 0·306·6866 
Fox: 310·827·5198 

ORANGE COUNTY/IRVINE: 

Jamboree Center, S Park Plaza, Suite 200 
Irvine, California 92714 

Telephone: 714·251·1122 
Fax: 714·251·1188 

C1•cl No . 129on R ad r Card 

CODES 
. Co terence Style Room 7C. Free Stand1ng B ilding 

2. Livmg Roo S 70. Other 
3. Ot>servation Room 8. 1-on-1 Room 
4. Test K1tchen 9. 1-on-1 V ng 
5. Test Ktchen Obsv. Rm. 0. Video co ferenong 
6. Vrdeo Equipmen Avai able t denotes living room style 
7 A. Located in Shopping Mall ; denotes one-o one room 
78 Located in Office Bu !ding 

Southern California Interviewing Service 
112n Ventura Blvd., Ste. 200 
Encino. CA 91316 
Ph. 800-872-4022 or 818·783·7700 
Fax 818·783·8626 
Contact: Anne Mo1seyev or Ethel Brook 
1 ,3,4,6.7 A,8,9 
Rm. 1) 14x22 Obs. Rm. Seats 20 
Rm. 2) 12x19 Obs. Rm. Seats 14 

Suburban Associates of Los Angeles 
2001 S. Barrington, Ste. 109 
Los Angeles, CA 90025 
Ph. 310·478-2565 
Fax 310·444·9678 
Contact: Carol Kunicki 
1,3,4,5,6,78,9 
Am. 1) 16x20 
Am. 2) 12x14 
1Am. 3) 8x12 

Trotta Associates 

Obs. Am. Seats 12 
Obs. Rm. Seats 12 
Obs. Am. Seats 6 

13160 Mindanao Way, Ste. 180 
Marina Del Rey, CA 90292 
Ph. 31 0-306-6866 
Fax 310-827-5198 
Contact: Diane Trotta 
1 ,2,3,4,6,7B,8,9,1 0 
Am. 1} 20x20 Obs. Am. Seats 15 
Am. 2) 18x18 Obs. ,Am. Seats 2 
Am. 3) 16x18 Obs. Rm. Seats 12 
tRm. 4) 14x16 Obs. Am. Seats 8 
(See advertJsement on p. 60) 

The Viewing Aoom/ASI Market Research 
101 N. Brand Blvd., 17th fl. 
Glendale, CA 91203 
Ph. 818·637·5600 
Fax 818·637-5615 
Contact: Elizabeth Atondo 
1,2,3,6,7B 

Western International Research 
8544 Sunset Blvd . 
Los Angeles, CA 90069 
Ph. 31 0-854-4869 
Fax 310-652-4703 
Contact: JoAnn Delisio 
1,3,6,7C.8,9 
Rm. 1) 112x19 Obs. Am. Seats 6 

MO TEREY/SALI AS 

Friedman Marketing-Monterey/Salinas 
474 Northridge Mall 
Salinas. CA 93906 
Ph. 408-449-7921 or 914·698·9591 
Fax 408-449·0187 
1,3.4,6.7 A,8 
Am. 1) 14x16 Obs. Am. Seats 0 
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ORANGECOU TY 

Ask Southern Cali forn ia, Inc. 
City View Office Plaza 
12437 Lewis St., Ste. 100 
Garden Grove. CA 92640 
Ph. 714-750-7566 
Fax 714-750-7567 
Contact: Sue Amidei 
1 ,3,4,6,7C,8,9 
Rm. 1) 27x28 
Rm. 2) 20x28 
Rm. 3} 27x28 

Obs. Am. Seats 20 
Obs. Am. Seats 12 

(See advertisement on p. 59) 

Assistance In Marketing 
Huntington Ctr. Mall 
7777 Edinger Ave. 
Huntington Beach, CA 92647 
Ph. 714·891 -2440 
Fax 714-898·1126 
Contact: Cindi Reyes 
1,3,4,6,7A,8,9 
Am. 1) 18x20 Obs. Am. Seats 10 

Beta Research West 
14747 Artesia Blvd ., #1 -D&E 
La Mirada, CA 90638 
Ph. 714-994-1206 
Fax 714-994-1835 
Contact: Jay ZeiJnka 
1,3,6,7C 
Rm. 1) 20x10 
Rm. 2) 14x10 

Discovery Research Group 
17815 Sky Park Circle, Ste. L 
Irvine, CA 92714 
Ph . 714-261 -8353 
Fax 714-852·0110 
1,3,4,6,78 
Rm. 1) 15x19 
Am. 2} 18x20 

Obs. Am. Seats 1 0 
Obs. Am. Seats 14 

Fieldwork Los Angeles, Inc. 
In Orange County 
lakeshore Towers 
18101 Von Karmen Ave. 
Irvine. CA 92715 
Ph. 714-252-8180 
Fax 714-251 ·1661 
Contact: Toni Day 
1 ,3,4,6.78 
Am. 1) 19x20 Obs. Rm. Seats 25 
Am. 2) 19x20 Obs. Rm. Seats 22 
Rm. 3) 18x20 Obs. Rm. Seats 20 
(See advertisement on p. 2) 

FMJ Marketing Research Services 
610 Newport Center Or. 
Newport Beach, CA 92660 
Ph. 714-759-9500 
Fax 714-759-1265 
Contact: Denise M. DuChene 
1,3,6,78,8 
Rm. 1) 22x28 Obs. Am. Seats 12 
Rm. 2) 18x18 

December 1994 

Friedman Marketing/Los Angeles 
Buena Park Mall 
8623 On-The-Mall. #123 
Buena Park, CA 90620 
Ph. 714·995-6000 or 914·698·9591 
Fax 714·995-0637 
1 ,3,4,5,6, 7 A,8,9 
Am. 1) 14x18 Obs. Rm. Seats 8 

The Question Shop, Inc. 
2860 N. Santiago Blvd., Ste. 100 
Orange, CA 92667 
Ph. 714-974-8020 
Fax 714-974-6968 
Contact: Ryan Reasor 
1,3.4,6,78.8,9 
Rm. 1) 17x23 Obs. Am. Seats 15 
Rm. 2) 14x18 Obs. Am. Seats 8 
(See advertisement on p. 61 ) 

Quick Test, Inc. 
18003 S y Parks .. Ste. L 
Irvine. CA 92714 
Ph. 714-261 -8800 
Fax 714-261 ·9037 
Contact: Nik Jamgocyan 
1,3,4,6,78 
Rm. 1) 13x15 Obs. Rm. Seats 8 
(See advertisement on p. 89) 

Spanish Business Services 
220 E. Fourth St.. #208 
Santa Ana, CA 92701 ·4604 
Ph. 714·568·0450 
Fax 714-568·0454 
Contact: Patricia Lopez 
1,3,6,70 

Trotta Associates 
5 Park Plaza. Ste. 200 
Irvine, CA 92714 
Ph. 714·251-1 122 
Fax 714·251-1 188 
Contact: Ingrid Robertson 
1.2,3,4,6,78,8,9 
Rm. 1) 18x18 Obs. Rm. Seats 16 
Rm. 2) 18x18 Obs. Rm. Seats 12 
Am. 3) 16x15 Obs. Am. Seats 12 
(See adVertisement on p. 60) 

RIV SID 

Field Management Associates 
3601 Riverside Plaza 
Riverside, CA 92506 
Ph. 909-369-0800 
Fax 909-369-0957 
1,3,4.6,7A,8,9 
Rm. 1} 15x15 
Rm. 2} 12x16 

Obs. Am. Seats 10 
Obs. Rm. Seats 4 

SACRAME TO 

Heakin Research Inc. 
1689 Arden Way, #1281 
Sacramento, CA 95815 
Ph . 916·920·1361 
Contact: Nancy Cunningham 
1,3.4,6.7A 

Opinions of Sacramento 
2025 Hurley Way. Ste. 11 0 
Sacramento, CA 95825 
Ph. 916-568-1226 
Fax 916-568-6725 
Contact: Hugh Miller 
1,3,4,6,7C 
Rm. 1) 16x20 Obs. Rm. Seats 12 

• Conveniently located in Orange 
Coonly. 

• We now have two spacious focus 
groop rooms with state-of-the-art 
audio/visual equipment 

• Separate client lounge. 

• Extensive database guarantees 
clean, honest recl\liting. 

• All phone wor1< done on site. 

• We also ofler special expertise an : 

Successfully Servillg Clients ince 1982 
./ Telephone Interviews 
,/ Pre-Recruits 
./ Mystery Shopping 
,/ Location Studies 
-' Car Clinics T~r; OUI;oTION oi-IOP, Inc. 

2 60 N. antiago Blvd., Suite 100 
Orange, Califomia 2667 

Phone: (71 4) 974-8020 • Fa : (714) 974-6968 

C rei N~>. 3 ~>n Reader Card 

,/ Store & Field Audits 
,/ Execulive/Medicat Interviews 
,/ Convention Services 

For more Information or a 
brochure call Ryan Reasor 

61 



an Di go, 

AyloR REsEARclt! 

Of ahilities 

• 'uperlative Recruiting, SIG:vlA alidation 
• Thre U'>tOm-Built focus 'roup Suite'>. each with onfcrcn c. Vi wing. and 

licnt ouni! 
• Multi-Purpmc Ro m. with icwing. thut s ats 3 ... s minar stylt: or 75 

auditorium style 
• Te'>t it h n. _ 00 o.;quare feet, designed and U'>ed specifically for market 

r '>Car h 
• Video feed to los d ir ·uit T in li nt L ung 
• ~opy- Boards, no more huiJ..y llip chart pag. s 
• Airp rt ' I '>e. ju'>t Seven Minutes hy Ta i 
• Wall- to Hotel'>. Restaurant'>, 'hops. 'olf & More 

OVI HSIZI D 

'iT IJARO #I 

F ·u G roup Room: 

l _ SI!ITHnar, 75 Aud1tonum 

AyloR REsEARclt 
1~4~ HoTEL CiRclE So., ST . }~0 
SAN Di GO, CAlifoRNiA 92108 

PltoNE: 1 .-800.-922 .-1~4~ 
fr many A I 'ation 

62 C1rce o 132 or Re der Ca-d 

\1LL'II PtiHPOSr. 

CODES 
1 Con erenoe Style Room 7C. F ee Stand1ng Build1ng 
2. L1v1ng Room Style 70. Other 
3 Observabon Room 8 -on-1 Room 
4 Tes 1tct1en 9. -on·1 View1ng 
5 T es K1tchen Obsv Am. 1 0 Video con erenc1ng 
6. Video Equ1pment Avadable t denotes hvtng room style 
7A. Located n Shopping Mall ; denotes one-on-one room 
7B. Located m Of 108 Bu11d1ng 

Research Unlimited 
1012 Second St. 
Sacramento, CA 95814 
Ph. 916-446-6064 
Fax 916-448-2355 
Contact: Jan Berger 
1,3,4.6,7C 
' Am. 1) 12x22 

Sacramento Research Center 
2410 Fair Oaks Blvd., #170 
Sacramento, CA 95825 
Ph. 800·235·5028 
Contact: Norman Spector 
1,3,6,7B 
Am. 1) 20x20 Obs. Am. Seats 15 

S DI GO 

Analysis Research 
4655 Ruffner St.. Ste. 180 
San Diego, CA 92111 
Ph. 619-268-4800 
Fax 619-268-4892 
Contact: James Smith or Carol Gailey 
1,2,3,6,7B 
Am. 1) 17x12 Obs. Am. Seats 8 

Directions in Research, Inc. 
5353 Mission Center Rd ., Ste. 310 
San Diego, CA 92108 
Ph. 619-299-5883 
Contact: David Phife 
1 ,3,4,6,7B 

Eastcoast Westcoast Field Market Research 
523 N. Horne St. 
Oceanside. CA 92054 
Ph. 619-721 -4114 
Fax 619-721 ·6684 
Contact: Mickey McKenna 
1 ,3.4,6,7B 

Fogerty Group 
5090 Shoreham Pl. , Ste. 206 
San Diego, CA 92122 
Ph. 619-550-3878 
Fax 619·550-3875 
Contact: Patty Fogerty 
1 ,2.3.4,6,7B.8 
Am. 1) 20 20 Obs. Am. Seats 15 

Intercontinental Marketing Investigations Inc. 
P.O. Bo 2147 
Rancho Santa Fe, CA 92067 
Ph. 619-756-1765 
Fax 619-756·4605 
Contact: Martin Buncher 
1,3,6,7D 
Am. 1) 20 20 Obs. Am. Seats 10 
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Jagorda Interviewing Services 
3615 Kearny Villa Rd .. Ste. 111 
San Diego. CA 92123 
Ph. 619·573·0330 
Fax 619-573-0538 
Contact: Gerald Jagorda 
1,2,3,4,6,78,8,9 

luth Research 
2365 Northside Dr., Ste. 100 
San Diego, CA 921 08 
Ph. 619·283·7333 
Fax 619·283·1251 
Contact: Sharon Meyers 
1,3,6,78,8 
Rm. 1) 18x13 Obs. Rm. Seats 14 
Rm. 2) 22x18 Obs. Rm. Seats 16 
(See advertisement on p. 14) 

Novick Ayres Research 
2657 Vista Way. Ste. 5 
Oceans1de, CA 92054 
Ph. 619·967·1307 
Fax 619·967-4143 
Contact: Suzette Novick 
1,2.3.4,6.7A,8,9 

San Diego Surveys. Inc. 
4616 Miss1on Gorge Place 
San Diego. CA 92120 
Ph. 619·265-2361 
Fax 619-582·1562 
Contact: Jean Van Arsdale 
1,3,4,6,7B,8,9 

San Diego Surveys, Inc. 
3689 Midway Or .. Ste. D 
San Diego, CA 9211 0 
Ph. 619-224·31 13 
Fax 619·582·1562 
Contact: Jean VanArsdale 
1,3,4,6,7 A.8,9 

Taylor Research 
1545 Hotel Circle S., Ste. 350 
San D1ego. CA 921 08 
Ph . 619·299·6368 or 800·922·1545 
Fax 619·299·6370 
Contact: Harriett Huntley 
1,2,3,4,6,7B.8,9 
Rm. 1) 20x17 Obs. Am. Seats 16 
Rm. 2) 18x14 Obs. Am. Seats 16 
Rm. 3) 18x14 Obs. Am. Seats 16 
Rm. 4) 560 sf Obs. Am. Seats 10 
(See advertisement on p. 62) 

SA CISCO 

ConStat, Inc. 
450 Sansome. Ste. #11 00 
San Francisco, CA 94111 
Ph. 415·274·6600 
Fax 415-274·6610 
Contact: Noah Albay 
1,3,6,7B 
Am. 1) 18x22 

December 1994 

Consumer Research AssociatesiSuperooms 
111 Pine St., 17th fl. 
San Francisco. CA 94111 
Ph. 415·392·6000 or 800·800-5055 
Fax 415-392-7141 
Contact: Rich Anderson or Don Orsino 
1,2,3,4,6,78,8,9(7) 
Rm. 1) 18x22 Obs. Am. Seats 15 
Rm. 2) 18x20 Obs. Rm. Seats 12 
Am. 3) 17x19 Obs. Am. Seats 10 
(See advertisement on p. 64) 

Corey Canapary and Galanis 
447 Sutter St. 
San Francisco, CA 94108 
Ph. 415·397 ·1200 
Fax 415·433·3809 
1,3,6,78 
Rm. 1) 18x22 Obs. Rm. Seats 7 

Ecker & Associates 
220 S. Spruce Ave, Ste. 100 
S. San Francisco, CA 94080 
Ph. 415·871 ·6800 
Fax 415·871-6815 
Contact: Betty Rosenthal 
1,2,3,4,6,7B.1 0 
(See advertisement on p. 31 ) 

Ecker & Assoclates 
222 Front St., 3rd fl. 
San Francisco. CA 94111 
Ph. 415·871 ·6800 
Fax 415·871 ·6815 
Contact: Betty Rosenthal 
1,2.3,4,6.7B.8,1 0 
(See advertisement on p. 31 ) 

Elrick & Lavidge Inc. 
111 Maiden Lane, 6th fl 
San Francisco, CA 941 08 
Ph. 415·434·0536 
Fax 415·391 ·0946 
1.3,4,6,78 
Am. 1) 16x20 Obs. Rm. Seats 12 

Fleischman Field Research, Inc. 
1655 N. Main St., Ste. 320 
Walnut Creek, CA 94596 
Ph. 415·398·4140 or 800·277·3200 
Fax 415-989·4506 
Contact: Molly Fleischman 
1,2.3,4,6,78 
Rm. 1) 16x15 Obs. Am. Seats 12 
(See advertisement on p. 63) 

Fleischman Field Research, Inc. 
220 Bush St.. Ste. 1300 
San Francisco. CA 94104 
Ph. 415·398·4140 or 800-277-3200 
Fax 415-989·4506 
Contact: Molly Fleischman 
1,2.3.6,78 
Rm. 1) 17x17 Obs. Am. Seats 15 
Rm. 2) 15x17 Obs. Am. Seats 15 
Am. 3) 18x17 Obs. Am. Seats 12 
(See advertisement on p. 63) 

Friedman Marketing/San Francisco 
5820 Northgate Mall 
San Rafael. CA 94903 
Ph. 415-472-5394 or 914-698-9591 
Fax 415·472·5477 
1,3.4.6,7 A,8 
Rm. ) 15x16 Obs. Rm. Seats 10 

fFleisc,_, .. ,... 
____ earch 
's Pretni r Recruiting & 

Data Collection ervice 

San • 

Walnut 
Creek 

Francisco • 4 Lu ur ocu Group uite 
• Downtown & Subur an ocation 

• Consistently uperior Recru1 ing/Int rviewing 
• ow in panisll, Mandarin, Cantone e a11d 

many other ian anguage 

220 Bu h tr t, uite 300, an franci co, CA 94104 
Toll Free: 800/277-3200 Fax: 415/989-4506 

& 
1655 orth Main treet, Walnut Creek, CA 94596 

C•rcl No. 133 on Read r Card 63 



S A N F R A N C s c 0 

THE ONLY FOCUS GROUP SUITES IN TOWN 

PANEL DISCUSSION 
rK)()M (lB 20) 

BAY AREA'S LARGEST FACILITY 
• 3 luxurious suites, plus new mini-group room. 

• Floor to ceiling mirrors. 

• Silent, 24-hour air conditioning system; separate 
temperature controls for panel and observation rooms. 

• Professional audio system; PZM microphones; 
Nakamichi recording equipment. 

• Kitchen area for test product preparation. 

• Completely reliable recruiting from our extensive database 
or client-provided lists. 

• Sumptuous client meals catered by fine 
San Francisco restaurants . 

• Convenient financial district (downtown) location; 
close to major hotels, shopping, theaters and nightlife. 

• Competitive pricing. 
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• 
Consumer Research 
Associates 
111 Pine t., 17th Floor. an Franci co CA 9 111 
11 tiL-FREE: OOic 00-50 .. 5 
151 92-6000 · FAX: 415/392-7141 

C rcle No. 34 on Reader Card 

CODES 
1. Co terence Style Room 7C. Free Stand ng Butlding 
2 Ltv ng Room Sty e 70. Other 
3. Ooservation Room 8. 1-on· Room 
4. Test Krtche 9 1-on- V ng 
5. Test K tchen Obsv Rm. 0 Vrdeo conferencrng 
6. VIdeo EQurpmenl Avai able t denotes Irving room style 
7A Located rn Shopf:)ng Mall t denotes o e-on-one oom 
7B Located rn Office Budd ng 

H&AMRC, Inc. 
1301 Shoreway Rd .. Ste. 1 00 
Belmont, CA 94002 
Ph. 415-595-5028 
Fax 415·5407 
Contact: Adrien Lanusse 
1,3.6,78 
Am. 1) 14x20 Obs. Rm. Seats 10 
(See advertisement on p. 13) 

Heakm Research of California 
262 Bay Fair Mall 
San Leandro, CA 94578 
Ph. 510-278-2200 
Contact : Steve Teichner 
1.3.4,6.7A 

Marchione & Spero Research Ctr., Inc. 
2815 M1tchell Dr .. Ste. 121 
Walnut Creek, CA 94598 
Ph. 510-210-1525 
Fax 510·210·1 513 
Contact: Sharon Marchione 
1 ,3.4,6,78 
Rm. 1) 16x23 Obs. Rm. Seats 12 

MSI Hillsdale 
14 Hillsdale Mall 
San Mateo, CA 94403 
Ph.415-574-9044 
Fax 415-574-0385 
Contact: Liane Farber 
1,3,6}A 

Nichols Research 
2300 Clayton Rd., Ste. 1370 
Concord, CA 94520 
Ph. 510-687-9755 
Fax 51 0-686-1384 
1,2.3.4,6.7B,8,9 
Rm. 1) 24x18 Obs. Rm. Seats 20 
Rm. 2) 19x17 Obs. Rm. Seats 10 
(See advertisement on pp. 3, 65) 

Nichols Research 
44 Montgomery St .. Ste. 1550 
San Francisco, CA 94104 
Ph. 415-986·0500 
Fax 415-986-2248 
Contact: Paul Valdez 
Rm. 1) 20x17 
Rm. 2) 20x17 
Rm. 3) 18x15 
tRm. 4) 18x15 
tRm. 5) 17x15 

Obs. Rm. Seats 15 
Obs. Rm. Seats 14 
Obs. Rm. Seats 8 
Obs. Rm. Seats 8 

(See advertisement on pp. 3, 65) 

Preview 
577 Airport Blvd., Ste. 130 
Burlingame, CA 94010 
Ph. 415-344-6383 
Fax 415-344·3217 
Contact: Jean Douglas 
1,3,4.6,78 
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Nichols Research, Inc.'s 
5,000-Square-Foot, ***** Focus Facility 

* Close to hotels , restaurants, Union Square, 
Chinatown, and Fisherman' s Wharf 

* Spacious focus suites: Golden Gate and 
Presidio Suites- 18' x 20' each; Nob Hill 
Suite--19.5 ' x 15' 

* Embarcadero Room- 8.5' x 12', ideal for 
one-on-one interviewing 

* Two suites feature client lounges and 
three-tiered observation rooms (seating 15 
viewers each) 

Separate client entrances ensure privacy 

* Videoconferencing available; member of 
Video Conferencing Alliance Network 

* 1,000-square-foot conference room with 
kitchen available 

* Building amenities include concierge, 
restaurants, printers, shippers, etc . 

* Close to all major transportation; secure 
24 hour parking available off-site 

44 Montgomery Street, Suite 1550 San Francisco, CA 94104-4702 (800) 801 -9991 (415) 986-2248 fax 



Looking for a 
moderator? 

Consult the 
Qualitative 
Research/ 

Focus Group 
Moderator Directory 

found in every 
issue of 

Quirk's 

MARKETING RESEARCH 
-- Review 
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CODES 
1. Conference Style Room 7C. Free Stand1ng Bu1tdmg 
2. L1v1ng RoomS le 70. Othe 
3. Observat1on Roo 8. 1 -on-1 Room 
4. Test K1tc n 9. 1-on-1 View1ng 
5. Test K1t en Obsv. Am. 0. VIdeo con erenc1ng 
6. V1deo Equ1p ent Available t denotes hvmg oom s le 
7 A. Located n Shopping Mall ; denotes one-on-one room 
78 located 1n Of 1ce Building 

Quality Research Associates (ORA) 
383 Vintage Park Or .. #D 
Foster City. CA 94404 
Ph. 415-574-8825 
Fax 415-574-7855 
Contact: Deborah Muller 
1.3,4,6,79 
Rm. 1) 21x22 Obs. Am. Seats 10 

Tragon Corporation 
365 Convention Way 
Redwood City, CA 94063 
Ph. 415-365-1833 
Fax 415-365-3737 
Contact: Brian McDermott 
1,3,4,6,7C,8 
Am. 1) 16x22 Obs. Rm. Seats 10 
(See advertisement on pp. 43, 66) 

Margaret Yarbrough & Associates 
934 Shorepoint Ct., Ste. 100 
Alameda, CA 94501 
Ph. 510-521 -6900 
Fax 510-521-2130 
Contact: Margaret Yarbrough 
1 ,2,3,4,5,6,78 
Am. 1) 15x17 Obs. Am. Seats 15 
Am. 2) 17x17 Obs. Am. Seats 8 
(See advertisement on p. 67) 

Nichols Research 
333 W. El Camino Real. #180 
Sunnyvale. CA 94087 
Ph. 408-773-8200 
Fax 408-733·8564 
Contact: Mimi Nichols 
1,2,3,4.6, 78.8.1 0 
Rm. 1) 15x21 Obs. Am. Seats 12 
Rm. 2) 15x23 Obs. Am. Seats 10 
Rm. 3) 4x16 Obs. Rm. Seats 8 
(See advertisement on pp. 3. 65) 

Phase Ill Market Research 
1150 N. First St. , Ste. 211 
San Jose, CA 95112 
Ph. 408-947-8661 
Fax 408-293-9909 
Contact: Nancy Pitta 
1,3.6.78,8 
Am. 1) 12x26 Obs. Am. Seats 16 
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San Jose Focus 
3032 Bunker Hill lane, #105 
Santa Clara, CA 95054 
Ph. 408-988-4800 
Fax 408-988-4866 
Contact: Colleen Flores 
1,2,3,6,78 
Rm. 1) 16x22 
Rm. 2) 16x20 
Am. 3) 16x20 
tAm. 4) 12x16 

Obs. Am. Seats 17 
Obs. Am. Seats 17 
Obs. Am. Seats 17 

(See advertisement on the back cover) 

Trish Associates, Inc. 
2880 Lakeside Or., #350 
Santa Clara, CA 95054 
Ph. 408·988-1522 
Fax 408-986·0819 
1,3,6,76 

s BARBA 

Equipoise 
5759 Calle Real 
Santa Barbara, CA 93117 
Ph. 805-683-3635 
Fax 805~683·3296 

Contact: Donna Sikes 
1 ,2,3,6,7A,8,9 
Rm. 1) 27x20 
tAm. 2) .27x20 

Obs. Am. Seats 8 
Obs. Am. Seats 8 

COLORADO 

COLORADO SPRINGS 

Brewer Research/The Springs Research 
750 Citadel Dr. E., Ste. 3122 
Colorado Springs. CO 80909 
Ph. 719·597-9869 
Fax 719·597·9869 
Contact: Esther Brewer 
1 ,3,4,5,6. 7 A,8,9 
Rm. 1) 11x24 Obs. Rm. Seats 10 

Consumer Pulse of Colorado Springs 
750 Citadel Dr. E. 
Colorado Springs. CO 80909 
Ph. 719-596-6933 
Fax 719-596-6935 
Contact: Mary Schneider 
1,3,6,70,8 

Barbara Prince Associates Inc. 
3949 E. Palmer Park Blvd., #D 
Colorado Springs. CO 80909 
Ph. 719-594-9192 
Contact; Kay Jackson 
1,3,4,6,7A 

DE VER 

Bernett Research Services, Inc. 
14200 Alameda Ave. 
Aurora Mall 
Aurora. CO 80012 
Ph. 303·341 ·1211 
Fax 303·341 ·4469 
Contact: Brad McDonald 
1 ,3,4,6,7 A,8 
Rm. 1) 15x16 Obs. Am. Seats 10 
(See advertisement on p. 95) 

Colorado Market Research 
Ruth Nelson Research Services 
2149 S. Grape S . 
Denver. CO 80222 
Ph. 303·758·6424 
Fax 303·756·6467 
1.3,4,6,78,8 

Consumer Pulse of Denver 
Arapahoe East Center 
681 0 S. Dallas Way, Ste. 601 
Englewood, CO 80112 
Ph. 303-280-9747 
Fax 303-280-9744 
Contact: Mark Hetelson 
1,3,4,5,6, 78,8,9 
Am. 1) 18x20 
Rm. 2) 12x20 

Obs. Rm. Seats 12 
Obs. Am. Seats 20 

T US BE YOUR MARKET RESEARCH PARTNER 
er ocus Group Fa ility. Ov r 1 y ars of 

peri n e. 

• Exe ·utive · 1 dkaL Proft'ssion·Jl 
recruiting & imer\'i e\\ ing 

• Pr du t Pbccmcnt 
• !\·1all lnt t'r ·t:pts 
• ,' tore ut.! its Myste ry Shopring 
• Jury Trial Stmul.Hion 

December 1 994 

• Oemogr:lJ hit. & Ct mmuniry Attitude 
Suncvs 

• Julti -C~ ttl l ttr: Ll recrui1ing & 
inten ·iewing 

• Ccntrallucatit n rl'cruiting .... tt' ..,ting 
• ompk·tl' t ·st kitd1l'n 
• (!ounu •t i'oo<..l pro\'itlcd 

C•rcle No 136 or Reader Cad 

l\l,tin i'acilil\ indude.., .-.raciou.., \·kwin~ room., .tnd o ne-\\..1) 
mirrors with :-tate of the .lrt autlio and 'itlco U ]Xthllille:. . 
Sl·cc nd jll'rmanl'nt intt't\:~.~rt fad litv \Yith compk1e 1c>st 
ki1 chen ell ~outh Shore Center ,\ta lf 

l'bone 510) 521-6900 • F 510) 5.ll-2130 

y~~~~j~~~~~?.~)~~h~1~, ?.L~:)4~()) 
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CODES 
1 Con renee S yle Room 7C. Free Standtng Budotng 
2 Ltving Roo Style 7D. Other 
3 Observatio Room 8 1-on-1 Room 
4 Test Kt chen 9. 1-on-1 Viewtng 
5 est Kt chen Obsv Am. 0. V <Jeo co ferenctng 
6 Vtdeo Equipment Avalaole t denotes hvti'IQ room stye 
7A. Located in Shopping Mal *denotes one-on-one oom 
76. Located in OffiCe Building 

Eagle Research 
12157 W. Cedar Dr. 
Denver. CO 80227 
Ph. 303-980-1909 
Fax 303·980·2270 
Contact: Freddt Wayne 
1.2,3,4,6.7C.8 
Am. 1) 27 15 Obs. Am. Seats 25 
Am. 2) 16x30 Obs. Am. Seats 18 
1Rm. 3) 27x15 Obs. Am. Seats 25 
(See advertisement on p. 69) 

Fieldwor Denver Inc. 
900 Auraria P wy. 
Denver, CO 80204 
Ph. 303-825-7788 
Fax 303·623-8006 
Contact: Ann Mcintyre 
1 ,3,6.78,8,9 
Rm. 1) 16x23 Obs. Rm. Seats 16 
Rm. 2) 12x16 Obs. Rm. Seats 16 
Rm. 3) 15x15 Obs. Rm. Seats 12 
Rm. 4) 10x15 Obs. Rm. Seats 8 
(See advertrsement on p. 2) 

Fnedman Mar1<etmg/Denver 
65 0 W. 91st Ave., Ste. 106 
Westmmster, CO 60030 
Ph. 303-428-8803 or 914-698-9591 
Fax 303·430·4719 
1.3.4,6,78.8 
Rm. 1) 14x16 Obs. Rm. Seats 12 

DO TB 

Information Research Inc. 
10650 E. Bethany Dr. 
Aurora, CO 80014 
Ph. 303-751 -0190 
Fax 303-751-8075 
Contact: Norman Petitt 
1 ,2.3.4,5,6.78.8,9,1 0 
Rm. 1) 16x20 Obs. Am. Seats 25 
Rm. 2) 20x15 Obs. Am. Seas 25 
Rm. 3) 21 x16 Obs. Am. Seats 8 
(See advertisement on p. 31 ) 

Message Factors, Inc. 
2620 S. Parker Road, Ste. 275 
Aurora. CO 80014 
Ph. 303-750·5005 
Contact: John Maben 
1.3,6,78 

Plaza Research 
One Tabor Center 
Denver. CO 80202 
Ph. 303-572-6900 or 800-654-8002 
Fax 303-572·6902 
Contact: Kahe Barker 
1,2.3,4,5,6. 78,8,9 
Rm. 1) 15x20 Obs. Rm. Seats 15 
Rm. 2) 15x20 Obs. Rm. Seats 15 
Rm. 3) 15x20 Obs. Am. Seats 15 
(See advertisement on p. 113) 

Barbara Pnnce Associates. Inc. 
5801 W. 44 h Ave. 
Denver, CO 60212 
Ph. 303-458-0145 
Contact: Barbara Prince 
1,3,4.6.7A 

Quick Test, Inc. 
7200 W. Almeda, S e. 203 
Villa ltalia Mall 
Lakewood. CO 80226 
Ph. 303·937·0144 
Fax 303-937-0502 
Contact: Jac 1e Stepantch 
1.3.4,6.7A 
Am. 1) 13x15 Obs. Am. Seats 8 
(See advertisement on p. 89) 

ONE! 

Telephone ocu Groups are fa t economical and 
efficient -- aving time and money compared to in­
per on focus group . They al o give you broader 
geographic coverage and fre her re po dents. 

NorTe esearch Group we're speciali at 
telephone focus group ! 

Call Ke ly Ireland at 1-800-315-TE:XX to find o t 
more about the advantage of conducting your next 
group by phone. 

NorTe Re earch Group 
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The Research Center 
550 S. Wadsworth, Ste. 101 
Denver. CO 80226 
Ph. 303·935·1750 
Fax 303·935-4390 
Contact: Anthony Soares 
1,3,4,6,78 
Am. 1) 20x18 Obs. Rm. Seas 15 
Am. 2) 24x24 Obs. Rm. Seats 15 
(See advertisement on p. 71) 

CONNECTICUT 

BRIDG POR 

Firm Facts Interviewing 
307 Kenyon St 
Stratford. CT 06497 
Ph. 203-375-4666 
Fax 203-375·6034 
Contact: Hame Quint 
1,3,4.6,7D 

J.B. Martin Research Services 
4695 Main St. . Ste. 4 
Bridgeport. CT 06606 
Ph. 203-365-4900 
Fax 203-365-4912 
Contact: Nancy Sal 
1.2,3,4.6,78,8.9 
Am. 1) 12x20 
Am. 2) 6x9 
Am. 3) 12x 0 
tAm. 4) 6x9 

Obs. Rm. Seats 16 
Obs. Am. Sea s 6 
Obs. Rm. Sea s 18 
Obs. Rm. Seats 15 

Shapiro Research Serv1ces, Inc. 
Trumbull Shopping Park 
5065 Main St. 
Trumbull. CT 06611 
Ph. 203-373-9391 
Fax 203-371-4257 
Contact: Sandy Shapiro 
1 ,3.4.5, 7 A,9 
Rm. 1) 12x19 Obs. Am. Seats 10 

B y 

Performance Plus Inc. 
7 Backus Ave. 
Danbury. CT 06810 
Ph. 508-872·1287 
Fa 508-879-7108 
Contact: Shirley Shames 
1,2,3,4.6,7 A 
Am. 1) 15x20 Obs. Am. Seats 20 
(See advertisement on p. 14) 

HARTFORD 

Access Research. Inc. 
8 GriHin Road N. 
Windsor. CT 06095 
Ph. 203-688-8821 
Fax 203·688-2053 
Con act: Gerald O'Connor 
1.3.6,78 
Am. 1) 14x21 Obs. Rm. Seats 8 

Beta One/Focus Facility Hartford 
270 Farmington Ave .. Ste. 26 
Farmington, CT 06032 
Ph. 800-447-BETA 
Con act: Marme Honiberg 
1,3.4,6,7B 
Am. 1) 18 13 Obs. Am. 14 
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CODES 
. Conferef'Ce Style Room 7C Free S anding Bui di g 

2. Living RoomS e 70 0 her 
3. Obse a 10n Roo 8. -on-1 Roo 
4. Test Kitchen 9. -on-1 V1ew1ng 
5. Tesf Kitchen Obsv. Rm 10 Video conferenc1ng 
6. Video Equ pmen Avai abe t der~o es l1ving room style 
7A. located inS opp1ng Ma:l t de o!es OOO-{)n-one room 
78 Located m Office Bu ld ng 

Hartford Research Center 
530 Silas Deane Hwy., #LL 
Wethersfield, CT 061 09 
Ph. 800-235-5028 
Contact: Mary Ann Pacocha 

W AV 

New Haven Research Center 
140 Washington Ave .. #LL 
North Haven, CT 06473 
Ph. 800-235-5028 
Contact: Nancy Neumann 
1,3,6.78 
Am. 1) 15x20 Obs. Am. Seats 30 

Res-A-Vue®, Inc. 
20 Commerce Park Rd. 
Milford. CT 06460 
Ph. 203-878-0944 

ORW K 

Trost Associates Inc. 
585 Main Ave. 
Norwal , CT 06851 
Ph. 203-847-7204 
Fax 203-846-2796 
Contact: AI Ritchie 
1,3.4,6,7C 

ST MFORD 

The Consumer Dialogue Cente 
25 Third St. 
Stamford, CT 06905 
Ph. 203-356-1678 
Fax 203-327-9061 ,.,::.=============::::::=============:;1 Contact: Ann Stabile 

1,3,6,78,9 
Am. 1) 17x20 
Am. 2) 17x20 
Rm. 3) 10x12 

Fax 203-878-3726 
Contact: John Kelman 
1.2,3,4,6.78 

Obs. Am. Seats 25 
Obs. Am. Seats 25 
Obs. Am. Seats 4 

of 
ys· 

One moderator after another has told us they 
are telling someone else about Focus First America. 
Maybe ifsourstaff, a dedicated bunch 'Nho listen 
before they speak and have the experience to 
act on \\!hat they s:::Jy. Might be our recruiting 
talent. Could be our facilities which are oow, 
spacious and offer o variety of technical equip. 
ment ... a room for every need you might s:::Jy. 
Some just like our gourmet cooking . 

There are probably hundreds of reasons why 
vve are meeting the needs of one moderator after 
another. Most imp:xtant however, is the fact 'We're 
the talk of the town. 

For complete information and a full color 
brochure describing our facilities, please call 
or write to us today. Ask for Susan Weiss or 
Michael J. Hothorn ... we promise a fast 
response. 

969 HIGH RIDGE ROAD, STAMFORD. CONNECTICUT 06905/203-322-1173 

A FULL SERVICE QUALITATIVE RESEARCH FACIUTY 
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1,3.4,6,78 
Am. 1) 15x23 Obs. Am. Seas 20 

The Focus Room-Stamford 
1011 High Ridge Road 
Stamford, CT 06905 
Ph. 203-322-5996 
Fax 203-322-0819 
Contact: Kim Angione 
1 ,3,4,5.6.78 
Am. 1) 14x20 Obs. Am. Seats 20 
Am. 2) 13x24 Obs. Am. Seats 15 

Focus First America 
969 Htgh Ridge Road 
Stamford, CT 06905 
Ph. 203-322-1173 
Fax 203-968-0421 
Contact: Susan Weiss 
1,2.3,4 5.6,78,8.9 
Am. ) 20x22 Obs. Am. Seats 20 
Am. 2) 18x20 Obs. Am. Seats 20 
tAm. 3) 1 Ox 10 Obs. Am. Seats 8 
Am. 4) 16x20 Obs. Am. Seats 20 
(See advertisement on p. 70) 

Strategic Focus, Inc. 
274 Riverside Ave. 
Westport, CT 06880 
Ph. 203-221-0789 
Fax 203·221 -0783 
Contact: Yanawan Saguansataya 
1.2,3,4.6,78,8.9 
Rm. 1) 25x16 Obs. Am. Seats 14 

DELAWARE 

WILMI GTO 

The Bartlett Group 
Society Hill Office Complex 

003 Society Dr. 
Wt1mington, DE 9703 
Ph . 302-798-4333 
Fax 717 ·540·9338 
Contact: Jeff Bartlett 
1 ,3,6.78 
Rm. 1) 12x24 Obs. Am. Seats 8 
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550 S.Wadsworth Blvd. 
Suite 101 

Denver, Colorado 80226 

(303) 935-1750 
Fax: 935-4390 

The Focus Group Suite is a contemf)O' ry, tastettdV 
decorated, private facility centrally located 
accessibility. 
• Conference Room includes washable writing 

surfaces, movable easel, oak rails, 20" monitor & 112" 
video players. Conference table seats 13. Wired to 
provide audio & video feeds to Focus Group . 

• ViewinfiJ Room 2 tiered, seating 15 people comfort-
ably. Wnting surface, muted lighting & state-of-the-art 

sound system. Snack & beverage bar also in 
room. Catering service provides Denver's 
best cuisine. 

• Central Location Facility 500 sq. ft provides 

ii~~=!==~~ multiple configurations of seating, holding 40-50 respondents. Can be used for multipur-
poses, including cl ient work area, de-briefing 
f~ci l ity, ~or mock jury tests, store 
stmufattons, or taste tests. 

• Secured Storage Room Adjacent to central 
location facility for product materials. 



CODES 
1. Conference Sty1e Room 7C. Free Stand ng Build ng 
2. LIVIng Room Style 70. Other 
3. (X)s.ervation Roo 8. 1-on-1 Room 
4. Test K.tchen 9. 1-on-1 View1ng 
5. Test K chen Obsv. Rm. 0. VIdeo co ferenc1ng 
6. Video E uipment A variable t denotes living room sty e 
7A. Located in Shopping Man ; denotes one-on-one room 
7B. Located in Office Building 

WASHINGTON, D.C. 

Area Wide Market Research 
16017 Comprint Circle 
Gaithersburg, MD 20877 
Ph. 301-590-1160 
Fax 301 ·990·6690 
Contact: Ann Weinstein 
1 ,3,4,6,78 

Cameron Mills Research Svce. 
2414 Cameron Mills Road 
Alexandria, VA 22302 
Ph. 703-549-4925 
Fax 703-549-4926 
Contact: Fern Shewmaker 
1 ,2,3,4,6,7C 

Consumer Pulse of Washington 
831 0 C Old Court House Rd. 
Vienna, VA 22182 
Ph. 703-442-0960 
Fax 703-442-0967 
Contac : Jeff Davis 
1 ,3.4,5.6.7 A,8,9 
Am. 1) 20x20 Obs. Rm. Seats 20 

Covington-Burgess Focus Suite 
666 Eleven h St N.W., Ste. 730 
Washing on, DC 20001 
Ph. 202-628-4640 
Fax 202·628-3840 
Contact: E. Burgess 
1,3,6,78.8.9 

The Dominion Group 
8229 Boone Blvd., Ste. 710 
Vienna, VA 22182 
Ph. 703-848-4233 
Fax 703-848-8823 
Contact: Barbara Roland 
1,3,6.78 
Rm. 1) 20x16 Obs. Am. Seats 12 
Am. 2) 15x20 Obs. Am. Seats 14 

Facts In Focus, Inc. 
5000 Ate. 301 . #2006 
Waldorf, MD 20603 
Ph. 301-870-7799 
Contact: Ann O'Connor 
1,3,6,7A 

G.M.K. Market Focus 
1700 Wisconsin Ave. N.W. 
Washington, DC 20007 
Ph. 202·337 ·0700 
Fax 202-298·3400 
Contact: Be h Gilbe 
1 ,3,6,7C 
Am. 1) 15x25 Obs. Rm. Seats 1 0 

72 

Hea ·n Research Inc. 
Laurel Centre 
14882 Baltimore-Washington Blvd. 
Laurel MD 20707 
Ph. 301 -776-9800 
Fax 301 -725-6687 
Contact: Cynthia Gleeson 
1,3,4,5,6,7 A 

House Market Research Inc. 
1201 Seven Locks Rd., Ste. 200 
Potomac, MD 20854 
Ph. 301-424-1930 
Fax 301-424-3128 
Contact: Elaine House 
1,3,4,6,78 

Jackson Associates, Inc. 
6691 B Springfield Mall 
Springrield, VA 22150 
Ph. 404-394-8700 
Fax 404-394-8702 
Contact: Margaret Hie s 
1,3,4,6,7A 
Rm. 1) 16x12 Obs. Rm. Seats 8 
(See advertisement on p. 81) 

Nancy Low & Associates, Inc. 
5454 Wisconsin Ave .• #1300 
Chevy Chase, MD 20815 
Ph. 301·951 -9200 
Fax 301-986-1641 
Contact: Nan Hannibal 
1,3,6,78,8,9 
Rm. 1) 2 x21 Obs. Am. Seats 20. 6 

Macro nternational, Inc. 
11785 Beltsville Dr., Ste. 300 
Calverton, MD 20705 
Ph. 800-639-1310 
Fax 301 -572·0999 
Contact: James E. Fong 
1,3,6,78,8 
Am. 1) 15x24 Obs. Rm. Seats 10 
(See advertisement on p. 73) 

Metro Research Services. h1c. 
9990 Lee Hwy., Ste. 10 
Fairfax, VA 22030 
Ph. 703·385·1108 
Fax 703·385·8620 
Con act: Nancy Jacobs 
1.3,4,6,78.8,9 
Am. 1) 5x20 Obs. Am. Seats 18 
Am. 2) 8x10 Obs. Am. Seats 6 

Metro Research Services, Inc. 
1729 King St., Ste. 302 
Alexandria, VA 22314 
Ph . 703·385· 108 
Fax 703·385·8620 

, Contact: Nancy Jacobs 
I 1 .3,6,78,8.9 

Am. 1) 15x20 Obs. Am. Seats 18 
Am. 2) 8x1 0 Obs. Am. Seats 6 

OMA·Oichak Market Research 
7255-A Hanover Pkwy. 
Greenbelt, MD 20770 
Ph. 301-441 -4660 
Fax 301 ·474·4307 
Contact: Jill Siegel 
1 ,3,4,6,78,8 
Rm. 1) 14x19 Obs. Rm. Seats 14 

Shugoll Research, Inc. 
7475 Wisconsin. Ste. 200 
Bethesda, MD 20814 
Ph. 301 -656-0310 
Fax 301-657-9051 
Contact: Joan Shugoll 
1 ,3,4,6.78,8.9,10 
Rm. 1) 20x22 Obs. Am. Seats 12 
Am. 2) 17x22 Obs. Am. Seats 12 
Rm. 3) 19x20 Obs. Am. Seats 12 
Am. 4) 18x25 Obs. Am. Seats 22 
(See advertisement on p. 3) 

T.I.M.E. Market Research 
425 Spotsylvania Mall 
Fredricksburg, VA 22407 
Ph. 703-786-3376 
Fax 703-786-3925 
1,3,4,6, 7 A,8 

Woelfel Research , Inc. 
2222 Gallows Rd .. #220 
Vienna. VA 22027 
Ph. 703-560-8400 
Fax 703-560-0365 
Contact: Adam Weinstein 
1,3,6,78 

FLORIDA 

DAYTO AB ACH 

Cunningham Field Services 
770 W. Granada, #101 
Daytona Beach, FL 3217 4 
Ph. 904·677 -5644 
1,3.4,5,6.78 

FORT LAUDERDALE/ 
BOC RATO 

Flonda in Focus, Inc. 
9 5 Middle River Dr. 
Ft. Lauderdale, FL 33304 
Ph. 305·566-5729 
Fax 305-566·6819 
Contact: Doris M. Wagman 
1.3.4.6.78 
Am. 1) 14x16 Obs. Rm. Seats 20 
Am. 2) 14x16 Obs. Rm. Seas 8 

Heakin Research, Inc. 
Coral Square Mall 
9569 W. Atlantac Blvd. 
Coral Springs, fl 33071 
Ph. 305·753-4466 
Contact: linda Bonneville 
1.3.4,6.7A 
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Mar's Surveys, Inc. 
1700 N. University Or. 
Coral Springs, Fl33071 
Ph. 305-755-2805 
Fax 305-755-3061 
Contact: Ronald Teblum 
1,3,4,6,7B,8,9 
Rm. 1) 15x20 

Mar's Surveys, lnc. 
4300 N. University Dr., Ste. C202 
Ft. lauderdale, Fl33351 
Ph. 305-755-2805 
Fax 305-755-3061 
Contact: Eric Lipson 
1 ,3,4,6,78,8,9 
Rm. 1) 15x18 

ORTMY RS 

Bernett Research Services 
Edison Mall 
4125 Cleveland Ave. 
Ft. Myers. FL 3390 
Ph. 813-939-1200 
Fax 813-939-1413 
1,3,4,6,7,8(10) 
Rm. 1) 14x16 Obs. Rm. Seats 8 
(See advertisement on p. 95) 

T.I.M.E. Market Research 
1441 Tamianie Tr., #505 
Port Charlotte, Fl33948 
Ph. 813-625-5111 
Fax 813-625-6416 
Contact: Sharon Peoples 
1.3,4,6,7A,8 
Rm. 1) 12x16 Obs. Am. Seats 10 

GAl SVILL 

Perceptive Market Research , Inc. 
2306 S.W. 13th St.. Ste. 807 
Gainesville, FL 32608 
Ph. 904-336-6760 or 800-749-6760 
Fax 904-336-6763 
Contact: Elaine lyons-Lep e, Ph.D. 
1 ,2,3,4,5,6,76,8,9 
Rm. 1) 18x30 Obs. Rm. Seats 15 

JACKSO VILLE 

Tom Oale Market Research 
235 Margaret St. 
Neptune Beach FL 32233 
Ph. 212-758-9777 
Contact: Tom Dale 
1,2,3,4,6,78 

Irwin Research Services, Inc. 
Sun Bank Building 
9250 Baymeadows Rd .. Ste. 350 
Jacksonville, Fl32256 
Ph. 904-731-1811 
Fax 904-731-1225 
Contact: Kathryn Blackburn 
1,3,4.6,7B 
Rm. 1) 18x22 Obs. Rm. Seats 15 
Rm. 2) 18xi6 Obs. Rm. Seats 10 
(See advertisement on pp. 7 4, 14) 

Oecember 1994 

Kirk Research Services, Inc. 
4525 Roosevelt Blvd. 
Jacksonville, Fl32210 
Ph. 904-387-0883 
Fax 904-387-0268 
Contact: Rebecca Kirk 
1 ,3.6,7C,8,9 
Am. 1) 12x8 Obs. Am. Seats 8 
Am. 2) 12x8 Obs. Am. Seats 8 

Market Horizons, Inc. 
9452 Phillips Hwy., Ste. 5 
Jacksonville, FL 32256-1332 
Ph. 904-260-2001 
Fax 904-260·6266 
Contact: Charles A. McMillin 
1,3,6,78,8 
Am. 1) 14x20 Obs. Rm. Seats 10 

FOC S GROUP PERTISE 
WORK 

A ONE-WAY MIRROR TO THE WORW 

01D 

F CIUTIE I r THE U /TED STATES ND 
DEVELOPING M RKETS AROU D TH WORLD 

ADV, ED TE H OLOGI ltL itR BIUTIES 

HIGHLY ~K/1-JLED MODERATOR 

1'\RE, MEDIA AND 

IENTIFI SITE ELECTION PRO E 

MARKETS. M RO 1 RA 1KED 1 lth IN 1 1TERNAT10NAL RE ENUE 
AM 'G U. . M RKET RESE RCH OMP. 1 IE . THE OMPA Y 
PRO IDE Q 'ALITATIV A D QU NTTIAT! E RE EAR H ADHERING TO 
THE MO T STRINGENT WE. TERN QUALITY TAi\ 7DARDS. 

P T MA RO TO W RK OR YO 
LL .JI l FO G T ( 00 639-1310 

'!aero Inte rnational Offi e : W Jungton, D . .; Ne\\ ork , NY; Burling to n. : Waro;aw, 
Polpnd; toscow, Ru~o;ia ; Budapes t, Hungary: Pr gue. _zech Re rmblic; Jcddah. Saud i Arabia: lUro. EgypL 
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Progress never tops at 
Irvvin Research S rv· ces. 

lcome to our n w t facility! 

Our Premie acility Offer : 
1 People 

ith 

• 

• Pri at 

.. . con ni ntly lo ·at d ne t to maj r hotel · 
for omfort and a essibility. 

• 

F r mor information r ~gardin 
Fo us , roups ·onta t; 

Kathryn Blackburn 
Vice Pre ident/ 

Dire tor of Qualitatlue Researcb 

Irwin R ar h ervice In . r Sun Bank Building 
9250 Baym adow ' Road , uite 350 

)a k onville , Florida 32256 
90 731-1811 

(90 731-1225 
Cir No. 139 on Reader Card 

CODES 
1 Conference Style Room 7C. Free St.andmg Building 
2. LMng Room Style 70. Other 
3. Observation Room 8. 1-on-1 Room 
4. Test Kitche 9. 1-on-1 V1ewmg 
5. Test K1tcheo Obsv. Rm. 10. Video conferenCing 
5. Video Equtpmen Available t denotes living room style 
7 A. Located In Shopping Mall * denotes one-on-one room 
78 Located in Office Bu1ldtng 

MIA 

Behavioral Science Research Corp. 
2121 Ponce de Leon Blvd., 12th fl. 
Coral Gables, FL 33134 
Ph. 305·443-2000 
Fax 305·448-6825 
Contact: Ethel Owery 
1,3,6, 78,8,9 
Am. 1) 23x13 Obs. Am. Seats 10 

Findings International Corp. 
9100 Coral Way, #6 
Miami, FL 33165 
Ph. 305-225-6517 
Fax 305-225-6522 
Contact: Orlando Esquivel 
1,3,4,6,78 

Jean M. Light Interviewing Service 
8415 Coral Way, Ste. 201 
Miami, FL 33155 
Ph. 305-264-5780 
Fax 305-264-6419 
Contact: Luis Padron 
1,3,6,7A 

Market Segment Research, Inc. 
1320 S. Dixie Hwy., #120 
Miami, Fl 33146 
Ph. 305-669-3900 
Fax 305·669·3901 
Contact: Gary L. Berman 
1 ,3,4,6, 78,8,9 

National Opinion Research Services 
760 Northwest 107 Ave., Ste. 115 
Miami, FL 33172 
Ph. 800-940-9410 
Fax 305·553·8586 
Contact: Daniel Clapp 
1,3,4,6,78,8,9 
Am. 1} 18x22 

Rife Market Research, Inc . 
1111 Park Center Btvd., Ste. 111 
Miami, FL 33169 
Ph. 305·620·4244 
Fax 305-621 -3533 
Contact: Mary Rife 

. 1,3,4,6,78 
Rm. 1) 15x15 Obs. Am. Seats 14 
Am. 2) 15x15 Obs. Rm. Seats 12 
(See advertisement on p. 75) 

Rife Market Research, Inc. 
Sky lake Mall 
1758 N.E. Miami Gardens 
N. Miami, FL 33179 
Ph. 305-620·4244 
Fax 305-621-3533 
Contact: Mary Rife 
1,3,4,6.7A 
(See advertisement on p. 75) 
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Strategy Research Corp. 
100 N.W. 37th Ave. 
Miami, FL 33125 
Ph. 305-649-5400 
Contact: Vivian Hernandez 
1,3,6,7B 

Weitzman & Philip, Inc. 
850 lves Dairy Rd. 
M1am1, FL 33179 
Ph. 305·653·6323 
Fax 305·653-4016 
Contact: Daniel Phihp 
1 ,3.4.5,6.7 A 
Rm. 1) 15x24 
Rm. 2) 14x20 

p 

Obs. Rm. Seats 10 
Obs. Rm. Seats 10 

Gazelle International, Inc. 
4949 Tamiami Trail N. , #204 
Naples, FL 33940 
Ph. 813·649·8808 
Fa 813-649-8861 
Contact: Douglas J. Calhoun 
1 .3,4,6,78,8,9 
Am. 1) 12x14 Obs. Am. Seats 12 

ORL DO 

AccudatafPilar Ellis 
500 N. Orlando Ave., Ste. 1398 
Winter Park, FL 32789 
Ph. 407-628-1835 
Fax 407-628·0571 
1,2,3,4.6.7D 
Contact: Suzanne Cattell 
Rm. 1) 15x18 Obs. Rm. Seats 15 
Rm. 2) 14x15 Obs. Rm. Seats 8 
Rm. 3) 15x19 Obs. Rm. Seats 12 

Central Florida Maf'l(et Research, Inc. 
1065 Maitland Center Commons, #204 
Maitland, FL 32751 
Ph. 407-660-1808 
Fax 407·660·9674 
Contact: Vicky Stevens 
1,3,6,&8 
Rm. 1) 13x19 Obs. Rm. Seats 12 

Hancock Information Group, Inc. 
2180 W. State Rd. 434, Ste. 3170 
Longwood, FL 32779 
Ph. 407-682·1556 
Fax 407-682-0025 
Contact: Lori Sprague 
1 ,3,6,7B,8,9 
Rm. 1) 16 25 Obs. Am. Seats 10 

Barbara Nolan Market Research 
Florida Mall, Room 422 
Orlando, FL 32809 
Ph.407 -830-4542 
Fax 407-851-7115 
Contact: Ellen Shamblin 
1,3,4,6,7A 

December 1994 

Barbara Nolan Market Research 
218Jackson 
Ma•tland, FL 32751 
Ph. 407·629·8800 
Fax 407·629·7633 
Contact: Ellen Shamblin 
1 ,3,4,5,6, 7C 

Barbara Nolan Mafket Research 
1650 Sand La e Rd., Ste. 213 
Orlando, FL 32809 
Ph. 407-830-4542 
Contact: Ellen Shamblin 
1,3,4,6,78 

P S COLA 

Sand Dollar Research , Inc. 
5100 N. 9th Ave., M-1209 
Pensacola. FL 32504 
Ph. 904-478-9274 
Fa 904-476-4450 
Contact: Charles Graham 
1 ,3,4,6, 7 A,8,9 
Am. 1) 18x21 Obs. Am. Seats 15 

s SOT 

Starr Research 
8201 S. Tamiami Trail 
Sarasota, FL 34238 
Ph. 813-925-7827 
Fax 813-922-3289 
Contact: Vicki Pobicki 
1,2,3.4,6,7A 
Am. 1) 15x21 Obs. Am. Seats 10 

TALLAHASS 

Friedman Marketing/Florida 
Tallahassee Mall 
2415 N. Monroe St., #563 
Tallahassee, FL 32303 
Ph. 904·385·4399 or 914-698-9591 
Fax 904·385-3481 
1 ,3,4,6,7A 
Rm. 1) 9x12 Obs. Rm. Seats 6 

T P /ST.P TERSBURG 

Accudata Market Research 
3815 W. Humphrey St., #105 
Tampa, FL33614 
Ph. 813-935-2151 
Fax 813-932-6265 
Contact: Suzanne Cattell 
1,3,4,6,78 
Am. 1) 18 24 Obs. Am. Seats 18 
Am. 2) 13x16 Obs. Am. Seas 8 
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CODES 
1. Con ere nee Style Room 7C Free Standing Building 
2. Living Room Style 70. Other 
3. Observation Room 8. 1-on- Room 
4. Test ichen 9. 1-on-1 Viewing 
5. Test Ki chen Obsv. A . 0. V odeo confe enong 
6 V1deo Equipme t Avrulaole t deno es hv1ng room style 
7A. Located 1n Shoppii'Q al *denotes one-o -one room 
78. Locatecl1n Offce Building 

Adam Market Research. Inc. 
7965 9th St. N. 
St. Petersburg, FL 33702 
Ph. 813·875·4005 
Fax 813·875·4055 
Contact: Mark Siegel 
1,3,6. 7 A,8,9 
Am. 1) 8 120bs. Rm. Seats 4 

Adam Markel Research, Inc. 
4010 Boy Seoul Blvd., Ste. 755 
Tampa, FL 33607 
Ph. 813-875-4005 
Fax 813·875-4055 
Contact: Mark Siegel 
1 ,3.4,6,79,8,9 
Rm. 1} 16 21 Obs. Rm. Seats 15 

Bordner Research, Inc. 
2535 Landmark Dr., Ste. 109 
Clearwater. FL 34621 
Ph. 813-797-6552 
Contact: Diane Bordner 
1 ,3,4,7B.8,9 
Am. 1) 14x19 Obs. Am. Seats 18 
Am. 2) 11 x13 Obs. Am. Seats 8 

Davis & Davis Research, Inc. 
8001 N. Dale Mabry Hwy .. Ste. 401 B 
Tampa, FL 33614·3263 
Ph. 813-873-1908 
Fax 813·935·5473 
Contact: Irene Davis 
1 ,3.4.6,7C,8,9 
Am. 1) 15x24 Obs. Rm. Seats 12 
tAm. 2) 11x12 

Florida Focus, Inc. 
2535 Landmark Dr., Ste. 1 09 
Clearwater, FL 34621 
Ph. 813· 796·4957 
Contact: Dtane Bordner 
1 ,3,4,6.7B,8,9 

Herron Associates, Inc. 
600 N. Westshore Blvd., Ste. 702 
Tampa, FL 33609 
Ph. 813-282-0866 
Fax 813-282·3553 
Contact: Elaine Herron-Cravens 
1 ,3,4,6, 7B, 10 
(See advertisement on p. 3) 

IDD Market Research 
58 1 Memortal Hwy. #103 
Tampa, FL 33615 
Ph. 813-884·0088 
Con act: Irene Hernandez 
1,3,4,6,7B 

Mtd-America Research 
303 US 301 Blvd. W., Ste. 811 
Bradenton. Fl 34205 
Ph. 813·746·1849 
Fa.x 813·746-6157 
Contact: Margaret Wilders 
1,3,4,6.7A.8 
Am. 1) 10x16 
Am. 2} 10x9 

Obs. Am. Seats 10 
Obs. Rm. Seats 5 

Barbara Nolan Market Research 
Two Corporate Dr., Ste. 670 
Clearwater, FL 34622 
Ph. 813·572-0644 

· Fax 813·573·0235 
1 ,3,4,6.78 

Premack and Associates, Inc. 
8130 66th St. N., #10 
Pinellas Park, FL 34665 
Ph. 813-544-3191 
Fax 813·544-2777 
Contact: lrwm J. Premac 
1,3.6,79 
Am. 1) 12x15 Obs. Am. Seats 6 

Schwartz Field Service, Inc. 
8902 N. Dale Mabry, Ste. 102 
Tampa. FL 33614 
Ph. 813-933-8060 
Contact: Joyce Powell 
1 ,2,3.4,6.7B 

Suburban Associates Inc. 
4350 W. Cypress. Ste. 535 
Tampa. FL 33607 
Ph. 813·874·3423 
Fax 813-875-6789 
Contact: Mandy Murphy O'Neill 
1,3,4,6. 78,8,1 0 
Rm. 1) 14x18 Obs. Am. Seats 12 
Rm. 2) 14x16 Obs. Am. Seats 10 
(See advertisement on p. 31) 

Superior Research 
3001 N. Rocky Point Rd .. #400 
Tamp a, FL 33607 
Ph. 813-282-1660 
Fax 813-287·0605 
Contact: Shari Gonzales 
1 ,2,3.4,5,6. 7B,8,9 
Am. 1} 15x20 Obs. Am. Seats 12 
Rm. 2) 15x20 Obs. Am. Seats 12 
Rm. 3) 15x20 Obs. Am. Seats 12 
tAm. 4) 14x22 Obs. Am. Seats 12 
(See advertisement on pp. 77, 80) 

Tampa Bay Opinion Mart 
3302 W. Buffalo Ave ., Ste. 1037A 
Tampa. FL 33607 
Ph. 813·876·0321 
Contact: Alma Stilley 
1 ,3,4.6,7A 

w PA 

Field & Focus 
4020 S. 57 h Ave. 
Lake Worth, FL 33463 
Ph. 407·965·4720 
Fax 407·965·7439 
Contact: Lois Stermer 
1 ,3,6.7C,8 

B 

Am. 1} 15x18 Obs. Am. Seats 12 

Profile Marketmg Research 
4020 S. 57th Ave. 
Lake Worth, FL 33463 
Ph. 407-965-8300 
Fa 407·965-6925 
Contact: Judy Hoffman 
1,3,6,7C,8 
Rm. 1) 15x18 Obs. Am. Seats 12 

Am. 1) 14x 9 Obs. Am. Seats 16 Lois Weinstein Associates 
_Rm_._2_)9_x_13_0_b_~_R_m_. _~_a_~_8~~~~~~~~~~~~~~~~~~~~~~ 1~5P~m~&h~~sB~ .• &a200 

~T~ CIA W. Palm Beach, FL 33401 
Ph. 407-640·3242 
Fax 407-640·3780 

Are you searching for . . . Contact: Lois Weinstein 
1 ,3.4,6,79,8.9 

-Quality without sacrificing your budget Am. 1) 17x17 
-Accurate, on-time perfonnance Am. 2) 12x14 

- Personal touch from a small agency 
- Peace of mind 
- Secret agents for mystery shopping 

Search no more We are, after all, the ClA 

l u 
Focus Groups one-on-One's Mystery Shops 

CONCEPTS I IDEAS I ATTITUDES 
1-85/1-285 North Atlanta 404-455-9989 

C rei No 4 on Reader C rd 

Obs. Rm. Seats 8 
Obs. Rm. Seats 8 
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GEORGIA 

TL 

Arena Research, Inc. 
1 Dunwoody Park. Ste. 128 
Atlanta, GA 30338 
Ph. 404-395-6090 
Fax 404-671 -9708 
Contact: Steve Israel 
1,3,4,6, 78,8 
Am. 1) 14x20 Obs. Am. Seats 18 
Am. 2) 14x20 Obs. Am. Seats 12 
Am. 3) 15x17 Obs. Am. Seats 12 
Am. 4) 24x36 Obs. Am. Seats 25 
(See advertisement on p. 79) 

Atlanta Marketing Research Center 
Ten Lenox Pointe 
Atlanta. GA 30324 
Ph. 404-239-0001 
Fax 404-237-1235 
1,3,4.5,6,7C 

C I A Market Research 
3825 Presidential Pkwy., S e. 106 
Atlanta. GA 30340 
Ph. 404-454-7000 
Fax 404-452-7225 
Contact: Charles Fargason 
1 ,3,6.78 
Rm. 1) 23x 14 Obs. Rm. Seats 9 
(See advertisement on p. 76) 

Compass Marketing Research 
3725 Davmci Ct. . Ste. 100 
Norcross. GA 30092 
Ph. 404-448-0754 
Contact: Anne Aast 
1,3.4,6.7C 
Am. 1) 16x24 Obs. Am. Seats 12 
Am. 2) 16x20 Obs. Am. Seats 12 

Consumer Search 
4166 Buford Hwy. 
Atlanta. GA 30345 
Ph. 404-321 ·1770 
Fa 404-636-3037 
Contact: Scott Tannenbaum 
1,3,4.6,70 
Am. 1) 20x20 Obs. Am. Seats 35 
Am. 2) 20x20 Obs. Am. Seats 35 

Consumer Search 
2801 Cadler Rd. 
Atlanta, GA 30034 
Ph. 404-321 -1770 
Fax 404-636-3037 
Contac : Scot Tannenbaum 
1,3,4,6,7A,8,9 
Am. 1) 20x20 Obs. Rm. Seats 15 

Elnck & Lavidge Inc. 
1990 Lakeside Pkwy .. 3rd fl. 
Tuc er, GA 30084 
Ph. 404-938-3233 
Fax 404-621 -7666 
1,3.4,6.78 
Rm. 1) 25x15 Obs. Rm. Seats 8 
Rm. 2) 25x15 Obs. Rm. Seats 6 

December 1994 

ANOTHER REASON 
TO CHOOSE .... 

SUP RIOR RESEARCH 
ATLANTA + TAMPA 

TAMPA'S NEWEST FOCUS GROUP FACILITY 
LOCATED ON BEAUTIFUL TAMPA BAY. 

• THREE SPACIOUS FOCUS GROUP SET-UPS 
• FULLY EQUIPPED TEST KITCHEN 

• SIMULTANEOUS VIEWING CAPABILITY 
• FIXED VIDEO EQUIPMENT 

• LOUNGES ADJACENT TO VIEWING ROOMS 
·EASY ACCESS TO HOTELS, RESTAURANTS, 

SHOPS AND WATER SPORT RENTALS 
• BEAUTIFUL BEACHES NEARBY 

·FIVE MINUTES FROM TAMPA INT'L. AIRPORT 

SUPERIOR RESEARCH- TAMPA 
3001 NORTH ROCKY POINT SUITE 400 • TAMPA, FL 33607 

TEL. 813-282-1660 • FAX 813-287-0605 
SHARI DAVIS GONZALES/DIRECTOR 
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CODES 
1 . Con e eoce Style Roo 
2. Living Roo Style 
3. Observation Room 
4. Test Ki chen 
5. Test Ki chen Obsv. A 
6. Video Equipme t Avalable 
7A. Located in Shopping Mal 
78. Located in Office Building 

Fieldwork Atlanta 

7C. Free Standing Building 
70. Other 
8. 1-<>n-1 Room 
9. 1-on-1 Viewing 
0. VIdeo confe enc1ng 

t denotes living roo s e 
; denotes one-on-one room 

200 Galleria Pkwy., Ste. 1850 
Atlanta, GA 30339 
Ph. 404·988~0330 
Fax 404·955·1555 
Contact: Carolyn Lee 
1 ,3,4,5,6,78,8,9, 10 
Am. 1) 19x17 Obs. Am. Seats 25 
Am. 2) 35x16 Obs. Am. Seats 20 
Am. 3) 17x14 Obs. Am. Seats 20 
(See advertisement on pp. 2, 31) 

Focus On Atlanta 
3953 Pleasantdale Rd. 
Atlanta, GA 30340 
Ph. 404·447·9800 
Fax 404·446-8038 
Contact: Clara Stokes 
1 ,3,4,6,7C,8,9 

Heakin Research Inc. 
Gwinett Plaza Mall 
21 00 Pleasant Hill Rd. 
Duluth, GA 30136 
Ph. 404-476-0714 
Contact: Eleanor McGahee 
1,3,6,7A 

Heakin Research Inc. 
331 Shannon Mall 
Union City, GA 30921 
Ph. 404-964-9634 
Contact: Deborah White 
1,3,4,6,7A 

Kenneth Hollander Associates 
3490 Piedmont Rd., Ste. 424 
Atlanta, GA 30305 
Ph. 404-231 -4077 
Fax 404·231 ·0763 
Contact: Kimberly Moore 
1,3,6,76 
Rm. 1) 11 x9 Obs. Am. Seats 7 

Jackson Associates, Inc. 
1140 Hammond Dr., Bldg. H 
Atlanta, GA 30328 
Ph. 404-394-8700 
Fax 404-394-8702 
Contact: Margaret Hicks 
1 ,3,4,6 78,8,9 
Rm. 1) 24x16 Obs. Rm. Seats 20 
Rm. 2) 22x22 Obs. Am. Seats 15 
Rm. 3) 22x29 Obs. Am. Seats 15 
Rm. 4} 12x16 Obs. Rm. Seats 7 
(See advertisement on p. 81) 

Joyner Hutcheson Research Inc. 
1900 Century Place 
Atlanta. GA 30345 
Ph. 404-321 -0953 
Fax 404-634·8131 
Contact: Wanda Hutcheson 
1 ,2,3,4,6,78 

78 

MacConnell Research Services, Inc. 
10 Perimeter Park Dr., Ste. 110 
Atlanta, GA 30341 
Ph. 404-451-6236 
Fax 404-451-6184 
Contact: Joy MacConnell 
1,3,4,6,78,8 
Rm. 1) 14x16 
Rm. 2) 14x16 

Obs. Am. Seats 8 
Obs. Rm. Seats 8 

MacConnell Research Services, Inc. 
Avondale Mall 
3588 Memorial Dr. 
Decatur, GA 30032 
Ph. 404·451 -6236 
Fax 404·451 ·6184 
Contact: Joy MacConnell 
1 ,3,6, 7 A,8,9 
Am. 1) 13x16 Obs. Rm. Seats 8 

MacFarlane & Company, Inc. 
1900 Emery St. NW., Ste. 450 
Atlanta, GA 30318 
Ph. 404·352-2290 
Fax 404-352-2299 
1 ,3,6, 78,8,9 
Am. 1) 16x15 Obs. Am. Seats 3 

Message Factors 
1140 Hammond Dr., Ste. F-6200 
Atlanta, GA 30328 
Ph. 404-604-9983 
Fax 404·604·9187 
Contact: Roslyn Brown 
1,3,6,78 

Mid-America Research 
Lenox Square Mall 
3393 Peachtree Rd. NE 
Atlanta, GA 30326 
Ph. 404-261-8011 
Contact: Joan Ferdinands 
1,3,4,6,7A 
Am. 1) 17x14 
Am. 2) 19x12 

Obs. Rm. Seats 10 
Obs. Am. Seats 12 

Nordhaus Research, Inc. 
3405 Piedmont Rd. NE, Ste. 175 
Atlanta, GA 30305 
Ph. 800-860-9996 
Fax 404-848·8199 
Contact: Dianne Flock 
1 ,3,4.5,79,8.9 
Rm. 1) 16x17 Obs. Am. Seats 15 
Am. 2) 16x27 Obs. Am. Seats 15 
(See advertisement on p. 98) 

Plaza Research 
2401 Lake Park Dr. 
Atlanta, GA 30080 
Ph. 404·432·1400 or 800-654-8002 
Fax 404-432-0730 
Contacy: Michele Berea 
1 ,2,3,4,5,6,78,8,9 
Am. 1) 15x20 Obs. Rm. Seats 15 
Am. 2) 15x20 Obs. Rm. Seats 15 
Am. 3) 15x20 Obs. Rm. Seats 15 
(See advertisement on p. 113) 

PVR, Inc. 
655 Village Square Dr. 
Stone Mountain, GA 30083 
Ph. 404-294-4433 
Fax 404-297-3223 
Contact: Glenda Fears 
1,3,4,6,78 
Rm. 1) 12x15 
Am. 2) 14x18 

Obs. Rm. Seats 15 
Obs. Am. Seats 15 

Quality Controlled Services 
2635 Century Pkwy., #1 00 
Atlanta, GA 30345 
Ph. 800-227-2974 
Fax 404-636-3276 
Contact: Susan Lipsitz 
1,3,4,6,78 
,Am. 1) 15x22 Obs. Am. Seals 1 0 
Rm. 2) 15x20 Obs. Am. Seats 12 
Rm. 3) 15x20 Obs. Am. Seats 8 
(See advertisement on p. 53) 

Quick Test, Inc. 
4205 Roswell Rd. 
Atlanta, GA 30342 
Ph. 404-843-3807 
Fax 404-843·9733 
Contact: Towne Saltik 
1 ,3,4,6, 76,10 
Rm. 1) 13x15 Obs. Rm. Seats 8 
(See advertisement on p. 89) 

John Stolzberg Market Research 
1800 Century Blvd .. Ste. 1000 
Atlanta, GA 30345 
Ph. 404·329·0954 
Fax 404-329-1 596 
Contact: John Stolzberg 
1,3,4,6,78 
Rm. 1) 21x18 
Rm. 2) 19x17 
Am. 3) 20x12 

Superior Research 
1155 Hammond Dr. 
Atlanta, GA 30328 
Ph. 404-394-4400 
Fax 404-391 -9345 
Contact: Rhoda Davis 
1 ,2,3,4,5,6,78 

Obs. Am. Seats 15 
Obs. Am. Seats 15 
Obs. Rm. Seats 10 

Am. 1) 14x23 Obs. Rm. Seats 12 
Rm. 2) 14x20 Obs. Rm. Seats 12 
Am. 3) 14x20 Obs. Rm. Seats 12 
tAm_ 4) 15x19 Obs. Rm. Seats 12 
(See advertisement on pp. 77, 80) 

T & K Research Associates, Inc. 
245 Peachtree Center. #308 
Atlanta, GA 30303 
Ph. 404-578-9085 
Fax 404-977-0833 
Contact: Darlene McWilliams 
1.2,3,6,78,8,9 
Am. 1) 21 x18 Obs. Rm. Seats 12 
Am. 2) 22x14 Obs Rm. Seats 8 
Rm. 3) 15x90bs. Am. Seats 10 

Quirk's Marketing Research Review 
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CODES 
1. Con•erence Style Room 7C. Free Standing Building 
2. Living Room Sty 70. Other 
3. Observation Room 8. 1-on- Room 
4. Test Ki chen 9. 1-on-1 Viewing 
5. Test Ki chen Obsv. A . 0. V tdeo confe eoong 

Whaley Research & Associates. Inc. 
5001 Riverdale Court 
College Park, GA 30337 
Ph. 800-283-4701 
Fax 800-283-4733 
Contact: Marilynn Whaley 
1 ,3,4.6,70 

6 Vtdeo Equipme t AvaJiable t denotes lrvtng room style 
7 A. Locateo tn Shopptng Mal * denotes one-o -one oom 
78. Located tn 0 .ce Building Am. 1) 16x24 Obs. Rm. Seats 16 

T & K Research Associates, Inc. 
1501 Johnson Ferry Rd .. Ste. 250 
Marietta. GA 30062 
Ph. 404·578·9058 
Fax 404-977-0833 
Contact: Darlene McWilliams 
1 ,3,6,76,8,9 
Am. 1) 15x20 Obs. Rm. Seats 12 

Cont renee 
14 X 23 

Vt wtng 
15 X 19 

Conference 
4 20 

( 

Receptio 
24 X 40 

\ 

Vtewing 
15 )( 18 

Coni renee 
14 20 

Olfioe 1" Office 
11 X 5 11 X 5 

( 

Vt wing 
15x 18 

Off tee 
10 12 

SUP RIOR R s A CH 
ATLANTA'S NEWEST FOCUS GROUP FACILITY 

OWNED AND MANAGED BY RHODA DAVIS AND DEBBIE HUNTER 

· THREE SPACIOUS FOCUS GROUP SET-UPS 
• FULLY EQUIPPED TEST KITCHEN 

• SIMULTANEOUS VIEWING CAPABILITY 
• REVERSABLE SET-UP FOR IN-DEPTH INTERVIEWS 

• FIXED VIDEO EQUIPMENT 
• LOUNGES WITH EXERC ISE EQUIPMENT 

• GOURMET FOOD 
• ADJACENT TO BANKS, RESTAURANTS, SHOPS AND HOTELS 

·EASY ACCESS TO MAJOR HIGHWAYS AND AIRPORTS 

SUPERIOR RESEARCH 
1155 HAMMOND DRIVE 
SUITE 5090-E 
ATLANTA, GA 30328 
TELEPHONE 404-394-4400 
FAX 404-391-9345 

80 Ctrcle No 143 on A aoer Card 

GA 

Jackson Associates, Inc. 
1285 W. Washington St. 
Gainesville, GA 30501 (Rural GA) 
Ph. 404-394-8700 
Fax 404-394-8702 
Contact: Margaret Hicks 
1,3,6,7A 
Rm. 1) 15x14 Obs. Rm. Seats 4 
(See advertisement on p. 81) 

HAWAII 

HO OLULU 

OmniTrak Group, Inc. 
220 S. King St.. Ste. 975 
Honolulu, HI 96813 
Ph. 808-528-4050 
Fax 808-538-6227 
Contact: Barbara Ankersmit 
1 ,3,6. 78,8,9 
Rm. 1) 18x20 Obs. Rm. Seats 10 

SMS Research 
1042 Fort St. Mall, #200 
Honolulu. HJ 96813 
Ph. 808-537-3356 
Fax 808·537 -2686 
1,3,6,76 

Ward Research, Inc. 
126 Queen St., Ste. 212 
Honolulu, Hl96813 
Ph. 808~522-5123 

Fax 808-522-5127 
Contact: Rebecca S. Ward 
1 ,3,6.76,8,9 
Rm. 1) 12x22 Obs. Rm. Seats 6 

IDAHO 

BOIS 

Clearwater Research. Inc. 
2136 N. Cole Rd. 
Boise, ID 83704 
Ph. 208-376-3376 
Fax 208-376·2008 
Contact: Steve Swann 
1 ,3,4,6,78,9 
Rm. 1) 15 12 Obs. Rm. Seats 10 

Quirk's Marketing Research Review 
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When it come · to choo ing a field service, 
Jackson A sociate· ha , ju ' t what you're looking for. 

Take our tate-of-the-art Atlanta focus facility. It 
f ature four paciou fo u uite , a large audit'ori­
um \vith viewing, a one-on-one cent rand a ully 
equipped te t kitch n. ot tom ntion a forty-lin 
monitored telephone room for recruiting and RT 
intervie~,cving . 

But why top there? W' al o 
have focus faciliti in Wa hington 
D.C., Charlotte and Na hville. 

Perfc t for a fre h perspective. 
ee for yourself in our nevv' field 

ervice handbook. It' yours free 
by calling 00-359-7060. 
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CODES 
1. Conlereoce Style Room 7C. Free Standing Building 
2. Uving Room Style 70. Other 
3. Observation Room 8. 1-on-1 Room 
4. Test K~chen 9. 1-on-1 Viewing 
5. Test Kitchen Obsv. Am. 10. Vldeoconferencmg 
6. Video Equipment Available t denotes living room style 
7A. Located rn Shopping Mall ; denotes one-on-o e room 
78. Located 1n Office Bu lding 

ILLINOIS 

CHICAGO 

All About Research 
2000 York Rd. 
Oak Brook, IL 60521 
Ph. 708-573-9500 
Fax 708-573-2552 
Contact: Sandy Shapin 
1 ,2,3,4,6,7B 

Analytics, Inc. 
Newport Office Center 
5005 Newport Dr. 
Rolling Meadows, IL 60008 
Ph. 708-870-1973 

Adler Weiner Research/Chicago Inc. 
John Hancock Center 
875 N. Michigan Ave., Ste. 3260 
Chicago, IL 60611 

1 ,2,3,4,5,6,7B.8,9 
Am. 1) 21x21 
Am. 2) 16x17 
tAm. 3) 20x21 

Obs. Am. Seats 15 
Obs. Am. Seats 14 
Obs. Am. Seats 14 

Ph. 312-944·2555 
Fax 312-944-7639 

Assistance In Marketing 

Contact: Eileen Dorfman 
1650 N. Arlington Heights Rd. 
Arlington Heights, IL 60004 
Ph. 708·392-5500 1 ,3,4,6,7B 

Am. 1) 17x16 
Am. 2) 20x20 
Am. 3) 20x20 
Am. 4) 20x16 
Am. 5) 20x30 

Obs. Am. Seats 20 
Obs. Am. Seats 20 
Obs. Am. Seats 20 
Obs. Am. Seats 20 
Obs. Am. Seats 20 

Fax 708-392-5841 
Contact: Laura Shulman 
1 ,3,4,5,6,7B,8,9 
Am. 1) 20x12 Obs. Rm. Seats 8 
Rm. 2) 17x13 Obs. Rm. Seats 8 

Ad ler Weiner Research/Chicago, tnc. 
6500 N. Uncoln Ave., #200 

Assistance In Marketing 
1140 Spring Hill Mall 
Dundee, IL 60118 Chicago, IL 60645 

Ph. 708.S75-5011 
Fax 708-675-5698 

Ph. 708-428-0885 

Contact: Eileen Dorfman 
Fax 708-428-4554 
Contact: Doria Kramer 
1,3,4,6, 7 A,8 9 1,3,4,6,7C 

Am. 1) 22x19 Obs. Am. Seats 30 Rm. 1) 13x13 Obs. Rm. Seats 8 
Am. 2 16x18 Obs. Rm. Seats 18 
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At the Blackstone Group, 
95% 

is very significant ... 

Over 95% of our eli nt 
return to u for more r earch. 

For a free consultation or propo al, 
cal us at 1•800•666•9847 

The B ackstone Group 
360 North MichiganAv nue 

Chicago, Illinoi 60601 
(312) 4 9-0400 

Fax (3 2) 419-8419 

C1rcle No. 44 on Reacer Card 

n t 

The Blackstone Group 
360 N. Michigan Ave., Ste. t501 
Chicago, IL 60601 
Ph. 312-419-0400 
Fax 312-419-8419 
Contact: Claire K. Rose 
1 ,3,4,6, 78,8,9 
Rm. 1) 14x26 Obs. Am. Seats 15 
Am. 2) 15x20 Obs. Am. Seats 1 0 
Am. 3) 13x20 Obs. Am. Seats 1 0 
(See advertisement on p. 82) 

Bruskln Goldring Research 
820 N. Orleans, Ste. 210 
Chicago, ll 60610 
Ph. 312-440-5252 
Fax 312-266·1742 
Contact: Jeff Kay 
1 ,2,3,4,6,78,8,9 
(See advertisement on p. 33) 

Bryles Survey Service 
6847 W. 159th St. 
Tinley Park, IL 60477 
Ph. 708-532·6800 
Fax 708-532-1880 
Contact: Bob Bryles 
1 ,3,4,6,7 A,8,9 
Am. 1) 15x18 Obs. Am. Seats 15 

Bryles Survey Service 
260 Orland Park Place 
Orland Park, IL 60462 
Ph. 708-532-6800 
Fax 708-532-1880 
Contact: Bob Bryles 
1 ,3,4,6, 7 A,8,9 
Am. 1) 13x18 Obs. Am. Seats 15 

Bryles Survey Service 
8275 Broadway 
Merrillville, IN 46410 
Ph. 708-532-6800 
Fax 708-532-1880 
Contact: Bob Bryles 
1 ,3,4,6,7A,8,9 
Rm. 1) 15x20 Obs. Am. Seats 15 

Marketing 52 (Bullard) 
215 W. Ayres 
Hinsdale, IL 60521 
Ph. 708-325-0471 
Fax 708-325-0568 
Contact Bob King 
1,3,6,7B 

C/J Research, Inc. 
3150 Salt Creek Ln. 
Arlington Heights, IL 60005 
Ph. 800-323-0266 
Fax 708-253-1587 
Contact: Sherrie Binke 
1,3,6,7C 
Am. 1) 24x 11 Obs. Am. Seats 12 
(See advertisement on p. 83) 
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CODES 
1 Co terence Style Room 7C. Free Stand1ng Bu1ld1ng 
2. L ng Room S yle 70. Other 
3. Observation Roo 8 1 on·1 Room 
4 Test K ellen 9 1-on-1 V1ewng 
5. Test K1tcl:len Obsv. Rm 10. V1deo conferenciog 
6. V1deo EqUipment Ava1 abe t denotes iving room style 
7A. Located 1n Shopping Mal 1 de o•es o e-on-o11e roo 
78. Located m Office Bu•ld ng 

Car-lene Research, Inc. 
Northbrook Court, #1187 
Northbrook, IL 60062 
Ph. 708-498-1305 
1 ,3,4,6,7A 

Chicago Focus 
7 E. Huron 
Chicago, IL 60611 
Ph. 312-951-1616 
Fax 312-951 ·5099 
Contact Lynn Rissman 
1,3,6,7C 
Am. 1) 21x13 Obs. Am. Seats 8 
Am. 2) 21 x13 Obs. Am. Seats 8 
Am. 3) 21 x13 Obs. Am. Seats 20 
(See adverttsement on the back cover) 

Comiskey Research 
205 W. Grand Ave .. Ste. 108 
Bensenville. IL 601 06 
Ph. 708·860·2255 
Contact: Sig Saltz 
1 ,3,4,6,78 
Am. 1) 12x16 Obs. Am. Seats 8 

Communications Workshop. Inc. 
168 N. Mich1gan Ave. 
Chicago, ll 60601 
Ph. 312·263· 7551 
Fax 312-332-6115 
Contact: Paula King 
1 .2,3,4.6, 78 
Am. 1) 16x21 Obs. Am. Seats 18 
Am. 2) 20x24 Obs. Am. Seats 1 0 

Consumer and Professional Research. Inc. 
3612 W. Lake Ave. 
Wilmette, IL 60091 
Ph. 708-256-7744 
Fax 708-251-7662 
Contact: Margie Finn Morich 
1.3,6,78 

Consumer Surveys Company 
Northpoint Shopp1ng Center 
304 E. Rand Ad. 
Arlington Heights, ll60004 
Ph. 708·394-9411 
Fax 708-394-0001 
Contact: Deanna Kahn 
1 ,3,4,6,78.8,9 
Am. 1) 15x20 Obs. Am. Seats 15 
(See advertisement on pp. 14, 85) 

Conway/Milliken & Associates 
875 N. Michigan Ave., Ste. 2511 
Chicago, ll 60611 
Ph. 312-787-4060 
Fax 312-787-4156 
Contact: Gayle Moberg 
1,3.4.6,78,8 
Am. 1) 21x18 Obs. Am. Seats 15 

Data Research. Inc. 
1319 Butterfield Rd., Ste. 510 
Downers Grove, IL 60515 
Ph. 708-971-2880 
Contact: Ken Jennnch 
1 ,3,6.7B 

Dimensional Mar etJng. Inc. 
211 E. Ontario St., 16th fl. 
Chicago. IL 60611 
Ph. 312·280-0700 
Contact: Dan Williams 
1,3.4.6,78 

Elnck & Lav1dge. Inc. 
3 Westbrook Corp. Ctr., #600 
Westchester. IL 60154 
Ph. 708-449-5300 
Fax 708·449·4498 
Contact: Kathy Donaldson 
1,3,4,6,78 
Am. 1) 15x24 Obs. Am. Seats 10 

Facts In Focus, Inc. 
2260 Fox Valley Center 
Aurora. IL 60505 
Ph. 708-898·2166 
Fax 708·898·2172 
Contact: Matt Johnson 
1,3,4.5,6,7 A,8,9 

Fieldwork Chicago-North, Inc. 
6200 N. Hiawatha, Ste. 720 
Chicago, IL 60646 
Ph. 312-282-2911 
Fax 312-282-8971 
Contact: Alice White 
1 ,3,4,5,6,7B,8,9 
Am. 1) 16 16 Obs. Am. Seats 12 
Am. 2) 18x18 Obs. Am. Seats 15 

----------------~----------------1 Am. 3) 16x21 Obs. Am. Seats 20 

Succ ss 1 focus g o ps don't 

just ap n • • • 

T1wy happen here_ ! 

focuscope, inc. 

Data Collection 
Ethnic Recruiting 
CATIInterviewing 

Oak Park, II. 
11 00 West Lake Street 

708.386.5086 

84 

iM 
~ Field Service 

Medical Recruiting 
In-Store Interviewing 

Chicago, II. 
1 East Erie Street 

312.587.1893 

c,•cl No 145 o~ Reader Card 

Am. 4) 12x20 Obs. Am. Seats 10 
tAm. 5) 16x16 Obs. Am. Seats 15 
(See advertisement on p. 2) 

Fieldwork Chlcago-O'Hare, Inc. 
8420 W. Bryn Mawr, Ste. 650 
Chicago, ll 60631 
Ph. 312-714·8700 
Fax 312-714-0737 
Contact: Susan Brody 
1.3,4 ,6.7B,8,9 
Am. 1) 21 x21 Obs. Am. Seats 35 
Am. 2) 21 x15 Obs. Am. Seats 20 
Am. 3) 20x20 Obs. Am. Seats 30 
(See advertisement on p. 2) 

Fieldwork Chicago-West, Inc. 
1450 E. American Ln. 
Schaumburg. ll60173 
Ph. 708-413·9040 
Fax 708-413-9064 
Contact: Pam White 
1.3.4,6.7B,8 
Am. 1) 21 x14 Obs. Am. Seats 20 
Am. 2) 20x18 Obs. Am. Seats 15 
Am. 3) 20x15 Obs. Am. Seats 17 
(See advertisement on p. 2) 

Focuscope, Inc. 
1100 W. lake St.. Ste. 60 
Oak Park. IL 60301 
Ph. 708·386-5086 
Fax 708·386·1207 
Con act: Kevin Rooney 
1,3.4,5,6.78,8,9 
Am. 1) 15x20 Obs. Am. Seats 15 
Am. 2} 15 20 Obs. Am. Seats 15 
Am. 3) 13x16 Obs. Am. Seats 7 
Am. 4) 15x20 Obs. Am. Seats 6 
(See advertisement on p. 84) 
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PAMPER YOUR CLIENTS 

C n urn r Survey Company 
In Chi ago wh n you d mand xc lienee 

t mmumcate instantly with your mod rat r fr m the viewing room hy means 
of a unique COilfJUier rem visible nly t your m de rat r. 

U e a renvre controlled rideotapin!( sy.tlem I ated in the rear f th r om .... 
n t in fr nt, blt king y ur view. 

* View the gr mp in our client lounpe r in our ti 'll!d oh!.·ermtion room that 
codortahl)" . ea~ fiftffn of y ur agency and orporate traveling companion . 

* Watch y ur gr up through a . ound in ulaled window. 

I refreshed hy our . parole air/heating . . m 

I IT' WORTH DOING IT' WORTH DOl G W 

CS on urn r urveys Company 
rthp )tnt h pping Ccnta 304 E. Rand Rd ., Arlingt n Height , JL 0004 

Tel. 708/394- 411 ax 708/394-0001 

Circ 0 1 3 on R d r Card 



This is our 67th year ... What we've 
learned about focus groups 
keeps clients coming back 

T HEN: Chicago women come to Home 
Arts Guild's sponsored luncheons to 
learn the home arts ' of homemaking 
& cooking. Soon the women start to 
participate in surveys and we become 
the first CLT center in the nation. 

THEN: Our first one-way mirrors 
were .. x 2 .There were two per room. 
Only two clients sitting on bar stools 
could observe. The rest had to sit in 
the dark and listen. Each room was 
only four feet deep. 

NOW: An elegant focus group 

facility on the 29th & 30th floors of 

a skyscraper overlooking the river 

and lake, with five luxurious suites 

and every client amenity. We have 

37 years of focus goup experience. 

NOW: All mirrors are wall-to-wall 

and In our largest viewing room 20 

clients sitting In large swivel chairs 

can observe. All rooms are tiered. 

have writing ledges & adjoining client 

lounges with geat views (and food!) 

*On-site recruiting of consumers, doctors, business 
people from the entire Chicago metro area. 

* The facility includes: 

• A large. fully-equipped kitchen with one-way mirror. 

• A sepJrate suite for 1-on-1 s. triads and mini-groups. 

• An auditorium that seats 42. 

We hope to have the opportunity of showing you why 
clients have kept coming back for projects .. . since 1927. 
Please ask for our color brochure. 

mil HOME ARTS GUILD RESEARCH CENTER 
lmJ 35 East Wacker Drive, Chicago,IL 60601 • (312) 726-7406 
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CODES 
1. Con erence Style Roo 7C F ee Stand1ng Build1ng 
2 Living Room Style 70 Other 
3. Observa 1on Room 8. 1-on-1 Room 
4. Test Kitchen 9. -on·1 V1ewing 
5. Test 1tchen Obsv. Rm. 10 Video confe eoong 
6. V1deo Equ pment Avrulaole t de o es ivmg room style 
7A. Loca ed 1 Shopping Mal ; de o es one-o -one room 
78. Loca ed i Office Bu1lding 

Focuscope, Inc. 
1 E. Erie. Ste. 305 
Chicago, IL 60611 
Ph. 312-587-1893 
Contact: Kevin Rooney 
1,3,6,79,8,9 
Am. 1) 23x20 Obs. Rm. Seats 15 
Am. 2) 16x23 Obs. Rm. Seas 15 
(See advertisement on p. 84) 

Heakin Research. Inc. 
3615 Park Dr., Ste. 1 01 
Olympia Fields, ll60461 
Ph. 708·503·0100 
Contact: Sue Schmidt 
1,3,4,6,78 

Home Arts Guild Research Center 
35 E. Wacker Dr. 
Chicago, IL 60601 
Ph. 312·726-7406 
Fax 312-346-3746 
Contact: Roy Roberts 
1 ,3,4,5,6,78,8,9 
Rm. 1) 14x30 Obs. Am. Seats 20 
Rm. 2) 15x20 Obs. Am. Seats 12 
Rm. 3) 13x19 Obs. Am. Seats 15 
Rm. 4) 14x19 Obs. Am. Seats 11 
iHm. 5) 14x14 Obs. Am. Seats 15 
(See advertisement on p. 86) 

Illinois Center Market Research 
151 N. Michigan Ave., Ste. 2412 
Chicago. IL 60601 
Ph. 312-856·1697 
Fax 312-856-0122 
Contact: Peggy Ryan 
1,3,4,6,79 
Rm. 1) 17x16 
Am. 2) 23x13 

Marke ing Services 
2525 Gross Point Rd. 
Evanston. IL 60201 
Ph_ 708·864-41 00 
Contact: Carolyn Ripley 
1,3.6.7C 

Mid-America Research 
280 Orland Square Shopping Center 
Orland Park, IL 60462 
Ph. 708-349-0888 
Contact: David Ottenfeld 
1 ,3,4.6,7A 
Am. 1) 14x13 Obs. Am. Seats 10 
Rm. 2) 14x8 Obs. Am. Seats 4 
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Mid-America Research 
Randhurst Shopping Center 
999 N. Elmhurst Rd. 
MI. Prospect, IL 60056 
Ph. 708-392-0800 
Fax 708-870-6236 
Contact: Betty Jorgenson 
1,3,4,6,7A 
Am. 1) 15x23 Obs. Am. Seas 10 
Am. 2) 15x17 Obs. Am. Seats 12 

National Data Research Inc. 
770 Frontage Rd .• #11 0 
Northfield, IL 60093 
Ph. 708·501 -3200 
Fax 708·501 -2865 
Contact: Val Maxwell 
1 ,3,4,6,79,8,9.1 0 
Rm. 1) 16x19 
Rm. 2) 18x21 
Rm. 3) 21x18 
Rm. 4) 21x17 
(See advertisement on p. 3) 

National Data Research, Inc. 
737 N. Michigan Ave., Ste. 1310 
Chicago, IL 60611 
Ph. 708-501 -3200 
Fax 708-501 -2865 
Contact: Val Maxwell 
1 ,3,6,79,1 0 
Rm. 1) 25x17 Obs. Rm. Seats 15 
Rm. 2) 21x17 Obs. Rm. Seats 15 
Rm. 3) 24 17 Obs. Rm. Seats 15 
(See advertisement on p. 3) 

National Qualitative Centers 
625 N. Michigan Ave., Ste. 200 
Ch•cago, IL 60611 
Ph. 312·642·1 001 /800-335-1222 
Fax 312·649-5812 
Contact: Sandy Nidetz 
1,3.4,6,7B 

Oakbrook Interviewing Center 
1415 W. 22nd St. . Ste. 220 
Oak Brook. IL 60521 
Ph. 708·574-0330 
Fax 708-574-0358 
Contact: Dorothy Polzin 
1,3,4,5,6,79,8,9 
Am. 1) 22x15 
Rm. 2) 16x16 
Rm. 3) 9x14 
Rm. 4) 21x16 

O'Hare in Focus 

Obs. Am. Seats 11 
Obs. Am. Seats 13 
Obs. Am. Seats 1 0 
Obs. Am. Seats 18 

1011 E. Touhy Ave ., Ste. 440 
Des Plames, IL 60018 
Ph. 708-299-6636 
Fax 708-824-3259 
Contact: Reme Vitellaro 
1 ,3,4,5,6,79 
Rm. 1) 18x20 Obs. Am. Seats 10 
Rm. 2) 17x19 Obs. Am. Seats 20 
Rm. 3) 15x18 Obs. Am. Seats 15 
(See advertisement on p. 87) 
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CODES 
1. Con!ereoce Style Room 7C. Free Standing Buifding 
2. Living Roo Style 70. Other 
3. Observation Room 8. 1-on- Room 
4 Test K1 chen 9. 1 -on-1 Viewing 
5. TestK1tchenObsv Am. 0. V-deoco fe encmg 

Quick Test, Inc. 
429 Hawthorn Center 
Vernon Hills, IL 60061 
Ph. 708-367-0036 
Fax 708-367-4863 

6. Video Equipment Ava.lable t denotes living room stye 
7A. Located 1n Shopping Mall t denotes one-on-one room 
78. Located n Of 1ce Building 

Contact: Marlene Benjamin 
1,3.4,6,7A 
Am. 1) 13x15 Obs. Am. Seats 8 

Plaza Research 
5450 N. Cumberland Ave. 
Chicago, IL 60656 
Ph. 312-714-9600 
Fax 312-714-9604 
Contact: Holli Epstein 
1 ,2.3,4,5,6,78,8,9 
Am. 1) 15 20 
Am. 2) 15x20 
Rm. 3) 15x20 
1Am. 4) 20x15 

Obs. Am. Seats 15 
Obs. Am. Seats 15 
Obs. Am. Seats 15 

(See advertisement on p. 113) 

Precision Field Servtces 
O'Hare Corporate Tower 
10600 W. Higgins Ad ., Ste. 100 
Rosemont, ll 60018 
Ph. 708-390-8666 
Fax 708-390-8885 
Contact: Scott Adelman 
1 ,3,4,5,6, 78,8,9 
Am. 1) 16x24 Obs. Rm. Seats 18 
Am. 2) 17x17 Obs. Rm. Seats 18 
Am. 3) 23x24 Obs. Rm. Seats 1 o 
Am. 4) 8x100bs. Am. Seats 5 

Quality Controlled Services 
2000 Spring Rd., Ste. 100 
Oak Brook, IL 60521 
Ph. 800-322·2376 
Fax 708-990-8188 
Contact: Therese Duenas 
1 ,3,4,6,7B.8,9 
Am. 1) 17x18 Obs. Rm. Seats 12 
Am. 2) 17x18 Obs. Am. Seats 12 
Am. 3) 12x1 0 Obs. Am. Seats 6 
(See advertisement on p. 53) 

(See advertisement on p. 89) 

Research House 
6901 N. Lincoln Ave. 
Lincolnwood, ll60646·2605 
Ph. 708-677-4747 
Fax 708-677-7990 
Contact: Darlene Piell 
1 ,3,4,6,7C,8 
Rm. 1} 16x20 
Rm. 2} 21x20 
Rm. 3) 10x10 

Obs. Rm. Seats 14 
Obs. Rm. Seats 14 

Bernadette Schleis & Associates. Inc. 
1740 Ridge Ave ., Ste. 201 
Evanston, ll 60201 -3616 
Ph. 708-869-5999 
Fax 708-869·6644 
Contact: Bernadette Schleis 
1 ,3,4,6.78,8 
Am. 1) 17x20 Obs. Am. Seats 10 

Smith Research 
1181 -B Lake Cook Rd. 
Deerfield, IL 60015 
Ph. 708-948-0440 
Fax 708-948-8350 
Contact: Kevin Smith 
1 ,2,3,4,6,78,10 
Am. 1) 18x16 Obs. Am. Seats 15 
Am. 2} 16x15 Obs. Am. Seats 14 
Am. 3) 15x14 Obs. Am. Seats 12 
(See advertisement on p. 31) 

It takes Time Ta ent... Q I 
to get the job done right! I 
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Smith Research 
150 E. Huron. Ste. 720 
Chicago, ll60611 
Ph. 708-948-0440 
Fax 708-948-8350 
Contact: Kevin Smith 
1 .2,3,4,6, 78,1 0 
Rm. 1) 24x19 Obs. Am. Seats 18 
Am. 2) 16x18 Obs. Am. Seats 14 
Am. 3) 15x12 Obs. Am. Seats 10 
Rm. 4) 16x1 0 Obs. Rm. Seats 12 
(See advertisement on p. 31) 

Strictly Medical Market Research 
Edens Office Plaza 
4801 W. Peterson Ave., Ste. 608 
Chicago, IL 60646 
Ph. 312·202·3500 
Fax 312·202-351 1 
Contact: Harry Balaban 
1 ,3,4,6,78,8,9 
Rm. 1) 18 14 Obs. Am. Seats 14 
(See advertisement on p. 54) 

Survey Center, Inc. 
455 E., Illinois 
Chicago, IL 60611 
Ph. 312-321 -81 00 
Fax 312-321-8110 
Contact: Susan Stanacek 
1 ,2,3,4,5,6,7D,8,9 
Am. 1) 22x16 
Am. 2) 22x16 
Am. 3) 30x17 
Am. 4) 40x17 

TAl-Chicago, Inc. 

Obs. Am. Seats 10 
Obs. Am. Seats 10 
Obs. Rm. Seats 20 
Obs. Rm. Seats 20 

Two Prudential Plaza, Ste. 4450 
Chicago, ll 60601 ·671 0 
Ph. 312-565-4343 
Fax 312-565-4450 
Contact: Maggie Brown 
1,3,4,6,78 
Rm. 1) 18x20 
Rm. 2) 20x20 
Rm. 3) 19x18 

Time N Talent, Inc. 
Edens Office Plaza 

Obs. Rm. Seats 15 
Obs. Rm. Seats 25 
Obs. Rm. Seats 15 

4801 W. Peterson Ave ., Ste. 608 
Chicago, IL 60646 
Ph. 312-202-3500 
Fax 312·202-3511 
Contact: Harry Balaban 
1 ,3,4,6.78,8,9 
Am. 1) 18x14 Obs. Rm. Seats 14 
(See advertisement on p. 88) 

p 0 

Scotti Research, Inc. 
1118 N. Sheridan Rd. 
Peoria. IL 61606 
Ph. 309-673-6194 
Fax 309·673-5942 
1,3.4,5.6,7C,8,9 
Am. 1) 20x30 Obs. Am. Seats 14 
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CODES 
1. Conference Style Room 7C. Free Standing Building 
2. Living Room Style 70. Other 
3. Observallon Room 8. 1-on-1 Room 
4. Test Kitchen 9. 1-on-1 Viewing 
5. Test Ki!Chen Obsv. Am. 10. Video confereoong 
6. Video Equipment Available t denotes I ng room style 
7A. Loca ed in Shopping Mall i denotes one-on-one room 
7B. Located in Office Building 

INDIANA 

EVA SV 

Gore Research, Inc. 
800 Green River Rd., #428 
Evansville, IN 47715 
Ph. 812-473·7112 
Contact: Cathy Raider 
1,3,4,6,7A 

Product Acceptance & Research (PAR) 
1510 W. Franklin St. 
Evansville, IN 4771 0 
Ph. 812·425·3533 
Fax 812·421 ·6806 
1 ,3,4,6,78 
Rm. 1) 19x15 

Product Acceptance & Research (PAR) 
1139 Washington Square Mall 
Evansville, IN 47715 
Ph. 812-473-5116 
Fax 812-421-6806 
1,3,4,6,7A 
Am. 1} 15x18 
Rm. 2) 13x18 

0 WAYN 

Dennis Research Services, Inc. 
3502 Stellhorn Ad. 
Ft. Wayne, IN 46815 
Ph. 80()..837-2442 
Fax 219-485-1476 
Contact: Pat Slater 
1,3,4,6,78 

DIA APOLIS 

DataSource 
8004 Castleway Dr. 
Indianapolis. IN 46250 
Ph. 317-577-0500 
Fax 317-57·5438 
Contact: Barb Miller 
1,2 3,6,7C,8,9 
Am. 1) 17x21 Obs. Am. Seats 12 
Am. 2) 12x14 Obs. Am. Seats 10 

Herron Associates, Inc. 
71 0 Executive Park Dr. 
Greenwood IN 46143 
Ph. 317·882·3800 
Fax 317-882-4716 
Contact: Sue Nielsen 
1 ,3,4,6,78 

90 

Herron Associates, Inc. 
Washington Square Mall 
Indianapolis, IN 46229 
Ph. 317·882-3800 
Fax 317·882-4716 
Contact: Sue Nielsen 
1,3,4,6,7A 

Indianapolis Research Company 
3037 S. Meridian St. 
Indianapolis, IN 46217 
Ph. 317-788-0861 
Contact: Judy Young 
1,3,4,6,7B 

Strategic Marketing & Research 
303 N. Alabama. #210 
Indianapolis, IN 46204 
Ph. 317-262-4680 or 800-424·6270 
Fax 317-262-4513 
Contact: Susan Wood 
1,3,6,7B 

SOUTHBE D 

Market Strategies, Inc. 
108 N. Main St., #311 
South Bend, IN 46530 
Ph. 219-233·3453 
Fax 219-287-1165 
1 ,3,4,6,7B 
Am. 1) 15x17 Obs. Am. Seats 6 
Am. 2) 20x50 

Midwest Marketing Research 
214 S. Indiana St. 
Goshen, IN 46526 
Ph. 219-533-0548 
Fax 219-533·0540 
Contact: Clifford Ahonen 
1 ,3,6,7C,8,9 
Am. 1) 20x30 Obs. Am. Seats 12 
Am. 2) 25x30 Obs. Am. Seats 12 

IOWA 

C DAR PIDS/ 
WAT R 00 

Frank N. Magid Associates 
One Research Center 
Marion, lA 52302 
Ph. 319-377-7345 
Contact: Jane Cook 
1,3,6,78 
Am. 1) 15x15 Obs. Am. Seats 6 
Am. 2) 19x52 Obs. Am. Seats 0 

D V PORT 

Personal Marketing & Research, Inc. 
322 Brady St. 
Davenport, lA 52801 
Ph. 319-322-1960 
Fax 319-322-1370 
Contact: Patricia E. Duffy 
1 .3,6.7C 

D S MOl ES 

T.L. Grantham & Associates 
100 E. Eu 'd 
Des Moines, lA 50313 

' Ph. 515-288-7156 
Fax 515-288-0661 
Contact: Vada Grantham 
1 ,3,4,6, 7 A,8,9 
Am. 1) 12x18 Obs. Am. Seats 6 
Rm. 2) 17x20 

Iowa Field Research 
2302 S.W. 3rd Ave. 
Ankeny, lA 50021 
Ph. 515-964-1379 
Fax 515-965-8270 
Contact: Paula Hinkel 
1 ,3,4,6,78,8 
Am. 1) 14x20 Obs. Am. Seats 12 

Mid-Iowa lnterv•ewing 
1551 -35th St., #157A 
West Des Moines, lA 50265 
Ph. 515-225·6232 
Fax 515-225-1184 
Contact: Debbie Gudehus 
1 ,3,4,6,7A,8,9 
Am. 1) 14x16 

Personal Marketing & Research, Inc. 
200 Merle Hay Mall 
3800 Merle Hay Rd. 
Des Moines, lA 50310 
Ph. 515-270-1703 
Fax 515-270·9070 
Contact: Mary Vortherms 
1 3,6,7A 

Pirro Research 
5835 Grand Ave. 
Des Moines, lA 50312 
Ph. 515·255-3244 
Fax 515-255-1764 
Contact: Ellen Pirro 
1 ,3,6,79,8,9 
Am. 1) 14x21 Obs. Rm. Seats 8 

KANSAS 

S S CITY 
(See Kansa City, MO) 

TOPEKA 

Central Research & Consulting, Inc. 
900 Bank IV Tower 
Topeka, KS 66603 
Ph. 913-233-8948 
Fax 913-233-8956 
Contact: Phil lange 
1,3,6,7B 
Rm. 1) 15x15 Obs. Am. Seats 10 
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W C IT 

Data Net-Wichita 
7700 E. Kellogg, #231 
Wichita, KS 67207 
Ph. 316-682-6655 
Fax 316-682-6664 
Contact: Clyde K. Nitta 
1,3,4,6,7A 
Rm. 1) 14x21 Obs. Rm. Seats 10 

Marketing Support Services, Inc. 
200 N. Broadway. #220 
Wichita, KS 67202 
Ph. 316-263-3949 
Fax 316-292-3274 
Contact: Keneth F. Smith 
1,3,78 

Midwest Research Services 
1613 Brendonwood 
Derby, KS 67203 
Ph. 316-264-1485 
Fax 316-264-1812 
Contact: Ruth Ann Staton 
1 3,4,6,7A,8 
Am. 1) 11x14 Obs. Am. Seats 12 

Name Services Unlimited 
1786 S. Seneca, #6 
Wichita, KS 67213 
Ph. 316·264·3670 
Contact: Linda McFadden 
1,36,7B 

The Research Center 
825 E. Douglas 
P.O. Box 820 
Wichita, KS 67201 -0820 
Ph. 316-268-6532 
Fax 316-268-6609 
Contact: Marna Young 
1,3,6,78 
Rm. 1) 16x20 Obs. Am. Seats 8 

The Research Partnership, Inc./ 
Wichita Marketing Research 
224 N. Ohio 
Wichita, KS 67214 
Ph. 316-263-6433 
Fax 316-263-0885 
Contact: Esther Headley 
1,3,7C 
Rm. 1) 14x19 Obs. Am. Seats 8 

U.S. Research Corp. 
Town West Square, Store 804 
Wichita, KS 67209 
Ph. 316-943-1153 
1 ,3,4,6,7A 

December 1994 

I<ENTUCKY 

LEXINGTON 

Lexington Opinion Research 
131 Prosperous Place, Ste. 19B 
Lexington, KY 40509 
Ph. 606-263-4999 
Fax 606-263-2838 
Contact: Lon A. Adkins 
1,3,6,78 
Rm. 1) 12x17 Obs. Rm. Seats 8 

The Matrix Group, Inc. 
501 Darby Creek Rd., #25 
Lexington, KY 40509 
Ph. 606-263-8177 
Fax 606-263-1223 
Contact: Martha L. DeReamer 
1,3,6,78 
Rm. 1) 13x17 
Rm. 2) 14x19 

LOUISVIL 

Davis Research Services, Inc. 
4100 Cadillac Ct. 
Louisville, KY 40213 
Ph. 502-456-4344 
Fax 502-456-4445 
Contact: Leslie Poore 
1,3,4,6,7A,8 

Fangman Research, Inc. 
1941 Bishop Lane, #806 
Louisville, KY 40218 
Ph. 502-456-5300 
Fax 502-456-2404 
Contact: Allen Fangman 
1 ,3,4,6,78,8,9 
Am. 1) 12x20 Obs. Rm. Seats 6 

Internet Research Services, 
Div. of Wilkerson and Associates 
3339 Taylorsville Rd. 
Louisville, KY 40205 
Ph. 502-459-3133 
Fax 502-459-8392 
Contact: Tom Wilkerson 
1,3,4,5,6,7C 

Personal Opinion, Inc. 
999 Breckenridge Ln. 
Louisville, KY 40207 
Ph. 502-899-2400 
Contact: Linda Schulz 
1 ,2,3,4,6,7C 8,9 (31 ,25,21) 
Am. 1) 19x24 Obs. Rm. Seats 30 
Am. 2) 17x20 Obs. Am. Seats 25 
Am. 3) 20x21 Obs. Am. Seats 21 
tAm. 4) 19x24 Obs. Am. Seats 30 

Southern Research Services, Inc. 
1930 Bishop Lane, #918 
Louisville, KY 40218 
Ph. 502-454-0771 
Contact: Sharron Hermanson 
1 ,3,4,6,7B,8 
Am. 1) 24x24 Obs. Am. Seats 16 
(See advertisement on p. 91) 

Southern Surveys, Inc. 
1519 Gagel Ave. 
Louisville, KY 40216 
Ph. 502-367-7199 
Contact: Doris Kaberle 
1,3,4,6,7B 

LOUISIANA 

BA 0 RO 

Gulf State Research Center 
Bon Marche Mall 
7361 Florida Blvd. 
Baton Rouge, LA 70806 
Ph. 800-848-2555 
Fax 504-925-9990 
Contact: Robert H. Landsberger 
1,3,4,6,7A 
Am. 1) 14x16 Obs. Am. Seats 8 

JKB and Associates 
2223 Quail Run Dr., C-2 
Baton Rouge, LA 70808 
Ph. 504-766·4065 
Fax 504-766-9597 
Contact: Joan Berg 
1 ,3,4,6,78 
Rm. 1} 14x14 Obs. Am. Seats 8 

SRS FOR EXCELLENCE IN 
QUALITATIVE SERVICES 
• Tiered client viewing room (24 feet x 14 feet) 
• Private client office attached 
• One way mirror ( 18 feet x 5 feet) with writing shelf 
• Expertise in random recruitment 
• Experienced moderator on staff 

SOUTHERN RESEARCH SERVICES 
1930 Bishop Ln. • Louisville , KY 40218 • Phone: (502) 454-0771 
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CODES 
1. Conference Sty Room 7C. Free Standing Bu11d1ng 
2. Living Room Style 70. Other 
3. Observation Room 8 -on·1 Room 
4. Tesl Kitchen 9. 1-on-1 Viewing 
5. Test Kitchen Obsv. Rm 10 Video oonferencing 
6. Video Equ men Available t denotes I ng room style 
7 A. Located in Shopp.ng Mall f deno es one-on~ne room 
7B. located in Office Building 

WORLEA S 

Analytical Studies, Inc. 
708 Rosa Ave. 
Metairie, LA 70005 
Ph. 504-835-3508 
Contact: Myrtle Grosskopf 
1,3,6,78 
Rm. 1) 16x16 Obs. Am. Seats 10 

Data Collection Research Co. 
1683 N. Claiborne Ave. 
NewOneans, LA 70116 
Ph. 504-947-7075 
1,3,6,7B,8 
Am. 1) 16x24 

Friedman Marketing/New Orleans 
Belle Promenade Mall 
1701 Barataria Blvd., Ste. 666 
Marrero, LA 70072 
Ph. 504-340·0972 or 914-698-9591 
Fax 504-341 264 
1 ,3,4,6, 7 A,B 
Am. 16x18 Obs. Rm. Seats 10 

Gulf States Research Center 
4426 Veterans Memorial Blvd. 
Metarie, LA 70006 
Ph. 800-845-GULF (4853) 
Fax 504·454·2461 
Contact: Tim Villar 
1,3,4,6,7A 
Am. 1) 19x13 
Am. 2) 18x15 

Obs. Am. Seats 10 
Obs. Am. Seats 10 

Heakin Research, Inc. 
Esplanade Mall 
1401 W. Esplanade, Ste. 118 
Kenner, LA 70065 
Ph. 504-464-9188 
Contact: Ben Leighton 
1,3,4,6,7A 

HMA - New Orleans 
300 Poydras St .. Ste. 1710 
New Orleans, LA 70130 
Ph. 504-524-1311 
Fax 201 -227-8319 
Contact: Marianne Bange 
1,3,6,7B 
Am. 1) 19x13 Obs. Am. Seats 10 
Am. 2) 17x15 Obs. Rm. Seats 10 

Linden Research Services Corp. 
197-36 Westbank Exp. 
Gretna, LA 70053 
Ph. 504-368-9825 
Fax 504-368-9866 
Contact: Marty Olson 
1 ,3,4,6,7A,8,9 
Rm. 1) 16x20 Obs. Am. Seats 14 
Am. 2) 8x12 Obs. Am. Seats 5 

Linden Research Services Corp. 
3301 Veterans Blvd. 
Metairie, LA 70002 
Ph. 504·368-9825 
Fax 504-368-9866 
Contact: Marty Olson 
1 ,3,4,6,7A 
Rm. 1) 16x20 Obs. Rm. Seats 18 

N G L Research Services. Inc. 
4300S. l-10ServiceRd., Ste. 115 
Metairie, LA 70001 
Ph. 504-456-9025 
Fax 504-456-9072 
Contact: Lena Webre 
1,3,4,6,7B 

New Orleans Field Services Associates 
257 Bonnabel Blvd. 
Metairie, LA 70005-3738 
Ph. 504-833-0641 
Fax 504-834·2005 
Contact: Andrea Gereighty 
1 ,3,6. 7C,8,9 

Southern Spectrum Research, Inc. 
1600 Canal St., Ste. 400 
New Orleans, LA 70112 
Ph. 504·539·9222 
Fax 504-539·9228 
Contact: Linda DeCuir 
1 ,3,4,6,7B,8,9 
Am. 1) 17x19 Obs. Rm. Seats 20 
Am. 2) 14x11 Obs. Rm. Seats 8 

MAINE 

POR AD 

Consumer Research of Maine 
5 1/2 Moulton St. 
Portland, ME 04101 
Ph. 207-773·3849 
Fax 207-774-0808 
Contact: Susan W. Jordan 
1,2,3,4,6,7D,8,9 

Market Research Unlimited, Inc. 
40 Atlantic Place 
S. Portland, ME 04106 
Ph. 207-775-7249 
Fax 207-775-5223 
Contact: Fran Mavodones 
1,3,4,5,6, 7B 

Strategic Marketing Services 
148 Middle St. 
Portland. ME 04101 
Ph. 207-774-6738 
Fax 207-772-4842 
Contact: Nancy Drapeau 

--- -----------...__----------------1 1,3,4,6,7C,8.9 

THE 

FAMILY RESEARCH 
GROUP 

for your next 
Research Project 

Downtown Baltimore's 
Premier Focus Group Facility 

Consumer • B to B • Medical 
• Focus Groups • IDI's • Moderating 

------- 4 I 0~332,..0400 ---
C1rcte No 150 on Reader Card 
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Rm. 1) 15x25 Obs. Rm. Seats 8 
Rm. 2) 16x18 

MARYLAND 

BAL IMO 

A-H Interviewing 
3610 Milford Mill Rd. 
Baltimore, MD 21207 
Ph. 410-922·9186 
Contact: Alma Honkofsky 
1,3,4,6,7B 

Assistance In Marketing/Baltimore 
6901 Security Blvd. 
Baltimore, MD 21207 
Ph. 410-597-9904 
Fax 410-597-9908 
Contact: Shelly Isaacs 
1 ,3,4.6,7A,8,9 
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Assistance In Marketing/Baltimore 
1410 N. Crain Hwy., Ste. 9B 
Glen Burnie, MD 21061 
Ph. 410-760-0052 
Fax 410-760-6744 
Contact: Debbie Michocki 
1,3,4,6,78,8,9 

Assistance In Marketing/Baltimore 
101 E. Chesapeake Ave. 
Towson, MD 21204 
PH. 41 0·337 ·5000 
Fax 410·337-5089 
Contact: Carllsemanr 

Bay Area Research 
9936 liberty Rd. 
Randallstown, MO 21133 
Ph. 410-922-6600 
Fax 410-922-6675 
Contact: Tamara Zwingelberg 
1,3,4,6,7D,8,9 

Chesapeake Surveys 
4 Park Center Court, Ste. 100 
Owings Mills, MD 21117 
Ph. 410-356--3566 
Fax 410-581-6700 
Contact: Elizabeth S. Beirne 
1 ,3,4,6, 7B,8,9 

fOCUS 
N 

J30SrfON 

~~Prepare 'Io :Be Pampered" 

Professionally designed focus 
group facilities in downtown 

Boston next to the Boston Harbor 
Hotel on Rowes Wbarf. 

1,3,4,6,7C,8,9 
Rm. 1) 20x28 
Am. 2) 16x20 
Rm. 3) 16x20 

Obs. Rm. Seats 15 
Obs. Am. Seats 15 
Obs. Rm. Seats 15 

Am. 1) 16x18 Obs. Rm.Seats9 Two Large Viewing and 
Conference Areas Rm. 2) 16x18 Obs. Rm. Seats 9 

Rm. 3) 16x20 Obs. Rm. Seats 9 
(See advertisement on p. 93) 

Assistance In Marketing/Baltimore 
6400 Rossville Blvd. 

• Financial • Professional 

Baltimore, MD 21237 
Ph. 410-391 -7750 
Fax 410-391 -7850 
Contact: Sue Roberts 
1,3,4,6,7A,8,9 

Consumer Pulse of Baltimore 
1232 Race Rd. 
Baltimore, MD 21237 
Ph. 410-687-3400 
Fax 410-687-7015 
Contact: Alice Matheny 
1,3,4,5,6,7A 

• Health Care • Technical 

PaulL. Bolden 
Managing Partner 

Baltimore Research Agency 
8320 Bellona Ave., Ste. 40 
Baltimore, MD 21204 

Rm. 1) 20x30 Obs. Rm. Seats 20 
Terri-Lyn Hawley 

Director of Account Services 

Ph. 41 0-484-2177 
Fax 410-484-0252 
1,3,6,7B,8,9 
Am. 1) 14x22 Obs. Rm. Seats 12 
Rm. 2) 14x11 Obs. Am. Seats 6 

P OP.l come to Baltimore to ample the ity' 
world-famou eafood. 

But you can ample more than aJ d in 
B I ·mor . You an lap into th ity's fre h and 
rich demographic diver ity in your n xt fo u 
group. Ch ap ak SUIV y_ an hlp. H re' 

me of what w have to off~ r: 
• Centralized location - Baltimore is close to 

Wa hington D . . N wJer y, Philad Jphi 
and , w.York. 

• Executive. Medical Consumer recruiting 
which al o in lud lh 2% in id n proJe 

• A urate and proper re ruilin done in-hou e. 
Computerized dafaba of mor than 4,000 
hou hold and rowin all the tim . 

• All pee ar met to your qualification and re­
cr n d prior o the group. 

30 Rowes Wharf 
Boston, MA 02110 

Phone (617) 338-%36 
Fax (617) 338-9236 

C1•de tic 2{)8 on Reader Card 

• 'D 1 phone int rviewing i omp1et ly up r 
vi a at all time . 

• 25 line phone center complete with on & off 
premise telephone monitoring capabllili . 

• 45 full & parl time trained interviewer u ing 
the MRA Video taped training pro ,gram. 

• Executiv & xt n ive m eli ai incfepth int r 
vi wing with 30,000 d tor & omplete 
ho pita! databa eon computer. 

• Convention interviewing, m- tore interviewin , 
tore audit and mystery 

shoppin . 
For more information 

on your next focus group 
or t:el phone survey, call 
Elizab th Beirne (410) 
356-3566. 

CHESAPEAKE 

SURVEYS 

Chesapeake Surveys • 4 Park Center Court • Suite 100 • Owings Mills, MD 21117• (410) 356-3566 
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Focus Group Research: 
- in En lish 
- same moderator 
- multiple countries 

Multiple Countries: 
- Belgium 
- Germany 
- Luxembourg 
- Netherlands 
- Scandinavia 
- United Kingdom 
- United States 

Multiple Subjects: 
- Business to business 
- Telecommunications 
- Healthcare 
- Medical instrumentation 
- International finance 
- Computers 

Multiple Purposes: 
- Product development 
- Service satisfaction 
- Communication check 

Multiple Moderators: 
-Jim Heiman 
- Linda Lynch 
- Jack Reynolds 

One point of contact: 
First Market Research 
Begin with us. 

1-800-FIRST-1-1 
1 800 FIRST-TX 

First 
Market 
Research 

121 Beach Street, Boston, MA 02111 
(617) 482-9080 

2301 Hancock Drive, Austin, TX 75756 
(512) 45 1-4000 

94 
Ct cle No. 152 0'1 Reader Card 

CODES 
. Conference Sty Room 

2. Living Room Style 
3. Observa11on Room 
4. Test Kitchen 
5. Test Kitchen Obsv. Rm. 
6. Vtdeo Equipment Avrulable 
7 A. Located m Shopping Mall 
78_ Located m Office Building 

7C. Free Standing Building 
70. Other 
8. 1-on-1 Room 
9. 1-on-1 Viewing 
10. VIdeo con erencing 
t denotes I ng room style 
t denotes one-on-one room 

The Family Research Group 
575 S. Charles St., Ste. 505 
Baltimore, MD 21201 
Ph. 410-332-0400 
Fax 410-332-0403 
Contact: Barbara Gassaway 
1,3,4,6,78,8,9 
Am. 1) 14x19 Obs. Am. Seats 10 
Am. 2) 1 Ox9 Obs. Am. Seats 5 
(See advertisement on p. 92) 

Heakin Research, Inc. 
7839 Eastpoint Mall, Ste. 3 
Baltimore, MD 21224 
Ph. 410-282-3133 
Fax 410-282-5782 
Contact: Lorraine Church 
1,3,4,6,7A 

House Market Research, Inc. 
1829 Reisterstown Rd., Ste. 200 
Baltimore, MD 21208 
Ph. 410·602·2800 
Fax 410-602·2806 
Contact: Karen House Sapp 
1,3.6.78 
Am_ 1) 26x22 
Am_ 2) 24x22 
Rm. 3) 24x20 

Obs. Am. Seats 26 
Obs. Am. Seats 15 
Obs. Am. Seats 12 

Maryland Marketing Source, Inc_ 
817 Maiden Choice Ln., #150 
Baltimore, MD 21228 
Ph. 410-247·3276 
Fax 410-536-1858 
Contact: Barbara Bridge 
1,3,6,78 
Am. 1) 12:x18 Obs. Rm. Seats 12 

MASSACHUSETTS 

BOS 0 

Bernett Research Services Inc. 
230 Western Ave., Ste. 201 
Boston, MA 02134 
Ph. 617-254-1314 
Fax 617-254-1857 
Contact Stacey Black/Trish Herman 
1,3,4,5,6.7B,8 
Am. 1) 18x14 
Am. 2) 18x13 
Am. 3) 18x20 

Obs. Am. Seats 20 
Obs. Am_ Seats 10 
Obs. Rm. Seats 20 

Rm. 4) 19x15 Obs. Rm. Seats 20 
(See advertisement on p. 95) 

Boston Field and Focus 
4 Faneuil Hall Marketplace 
Boston, MA 021 09 
Ph. 508·720·1870 
Fax 508-879-7108 
Contact: Shirley Shames 
1,2,3,4.6,78 
Am. 1) 12x27 
Am. 2) 12x27 

Obs. Rm. Seats 25 
Obs. Am. Seats 25 

Dorr & Sheff, Inc. 
190 N. Main St. 
Natick, MA 01760 
Ph. 508-650-1292 
Fax 508-650-4722 
Contact: Garry Sheff 
1,3,4,6,7B,8,9 
Rm. 1) 20x21 Obs. Am. Seats 1-5 
Rm. 2) 19x15 Obs. Am. Seats 12 

Fieldwork Boston-Downtown, Inc. 
The Prudential Tower/Prudential Center 
Boston, MA 02199 
Ph. 617-899-3660 
Fax 617-893-5574 
Contact: Vincent Stole 
1 ,3.4,6,7B, 10 
Am. 1) 17x15 Obs. Rm. Seats 24 
Am. 2) 17x16 Obs. Am. Seats 20 
Am. 3) 20x17 Obs. Am. Seats 20 
(See advertisement on pp. 2, 31) 

Fieldwork Boston-Waltham, Inc. 
800 South St. 
Waltham, MA 02154 
Ph. 617-899-3660 
Fax 617-893-5574 
Contact: Vincent Stolo 
1 ,3,4,6,7B,8,9.1 0 
Am. 1) 17x16 Obs. Am. Seats 18 
Am. 2) 19x17 Obs. Am. Seats 12 
Am. 3) 19x19 Obs. Am. Seats 15 
(See advertisement on p. 2) 

First Market Research Corp. 
121 Beach St. 
Boston, MA 02111 
Ph. 617-482-9080 or 800·347·7811 
Fax 617·482·4017 
Contact: Jodi Gerber or Jack Reynolds 
1,3,6,7B 
Am. 1) 9x15 Obs. Am. Seats 12 
(See advertisement on p. 94) 

Focus On Boston 
Qualitative Research Center 
400 Atlantic Ave. 
Boston, MA 02110 
Ph. 617-338-9636 
Fax 617-338-9236 
Contact: T erri-Lyn Hawley or 
Karen Perrier 

1 ,3,4,6,7B,8 
Am. 1) 19x20 Obs. Am. Seats 14 
Am. 2) 13x19 Obs. Am. Seats 10 
(See advertisement on P- 93) 

National Field & Focus, Inc. 
190 N_ Main St. 
Natick, MA 01760 
Ph. 508-655-1926 
Contact: Brenda Chartoff 
1,3,4.6,78 

National Qualitative Centers 
545 Boylston St. 
Boston, MA 02116 
Ph. 617 ·424·8800/800·335-1222 
Fax 617-262-2156 

1 

Contact: Christine Riley 
1,3.4,5,6.7:8 
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Panel Opinions, Inc. 
155 Middlesex Turnpike 
Burlington, MA 01803 
Ph. 617·229·6226 
Fax 617·273-5380 
Contact: Lois T oko 
1 ,3,4,5,6,78,8,9 
Am. 1) 20x23 
Am. 2) 16x18 
Am. 3) 13x18 
Rm. 4) 12x12 

Obs. Rm. Seats 15 
Obs. Am. Seats 12 
Obs. Rm. Seats 12 
Obs. Rm. Seats 6 

Pathfinder Research Group 
179 Great Rd. 
Boxborough, MA 01720 
Ph. 508-263-0400 
Fax 508-264-4065 
Contact: James F. Shur 
1,3,4,6,78 

Performance Plus, Inc. 
11 1 Speen St. , Ste. 1 05 
Framingham, MA 01701 
Ph. 508-872-1287 
Fax 508-879-7108 
Contact: Shirley Shames 
1 ,2,3,4,6,78,8,9 
Rm. 1) 15x20 Obs. Rm. Seats 25 
Rm. 2) 15x20 Obs. Rm. Seats 25 
Rm. 3) 1 Ox1 0 Obs. Rm. Seats 12 
(See advertisement on p. 14) 

PROJECTIONS INC. Marketing Rsch & Counsel 
47 Marlboro St. 
P.O. Box 585 
Keene, MA 03431 
Ph. 603-352-9500 
Fax 603-357-0000 
Contact: Michael Kenyon 
1 ,3,4,6,78 
Rm. 1) 18x13 Obs. Rm. Seats 4 

Qualitative Focus 
Div. of Research Data, Inc. 
624 Worcester Rd. 
Framingham, MA 01701 
Ph. 508-875-1300 
Fax 508-872-2001 
1,3.4,6,78 

Quick Test, Inc. 
Dedham Mall 
300 VFW Pkwy., Route 1 
Dedham, MA 02026 
Ph. 617-326-0865 
Fax 617 ·320-0049 
Contact: Dolly Rooney 
1,3 4,5,6,78 
Am. 1) 13x15 Obs. Rm. Seats 8 
(See advertisement on p. 89) 

Quick Test, Inc. 
Hamilton Plaza 
680 Worcester Rd. 
Framingham, MA 01701 
Ph. 508-620·5490 
Fax 508-620·0919 
Contact: Chris Rigopoulos 
1,3,4,6,78 
Am. 1) 13x15 Obs. Rm. Seats 8 
(See advertisement on p. 89) 
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& TODAY 

Modern information 

managemen can now 

provide insightful mar­

keters with a huge 

competitive edge. 

Bernett Research has 

twenty years e peri· 

ence collecting market 

data. Our skilled 

professionals and 

proven services utilize 

the latest technology to 

provide our clients the 

information they need. 

rom telephone 

interviewing, to data~ 

base management, to 

focus groups, proj ct 

management and mall 

intercepts, Berne t has 

the tool you 'll need to 

meet your integrated 

marketing goals .. 

Let us establish an 

interactive link 

between you and 

your customers. 

For more information, 

call Andrew Hay s at 

800~254·1314, or 

6 I 7~254~ 1314 ext. 333. 

Bernett 

Research 
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CODES 
1. Co ference Style Room 7C. Free Standmg Building 
2. l.ivlng Room Style 7D. Other 
3. Observation Room 8. 1·on·1 Room 
4. Test Ki chen 9. 1-on-1 Viewing 
5. Test Kitchen Obsv. Rm 10. VIdeo cooferencing 
6. VIdeo Equipment Available t denotes living room style 
7A. Located in Shopping Mall :; denotes one-on-one room 
7B. Located in Office Building 

Survey and Research Service, Inc. 
2400 Massachusetts Ave. 
Cambridge, MA 02140 
Ph. 617-864-7794 
Fax 617-661-8425 
Contact: Agnes Piandes 
1,3,4,6,78 

SPRINGFIELD/HOLYOKE 

Quality Controlled Services 
Holyoke Mall at Ingleside 
50 Holyoke Rd. 
Holyoke, MA 01040 
Ph. 413-533-6180 
Fax 413-532-6855 
Contact: Ivy Ward 
4,6,7A.8.9 (7) 
(See advertisement on p. 53) 

Trends of Springfield 
Performance Plus, Inc. 
591 Memorial Or. 
Chicopee, MA 01020 
Ph. 508-872-1 287 
Fax 508-879· 71 08 
Contact: Shirley Shames 
1,3,4,6,7A 
Rm. 1) 15x15 Obs. Rm. Seats 12 

MICHIGAN 

BAIT ECR EK 

Midwest Marketing Research 
660 Country Club Dr. 
Battle Creek, Ml 49015 
Ph. 616-963-6529 
Fax 219-533-0540 
Contact: Frank August 
1,3,6,78,8,9 

DETROIT 

Amrigon 
2750 S. Woodward 
Bloomfield Hills, Ml 48304 
Ph. 81 0-332-2300 
Contact: Richard Smith 
1,3,6,78 

Consumer Pulse of Detroit 
725 S. Adams, Ste. 265 
Birmingham, Ml 48009 
Ph. 313-540-5330 
Fax 313-645-5685 
Contact: Leslie Fontaine 
1,3,4,5,6, 7 A 
Rm. 1) 15x15 Obs. Rm. Seats 12 
Rm. 2) 30x10 Obs. Rm. Seats 6 
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Crimmins-Farman Market Research 
26237 Southfield Rd. 
Lathrup Village, Ml 48076 
Ph. 810-569-7095 
Fax 810-569-2211 
Contact: Paula Crimmins 
1,2,3,4,5,6 7C 
Rm. 1) 20x20 Obs. Rm. Seats 10 

Crimmins-Forman Market Research 
29755 Plymouth Rd., #150 
Livonia, Ml 48150 
Ph. 313-427-5360 
Fax 313-427-5250 
Contact: Lois Forman 
1,3,4,5,6,7A 
Rm. 1) 12x15 Obs. Rm. Seats 5 

Crimmins-Farman Market Research 
29955 Southfield Rd. 
Southfield, Ml 48076 
Ph. 810·569-7095 
Fax 810-569·8927 
Contact: Paula Crimmins 
1,2,3,4 ,6,7C,8,9 
Am. 1) 27x24 Obs. Am. Seats 15 
Am. 2) 16x15 
tAm. 3) 15x15 Obs. Am. Seats 8 

Friedman Marketing/Detroit 
Oakland Mall 
3508 W 14 Mile Rd. 
Troy, Ml48083 
Ph. 810-589-0950 or 914-698-9591 
Fax 810·589-0271 
1,3,4,6,7 A,8,9 
Am. 1) 20x40 Obs. Rm. Seats 14 

Friedman Marketing/Detroit 
French-Town Square Mall 
2121 N. Monroe St. , Unit 105 
Monroe, Ml48161 
Ph. 313-241-1610 or914-698-9591 
Fax 313·241 -6804 
1,3,4 6,7 A,8 
Am. 1} 16x16 Obs. Rm. Seats 10 

Friedman Marketing of Detroit 
25130 Southfield Rd., #102 
Southfield, Ml 48075 
Ph. 810-569-0444 or 914-698-9591 
Fax 810·569·2813 
1,3,4,6,78 
Rm. 1) 12x15 Obs. Rm. SeatsS 

General Interviewing Surveys 
17117 W. Nine Mile Rd., Ste. 1020 
Southfield, Ml 48075 
Ph. 313-559-7860 
Fax 313·559-2421 
Contact: Sheila Smith 
1,3,4,6,78,8 
Rm. 1) 15x25 Obs. Rm. Seats 10 
Rm. 2) 13x12 

Heakin Research-Detroit 
Eastland Mall 
1800 Bernier Rd., Ste. 731 
Harper Woods, Ml 48225 
Ph. 313-521-8811 
Fax 313-521-9152 
Contact: Clyde Mayberry 
1,3.4,6, 7 A,8 

Heakin Research-Detroit 
Macomb Mall 
32165 Gratiot, Ste. 440 
Roseville, Ml 48066 
Ph. 81 0-294-3232 
Contact: Janet Baker 
1 ,3,4,6,7A 

Market Opinion Research 
31700 Middlebelt Rd. 
Farmington Hills, Ml 48334 
Ph . 800-878-7223 or 810-737-5300 
Fax 810-737-5326 
Contact: Usa Witherspoon 
t ,3,4,6,78,8,9 
Am. 1} 10x18 
Rm. 2) 18x22 
Am. 3) 20x28 
Rm. 4) 28x38 
Rm. 5) 8x11 

Obs. Rm. Seats 6 
Obs. Am. Seats 14 
Obs. Am. Seats 20 
Obs. Rm. Seats 14 

(See advertisement on p. 97) 

M.O.R.·PACE, Inc. 
31700 Middlebelt Rd. 
Farmington Hills, Ml48334 
Ph. 800·878·7223 or 810-737-5300 
Fax 810-737-5326 
Contact: Lisa Witherspoon 
1,3,4,6,78,8,9 
Rm. 1) 10x18 
Rm. 2) 18x22 
Rm. 3) 20x28 
Rm. 4) 28x38 
Rm. 5) 8x11 

Obs. Rm. Seats 6 
Obs. Rm. Seats 14 
Obs. Rm. Seats 20 
Obs. Rm. Seats 14 

(See advertisement on p. 97) 

Nordhaus Research, Inc. 
20300 W. 12 Mile Rd. 
Southfield, Ml48076 
Ph. 800-860·9996 
Fax 313-827- 380 
Contact: Dianne Flock 
1 ,3,4.6,78,8,9 
Rm. 1) 15x16 Obs. Rm. Seats 20 
Rm. 2) 19x24 Obs. Am. Seats 12 
(See advertisement on p. 98) 

Opinion Search 
21800 Metrose, Ste. 13 
Southfield, Ml48075 
Ph. 810-358-9922 
Fax 81 0·358·9914 
Contact: Joanne Levin 
1.3,4,6.78 

Product & Consumer Evaluations, Inc. 
31700 Middlebelt Rd. 
Farmington Hills, Ml48334 
Ph. 800-878·7223 or 810-737-5300 
Fax 810-737-5326 
Contact: Lisa Witherspoon 
1 ,3,4,6, 78,8,9 
Rm. 1) 10x18 
Rm. 2) 18x22 
Rm. 3) 20x28 
Rm. 4) 28x38 
Rm. 5) 8x11 

Obs. Rm. Seats 6 
Obs. Rm. Seats 14 
Obs. Rm. Seats 20 
Obs. Rm. Seats 14 

(See advertisement on p. 97) 
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M.O.R.-PACE 
FOCUS GROUP STUDIOS 

''Best in the MidlVest!'' 

Ob.ervation Roo111 

ocus Group Studio Amen·fes: In addition, .0. .-PAC Offers 
Data Col ection/Data roc s ing: • QUAL! Y R to your pecification . 

A IUTY in Jude thr • 1 0 WAT I ATl quipp d interviewing tation 

• Bilin ual interviewer 

• phi ti at d in-hou data pr ce ing capabiliti 
• 

TOE EQUIPMENT, 

• VID 

• 
at ring. 

• FULLRANCE F in lud multipl 
city project coor ina tion. 

• M DERATO on taff. 
ocu · roup 

For more in ormation onta t Lisa Withcrspoo11nt: 

M.O.R.-PACE, Inc. 



CODES 
1. ConferenceS e Room 7C. Free Stand ng Build ng 
2. Living Room Style 70. Other 
3. Observation Room B. 1-on-1 Room 
4. Test Kitchen 9. 1-on-1 Vie ng 
5. Test Kitchen Obsv. Rm. 10. Video conferencing 
6. VIdeo Equipment Available t denotes living room style 
7 A. Located m Shopping Mall t denotes one"'()n-one room 
78. Located in Office Building 

Research Data Analysis 
450 Enterprise Ct. 
Bloomfield Hills, Ml 48302 
Ph. 81 0-332-5000 
Fax 810-332-4168 
Contact: Terry Reed 
1,3,6,7B 
Rm. 1) 20x21 Obs. Rm. Seats 20 

Research-One, Inc. 
21711 W. Ten Mile Rd. 
Southfield, Ml 48075 
Ph. 81 0-358-4055 
Fax 810-358-2762 
Contact: Gordon Kane 
1,3,6,7B 
Rm. 1) 11 x18 Obs. Am. Seats 2 

Yee/Minard and Associates 
27300 W. 11 Mile Rd ., Ste. 500 
Southfield, Ml48034 
Ph. 81 0-352-3300 
Fax 81 Q-352-3787 
Contact: David Sokolowski 
1,3,6,7B,8,9 
Am. 1) 16x20 Obs. Rm. Seats 20 
Am. 2) 18x18 Obs. Rm. Seats 10 

G DR PIDS 

Breakthru Surveys, Inc. 
535 Greenwood SE 
Grand Rapids, Ml49506 
Ph. 616-451 -9219 
Fax 616-451 -3833 

------------------L------------------4 Contact: Pamela Schichtel 

outhfield Office 
20300 W. 1\velve Mile Rd • uite I 02 

Southftekl Ml 48076 
Tel: 313 • 827 • 2400 I Fax: 313 • 827 • I 3 

Chicago Offi e 
2300 . Barrington Road • ui 400 

Hoffman Esuu , IL 60195 
Thl: 7~ • 490 • 5363/ Fax: 7~ • 84 • 287 
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Grand Rapids Office 
2449 :unclot ourt 

mnd Rapids, MI 49546 
111;616• 2•97 /Fax:616 •942•1 25 

Atlama Office 
3405 Piedmont Road, • . • uite 175 

Atlanta, GA 0305 
Tel: 800 • 860 • 9996/ Fax: 404 • 848 • 8199 

1,3,6,7B 
Rm. 1) 12x21 Obs. Rm. Seats 6 

Datatrack, Inc. 
2401 Camelot Dr. S.E. 
Grand Rapids. Ml49546 
Ph. 616-954-0303 
Fax 616-954-0001 
Contact: Kevin Scheppman 
1 ,2,3,4,6.78 
Am. 1) 16x19 Obs. Am. Seats 14 
Am. 3) 16x19 

Oatatrack, Inc. 
Eastbrook Mall 
Grand Rapids, Ml 49508 
Ph. 616-954-0303 
Fax 616·954-0001 
Contact: Kevin Scheppman 
1,2,3,4,6,7 A 
Am. 1) 9xl6 Obs. Am. Seats 6 

Nordhaus Research, Inc. 
2449 Camelot Court 
Grand Rapids, Ml 49546 
Ph. 616-942-9700 
Fax 616-942-9189 
Contact: Margaret Heyburn 
1,3,6,78 
Rm. 1) 16x17 Obs. Rm. Seats 12 
(See advertisement on p. 98) 

Western Michigan Research, Inc. 
6143 112 28th St. SE 
Grand Rapids, Ml49546 
Ph. 616-949-8724 
Fax 616-949.S511 
Contact: Nancy Vanderveer 
1,2,3,6,7B 
Rm. 1) 24x23 Obs. Rm. Seats 6 
Rm. 2) 18x32 Obs. Rm. Seats 15 

KALAMAZOO 

Haworth College of Business 
Western Michigan University 
Kalamazoo, Ml49008-3801 
Ph. 616-387-5066 
Contact: Doralee DeRyke 
1,3,6,7C 
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LA SING 

Capitol Research Services 
401 S. Washington Sq., 2nd fl. 
lansing, Ml48933 
Ph. 517-484-5440 
Fax 517-484-9840 
Contact: Rachelle Sauser 
1,3,6,78 
Am. 1) 18x20 Obs. Am. Seals 14 

Pace Creative, Inc. 
2417 N. Cedar St. 
Holt, M I 48842 
Ph. 517·694·9711 
Fax 517·694-7910 
Contact: Mike Holaday 
1,3,6,7C,8,9 
Am. 1) 13x11 Obs. Am. Seats 9 

MINNESOTA 

EAPOLIS/ST. PAUL 

A and I of Minnesota 
1248 Eden Prairie Center 
Eden Prairie, MN 55344 
Ph. 612-941 ·0825 
Contact: Lois Finseth 
1,3,4,6,7A 
Am. 1) 22x18 Obs. Am. Seats 10 

Comprehensive Research Group, Inc. 
2900 Rice St. , Ste. 290 
St. Paul, MN 55113 
Ph. 612-481-6937 
Fax 612-481-0020 
1 ,2,3,4,5,6,7A,8,9 
Am. 1) 21X22 
Am. 2) 15x13 
Am. 3) 9x14 
tAm. 4) 18x22 

Obs. Am. Seats 15 
Obs. Am. Seats 10 
Obs. Am. Seats 6 
Obs. Rm. Seats 20 

Cook Research & Consulting, Inc. 
6600 France Ave. S., Ste. 214 
Minneapolis, MN 55435 
Ph. 612-920-6251 
Fax 612-920-1230 
Contact: Harold Cook 
1,3,4,5,6 78 
Rm. 1) 17x18 Obs. Am. Seats 15 

Bette Dickinson Research, Inc. 
3900 36th Ave. N. 
Minneapolis, MN 55422 
Ph. 612-521 -7635 
Contact: Bette Dickinson 
1 3,4,6,7C 

Focus Market Research, Inc. 
801 W. 1 06th St., Ste. 201 
Bloomington MN 55420 
Ph. 612·881 ·3635 
Fax 612·881-1880 
Contact: Judy Opstad 
1 ,2,3,4,5,6,7B 
Rm. 1} 24x15 Obs. Am. Seats 14 
Rm. 2) 21 x12 Obs. Am. Seats 1 0 
Am. 3) 19x15 Obs. Am. Seats 14 
Am. 4) 15x15 Obs. Am. Seats 14 
(See advertisement on p. 99) 

December 1994 

Focus Market Research, Inc. 
4956 Lincoln Or. 
Edina, MN 55436 
Ph. 612-933-0449 
Contact: JtJdy Opstad 
1 ,2,3,4,5,6,7B 
(See advertisement on p. 99) 

N.K. Fnoorichs & Associates 
2500 Centre Village 
431 S. 7th St. 
Minneapolis, MN 55415 
Ph. 612·333·5400 
Fax 612·344·1408 
Contact: Betty Hill 
1 ,3,4,6,7B,8 
Rm. 1) 16x21 Obs. Rm. Seats 20 

Heakin Research, Inc. 
Knol ood Mall 
8332 Hwy. 7 
St. LotJis Park, MN 55426 
Ph. 612-936·0940 
Contact: Bruce Bale 
1,3,4,6,7A 

Heakin Research, Inc. 
Mall of America 
300 E. Broadway 
Bloomington, MN 55425 
Ph. 612-854-3535 
Fax 612-854-4375 
Contact: Elena Johnson 
1,3,4,6,7A 

FOCUS in the 
Minneapolis/St. Paul 

Market 
When your projects include the Minneapolis/St. Paul market, turn to FOCUS. 
We will provide you and your client with respondents screened in strict 
accordance to your specifications, within your deadline. Established in 1972, 
FOCUS is an experienced field service agency with reliable and conscientious 
staff. Our clients are our best source of new business ... so please feel free to 
ask us for references. 

• Focus Group Facilities 
• Recru itment 
• Test Kitchens with one 

way mirrors 
• Central Phone - WATS 

• Mall Intercept 
• Executive & medical 
• All phases of consumer 

interviewing 
• Veh icle Clinics 

F r Your pecial Qualitativ ed 
Tw Location 

Each location has two focus rooms and a test kitchen. The four large and 
accommodating conference rooms have ample space for display and demon· 
stration. The client viewing rooms are spacious and seat 12 in comfort . Test 
kitchens are fully equipped and provide excellent view ing. All rooms offer: 

• large 5 10 double • Video jacks with taping 
paned one way mirrors ava ilable 

• Professionally installed • Security lock up in all 
sound systems areas 

• Cl ient guest offices with • Appetizing meals and 
private phones snacks 

• Separate entrances for • Minutes from the airport 
clients and better hotels 

Our goal is to make you and your clients comfortable at our facility. We believe 
that a combination of quality control standards, spacious working conditions 
and a friendly, hospitable staff will provide you with the working atmosphere 
you deserve. 

Contact Judy Opstad at 

FOCUS 
Mark t R search In . 

801 West 106th St reet 
Bloomington, MN 55420 

4956 Lincol n Drive 
Edina, M N 55436 
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CODES 
1. Con erence Style Room ?C. Free Stand1AQ BU1Id11'1Q 
2 Living RoomS e 70 0 ner 
3. Observation Room 8. 1-on- Room 
4. TestKrtchen 9. 1-i)n-1 Viewing 
5. Test Krtchen Obsv. Rm. 10. V1deo conferencii'Q 
6. Video Equ pment Availab t denotes living room style 
7A. Located in Shopping Mall t denotes one-on-one oom 
78. Loca ed in Office ButldiAQ 

Ideas To Go, Inc 
One Main St. S. E .. Ste. 504 
Minneapolis, MN 55414 
Ph. 612-331-1570 
Fax 612-331-1602 
Contact: Virginia Morse 
1,2,3,6.7B 
Am. 1) 24x20 Obs. Am. Seats 10 
Am. 2) 22x18 Obs. Am. Seats 1 o 

Minnesota Opinion Research 
Three Paramount Plaza 
7831 Glenroy Rd., Ste. 100 
Bloomington, MN 55439 
Ph. 612-835-3050 
Fax 612-835-3385 
Contact: Kristin McGrath 
1,3,6,7B 

FocusVision Network Member 
Equipped for Video Transmission 

C.J. Olson Market Research, Inc. 
708 S. 3rd St., Ste. 105 E. 
Minneapolis, MN 55415 
Ph. 612-339-0085 
Fax 612-339-1788 
Contact: Carolyn J. Olson 
1,3,6,78 
Rm. 1) 15x22 Obs. Am. Seats 10 

Orman Guidance Research, Inc. 
715 Southgate Office Plaza 
5001 W. 80th St. 
Minneapolis, MN 55437 
Ph. 612-831 -4911 
Fax 612-831-4913 
Contact: Allan Orman 
1.2.3,4,5.6,78, 10 
Rm. 1) 17x16 
Am. 2) 17x16 
Am. 3) 17x16 
'Am. 4) 17x16 

Obs. Am. Seats 18 
Obs. Rm. Seats 18 
Obs. Rm. Seats 18 

(See advertisement on p. 100) 

Project Research, Inc. 
10000 State Hwy. 55 
Plymouth. MN 55441 
Ph. 612-542-9442 
Fax 612-542·9240 
Contact: Laura Anhalt 
1 ,3,4,5,6.7B,8,9 
Rm. 1) 15 26 
Rm. 2) 12x14 

Quality Controlled Services 
2051 Killebrew Dr. 
Bloomington. MN 55416 
Ph. 800·526·5718 
Fax 612-858·1580 
Contact: Janya Walsh 
1 ,3,4,6,78 
Am. 1) 19x21 Obs. Am. Seats 15 
Am. 2) 21 17 Obs. Rm. Seats 12 
(See advertisement on p. 53) 

Research Systems 
1809 S. Plymouth Rd .. Ste. 325 
Minneton a. MN 55305 
Ph. 612-544·6334 
Fax 612·544·6764 
Contact: Bill Whitney 
1 ,2,3,4,5,6,78,8,9 
Rm. 1) 14x21 Obs. Rm. Seats 10 
tAm. 2) 1 Ox14 Obs. Rm. Seats 5 

Rockwood Research 
1751 W. County Rd. 8 
St. Paul, MN 55113 
Ph. 612-631-1977 
Fax 612-631-8198 
Contact: Karen Schmidt 
1 ,3,6.7B 
Rm. 1) 12x24 Obs. Am. Seats 9 

Twin City Interviewing Service. Inc. 
3225 Hennepin Ave. S. 
Minneapolis. MN 55408 
Ph. 612·823-6214 
Fa 612·823·6215 
Contact: Beth Fischer 
1 ,2,3,4,6, 7C 

Minneapolis/St. Paul 

ORMAN 
GUIDANCE REsEARCH® 

FOCUS GROUP FACIUTY 
Viewing rooms seat 18 

FULl SERVICE RENTAL 

Convenient to airport, hotels 
and Mall of America 

INCORPORATED 

• 
Meticulous on.Ste recruiting 

Taste test expertise 
JOtchen and testing booths 

let Us Send You Our Brochure 

Our Credo 

Rosemary Sundin, Vice President 
Allan D. Orman, Ph.D., President 

715 Southgate Office Plaza 
Minneapolts, Minnesota 55437 

800-605-7313 or 612·831·4911 
Fax: 612-831-4913 

Competent staff dedicated to the provision of quoli{J' research services. 
An outsfflndingfacili(JJ designed for professional marketing researchers. 
An understanding of and concern for fulfillment of your requirements. 

100 C1rcl No. 156 on Aea<ier Card 
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Winona MR8, Inc. 
8200 Humboldt Ave. S. 
Minneapolis, MN 55431 
Ph. 612-881 -5400 
Fax 612-881-0763 
1,3,6,7B 

ST. CLOUD 

Meyer Assoc1ates 
14 N. 7th Ave. 
St. Cloud, MN 56303 
Ph. 612-259-4000 
Fax 612-259·4044 
Contact: Murdoch Johnson 
1.3,6,78,8 
Am. 1) 15x22 Obs. Am. Seats 5 

MISSISSIPPI 

JACKSO 

Focus One of Jackson 
850 E. River Place. Ste. 304 
Jackson. MS 39202 
Ph . 601-829-1231 
Fa 601 -829-1958 
Contac : Linda Harmon 
1,2,3.6,78 

Friedman MarketmgiJackson 
1275 Metro Center Mall 
Jackson. MS 39209 
Ph. 601 -352-9340 or 914-698-959 
Fax 601 -355-3530 
1 ,3,4.6,7 A,8,9 
Am. 1) 1 Ox12 Obs. Am. Seats 6 

MISSOURI 

Klein Market Tes . Inc. 
226 E. Dunkhn 
Jefferson City, MO 65101 
Ph. 314-635-9600 
Fax 913·338·3039 
Contact: Ann Klein 
1 ,3,6.7B 

TY 

K SAS CI Y 

Dec1s1on Insight 
2600 Grand Ave. 
Kansas City, MO 64108-4620 
Ph. 816-221 -0445 
Contact: Betsy Stewart 
1 ,3,4,6,7B 
Am. 1) 14 17 Obs. Am. Seats 10 

The Field House, Inc. 
7220 W. 98th Terrace 
Overland Park, KS 66212 
Ph. 913-341 -4245 
Fax 913·341-1462 
Contact: Tina Benz 
1 ,2,3,4.5,6.7C.8,9, 10 
Am. 1) 16x20 Obs. Am. Seats 12 
Am. 2) 16x20 Obs. Am. Seats 12 
'Am. 3) 19x21 Obs. Am. Seats 18 
(See advertisement on p. 3) 

December 1994 

Flaspohler·Rose Market Research. Inc. 
4330 Shawnee Mission Pkwy., #222 
Shawnee Mission, KS 66205 
Ph. 913·384·1337 
Fax 913·831 ·0671 
Contact: Susan Donovan 
1 ,3.6,7B 
Am. 1) 20x25 Obs. Am. Seats 15 

Heakin Research , Inc. 
Bannister Mall 
Kansas City, MO 64119 
Ph. 816·767·8300 
Contact: Pat Stoeckman 
1 ,3,4,6,7A 

Heakin Research. Inc. 
Blue Ridge Mall 
4200 Blue Ridge Blvd. 
Kansas City, MO 64133 
Ph. 816-737-1130 
Contact: Debbie Culver 
1 ,3,4,6,7A 

Hea 1n Research, Inc. 
116 Independence Center 
Independence, MO 64057 
Ph. 816·795·0706 
Contact: Elo1se Mills 
1.3,4.5.7A 

Market Dtrections 
91 Main St., Ste. 300 
Kansas City. MO 641 05 
Ph. 816·842·0020 
Fax 816-472·51n 
Contact: Annie Heck 
1.3,6,78 
Am. 1) 18x20 Obs. Am. Seats 0 

ACG 
RESEARCH 
SOLUTIONS 
Chromalloy Plaza 
Suite 1750 
120 South Central 
St. Louis, Missouri 
63105 

PHO E: (314) 726-3403 
FAX: (314) 726-2503 

Our experienced staff has 
seNed the qualitative and 
quantitative research needs 
of many Fortune 500 clients. 

Let us put that experience 
to work for you. 

Market Research Institute, Inc. 
7315 Frontage Rd., Ste. 200 
Merriam, KS 66204 
Ph. 913-236-6060 
Fax 913-236-6094 
Contact: Donald Weston 
1 ,2,3,4,6,7B 
Am. 1) 20x20 
Am. 2) 20x20 
1Am. 3) 20x16 

Obs. Am. Seats 10 
Obs. Am. Seats 10 
Obs. Am. Seats 10 

Quality Controlled Services 
Corporate Woods Office Park 
10875 Grandview St., Ste. 2230 
Overland Park. KS 6621 0 
Ph. 800·525·1952 
Fax 913-345-2070 
Contact: Shirley Musgrave 
1,3,4,5,6,7B 
Am. 1) 20x25 Obs. Am. Seats 20 
Am. 2) 16x19 Obs. Am. Seats 15 
Am. 3) 6x14 Obs. Am. Seats 5 
(See advertisement on p. 53) 

Quality Controlled Services 
8600 Ward Pkwy. 
Kansas City, MO 64114 
Ph. 800-628-3428 
Fax 816·361 ·3580 
Contact: Iva Schlatter 
1,3,4,6,7A.10 
Rm. 1) 18 19 Obs. Am. Seats 18 
Am. 2) 12 19 Obs. Am. Seats 8 
Am. 3) 12x14 Obs. Am. Seats 6 
(See advertisement on p. 53) 

Multivariate analyses, 
including conjoint 
analysis and perceptual 
mappmg 
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CODES 
1. Conference s yle Roo 
2. Living Roo Style 
3 Observation Room 
4. Test Ki chen 
5. Test Kilche Obsv. Am. 
6 Video Equi ment Available 
7A. Loca ed in Shopp ng Mall 
78. Localed in Office Buildi g 

ST. LOUIS 

ACG Research Solutions 
120 S. Central, Ste. 1750 
St. Louis. MO 63105 
Ph . 314·726·3403 
Fax 314-726-2503 
Contact: Vicki Savala 
1,2,3,6,79 
Rm. 1) 19x17 
Rm. 2) 19x9 

7C. Free Standing Building 
70. Other 
8. 1-on- Room 
9. Hm-1 Viewing 
10. Video oon erencing 
t denotes I ng room s yle 
t denotes one-on-.one room 

(See advertisement on p. 101) 

Consumer Opinion 
1 0795 Watson Rd. 
St. Louis, MO 63127 
Ph. 314-965-0053 
Fax 314-965·8042 
Contact: Carol McGill 
1 ,3,4,6,78,8,9 

Consumer Opinion 
1720 Mid Rivers Mall 
St. Louis, MO 63376 
Ph. 314·397·8473 
Fax 314-965-8042 
Contact: Carol McGill 
1 ,3,4,6,7A 

Consumer Opinion Council Research Ctr. 
222 S. Meramec Ave ., #301 
St. Louis, MO 63105 
Ph. 314-863-3780 or 800-467-5959 
Fax 314·863-2880 
Contact: Subra lyer 
1,2,3,4.6,78,8,9 
Rm. 1) 14x19 Obs. Rm. Seats 10 

Fact Finders 
11960 Westline Industrial Dr., Ste. 1 05 
St. Louis, MO 63146 
Ph. 314-469-7373 
Fax 314-469-0758 
Contact: Sandra Christie 
1,3,6,79 
Am. 1) 15x20 

Lucas Market Research 
13250 New Halls Ferry Rd. 
Florissant, MO 63033 
Ph. 314·838·0696 
Fax 314·838·1 996 
Contact: Mary Lucas 
1 ,3,4,5,6,7C 

Marketeam Associates 
1807 Park 270 Dr., Ste. 300 
St. Louis, MO 63146 
Ph. 314·878·7667 
Fax 314-878-7616 
Contact: Liz Wagner 
1,3,4,6,78 
Rm. 1) 13x20 
Rm. 2) 12x18 

Marketing Horizons, Inc. 
1001 Craig Rd., Ste. 1 00 
St. Louis, MO 63146 
Ph. 314-432-1957 
Fax 314-432-7014 
Contact: Stephanie Feeney 
1 ,3,4,6,79,8 
Rm. 1) 18x12 Obs. Rm. Seats 10 
(See advertisement on p. 102) 

Peters Marketing Research, Inc. 
12400 Olive Blvd., Ste. 225 
St. Louis, MO 63141 
Ph. 314·469·9022 
Fax 314·469· 7 436 
Contact Tina Peters-Price 
1,:3.,4,6,7B 
Rm. 1) 12x22 Obs. Rm. Seats 14 
Am. 2) 17x18 Obs. Rm. Seats 18 

REDUCE THE RISK 
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In Selecting Your 
St. Louis Focus Group Service 

+ Modern acilitie Designed By Profe ional 
Moderators With The Client In Mind 

• 
• 

ceeding li nt Exp elation I Our er ice 
ommitment 

all About~ Introductory Video Taping 

Marketing Horizons 
St. Louis, Missouri 

1001 Craig Road, uite 10 , 3146 

(314) 432-1957 
onvenient o Airport, 

C1 cl No. 158 on Read r Card 

Quality Control ed Services 
1655 Des Peres Rd. 
Des Peres, MO 63131 
Ph. 800-992-2139 
Fax 314-822-4294 
Contact: Yvonne Filla 
1,3,4,6,79,10 
Am. 1 ) 17x21 Obs. Rm. Seats 12 
Rm. 2) 18x20 Obs. Am. Seats 12 
Am. 3) 10x11 Obs. Am. Seats 4 
(See advertisement on pp. 31 , 53) 

Superior Surveys ot St. Louis 
10795 Watson Ad. 
St. Louis. MO 63127 
Ph. 800·325·4982 
Fax 314·965·8042 
Contact: Trish Dunn 
1 ,3,4,6,78,8,9, 10 
(See advertisement on p. 14) 

Superior Surveys of St. Louis 
1720 Mid Rivers Mall 
St. Louis, MO 63376 
Ph. 314·397·8463 
Fax 314·965·8042 
Contact: Trish Dunn 
1,3,4,6,7 A, 10 
(See advertisement on p. 14) 

U. S. Research Corp. 
338 Jamestown Mall 
Florissant, MO 63034 
Ph. 314-741-0284 
Contact: Pat Moser 
1,3.4,6,7A 

Westgate Research, Inc. 
650 Office Pkwy. 
Creve Coeur, MO 63141 
Ph. 314·567·3333 
Contact: Germaine Eley 
1 ,3,6.79 

SPRI G I LD 

8ryles Survey SeNice 
227 Battlefield Mall 
Springfield, MO 65804 
Ph. 708·532-6800 
Fax 708·532-1880 
Contact: Bob Bryles 
1 ,3.4,6,7A,8,9 
Rm. 1) 13x15 Obs. Rm. Seats 8 

MONTANA 

GR 

Intermountain SIR 
619-2nd Ave. S. 

ALLS 

Great Falls, MT 59405 
Ph. 406-727-7050 
Fax 406-727-7847 
Contact: Jan Reagor 
1,3,6 7B 
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NEBRASKA 

co 
Coy lntervieewing Services, Inc. 
380 Bruce Dr. 
Uncoln, NE 68510 
Ph. 402-488-3753 
Contact: Edna Coy 
1,3,6.7A 

0 H 

Midwest Survey & Mktg. 
8922 Cuming 
Omaha, NE 68114 
Ph. 402-392-0755 
Fax 402-392-1068 
Contact: Dick Worick 
1 ,3,4,6,7C,8,9 
Am. 1} 12x14 Obs. Am. Seats 10 

Three Cedars Research Services 
533 N. 86th St. 
Omaha, NE 68114 
Ph. 402-393-6729 
Fax 402·280·1399 
Contact: John Lee 
1,3,4,6,7C,8,9 
Am. 1) 20x28 Obs. Am. Seats 10 
(See advertisement on p. 103) 

Wiese Research Associates 
10707 Pacific St., Ste. 202 
Omaha, NE 68114 
Ph. 402·391 -7734 
Fax 402·391 -0331 
Contact: Cathy Morrissey 
1 ,3,6.78 
Am. 1) 26x14 Obs. Am. Seats 7 

NEVADA 

S G S 

Consumer Research Center 
1370 E. Flammgo., Ste. J 
Las Vegas, NV 89119 
Ph. 702-737-3272 
Fax 702-737-1 023 
1,3,4,5,6,7 A,8(4),9( 15,8) 
Am. 1) 20 22 Obs. Am. Seats 15 

Las Vegas Surveys 
1516 S. Eastern 
Las Vegas. NV 89104 
Ph. 702-598·0400 
Fax 702·598·0883 
Contact: Carlos Kelley 
1,3,4,6,7C,8,9 

R 0 

Sierra Market Research 
63 Keystone Ave., #302 
Reno, NV 89503 
Ph. 702-786-6556 
Fax 702-786-6844 
Contact: Carl Bergemann 
1,3,6.78 

December 1994 

Omaha's Premier 
Focus Group Facility 

With Full Service 
capability 

(Now 1\vo Locations) 

• Ex cutive meeting space (20' X 28') with 
fully mirrored wall, connecting obs rvation 
room, r pond nt r c ption!holding area 
and private office 

• w downtown facility also 

• Full kitchen and catering 

• R spondent r cruitment and experienced 
mod rators 

• Dual audio and dual video recording and 
transcription 

• Desktop publishing and comput riz d slid 
production 

• Courtesy transportation to and from the 
airport (15 minut s), drive-up entrance and 
light d parking area 

• Fine hot ls and r staurants just minutes away 

Three Cedar is locat d on two acr s of 
wooded hills in the heart of Omaha. Archi cts 
d ign d th facility xpressly to emphasize the 
importan of form and function, and to nurture 
creativity and communication. Call on the experi­
enced professionals at Thr C dars. W can 
provide you with th xp rtis n d d to organize 
and stag f£ ctive focus groups. 

Call or wnl:eJor afree video. 

T HREECEDARS 
rreet 1200 Landmark mer, Sui 1500 

ebra ka 68114-3505 Omaha, ebraska 68102 

402) 393-6729 FAX 402 280-1399 
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CODES 
1. Conference Stye Room 7C. Free Stand ng Bu ld ng 
2. Livmg Room Style 70. Ot r 
3. Observat on Room B. 1 -o ·1 Room 
4. Test K1tchen 9 -on-1 V19 ng 
5. Test K1tchen Obsv. Rm. 10. Video conferenciog 
6. Video Equtpm nt Ava1 abe t denotes liVIng room style 
7 A. Located 1n S opp1ng Ma I t de o•es o e-on-o e roo 
76. Located 1n Office Bu.ld ng 

NEW HAMPSHIRE 

M CHEST R 

American Research Group, Inc. 
814 Elm St. 
Manchester. NH 0310 
Ph. 603-624-4081 
Fax 603-627-17 46 
Con ac : Dick Bennett 
1,3.6.7B,8 
Am. 1} 11x16 Obs. Am. Seats 6 

Granite State M tg . Research. Inc. 
Tower Hill Professional Park 
182 Rockingham Rd. 
Londonderry, NH 03053 
Ph. 603·434·9141 
Fax 603-434-4176 
Contact: Dora hy Bacon 
1,3.4,6.7C.8,9 
Rm. 1) 12x18 Obs. Rm. Seats 8 

New England lnterviewmg, Inc. 
124 S. River Rd. 
Bedford, NH 03110 
Ph. 603·641 ·1222 
Fax 603·666-5920 
Contact: Stella McDaniel 
1,3.4,6,7B.8,9 
Am. 1) 26x16 
Rm. 2) 12 14 

AlA CAJITE 
I SEARCH 

CATER TO YOU 

AT YOUR NEXT 
FOCUS GROUP 

New England Interviewing, Inc. 
5 Coliseum Ave. 
Nashua, NH 03063 
Ph. 603·889·8222 
Fax 603·883·1119 
Contact: Joan Greene 
1,3,4,6.78,8 

NEW JERSEY 

(AI o See ewYork City 
and hiladelphia) 

RI C TO 

Research 1 00 
29 Emmons Dr. 
Princeton. NJ 08540 
Ph. 609·924·61 00 
Fax 609·452·0138 
Contact: Harriet Mack 
1,3,4,6,78 
Am. 1) 12x22 Obs. Rm. Seats 12 

Response Analysis 
377Wall St. 
Princeton, NJ 08540 
Ph. 609-921 -3333 
Fax 609-921 -2611 
Contact: Cathy Consoli 
1,3.6,78 

NEW MEXICO 

LBUQU RQ 

Business Information Group 
7800 Marble N.E., Ste. 6 
Albuquerque. NM 87110 
Ph. 505-265-4760 
Fax 505·265·5062 
Contact: James larson, Ph.D. 
1,3,6.7B 
Am. ) 12 17 Obs. Am. Seats 6 

F otu,..s 

• 2 ov•rstzed conference roorrJ 
vlew1ng roorrJdlenr lounge sutt•s 

• 20+ vlewen fir comfortably 

• S•porot• central AIC for eod1 suite 

• Mod•m offlc• building 

• lbeot seoftng 85 available 

• In-house nten~htng 

• Confet•nc:e tobl• fl•ldblltty: 
rectangle. rnverred V, horseshoe. etc. 

A Lo Cort• R•s•archr Inc. 
Norm Shore Atrium 

6800 Jencho Tutnp1l~e 
Syosser. New Yorl~ 117Q1 

(51 6) 064-4004 
Fox (516) 064-4680 

C1rcle No 160 on Reaoer Card 
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Sandia Marketing Services, Inc. 
2201 San Pedro N.E., Bldg. 1, #230 
Albuquerque, NM 87110 
Ph. 800·950·4148 
Fax 505·883·4776 
Contact: Lana Scutt 
1,2,3,4,5,6. 7 A,8,9 

NEW YORK 

ALBA 

Albany Field Research Center 
7 Hudson St. 
Kinderhook, NY 12106 
Ph. 518·758-6400 
Fax 518-758-6451 
Contact: Frank Falkenhainer 
1,3.6,7C 
Rm. 1) 12 20 Obs. Am. Seats 6 

J.L.Whalen Markette Research 
521 Dwaaskill Par Prof. Bldg. 
Cli on Pari<, NY 12065 
Ph. 518-383·1661 
Fax 518-371 -0791 
Con act: Joyce Whalen 
1,3.6,78 

BUF LO 

Buffalo Survey & Research, Inc. 
1249 Eggert Rd. 
Buffalo. NY 14226 
Ph. 716·833·6639 
Fax 716-834-0372 
Contact: Jeane e Levin 
1.3.4,6.7C 

Ruth Diamond Market Research 
770 Alberta Dr. 
Buffalo, NY 14226 
Ph. 716·836-1110 
Fax 716-836-1114 
Con act: Harvey Podolsky 
1 ,3,4,6,7A.8,9 

Go dhaber Research Assoc1ates 
One NFA Park 
Amherst, NY 14228 
Ph. 716-689·3311 
Fax 716·689-3342 
Contact: Richard Ludwig 
1 ,4,6,7B 

Marketing Dec1sions Group, Inc. 
9141 Main St. 
Buffalo, NY 14031 
Ph. 716-634-2045 
Fax 71 6·634·9560 
Contact: Arup K. Sen 
1,3,4,6.7C,8 

Marion Simon Research Services 
C1 03 Walden Galleria 
Cheektowaga, NY 14225 
Ph. 716-684-8025 
Fax 716·684-3009 
Contact: Charles Rogers 
1,3,4,6.7A 
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Trust your research needs to AHF and you'll never have to worry 
about costly errors or misleading results. That's because we don't trust 
anyone but ourselves to do your work. You get the tightest possible 
controls at every stage of every project since everything we do is 
done in-house. Yes, everything. From qualitative to quantitative. 
From design to analysis. AHF does it all in-house for worry-free 
results and true peace of mind. 

Before you place another study, contact AHF President 
Scotty Levitt for the facts about our approach 
to worry-free research. 

THE IN-HOUSE RESEARCH HOUSE THAT DOES IT ALL 
AHF Marketing Research, Inc. 
100 Avenue of the Americas, New York, NY 10013 
212-941 -5555 1-800-TAKE AHF 



CODES 
1. Con e ence S1yle Room 7C. Free Standing Building 
2. Living Roo Style 70. Other 
3. Observation Room 8. 1-on- Room 
4. Test Ki chen 9. 1-on-1 Viewing 
5. Test K1 chen Obsv Am. 0. Vtdeo confereoong 
6. Video Equipme t Available t denotes IMng room style 
7A. Located in Shopplllg al ; denotes one-o -one room 
7B. Located in Office Building 

Survey Service, Inc. 
1911 Sheridan Dr. 
Buffalo, NY 14223 
Ph. 716·876·6450 
Fax 716·876-0430 
Contact: Susan Adelman 
1,2,3,4,6,7C,8,9 
Am. 1) 17x18 Obs. Rm. Seats 12 
Am. 2) 17x15 Obs. Rm. Seats 6 

NEW FOCUS GROUP FACILITY 
IN WORLD TRADE CENTER 
Downtown Focus Center, 

located in the heart of NYC·s 
financial district, is the ideal set­
ting for business-to-business 
market research and off-site 
meetings. 

As the only facility of its kind 
in the wrc, it offers accessibil ity 
to the large concentration of up­
scale business executives work­
ing in downtown NYC and NJ. 

The facility is equipped w ith 
modern features including: 

• 12-seat conference room 
• I 0-seat client room 
• Full video capability 
• Modems 
• Slide & overhead projectors 
• Professional recruiting 
• Freelance moderators 
• Full-service catering 
• Reasonable rates 

DOWNTOWN 
.. ~, FOCUS 

~ CENTER 
Open Monday to Thursday 

evenings from 6 PM on. For fur­
ther information, please contact 

Marcia S. Holland 
c/o The Journal of Commerce 
Two World Trade Center 
27th Floor 
New York, NY I 0048 
(212) 837-7160 
FAX (2 I 2) 837-7079 
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Survey Service, Inc. 
3701 McKinley Pkwy. 
Blasdell, NY 14219 
Ph. 716·876·6450 
Fax 716-876-0430 
Contact: Susan Adelman 
1,3,4,6,7A 
Am. 1) 14x16 Obs. Am. Seats 8 

WYORKCITY 

Accu-Trend Inc. 
1 045 Route 109 
Lindenhurst, NY 11757 
Ph. 516-957-8811 
Fax 516-957-8938 
Contact: Grace Goldstein 
1,3,6,7C 

AHF Conference Center 
100 Avenue of the Americas 
New York, NY 10013 
Ph. 800·825·3243 
Fax 212-941-7031 
Contact: Mindy Rhindress 
1.3,6,78,8,9 
(See advertisement on p. 105) 

A La Carte Research 
6800 Jericho Tpke .• Ste. 113E 
Syosset. NY 11791 
Ph. 516-364-4004 
Fax 516-364-4683 
Contact: Phyllis Gorin 
1,3,4,6, 78,8,9 
Am. 1) 19x20 Obs. Am. Seats 20 
Am. 2) 17x19 Obs. Am. Seats 16 
Am. 3) 12x9 Obs. Am. Seats 6 
(See advertisement on p. 104) 

Beta Research Corp. 
6400 Jericho Turnpike 
Syosset, NY 11791 
Ph. 516-935-3800 
Fax 516-935-4092 
1,3,6,78 
Am. 1) 12x16 
Am. 2) 12x14 

Bernett Research Services, Inc. 
Menlo Park Mall 
312 Menlo Park 
EdiSOn, NJ 08837 
ph. 90 8· 548· 2900 
Fax 908-549-0026 
Contact: Jill Teiler 
1 ,3,4,6, 7 A,8 
Am. 1) 9x15 Obs. Am. Seats 8 
(See advertisement on p. 95) 

The Conference Center of New Rochelle 
3 Cottage Place 
New Rochelle, NY 10801 
Ph. 914-576·3800 
Fax 914-576-0469 
Contact: Annette Capawana 
1 ,2.3.4,6,78.8,9 
Rm. 1) 21x16 
Am. 2) 21x16 
tAm. 3) 1 Ox11 

Obs. Am. Seats 18 
Obs. Am. Seats 14 
Obs. Am. Seats 4 

Tom Dale Market Research 
160 E. 48th St. 
New York, NY 10017 
Ph. 212-758-9777 
Fax 212-758-7520 
Contact: Tom Dale 
1 ,2,3,4,5,6. 7D 

Downtown Focus Center 
Two World Trade Center, 27th fl. 
New York, NY 10048 
Ph. 212-837·7160 
Fax 212·837-7079 
Contact: Marcia Holland 
1,3,6,78 
{See adverttsement on p. 1 06) 

Ebony Marketing Research, Inc. 
21 00 Bartow Ave. 
Bran , NY 10475 
Ph. 718·320·3220 
Fax 718·320-3996 
Contact: Bruce Kirkland 
1.3.4 ,6,78 

Elrick & Lavidge, Inc. 
Mack Centre II , 
1 Mack Centre Dr. 
Paramus, NJ 07652 
Ph. 201 ·599-0755 
Fax 201 -599-9896 
Contact: Tom Eiden 
1.3,4,6,7B 
Am. 1) 15x18 Obs. Am. Seats 8 

Fieldwork East, Inc. 
Two Executive Dr. 
Fort Lee, NJ 07024 
Ph. 201 ·585-8200 
Fax 201 -585-0096 
Contact: Carol Tauben 
1,2,3,4,5,6,78,8,9 
Am. 1) 18x18 Obs. Am. Seats 20 
Am. 2) 14x17 Obs. Am. Seats 20 
Rm. 3) 16x16 Obs. Am. Seats 20 
Am. 4) 18x14 Obs. Am. Seats 18 
(See advertisement on p. 2) 

Fieldwork East at Westchester, Inc. 
555 T axter Rd. 
Elmsford, NY 1 0523 
Ph. 914-347-2145 
Fax 914-347-2298 
Contact: Maria Garcia 
1 ,2,3,4,5,6,78,8,9,1 0 
Am. 1) 22x15 Obs. Rm. Seats 20 
Am. 2) 22x17 Obs. Rm. Seats 20 
Am. 3) 17x16 Obs. Am. Seats 12 
Am. 4) 14x15 Obs. Rm. Seats 10 
(See advertJsement on p. 2) 

Focus On Hudson 
350 Hudson St. 
New York, NY 10014 
Ph. 212-727-7000 
Fax 212-727-7023 
Contact: Frank O'Biak 
1,3,6.78,8 
Am. 1) 27x20 Obs. Am. Seats 15 
Am. 2) 10x10 Obs. Am. Seats 2 
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that x it m nt ·with an ou rr tched palm ·lapp d 

m v1 tory by your t am mat your coach your 
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that feeling of 
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Increase 
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Give Fw and feel like a winn revery day. 

• 

To learn more call 
l-800-55-GIVFr5. 

INDEPENDENT 
SECTOR 



eee 

Qualitative esearch 
with all the p ses: 

+ Nationwid network 
+ Professional in-house r cruiting 

+ Fa t turn-around 
+ Guarant d pecial-audience recruiting 

+ One of th largest con~ rene room in N.Y.C. 
+ Comfort and luxury 

___ Our Location __ _ 

Focus Plus 
212 675- 42 

79 FIFTH AVENUE 
FifTH FLOOR 
NEW YORK, N.Y. 10003 
(BETWEEN 5th & 16th) 
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Focus North 
41 FIFTH AVENUE 

IFTH fLOOR 
NEW YORK, .Y. 00 0 

(B TWEEN 20th & 2 t) 

CODES 
1 Con'erenoe Style Room 7C. F ee Stanaing Building 
2. L ing Room Style 70 0 her 
3. Observation Room 8. -on-1 Room 
4. est ilchen 9. 1-o ·1 View1ng 
5. Test Ki chen Obsv. Rm. 10 Vid o co fe enc ng 
6. V1deo Equ1pmen1 Available t de •es iving room style 
7 A. Located i S epping Mal ; deoo•es one-o -one room 
78. Loca ed in Office Building 

Focus Plus, Inc. 
79 Fifth Ave. 
New Yor , NY 10003 
Ph. 212-675-0142 
Fax 212-645-3171 
Contact: Liz Lobrano Markham 
1 ,2,3.4,6.78,8,9 
Am. 1) 19x22 Obs. Rm. Seats 18 
Am. 2) 18x20 Obs. Rm. Seats 24 
Am. 3) 20x26 Obs. Rm. Seats 20 
1Am. 4) 20x16 Obs. Rm. Seats 20 
Am. 5) 18x20 Obs. Rm. Seats 24 
(See advertisement on p. 108) 

Focus Plus, Inc. 
141 Fifth Ave. 
New York, NY 10010 
Ph. 212-675-0142 
Fax 212-645-3171 
Contact: Liz Lobrano Markham 
.3.4.6.78 

Am. 1) 20x16 Obs. Am. Seats 20 
(See advertisement on p. 108) 

The Focus Room-White Plains 
231 Central Ave. 
White Plains, NY 10606 
Ph. 914-682-8404 
Fax 914-428-3925 
Contact: Wendy Weins ein 
1 ,2,3,4.6.78 
Rm. 1) 14x19 
Rm. 2) 14x19 
Rm. 3) 14x16 

Obs. Rm. Seats 25 
Obs. Am. Seats 25 
Obs. Am. Seats 15 

Focus Room-New Jersey 
285 Grand Ave. 
5 Patriot Center 
Englewood, NJ 07631 
Ph. 201 -569-1919 
Fax 201 -569-8128 
Contact: Donna Weinberg 
1 ,3,4,6,78,8,9 
Am. 1) 17x16 Obs. Rm. Seats 24 
Rm. 2) 19x15 Obs. Rm. Seats 4 

Friedman Marketing/New York 
Jefferson Valley Mall 
650 Lee Blvd. 
Yorktown Heights. NY 10598 
Ph. 914-962-9400 or 914-698-9591 
Fax 914-962-1067 
1 ,3.4,6, 7 A.8 
Am. 1) 16x16 Obs. Am. Seats 10 

GRA Focus Center 
160 Pans Ave. 
Northvale, NJ 07647 
Ph . 201 -767-8888 
Fax 201 -767-6933 
Contact: Lynda Broer 
1.3.6,78 
Am. 1) 14x18 Obs. Am. Seats 15 
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Group Dynamics/Cherry Hill, Inc. 
Plaza 100 @ Main St., Ste. 406 
Voorhees, NJ 08043 
Ph. 609·424· 011 
Fax 609·424·2538 
Contact: Debra Rosenthal 
1 ,3,4.6, 78,8,9 
Rm. 1) 16x24 Obs. Am. Seats 22 
Rm. 2) 17x22 Obs. Am. Seats 18 
(See advertisement on p. 123) 

Hygeia Marketing Associates, Inc. 
1120 Bloomfield Ave. 
West Caldwell , NJ 07006 
Ph. 201 -227-8239 
Fax 201-227-8319 
Contac : Phaedra Britt 
1,3,6,78,8 
Am. 1) 19x13 Obs. Am. Seats 8 

Ideal Field Services, Inc. 
1063 Green Acres Mall 
Valley Stream, NY 1158 
Ph. 516-561-1723 
Contact: Barbara Prince 
1 ,3,4,6,7A 

long Island Groups In Focus Ltd. 
1185 Northern Blvd. 
Manhasset, NY 11030 
Ph. 516-365-8630 
Fax 516-365·4913 
Contact: Mary Garofalo 
1 ,2,3,4,5,6.7C 

Manhattan Opinion Center 
369 Lexington Ave ., 2nd fl. 
New York. NY 10017 
Ph. 212·972·5553 
Fax 212·557-3085 
Contact: Lisa Ratteray 
1 ,3,6.7B 
Am. 1) 20x13 Obs. Rm. Seats 14 
Am. 2) 21x12 Obs. Rm. Seats 14 
Am. 3) 15x14 Obs. Am. Seats 8 
(See advertisement on p. 111) 

Meadowlands Consumer Center 
The Plaza at the Meadows 
700 Plaza Dr., 2nd fl. 
Secaucus, NJ 07094 
Ph. 201 -865-4900 
Fax 201 -865-0408 
Contact: Janis Wagman 
1 ,2,3,4,5,6,78 
(See advertisement on p. 109) 

Metro Mar et Research Center 
855 Valley Ad. 
Clifton, NJ 07013 
Ph. 201 -470-0044 
Fax 201 -470-0397 
Contact: Ka hleen Rosenberg 
1,2,3,4,5,6,78,8,9 
Am. 1) 22x14 
Am. 2) 17x17 
tAm. 3) 22x14 

December 1994 

Obs. Am. Seas 15 
Obs. Am. Sea s 10 
Obs. Am. Sea s 15 

Mid-America Research 
131 Livingston Mall 
Livingston, NJ 07039 
Ph. 201 -740·1566 
Fax 201-740-0569 
Contact: Rhoda Whetstein 
1,3,4,6, 7 A,8,9 
Rm. 1) 17x11 Obs. Rm. Seats 10 
Rm. 2) 17x11 Obs. Rm. Seats 12 

T. A. Miller Company. Inc. 
1 060 Clifton Ave. 
Clifton, NJ 07015 
Ph. 201 -778-60 1 
Fax 201-778-5975 
Contact: Thomas Miller 
1 ,3.4.6,78.8,9 

Murray Hill Center 
205 Lexington Ave., 9th fl. 
New York. NY 10016 
Ph. 2 2-889·4777 
Fax 212-683-2282 
Contact: Sue Winer 
1 ,3,4,6, 78,10 
(See advertisement on p. ) 

New York Conference Center. Inc. 
240 Madison Ave., 5th fl. 
New Yor , NY 10016 
Ph. 212-682-0220 
Fax 212-682-0214 
Contact: Anne Mclaughlin 
1 ,3,6,78,8.9 

We've Put A I The Pieces 
ogether-So 

You Don't Have To! 

THE PLAZA AT rnE MEADOWS • SECAUCUS, NEW JERSEY 
Th qualitativ r rch center 
d ign d with y ur profe ional n d in mind. 
Ca ll Jani M. Wagman at 201 -865-4900 J 

800-998-4 777 Out ide J 
201-865-0408 Fax 

Conv ni n ly located to ewark and LaGuardi a A irport and Mid-town Manhattan 
C1rcle No 63 on Reaoer Card 
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DATA 

COLLECTION 

EXPERTS 

FOR 

THE 

NY 

TRI­

STATE 

AREA. 

WE 

FOCUS 

ON 

QUALITY 

110 

SCHlESINGER 
ASSOCIATES 

We offer total data collecnon services encompassing all 

aspects of quanntative and qualitative research. 

• 
Complete focus groups facilities 

One-on-one· s 

Central location interviewing 

Mall intercepts 

Ooor·to-door interviewing 

fxecutive / Medical! n-depth interviewing 

Central location taste tests 

Telephone interviewing 

Mystery shoppers 

In-store merchandising and distribution 

Product testing 

Store audits 

Couponing and demonstrations 

CALL 
OR WRITE FOR 

OUR 
BROCHURE 

Levinson Plaza, Suite 302, 2 Lincoln Hwy., fdison, NJ 08820 
908-906-1122 FAX 908-906-8792 

C1rcle No . 164 on Read r Card 

CODES 
1. Conference Style Room 7C. Free StandlriQ Budd ng 
2. Liviog Room Style 70. Other 
3. Observation Room 8. 1-on-1 Room 
4. Test K1t n 9. 1-on-1 View1ng 
5. Test K1t n Obsv Am 1 0. Video con erencing 
6. Video Equipme t Ava•lab e t denotes I ng room sty 
7 A. Located n Shoppmg M I t denotes one-on-one room 
78. Located m 0 foee Building 

New York Focus 
12 E. 41st St. 
New York, NY 10017 
Ph. 212-481 -3780 
Fax 212-n9-8623 
Contact: Nancy Opoczyns -
1,3,6,78 
Am. 1) 17x20 Obs. Am. Seats 12 
Am. 2) 16x21 Obs. Am. Seats 1 0 
Am. 3) 16x20 Obs. Am. Seats 1 0 
Am. 4) 15x20 Obs. Am. Seats 10 
(See advertisement on the back cover) 

Northeast Data Collection 
Wayne Towne Center 
Wayne, NJ 07470 
Ph. 203-797-0666 
Fax 203-7 48-1735 
Contact: Karen Forcade 
1 ,3,4,6.7A 
Am. 1) 16x18 Obs. Am. Seats 1 0 

Partners In Research, Inc. 
200 8raen Ave. 
Wyckoff, NJ 07481 
Ph. 201-652-6900 
Fax 201-652-7060 
Contact: Wanda Gorman 
1 ,3,4,5,6,7C,8.9 

Peters Marketing Research 
4 Century Dr. 
Parsippany, NJ 07054 
Ph. 201-539-5750 
Fax 201 -539-3616 
Contact: Toni McClard 
1,3.6,78 

Plaza Research 
120 Rte. 17 N. 
Paramus, NJ 07652 
Ph. 201-265-7500 or 800-654-8002 
Fax 201-265-7269 
Contact: Barbara Murphy or Jill Gottesman 
1,2,3,4,5,6,78,8,9 
Am. 1) 15x25 Obs. Am. Seats 15 
Am. 2) 15x25 Obs. Rm. Seats 5 
Am. 3) 15x20 Obs. Am. Seats 15 
(See advertisement on p. 113) 

The Product Development Workshop 
195 Columbia Turnpike 
Florham Park. NJ 07932 
Ph. 201 -765-0077 
Fax 201 -765-9087 
Contact: Irene Bing 
1 ,3,4,5,6.78 
Am. 1) 18x13 Obs. Am. Seats 15 
Am. 2) 17x14 Obs. Am. Seats 20 

Quirk's Marketing Research Review 



Call Us MOCI- Metropolitan, Obliging, Competitive, 
Innovative. Our two year renovation project has made us the 
most superbly run & best looking facility in this wonderful city. 

CONVENIENTLY LOCATED 
ONE BLOCK SOUTH OF GRAND CENTRAL TERMINAL. 

(212) 972 5553 

E 
Mt ain Facilities Include: 3 Conference Rooms with 

n ranee 3' X 9' one-way mirrors and 3 Viewing Rooms 

--~----·-----------------ADMINISTRATIVE OFFICES : 

RECEPTION 

111111 1 

DO 
HOSTESS 
STATION DOOR 

& KITCHEN AREA 
Clients can enter through 
private entrance and 
arrive in their viewing 
room without entering 
reception area. 

HALLWAY~ 
PRIVATE 
OFFICE 

DOOR 

Manhattan Opinion Center, Inc. has been certified as a Woman-owned 
Business Enterprise by the NY State Dept. of Economic Development (0/MWBD) 



CODES 
1. Con'erence Style Room 7C. Free Standing Building 
2 l iv1ng Roo Style 70. Other 
3 Observation Room 8. 1-on- Room 
4. Test Ki•chen 9. 1-on-1 Viewing 
5. Test K1 chen Obsv. R . 0. V deo confe e ong 
6. Video Equipme t A.va ·lable t denotes llvmg oom style 
7 A. Located in Shoop11)Q al ; denotes one-o -one room 
78. Located in Off>ce Building 

Quick Test, Inc. 
11 Rye Ridge Plaza 
Rye Brook, NY 10573 
Ph. 914-937-0220 
Fax 914-937-0561 
Contact: Ruth Suhr 
1 ,3,4,6,78 
Rm. 1) 13x15 Obs. Am. Seats 8 
(See advertisement on p. 89) 

Quick Test, Inc. 
855 Sunrise Mall 
Massapequa, NY 11758 
Ph. 516·541 -5100 
Fax 516-541 -1099 
Contact: Sin a Ehrenfreund 
1,3,4,6,7A 
Am. 1) 13x15 Obs. Am. Seas 8 
(See advertisement on p. 89) 

ROJ Market Research 
2 Kavey Place 
Armonk, NY 1 0504 
Ph. 914-273-8470 
Fax 914-273-8473 
Contact: Steve Genovese 
1,3,4,6.7A 

Recruiting Resources Unlimited 
131 Beverley Rd. 
Brooklyn NY 11218 
Ph. 718-435-4444 
Fax 718-972-3926 
Contact: Connie Livia 
1,3,6,78 
Rm. 1) 16x12 Obs. Rm. Seats 5 

A. Rudman & Associates, Inc. 
151-17 82 St. 
Howard Beach, NY 11414 
Ph. 718-835·31 00 
Fax 718-641 -6310 
1 ,3,6,7C,8,9 

Sachs Communication Group, Inc. 
200 Varic St. , Ste. 910 
New York, NY 10014 
Ph. 212-924-1600 
Fax 212-924-1638 
Contact: Rima Muth 
1 ,2,3.6,78,8,9 

Seaport Surveys, Inc. 
34CiiffSt. 
New Yor . NY 10038 
Ph. 212·608·3100 
Fax 212-608-4966 
Contact: Andrea Waller 
1.3.4,6.7C 
(See advertisement on p. 112) 

Schlesinger Associates, Inc. 
Levinson Plaza, Ste. 302 
2 Lincoln Highway 
Edison, NJ 08820 
Ph. 908·906-1122 
Fax 908-906-8792 
Contact: Steven Schlesinger 
1,2,3,4,6,7B,8,9 
Am. 1) 14x26 
Am. 2) 14x20 
Am. 3) 16x18 
tAm. 4) 16x1 0 
(See advertisement on p. 110) 

Audrey Schiller Market Research 
3601 Hempstead Turnpike 
Levittown, NY 11 756 
Ph. 516-731 -1500 
Con act: Audrey Schiller 
1 ,3,4,6,7B 

Suburban Associates 
1966 Hempstead Tpke. 
East Meadow. NY 11554 
Ph. 516-794-3030 
Fax 5 6-754-3519 
Contract: Sherry Salus 
,3,4,6, 7 A,8 

Am. 1) 12x17 Obs. Am. Seats 10 

Suburban Associates 
1230 Monmouth Mall 
Eatontown, NJ 07724 
Ph. 908-542-5554 
Fax 908-389-3921 
Contact: Madeline Smith 

--------------"'-----------------1 1,3.4,6,7A,8 

SEAPO T SURVEYS 
t:r ;~atl to Qlfi(OIU((}e tie o;elftirJ' of 

New York's Finest Focus Facility 

CIAL 
cus 

cf'U""W1P- eu. B~tire.s".r edMMeut'l~ ~~~~~"- •• 

Expert Executive/Consumer Recr iring 
8' X 5' One-way Mirror 

Full Kit hen/On-Staff Cat ring 
In-house Video & Audio 

34 Cliff Street, New York 10038 212/608-3100 800/347-2662 

112 Circle No. 165 on Re~r C rd 

Rm. 1) 14x17 Obs. Rm. Seats 1 0 

Suburban Associates 
517 Route 1 S. 
Iselin, NJ 08830 
Ph. 201 -855-8900 
Fax 201 -855-9291 
Contact: David Schreier 
1,2,3.4,6,78,9 
Am. 1} 16x20 
Am. 2) 14x16 
tAm. 3) 12 12 

Suburban Associates 
579 Franklin Turnp•ke 
Ridgewood. NJ 07450 
Ph. 201 -447-5100 
Fax 201-447-9536 
1 ,2.3,4,5.6.7C,8 
Am. 1) 16x18 
Rm. 2) 16x18 

Survey Central. Inc. 

Obs. Am. Seats 15 
Obs. Am. Seats 12 
Obs. Am. Seats 10 

Obs. Rm. Seats 15 
Obs. Rm. Seats 15 

6712 Washington Ave., #31 0 
Cardiff. NJ 08232 
Ph. 609·383-1700 
Fax 609-383-1783 
Contact: Jody Davis 
1,3,6.7B 
Am. 1) 15x20 Obs. Am. Seats 10 

Quirk's Marketing Research Review 



Preci 
practical, 

RESEARCH 

ecru· ting and the c 
ell-appointed facilities i 

Focus Group Facilities 

ew Yor Lo Angele Chicago 
Dallas • Denver Atla ta • Philadelphia 

• •••• ••• • • •••••• 
Toll free for all locations: 1-800-654-8002 

• 

Please call Barbara Murphy or Pam Rakow in our Metro New York office . . . ....____ 



CODES 
1. Conference S e Room 
2. Living Room Style 
3. Observation Room 
4. Test K1tcllen 
5. Test Kitchen Obsv. Rm. 
6. Video Equ1pment Avai 
7 A. Located 1n Shopping Mall 
76. Located i Office Bu1ld ng 

Technical Analysis, Inc. 
20 E. Oakdene Ave. 
Teaneck, NJ 07666 
Ph. 201 -836-1500 
Fax 201 -836-1959 

7C. Free Starld1ng Bu1ld1ng 
70.0ther 
B. 1·00·1 Room 
9 1-oo-1 V wmg 
10. Vioeo conferencing 
t de noes living room style 
t de noes one-on one room 

Contact: Joan Vicenzot1i1Kathy Wilson 
1 ,2,3,4,6, 78 
Rm. 1)18x18 
Am. 2) 16x18 
Am. 3) 18x21 

Obs. Am. Seats 15 
Obs. Am. Seats 12 
Obs. Am. Seats 12 

Wolf/Aitschui/Callahan, Inc. 
60 Madison Ave., 5th fl. 
New York, NY 10010-1600 
Ph. 212-725-8840 
Fax 212-213-9247 
1,3,6,78, 10 
Am. 1) 17x18 
Am. 2) 16x20 

Obs. Am. Seats 11 
Obs. Am. Seats 10 

Am. 3) 11x14 Obs. Am. Seats 10 
(See advertisement on p. 3) 

ROC ST R 

Gordon S. Black Corp. 
135 Corporate Woods 
Rochester, NY 14623-1457 
Ph. 716-272-8400 or 800-866-7655 
Fax 716-272-8680 
Contact: Beth Fredrickson 
1,3,6,78 
Am. 1) 18x30 Obs. Am. Seats 18 

BRX/Giobal, Inc. 
169 Rue De Ville 
Rochester, NY 14618 
Ph. 716-442-0590 
Fax 716-442-0840 
Contact: Marilyn Sabt 
1.3,4,5,6. 78,8 
Am. 1) 13x20 Obs. Am. Seats 15 
(See advertisement on p. 114) 

Car-Lene Research, Inc. 
Marketplace Mall 
3400 W. Henrietta Rd. 
Rochester, NY 14623 
Ph. 716-424-3203 
Fax 716-292·0523 
Contact: Anne Hossenlopp 
1 ,3,4,5.6, 7 A 

Marion Simon Research Services 
49 Wildbriar Ad. 
Rochester. NY 14623 
Ph. 716-359·1510 
Fax 716-334-9423 
Contact: Marion Simon 
1,3.4,6,7C 

The Sutherland Group, ltd. 
1160·8 Pittsford-Victor Rd. 
Pittsford, NY 14534 
Ph. 716-586-5757 
Fax 716-586-5664 
Contact: Julie Donohue 
1,3,6.76 
Am. 1) 20x24 Obs. Am. Seats 15 

S 0 KCOU TY 

J & A Mall Research 
800 Montauk Hwy. 
Shirley, NY 11967 
Ph. 516-399-0200 
Fax 516-791-5033 
Contact: Patricia Bryant 

KS&R Consumer Testing Center 
Shoppingtown Mall 
DeWitt, NY 13214 
Ph. 800-289-8028 
Fax 315-471-0115 
Contact: Lynnette S. VanDyke 
1,2 3.4,6,7 A,8,9 
Am. 1) 14x19 Obs. Am. Seats 10 

LaValle Research Service 
9763 Carousel Center Dr. 
Syracuse, NY 13290 
Ph. 315-466-1609 
Fax 315-466-7101 
Contact: Maureen Colson 
1,2,3,6,7A 

I 

McCarthy Associates. Inc. 
6075 E. Molloy Ad. 
Rodax Park. Bldg. #1 
Syracuse, NY 13211 
Ph. 315-431 -0660 
Fax 315-431 -0672 
Contact: Teresa McCarthy 
1 ,2,3,4,6,78,8,9 
Rm. 1) 12 17 
Am. 2) 9x19 

Rm. 3) 10x10 

Obs. Am. Seats 14 
Obs. Am. Seats 14 

Marion Simon Research Services 
Northern Lights Mall 
Syracuse. NY 13212 
Ph. 315-455-5952 
Fax 315-455·1826 
Contact: Angie Macri 
1,3,4,6,7A 

NORTH CAROLINA 

S VILL 

7A American Sales & Marketing 1,3,4,6, 
- ______________ _L _____ -========:::-l 216 Vance St. 

114 C.rcle No. 66 on A ader C rd 

Hendersonville, NC 28739 
Ph. 704-693-1971 
Contact: Dorothy Rogal 
1,6,76,8 
Am. 1) 16x20 
Am. 2) 18x24 
Am. 3) 20x24 
Am. 4) 16x24 

Obs. Am. Seats 20 
Obs. Am. Seats 20 
Obs. Am. Seats 20 
Obs. Am. Seats 20 

C RLOTTE 

Charlotte Research Services 
301 E. Kingston Ave. 
Charlotte, NC 28203 
Ph. 704-333·5028 
Contact: Elizabeth Peeler 
1,3,6,78 

Consumer Pulse of Charlotte 
Eastland Mall 
5625 Central Ave. 
Charlotte. NC 28212 
Ph. 704-536-6067 
Fax 704-536·2238 
Contact: Curtis Cates 
1 ,3,4,5,6,7A 
Am. 1) 18 12 Obs. Am. Seats 15 

Quirk's Marketing Research Review 



FacFind, Inc. 
6230 Fairview Rd., Ste. 108 
Charlotte, NC 28210 
Ph. 704·365·8474 
Fax 704·365-8741 
Contact: Shaela Ingham 
1,3,6,79,8 
Am. 1) 20x14 Obs. Am Seats 1 0 

Homer Market Research 
333 Four Seasons Town Centre 
Greensboro, NC 27407 
Ph. 919·294·9415 
Fax 919-294-6116 
Contact: Leonard Homer 
1,3,4,6,7A 
Rm. 1) 13x20 Obs. Rm. Seats 10 

Jackson Associates, Inc. 
Carolina Place 
9599 Pineville-Matthews Rd. 
Pineville (Charlotte), NC 28134 
Ph. 404-394-8700 
Fax 404-394-8702 
Contact: Margaret Hicks 
1,3,6,7A 
Rm. 1) 14x18 Obs. Rm. Seats 8 
(See advertisement on p. 81) 

KPC Research 
908 S. Tryon St. 
Charlotte, NC 28202 
Ph. 704-358-5757 or 800-852-2794 
Fax 704-358-5745 
Contact: Judie Bickel 
1,3,6,78 

Leibowitz Market Research Ascts ., Inc. 
One Parkway Plaza, Ste. 11 0 
4824 Parkway Plaza Blvd. 
Charlotte, NC 28217-1968 
Ph. 704-357-1961 
Fax 704-357-1965 
Contact: Teri Leibowitz 
1,3,4,6,78,8,9, 10 
Am. 1) 18x24 Obs. Am. Seats 12 
Rm. 2) 18x24 Obs. Rm. Seats 12 
Rm. 3) 18x21 Obs. Rm. Seats 8 
Rm. 4) 18x25 Obs. Rm. Seats 24 
(See advertisement on p. 3) 

W.H. Long Marketing, Inc. 
Golden Gate Shopping Center 
2240 Golden Gate Dr. 
Greensboro. NC 27408 
Ph. 910-292-4146 
Fax 910-299-6165 
Contact: John Voss 
1,2,3,4,6,7 A 

MarketWise, Inc. 
1332 E. Morehead St.. #100 
Charlotte. NC 28204 
Ph. 704-332'·8433 
Fax 704-332·0499 
Contact: Beverly Kothe 
1 3,4,6,78 
Am. 1) 16x23 Obs. Rm. Seats 12 
Am. 2) 14x15 Obs. Am. Seats 10 

December 1994 

R IG 

FGI.Inc. 
206 West Franklin 
Chapel Hill, NC 27516 
Ph. 919·929·7759 
Fax 919-932-8829 
Contact: Lenny Und 
1,3,4,6,7B,8,9 
Am. 1) 17x15 Obs. Am. Seas 10 

Internet Research Services, 
Div. of Wilkerson & Associates 
4208 Six Forks Rd. 
Bldg. 2, Ste. 333 
Raleigh, NC 27609 
Ph. 919-781 -0555 
Fax 919-783-7810 
1,3.6,78 

Johnston, labor & Associates 
2222 Chapel Hill/Nelson Hwy. 
Headquarters Park, #300 
Durham, NC 27713 
Ph. 919·544·5448 
Contact: Jeffrey M. Johnston 
1 ,3,4,5,6,7B,8,9 
Rm. 1) 20x22 Obs. Am. Seats 18 
Rm. 2) 9x9 Obs. Rm. Seats 6 

L & E Research 
4009 Barrett Dr., Ste. 101 
Raleigh, NC 27609 
Ph. 919-782·3860 
Fax 919· 787-3428 
Contact: Lynne Eggers 
1,3,4,6,7B.10 
(See advertisement on p. 31) 

Management Rsch. & Ping. Corp. 
601 St. Mary St. 
Raleigh, NC 27605 
Ph. 800·347·5608 
Fax 919-856·0020 
Contact: Kim Kitchings 
1 ,3,6,78,8,9 
Am. 1) 12x22 Obs Am. Seats8 
Am. 2) 10x14 Obs. Rm. Seats 6 

NAG Raleigh 
7330 Chapel Hill Ad ., Ste. 107 
Raleigh, NC 27607 
Ph. 919·552·3478 
Fax 919-557·0167 
Contac : Brian Gosset 
1,3,6,78 
Am. 1) 1 Ox13 Obs. Am. Seats 1 0 
Am. 2) 6x13 Obs. Am. Seats 5 
(See advertisement on p. 115) 

RG RALEIGH 

Raleigh' ewe t ocus Group Facility Offer 

- 2 ew, tate-of-the-Art Focu roup Room 

- Convenience to RDU Airport, R earch rian le Park, 
Major Hotel and Downtown Raleigh 

p rienced Recruitin and Interviewing 

e tio This Ad To Receive 50% Off Room Rental 
( irst Time lients Only) 

o ett, 1-800-279-3478 or 1-919-233-9010. 

orte Re earch Group 
7330 Chap 1 Hill Road 

uite 107 
Raleigh C 27607 
FAX: 1-919-630-6769 
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• 

• v 
• 

• v 

• COMMITMENT 
• TO QUALITY 
• 

• .. . THE STANDARD OF 
• MarhetVision: 
• 

• 
Full service research and 

• consulting firm , utilizing 

• quantitative and qualitative 

• 
methods. Special 
expertise in . .. 

• 

• Conjoint/Trade-off Analysis • 
• Customer Satisfaction Research 

• • Concept Testing 
• • Economic Impact Analysis 

• • Segmentation Research 

• Customer Profiling 
• 

• I mage and Attitude Stud ies 
• • 

• • • 
• • 
• 

• MarhetVision Research • 
The Mar e V•sion Build1ng • 

• 45()0 Cooper Road v C1ncinna 1, Ohio 45242 
(513) 791 -3100 • 

• Fa • (513) 791-3103 • 
• 

Cincinnati Charlotte Orlando Dallas 

• 

116 C1rcte No 68 on Reaoer Card 

CODES 
. Conference S le Room 7C Free Standlt'Q Bu ldJng 

2. Living Room Style 70. Other 
3. Observation Room B. 1-on· Room 
4. Test K1tc n 9. 1-on-1 View1ng 
5 Test K1tc en Obsv Am 10. VKieo oonferenc1ng 
6 Video Eq 1pm t Ava1lab t denotes I ng room stye 
7A. Located n Shoppmg Ma l t denotes one on o e room 
78. Located n 01 ce Bui dmg 

Quick Test, Inc. 
South Square Mall 
4001 Chapel Hill Blvd. 
Durham, NC 27707 
Ph. 919-489·31 04 
Fax 919-489-8316 
Con act: Brian O'Neil 
1 ,3,4,6,7A 
Am. 1) 13x15 Obs. Am. Seats 8 
(See advertisement on p. 89) 

WI 

Bellomy Research, Inc . 
150 S. Stratford Rd., Ste. 500 
Winston-Salem, NC 27104 

M 

Ph. 910-721 ·1140 or 800-443-7344 
Fax 910·721-1597 
Contact: Pat Rierson 
1,3,4,5,76 
Am. 1) 16x21 Obs. Am. Seats 12 

Catherine Bryant & Associates 
6000 Market Square, Ste. 22 
Winston-Salem, NC 27012 
Ph. 910-766-8966 
Fax 910-766-0786 
Contact: Robin Cravens 
1,3,6,78 
Am. 1) 14x22 Obs. Am. Sea s 1 0 

OHIO 

CI CI A 

Alliance Research, Inc . 
2845 Chancellor Dr. 
Crestview Hills, KY 41 017 
Ph. 606-344-0077 
Fax 606-344·0078 
Contact: Carol Kerr 
1.3,6,7C 
Am. 1) 22x30 

The Answer Group 
Downtown Facility 

1 432 Walnut St. 
Cincinnati, OH 45202 
Ph. 513·651 -7333 
Fax 513-651 ·0034 
Contact: Lynn Grome 
1 ,3,6. 76,8,9,1 0 
Am. 1) 16x20 Obs. Rm. Seats 12 
(See advertisement on p. 31) 

The Answer Group 
Suburban Facility 
11161 Kenwood Ad. 
Cinctnnati. OH 45242 
Ph. 513-489-9000. ext. 230 
Fax 513-489-9130 
Contact: Lynn Grome 
1 ,3,6, 7C, 1 0 
Am. 1) 18x23 Obs. Am. Seats 18 
Am. 2) 18x20 Obs. Am. Seats 12 
(See advertisement on p. 31) 

Quirk's Marketing Research Review 



Assistance In Marketing. Inc. 
11890 Montgomery Rd. 
Cincinnati , OH 45249 
Ph. 513·683·6600 
Fax 513·683-9177 
Contact: Irwin Weinberg 
1,3,4,5,6.7C 
Am. 1) 24x 4 
Am. 2) 24x14 
Am. 3) 35x25 

Assistance In Marketing 
9663A Colerain Ave. 
Cincinnati, OH 45251 
Ph. 513-385-8228 
Fax 513-385-2140 
Contact: Susan Odom 
1 ,4,6,7 A.8.9 

Obs. Am. Seats 20 
Obs. Am. Seats 20 
Obs. Am. Seats 20 

Assistance In Marketing. Inc. 
Florenoe Mall 
Florence, KY 41042 
Ph. 606-283-1232 
Fax 606-283-1247 
Contact: Karen Geeding 
1,3,4.6,7A 

8 & 8 Research Services, Inc. 
8005 Plainfield Rd. 
Cincinnati, OH 45236 
Ph. 513-793-4223 
Fax 513-793-91 17 
Contact: Lynn Caudill 
1 ,3,4,6, 78,8 
Rm. 1) 12x20 Obs. Rm. Seats 8 
Am. 2) 10x15 Obs. Rm. Seats 4 

Calo Research Services, Inc 
10250 Alrianoe Rd., #230 
Cincinnati, OH 45242 
Ph. 513·984·9708 
Contact: Cind• Johnson 
t .3,6.78 

Consumer Pulse of Cincinnati 
514 Forest Fair Dr. 
Cincinnati, OH 45240 
Ph. 513·671 ·1211 
Fax 513·346·4244 
Contact Susan Lake 
1,3,4,5,6.7 A.8.9 
Am. 1) 13x15 Obs. Rm. Seats 3 

Elrick & Lavidge, Inc. 
11 Triangle Park Dr. 
Cincinnati, OH 45246 
Ph. 513·772·1990 
Fax 5 3-772·2093 
Contact: Valeria McDaniel 
1 ,3,6.78 
Rm. 1) 28x44 Obs. Rm. Sea s 20 

Fields Marketing Research, Inc. 
7979 Reading Rd. 
Cincinnati, OH 45237 
Ph. 513·821 ·6266 
Fax 513·679·5300 
Contact: Ken A. Fields 
1 ,2,3.6,78.8,9 
Rm. 1) 23x19 Obs. Rm. Seats 14 

December 1994 

MarketVislon Research, Inc. 
4500 Cooper Rd. 
Cincinnati. OH 45242 
Ph. 513-791 -3100 
Fax 513-791-3103 
Contact: Tina Rucker 
1,3,4,5,6, 78,8,9 
Am. 1) 16x24 Obs. Am. Seats 20 
Rm. 2) 13x1~ B Obs. Rm. Seats 6 
(See advertisement on p. 116) 

Matrixx Marketing 
4600 Montgomery Rd., Ste. 400 
Cincinnati, OH 45212 
Ph. 800·323·8369 
Fax 513-841 -9966 
Contact: Brian Goret 
1 ,2,3,4,6, 78,8,9 
Am. 1} 20x25 Obs. Am. Seats 20 
Am. 2) 20x29 Obs. Am. Seats 8 
Am. 3) 16x25 Obs. Rm. Seats 10 
Am. 4) 16x25 Obs. Rm. Seats 1 0 
(See advertisement on p. 117) 

Quality Work ... On-Time/On-Budget 

Full ervice And Field Work Provider 

17 Year Experience In Bu ine , Profe ional 
And Consumer Research 

3 Ultra-Modern Focu Group Room (Including 
Large CL T Facility) 

xpansive Networked CATI Phone Center 

In-House Data Processing, Including Data Entry, 
Coding, Cros Tabulation tati tical Analysis 
And Graphic Output 

For an on-the-spot bid, CALL: 

1-800-323 8369 
::::. -. MATRIXX MARKET! G inc. ::::_ -:1 a i11cimwti Bell compa11y 
... - .,.... .a MA TRI . enter 
·- - - 4600 Montgomery Road incinnati, Ohio 45212 
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CODES 
1 ConferenceS yle Room 7C. Free Standing Bu1ld1ng 
2 Llv1ng Roo Style 70. Other 
3 Observation Room 8. 1-on- Room 
4. Tes Ki1Che 9. 1-on· Viewing 
5 Tesl itche Obsv. Am 10 V1deo con erenc1ng 
6. Video Equ·pmen Available t de otes I 1ng room style 
7A. Located i S oppng Mall f denotes one-on-one room 
76. Located in Office Bulid•ng 

QFact Marketing Research, Inc. 
9908 Carver Rd. 
Cincinnati, OH 45242 
Ph. 513-891-2271 
Fax 513-791-7356 
Contact: Kathleen Bolan-Thorman or 

Mary Swart-Cahall 
1,3,4,5,6,7B,8,9,1 0 
(See advertisement on p. 3) 

Research and Results. Inc. 
4941 Paddock Rd. 
Cincinnati, OH 45237 
Ph. 513-242-6700 
Contact: Barbara Newman 
1 ,3.6,79 

T.I.M.E. Cincinnati 
1150 Florence Mall 
Florence, KY 41042-1443 
Ph. 606-283-1232 
Fax 606·283-1247 
Contact: Karen Geeding 
1 ,3,4,6,7A 
Am. 1) 12x16 

CL VELAND 

Business Research Services 
23825 Commerce Park 
Cleveland, OH 44122-5841 
Ph. 216-831·5200 
Fax 216-292·3048 
Contact: Ron Mayher 
1,2,3.4,6,7B,8 
Rm. 1) 14x21 
1Rm. 2) 14x20 

Obs. Am. Seats 15 
Obs. Am. Seats 9 

Cleveland Survey Center 
691 Richmond Mall 
Cleveland, OH 44143 
Ph. 800-950-9010 
Fax 216-461-9525 
Contact: Joan Miller or Harriet Fadem 
1,3,4,6,7A 

Consumer Pulse of Cleveland 
4301 Ridge Rd. 
Cleveland, OH 44144 
Ph. 216-351-4644 
Fax 216-351-7876 
Contact: Ron Kornokovich 
1 ,3,4,6.7C.8,9 
Am. 1) 22x14 Obs. Rm. Seats 15 
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Focus Groups of Cleveland 
2 Summit Park Dr., Ste. 225 
Cleveland, OH 44131 
Ph. 216-642-8883 
Fax 216·461 ·9525 
Contact: Sue Oobrsi or Harriet Fadem 
1 ,3,4,6,7B 
Am. 1) l6x20 Obs. Am. Seats 20 
Am. 2) 12x16 Obs. Am. Seats 12 
Am. 3) Ox12 Obs. Am. Seats 4 
(See advertisement on p. 119) 

Heakin Research. Inc. 
Severance Center 
3542 Mayfield Rd. 
Cleveland Heights, OH 44118 
Ph. 216-381-6115 
Contact: Eric Silver 
1,3,4,6.7A 

Pat Henry Market Research, Inc. 
230 Huron Rd. N.W., #1 00.43 
Cleveland, OH 44113 
Ph. 216-621 -3831 
Fax 216-621-8455 
Contact: Judy Hominy 
1,2,3,4,6,7 A,8(2),9(2) 
Am. 1) 12x20 Obs. Rm. Seats 10 
(See advertisement on p. 14) 

The Maffett Research Group 
25111 Country Club Blvd .• Ste. 290 
N. Olmsted, OH 44070 
Ph. 216·779·1303 
Fax 216-779-2718 
Contact: Shelly Entres 
1 ,3,4.6,7B 

Marketeam Associates 
3645 Warrensville Center Rd. 
Shaker Heights, OH 44122 
Ph. 216·491 -9515 
Fax 216-491 ·8552 
Contact: Sandra Boley 
1,3,6,78 
Am. 1) 13x19 

National Market Measures. Inc. 
781 Beta Or. 
Cleveland, OH 44143 
Ph. 216·473·7766 
Fax 216-473-0428 
Contact: Martha M. Kain 
1,2,3,4,6,79 
Rm. 1) 15x18 Obs. Rm. Seats 15 
"Am. 2) 14x15 

National Market Measures, Inc. 
25109 Detroit Rd. 
Cleveland. OH 44145 
Ph. 216-892-8555 
Fax 216-892-0002 
1 ,2,3,4,6,7C 
Am. 1) 14x19 Obs. Rm. Seats 15 
1Rm. 2) 14x15 

Opinion Centers America, Inc. 
22021 Brookpark Rd. 
Cleveland, OH 44126 
Ph. 216-779-3000 
Fax 216-779-3040 
Contact: Betty Schwarcz 
1 ,3.4,5,6.7C 
Am. 1) 22x14 
Am. 2) 22x14 

Obs. Rm. Seats 20 
Obs. Rm. Seats 20 

Opinion Centers America 
Great Northern Mall, Am. 924 
North Olmsted. OH 44070 
Ph. 216·779-3050 
Fax 216-779-3060 
Contact: Mary Laughlin 
1.3,4,6.7A 
Rm. 1) 17x14 Obs. Am. Seats 10 

Rosen Research 
25906 Emery Rd. 
Cleveland, OH 44128 
Ph. 216·464·5240 
Fax 216-464-7864 
Contact: Mary Ann Sheets 
1 ,2,3,4.5,6,7C 

Strategic Consumer Research, Inc. 
26250 Euclid Ave. 
Cleveland. OH 44132 
Ph. 216-261 -0308 
Fax 216-261 ·3546 
1,3,6,78 

COL MBUS 

B & B Research Service, Inc. 
1365 Grandview Ave. 
Columbus. OH 43212 
Ph. 614-486-6746 
Fax 614-486-9958 
Contact Judy Frederick 
1,3.6,7B,8 
Am. 1) 1 Ox18 Obs. Rm. Seats 12 

Focus and Phones, Inc. 
2655 Oakstone Dr. 
Columbus, OH 43231 
Ph. 614-895-5800 
Fax 614-895-5840 
Contact: Anita Ingalls 
1.3,4,5.6,7C 
Am. 1) 14x23 
Am. 2) 14x23 
Am. 3) 20x30 

Focus Plus at SBC 
707 Park Meadow Rd. 
Westerville. OH 43081 
Ph. 614·891 -7070 
Fax 614·891 ·3664 
Contact: Melanie Woisin 
1 ,3.4,6,7C,8,9 

Obs. Am. Seats 12 
Obs. Am. Seats 12 
Obs. Am. Seats 15 

MNE Mktg. & Rsch. Svces .. Inc. 
929 Eastwind Dr., Ste. 216 
Westerville, OH 43081 
Ph. 800-551 -2257 
Fax 614-898-3031 
Contact: Fred Alvaro 
1,3.4,6,78,8,9 
Rm. 1) 12x19 
Am. 2) 20x28 

Obs. Am. Seats 6 
Obs. Rm. Seats 14 

Quirk's Marketing Research Review 



Quality Controlled Services 
7634 Crosswoods Dr. 
Columbus, OH 43235 
Ph. 800·242-4118 
Fax 614·436·7040 
Contact: Judy Golas 
1,3,4,6,78 
Am. 1) 16x17 Obs. Rm. Seats 10 
Am. 2) 16x17 Obs. Am. Seats 10 
Am. 3) 21 x24 Obs. Am. Seats 14 
Am. 4) 21 x17 Obs. Am. Seats 14 
(See advertisement on p. 53) 

Spencer Research, Inc. 
1290 Grandview Ave. 
Columbus, OH 43212 
Ph. 614-488-3123 
Fax 614·421 ·1154 
Contact: Betty Spencer 
1 ,3.4,5.6,7C 

T.I.M.E. Marl<et Research 
2655 Oakstone Dr. 
Columbus, OH 43231 
Ph. 614-895-5800 
Fa 614-895-5840 
Contact: Anita Ingalls 
1,3,4,6,7A,8,9 

D YTO 

Center For Bus. & Econ. Rsch. 
University of Dayton 
300 College Partk 
Dayton, OH 45469-2110 
Ph. 513-229·2453 
Fax 513·229-2371 
Contact: Fantine M. Kerckaert 
1,3,6,78 
Rm. 1) 21 x24 Obs. Am. Seats 10 
Rm. 2) 18x18 Obs. Am. Seats 6 

Ruth Elliott Research Services 
3077 Kettering Blvd., Ste. 300 
Dayton. OH 45439 
Ph. 513-294·5959 
Fax 513·294-8518 
Contact: Dianne Howell 
1,3.4,5,6,78 

OFact Marketing Research, Inc. 
8163 Old Yan ee St. 
Dayton, OH 45459 
Ph. 513-891 -2271 
Fax 513-435-3457 
Contact: Kathleen Bolan-Thorman or 
Mary Swart-Cahall 

1,3,6,78,8 

Shiloh Research Associates, Inc. 
6927 N. Main 
Dayton, OH 45415 
Ph. 513-274-9325 
Fax 513-274-9536 
Contact: Alan Sibila 
1 ,3.4,6.7B 

December 1994 

T.I.M.E. Market Research 
560 Dayton Mall 
Dayton, OH 45459 
Ph. 513-433-6296 
Fax 513-433-5954 
Contact: Clara Spearman 
1,3.4,6,7A 

TOL DO 

AZG Research 
126 W. Wooster St. 
Bowling Green, OH 43402 
Ph. 800·837-4300 
Fax 419-353-1511 
Contact: Jonathan Augustine 
1.2,3,6, 78,8,9 

Market Research of Toledo 
3103 Executive Pkwy .. Ste. 106 
Toledo, OH 43606 
Ph. 419·534-4705 
Fax 419·531 ·8950 
1 ,3.6.78 
Am. 1) 12x22 Obs. Am. Seats 7,15 

OKLAHOMA 

0 0 ACITY 

Johnson Marketing Research 
2915 Classen Blvd., Ste. 350 
Oklahoma City, OK 73106 
Ph. 405-528-2700 
Contact: Patty Nichols-Casteel 
1,3,4,6.78 

0 lahoma City Research 
Ruth Nelson Research Services 
2501 W. Memorial Dr. 
Oklahoma City, OK 73134 
Ph. 405-752-4710 
Fax 405-752-2344 
Contact: Bohn Macrory 
1,3,4,6.7A 

Oklahoma Market Researct\!Data Net. Inc. 
3909 Classen Blvd., Ste. 200 
Oklahoma City, OK 73118 
Ph. 405-525-3412 
Fax 405-525-3419 
1,3,4,6,7B 
Am. 1) 14x22 Obs. Am. Seats 10 

TULSA 

Cunningham Market Research 
4107 S. Yale, #LA 107 
Tulsa, OK 74135 
Ph. 918-664-7485 
Contact: Roberta Cunningham 
1.3,4,5,6,7 A 

Tulsa Surveys 
4530 S. Sheridan, #1 01 
Tulsa. OK 74145 
Ph. 918-665-3311 or 800·544-1494 
Fax 918-665-3388 
Contact: Tim Jarrett 
1 ,3,4.6.78,8 
Am. 1) 16x24 Obs. Am. Seats 10 
Am. 2) 16x20 Obs. Am. Seats 8 

This demographically desirable area has a new state-of-the-
art consumer research facility designed to serve today's 

marketing needs. Over 2.000 sq . ft . of comfort and technology In which to 
conduc t focus groups, one-on-one lnleNiews and on -going business in a private 
office environment. Only minutes from Cleveland Hopkins Airport. with excellent 

hotels. d ining and other amenities right next door. We invite you to call ... 

FOCUS GROUPS OF CLEVELAND 
2 Summit Park Drive - Suite 225 • (216) 642-8883 

at the Rockslde Road exit of 1·77 • Cleveland. Ohio 44131 
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CODES 
1 Co terence S le Roorn 7C . Free Stand1ng Burldrng 
2. ng Room S1yle 70 Othe 
3 Observatio Room 
4 Test K1 chen 
5 Test K1 chen Oosv A . 
6 Video Equ1pment Available 
?A. Loca'ed 1n Shopp!ng Mall 
78. Loca ed 1n Off1ce Bu1ld1ng 

OREGON 

u 
MarStat Market Research 
71 E. 28 Ave. 
Eugene, OR 97405 
Ph. 503-484-6176 
Fax 503-485-3810 
Contact: LaDeane Pryor 

8. 1-()n-1 Room 
9 1-()n-1 V1ew1ng 
0. Vrdeo confe enc ng 

t denotes I v ng oom style 
i denotes on&-ono()ne room 

1,3,4,6,78,8,9 
Rm. 1) 11x15 
Rm. 2) 11x15 
Rm. 3) 8x9 
Am. 4) 6x9 

Obs. Am. Seats 2 
Obs. Rm. Seats 0 
Obs. Am. Seats 5 
Obs. Am. Seats 4 

PORTL D 

Benner Research Group 
8010 S.W. Cirrus Dr. 
Beaverton, OR 97005 
Ph. 503-626· 7653 
Fax 503-626-7665 
Contact: Cindy Mooneyham 
1,3,6,7C 

Consumer Opinion Services 
991 Lloyd Center 
Portland, OR 97232 
Ph. 503-281 -1278 
Fax 503-281-1017 
Contact: Jerry Carter at 206-241 -6050 
1,3.4,6,7A,8 
Am. 1) 15 19 Obs. Rm. Seats 8 
(See advertisement on p. 120) 

The Gilmore Research Group 
729 N.E. Oregon St.. #150 
Portland, OR 97232 
Ph. 503-236-4551 
Fax 503-731 -5590 
Contact: Vikki Murphy 
1,3.6,7B 
Am. 1) 12x18 Obs. Rm. Seats 12 
(See advertisement on p. 133) 

Market Decisions Corporation 
8959 S.W. 8arbur Blvd., Ste. 204 
Portland, OR 97219 
Ph. 503·245-4479 
Fax 503-245-9677 
Contact: Sue Ellen Christensen 
1,3,6.7B,8,9 
Am. 1) 18x19 
Am. 2) 11x18 
Am. 3) 10x18 

Obs. Rm. Seats 12 
Obs. Rm. Seats 7 
Obs. Rm. Seats 7 

Market Strategies 
11 1 S.W. 5th Ave .• Ste. 1850 
Portland, OR 97204 
Ph. 503-225-0112 
Fax 503-225-8400 
Contact: Tracy Dobesh 
1,3,6.78 
Am. 1) 19x30 Obs. Am. Seats 10 

Market Trends, Inc. 
2130 S.W. Jefferson. Ste. 200 
Portland, OR 97201 
Ph. 503-224-4900 
Fax 503-224-0633 
Contact: Erica Maxwell 
1,3,4,6,7B,8 
Am. 1) 18x13 Obs. Am. Seats 8 
"Am. 2) 9x10 

Omni Research 
7689 S.W. Capitol Hwy. 
Portland, OR 97219-2745 
Ph. 503-245-4014 
Fax 503-245-9065 
Contact: Chris Robinson 
,3,6,7C.8 

Rm. 1) 2 x20 

PENNSYLVANIA 

LL TOW 

Parkwood Research Associate 
4635 Crackersport Rd. 
Allen own. PA 18104 

---------------'---------------~ Ph. 610·481 -0102 

120 

We've 
moved 

to an jose 
Actually we're still headquartered in Seattle 
but we do have a new facility in the Great Mall 
of the Bay Area in Milpitas, near San Jose. 
This m ans an no offi r you ompl t data 
coUe lion fTi m the t coast to the Rocky 
Mountain . 

aU for moTi information 

Consumer Opinion Service .............. .--. .. - vv an werto ou 
1 Av outh eattle , Wa hington 
all 206-241-6050 to book thi facility ... 

a k fo r }err or Greg arter 

Ctrcle o 171o F!eade• Ca•o 

Fax 610-395-8027 
Contac : Ed Slaughter 
1,3,4,6,7B 

Telephone Concepts Unlimited 
P.O. Box E 
3724 Crescent Court W. 
Whitehall. PA 18052 
Ph. 215·437-4000 
Fax 215-437-521 2 
Contact: Bob Williams 
1,3.6,7B 

Heintz Research 
3036 W. 12th St. 
Erie, PA 16505 
Ph. 814-835-4040 
Fax 814-835-3642 
1,3,4,6.7C,9 
Am. 1) 14x19 

RRI BUR 

The Bartlett Group 
3690 Vartan Way 
Harrisburg. PA 171 10 
Ph. 717-540-9900 
Fa 717-540-9338 
Contact: Jeff Bartlett 
1.3,6,7C 
Am. 1) 12x22 Obs. Am. Seats 7 

Quirk's Marketing Research Review 
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FREE INFORMATION ON PRODUCTS AND SERVICES IN THIS ISSUE. 
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P.O. Box 23536 
Minneapolis, MN 55423 

Place 
Postage 

Here 



PHILADELPHIA 

Consumer Pulse of Ph iladelphia 
Plymouth Meeting Mall. #2203 
Plymouth Meeting, PA 19462 
Ph. 610-825-6636 
Fax 61 0-825-6805 
Contact: Elenor Yates 
1 ,3,4,5,6. 7 A,8 9 
Am. 1) 5x15 Obs. Am. Seats 20 

The Data Group, Inc. 
Meetinghouse Business Center 
2260 Butler Pi e Ste. 150 
Plymouth Mee ing, PA 19462 
Ph. 610-834-2080 
Fax 610·834·3035 
Contact: Sherry Hood 
1,3,6,78 

Focus Suites of Philadelphia 
One Bala Plaza, Ste. 622 
Bala Cynwyd, PA 9004 
Ph. 610·667· 1 0 
Fax 610·667-4858 
Contact: Kathy Janik 
1,3,4.6,70,8,9(6} 
Am. 1) 8x22 Obs. Am. Seats 20 
Am. 2) 16X20 Obs. Am. Seats 18 
Am. 3) 16x20 Obs. Am. Seats 18 
(See advertisement on p. 139) 

Group Dynamics In Focus, Inc. 
555 City Line Ave., 6th fl. 
Bala Cynwyd PA 19004 
Ph. 215-668-8535 
Fax 215-668·2072 
Contact: Merle Holman 
,3,4,6, 78,8,9, 10 

Am. 1} 28x20 Obs. Rm. Seats 18 
Am. 2) 16x24 Obs. Rm. Seats 12 
Am. 3) 16x24 Obs. Rm. Seats 12 
Am. 4) 14x18 Obs. Am. Seats 10 
(See adverttsement on p. 123) 

JRP Marketing Research Services, Inc. 
100 Granite Dr.,Terrace Level 
Media, PA 19063 
Ph. 610·565-8840 
Fax 610·565·8870 
Contact: Paul Frattaroli 
1,3,4,6,78,8 
Rm. 1) 20x20 Obs. Am. Seats 18 
Rm. 2) 24x20 Obs. Am. Seats 15 
(See advertisement on p. 125) 

Mar's Surveys, Inc. 
3000 Atrium Way, Ste. 100 Lobby fl. 
Horizon Corp. Ctr .• Atrium 2 Bldg. 
Mt. Laurel, NJ 08054 
Ph. 609-786-8514/609-235·3345 
Fax 609-786-04801609-235-1613 
Contact: Marlene Teblum or Judy Abrams 
1 ,3,4,6, 78,8,9 
Am. 1} 15x23 
Am. 2) 10x10 

GROUP DYNAMICS 

Mar's Surveys, Inc. 
Cinnaminson Mall, Ate. 130 
Cinnaminson, NJ 08054 
Ph. 609-786-8514 
Fax 609· 786·0480 
Contact: Judy Abrams 
1,3.6,78,8,9 
Am. ) 10x15 

Philadelphia Focus, Inc. 
100 N. 17th St. 
Philadelphia, PA 19103 
Ph. 215·561 ·5500 
Fax 215-561 ·6525 
,3,6, 7B,8,9,1 0 

Rm. 1) 19x22 Obs. Rm. Seats 15 
Rm. 2) 17x24 Obs. Am. Seats 15 
Rm. 3) 14x24 Obs. Am. Seats 15 
(See advertisement on p. 31) 

Philadelphia Focus, Inc. 
555 N. Lane, #6038 
Conshohocken, PA 19428 
Ph. 610·397·0300 
Fax 610-397-0308 
1 ,3.4,6,78 
Rm. 1)1422 
Rm. 2) 14x22 
Rm. 3) 14x22 

Obs. Rm. Seats 12 
Obs. Rm. Seats 12 
Obs. Rm. Sea s 12 

WHICH LOCATION IS IDEAL FOR YOUR NEXT QUALITATIVE PROJECT? 

BALA CYNWYD, PA VOORHEES, NJ 

Brand New Facility • "Suburban" Consum rs 
(Same Location} • On-Site Phone Room ruiling 

• "City" Consumers • Commercial Test Kitchen 
• Exp rtise in Medical/H alth Care Recruiting 

• All Purpose Room With Obs rvation 
• 2 Multi Level Observation Rooms S ating 

25 In Comfort 

• 20 Minutes To Downtown Philadelphia 

• Designed By Qualitative Consultants 
(Opened 1992) 

OWNER/OPERATED FOR PERSONAL SERVICE • 35 :MINUIES FROM PHIIADEI.PHIA AIRPORr • FREE PARKING 

CALL (800) 220-1011 FOR BROCHURES AND INFORMATION 

December 1994 
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CODES 
1. Conference Sty Room 7C. Free Standing Building 
2. Living Room Style 70. Other 
3. Observabon Room 8. 1-on-1 Room 
4. Test Kitchen 9. 1-on-1 Viewing 
5. Test Kitchen Obsv. Rm. 0. VIdeo conferencing 
6. Video Equipment Available t denotes I ng room style 
7 A. Located .n Shopping Mal ; denotes one-on-one room 
78. Located m 0 l.ce Building 

Plaza Research 
Two Greentree Centre 
Marlton, NJ 08053 
Ph. 609-596-7777 or 800-654-8002 
Fax 609-596-3011 
Contact: Annette Guss 
1,2,3,4,5,6,7B,8,9 
Am. 1) 15x20 Obs. Rm. Seats 15 
Am. 2) 15x20 Obs. Am. Seats 15 
Am. 3) 15x20 Obs. Am. Seats 15 
(See advertisement on p. 113) 

Quality Controlled Services 
KOR Ctr. A, 2577 lnterplex Or., Ste. 101 
Trevose. PA 19053 
Ph. 800-752-2027 
Fax 215-639-8224 
Contact: Lynne Sitvarin 
1,3.4,6,78 
Am. 1} 16x20 Obs. Am. Seats 12 
Am. 2} 16x20 Obs. Am. Seats 1 0 
Am. 3) 12x14 Obs. Am. Seats 6 
(See advertisement on p. 53) 

Quality In Field 
308 Lakeside Dr. 
Southampton. PA 18006 
Ph. 215·698·0606 
Fax 215·676·4055 
Conact: Arlene Frieze 
1,3,4,6,7B 

Quick Test, Inc. 
Neshaminy Mall, #109 
Bensalem, PA 19020 
Ph. 215·322·0400 
Fax 215-322·5412 
Contact: Alice Osborne 
1 ,3,4,6,7A 
Am. 1) 13x 15 Obs. Am. Seats 8 
(See advertisement on p. 89) 

J. Reckner Associates, Inc. 
587 Bethlehem Pike 
Montgomeryville, PA 18936 
Ph. 215·822·6220 
Fax 215·822·2238 
Contact: Frances Grubb 
1 ,3,4,6,7B.8,9 
Am. 1) 12x16 Obs. Rm. Seats 8 
(See advertJsement on p. 124) 

The Reich Group 
1635 Market St. 
Philadelphia, PA 19103 
Ph. 215-972·1777 
Fax 215·972·1788 
Contact: Mort Reich 
1,3,4,6,7B 

Strategic Marketing Corporation 
GSB Bldg., Ste. 802 
City Line & Belmont Aves. 
Bala Cynwyd, PA 19004 
Ph. 610·667·1649 
Fax 610-667-0628 
Contact: Julia Goodfriend 
1,3,6,7B 
Rm. 1) 20 20 Obs. Am. Seats 10 

T.I.M.E. Market Research 
366 Beaver Valley 
Monaca, PA 15061 
Ph. 412-728-8463 
Fax 412-728-9806 
Contact: Shawn Bishop 
1,3,4,6,7A,8,9 
Am. 1) 14x18 Obs. Am. Seats 10 

U. S. Research Corp. 
224 Echelon Mall 
Voorhees, NJ 08043 
Ph. 609-772-2220 
Contact: Jac ·e Weise 
1,3,4,6,7A 

The VandeNeer Group 
520 Virg inia Dr. 
Fort Washington. PA 19034 
Ph. 215-646-7200 
Contact: Gina Cassel 
1,3,4,5.6,78 

PITTSBURG 

Campos Market Research 
216 Boulevard of the All ies 
Pittsburgh, PA 15222 
Ph. 412-471 -8484 
Fax 412·4 71 ·8497 
Contact: Yvonne Campos 
1,3,4.6,79 
Am. 1) 15x19 
Am. 2) 20x27 

Obs. Am. Seats 14 
Obs. Am. Seats 10 

Car-Lene Research, Inc. 
Monroeville Mall , Am. 144 
Monroeville, PA 15146 
Ph. 412·373·3670 
Fax 412·373-5076 
Contact: Stacey Stanford 
1 ,3,4,5,6, 7 A 

Data Information, Inc. 
Century Ill Mall 
3075 Clairton Rd. 
W. Mifflin, PA 15123 
Ph. 412·655·8690 
Fax 412-655-8693 
Contact: Nancy Palyo 
1 ,3,4,6, 7 A,8,9 
Am. 1) 12x20 Obs. Am. Seats 10 

Focus Center Of Pittsburgh 
21 01 Greentree Rd. 
Pittsburgh, PA 15220 
Ph. 412-279·5900 
Fax 412-279·5148 
Contact: Shawn Bishop 
1,3,4,6,70, 
Am. 1} 19x21 
Am. 20 23x25 

Obs. Am. Seats 10 
Obs. Am. Seats 15 
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Greater Pittsburgh A 
5950 Steuben 'II . esearch Service 
p· v1 e P1ke 
Pittsburgh, PA 15136 
h. 412-788-4570 

Fax 412-788-4582 
Contact: Ann Urb 
1,3,6,79 an 

Guide p t 21 Y os Research 
ost Blvd s Pit1 b ., te. 400 

Phs urgh, PA 15221-5283 
. 412-823-8444 

Fax 412-823-8300 
Contact: Jay p La M 
1 ,3.4,G.7B · ond 

Am. 1) 14x8 

He k' a In Research 1 
Ross Park Mall , nc. 

1 ~0 Ross Park Mall ~~rgh, PA 1523/d . 
. 412-369-4545 

1,3,4,6.7A 

Obs. Am. Seats 1 0 

Santell Phone & F 
300 Mt Leb ocus, Inc. 

P
. . anon Blvd St 
tt1sburgh, PA 15234 ·• e. 2204 

Ph. 412-341-8770 
Fax 412-341 -8774 
Contact· Barb 
1,3,4,6,lB,8 ara K. Womack 

T.I.M.E. East M 
280 Ohio Valle aMrket Research 
St C . Y all 
Ph lalrsville, OH 43950 

' 614-695-6288 
Fax 614-695-5163 
Contact· T 
1,3,4,6,lAim Aspenwall 

0 K 

Pol -Lepson A 108 Pauline Dresearch Group 

York, PA 17402 
Ph. 717-741 -2879 
Contact: David Polk 
1,3,6,79 

HODE ISLAND 

PROVID 

Macintosh s 450 Vete urvey Center 
rans Me · 

East Provid monal Pkwy. 
Ph. 401 _43:~~~~0RI 02914 

Fax 401 -434-9219 

~~~~!~~~~~n Macintosh 

Rm. 1) 18x20 

Performance A 
25 Mill St. esearch 

Newport, Rl 02840 
Ph. 401-848-0111 
Fax 401 -848-0110 
Contact: Bill Doyle 
1,3,6,7C 
Am. 1) 13x30 

December 1994 

Obs. Am. Seats 15 
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CODES 
1. Conference Stye Room 7C. Free Stand ng Bu ld ng 
2. Uv1ng Room S yle 70. Other 
3. ())servatJon Roo 8. 1-on-1 Room 
4. Test 1(1 chen 9 1-on-1 V1ew1ng 
5. Test Kitci'en Obsv Am 0 Vodeo confe enong 
6. VIdeo Equ1pme t Avalable t oenotes hvmg oom style 
7A. Located 1n Shopp1ng al ; denotes one-o -one room 
7B. Located 1n Off.ce B ilding 

SOUTH CAROLINA 

C ARL STO 

Bernett Research Services, Inc. 
62 Northwoods Mall. Unit E-1 B 
2150 Northwoods Blvd. 
N. Charleston. SC 29418 
Ph. 803-553-0030 
Fax 803-553-0526 
Contact: Glona Duda 
1 ,3,4,6, 7 A,8 
Rm. 1) 12x15 Obs. Am. Seats 8 
(See advertisement on p. 95) 

COLUMBIA 

Marketsearch Corporation 
2721 Devine St. 
Columbia, SC 29205 
Ph. 803-254-6958 
Fax 803-799-9180 
1 ,3,4,6,7C,8,9 
Am. 1) 16 20 Obs. Rm. Seats 14 

Metromark Ma et Research, Inc. 
3030 Devine St. 
Columbia. SC 29205 
Ph. 803·256·8694 
Fax 803-254-3798 
Contact: Emerson Smith 
1,3.6,7C 

GR VILLE 

Carolina Market Research 
88 Villa Rd. 
Greenville. SC 29615 
Ph. 803·233-5775 
Contact: Elizabeth Buchanan 
1.3,4,6,7C 

Market Insight 
530 Howell Rd .. #205 
Greenville, SC 29615 
Ph. 803·292·5 187 
Contact: Michael Shuck 
1.3,4,5.6.78 

ProGen Research 
712 N. Main St. 
Greenville, SC 29609 
Ph. 803-271-0643 
Contact: Max1e Freeman 
1,3,6,7C 

SOUTH DAKOTA 

American Public Opmion Survey 
and Market Research 
1320 S. Minnesota Ave. 
Siou Falls, SD 57105-0625 
Ph. 605-338-3918 
Fax 605-334-7473 
Contact: Warren R. Johnson 
1 ,2,3,4,5,6,7C,8,9 
Am. 1) 16x24 
Am. 2) 20x22 
Am. 3) 20x25 
tAm. 4) 30x36 

Phoenix Systems, Inc. 
525 W. 22nd St. 
Sioux Falls, SO 571 OS 
Ph. 605-339-3221 
Fa 605-339-0408 

Obs. Rm. Seats 15 
Obs. Am. Seats 20 
Obs. Am. Seats 25 
Obs. Rm. Seats 50 

Contact: G. Richard Ambrosius 
1,3,6,7B 
Rm. 1) 12x22 Obs. Rm. Seats 8 
(See advertisement on p. 127) 

TENNESSEE 

CHATTA OOG 

Wilkins Research Services 
1921 Morris Hill Rd. 

______________ ..J...._ _____________ ---J Chattanooga. TN 37421 

126 C1rc e o 1 S or Reader Ca•d 

Ph. 615-894-9478 
Fax 615·894-0942 
Contact: Lisa Wilkins 
1,3.4,5,6.7C 

0 ILL 

T.I.M.E. South 
East Towne Mall 
3029 Mall Rd. 
Knoxvi lle, TN 37924 
Ph. 615·544·1885 
Fax 615·544·1802 
Contact: Jennifer Broussard 
1,3,4.6,7A 

M P S 

Accuda a/Chamberlain Marl<et Research 
1036 Oakhaven Rd. 
Memphis, TN 38 19 
Ph. 901 ·763-0405 
Fax 901 ·763-0660 
Contact: Valerie Jolly 
1,2,3,4,5,6,7B 
Am. ) 4x18 
Am. 2) 4x18 

Obs. Rm. Sea s 12 
Obs. Am. Sea s 12 

Friedman Marketing/Memphis 
Century Plaza Bldg., S e. 1 & 2 
5830 MI. Moriah 
Memphis, TN 381 15 
Ph. 901 · 795·0073 or 914-698-9591 
Fax 901 -360·1268 
1 ,3,4,6, 78,8 
Am. 1) 19x30 Obs. Am. Sea s 12 
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Heakin Research Inc. 
5501 Winchester, Ste. 6 
Memphis, TN 38115 
Ph. 901-795-8180 
Contact: Betty Huber 
1 ,3,4 6,78 

PWI Research 
51 Q{) Poplar Ave., #3125 
Memphis. TN 38137 
Ph. 901 -682-2444 
Fax 901 -682-2471 
Contact: Charlie Beech 
1,3,6,7B 

Venture Marketing Associates, Inc. 
3155 Hickory Hills Ad., #203 
Memphis, TN 38115 
Ph. 901 -795-6720 
Fax 901 · 795-6763 
Contact: Alex Klein 
1 2,3,4,5,6,7B,8,9 
Am. 1) 11x22 
1Rm. 2) 12x15 

AS VILL 

Obs. Am. Seats 8 
Obs. Am. Seats 8 

Jackson Associates, Inc. 
Cool Springs Galleria 
1800 Galleria Blvd. 
Fran lin (Nashville), TN 37064 
Ph. 404-394-8700 
Fax 404-394-8702 
Contact: Margare Hicks 
1,3,6,7A 
Am. 1) 14x22 Obs. Rm. Seats 10 
(See advertisement on p. 81) 

NCG Research 
2100 West End Ave., Ste. 800 
Nashville, TN 37203 
Ph. 615-327-3373 
Contact: David Furse 
1,3,6,7B 

Quality Controlled Services 
Fairlawns Bldg, 5203 Maryland Way, #150 
Brentwood TN 37027 
Ph. 800-637-0137 
Fax 615-661 -4035 
Contact: Nancy Proctor 
1 ,3,4,6,7B 
Am. 1) 14x17 Obs. Am. Seats 12 
Am. 2} 13x16 Obs. Am. Seats 12 
(See advertisement on p. 53) 

Quick Test, Inc. 
Hickory Hollow Mall, #1123 
Nashville, TN 37013 
Ph. 615-731 -0900 
Fax 615-731 -2022 
Contact: Kathleen Love 
1,3,4,6,7A 
Am. 1) 13x15 Obs. Am. Seats 8 
(See advertisement on p. 89) 

December 1994 

The Nashville Research Group 
1161 Murfreesboro Rd., Ste. 150 
Nashville, TN 37217 
Ph. 615-399-7727 
Fax 615-399-9171 
Contact: Glyna Kilpatrick 
1 ,3,4,6,78,8 
Rm. 1}20x16 Obs. Rm.Seats15 

20120 Research, Inc. 
2303 21st Ave. S., 2nd fl. 
Nashville. TN 37212 
Ph. 800-737-2020 
Fax 615-385·0925 
Contact: Lisa Nickell 
1,2,3,6,7B 
Am. 1) 22x16 
Am. 2) 16x22 
Am. 3) 10x20 

TEXAS 

AM ILLO 

Obs. Am. Seats 12 
Obs. Am. Seats 12 
Obs. Am. Seats 8 

Opinions Unlimited, Inc. 
8201 S.W. 34th. 
Amarillo, TX 79121 
Ph. 806-353-4444 
Fax 806-353-4718 
Contact: Anndel Martin 
1.3,6,7C,8,9 
Am. 1) 22x23 Obs. Am. Seats 12 
(See advertisement on p. 131) 

AUT 

First Market Research Corp. 
2301 Hancoc Or. 
Austin, TX 78756 
Ph. 512-451 -4000 
Fax 512-451 -5700 
Contact: Kelleye Hutchinson 
1,3,6.7C 
Am. 1) 23x13 Obs. Am. Seats 10 
(See advertisement on p. 94) 

NuStats, Inc. 
4544 S. Lamar. Bldg. 200 
Austin, TX 78745 
Ph. 512-892-0002 
Fax 5 2-892-3806 
Contact: Johanna Zmud 
1,3,6,79 

Tammadge Market Research 
1616 BRio Grande 
Austin, TX 78701 
Ph. 5 2-474-1005 
Fax 512-370-0339 
Contact: Melissa Pepper 
1.3,6,7C 
Am. 1) 18x20 Obs. Am. Seats 10 

Listen t your cu tom r 
nder t nd th ir valu 

and th fa tors tha t 

• 

i ion­
ho nix 

mfortable Fa i1ity 
• nv ni nt Lo ation 
• articipant R cruitment 

• 
• 
• 
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CODES 
1. Conference Style Roo 
2. LN1ng Room Style 

' 3. Observation Room 
4. Test Kitche 
5. Tes Kitche Obsv. Am. 
6. Video Equ pmen Avai able 
7A. Located inS opp1ng M I 
78. Located m Office Bu ld ng 

D 

7C. Free Standing Building 
70. Other 
8. 1-on- Room 
9. 1-on- Viewing 
10. Video conferencing 
t de no es living room style 
t deno es o e-<>n-o e room 

Accurate Research, Inc. 
2214 Paddock Way Dr .. #100 
Grand Prairie, TX 75050 
Ph. 214-647-4277 
Fax 214-641 -1549 
Contact: Charlotte Remkus 
1,3,4,6,7C 

Dallas Focus 
511 E. Carpenter Frwy., Ste.100 
Irving, TX 75062 
Ph. 800-336-1417/214-869-2366 
Fax 214-869-9174 
Contact: Robin McClure 
1,3,4,6,78 
Am. 1) 15x20 Obs. Am. Seats 12 
Am. 2) 15x22 Obs. Am. Seats 15 
Am. 3) 15x20 Obs. Rm. Seats 15 
(See advertisement on pp. 126, back cover) 

Facts in Focus. Inc. 
15340 Dallas Pkwy. 
Dallas, TX 75248 
Ph. 214-386-7744 
Contact: Jeanne Kurzym 
1,3,6,78 

Fenton Swanger Consumer Research 
14800 Quorum Dr., Ste. 250 
Dallas, TX 75240 
Ph. 214-934-0707 
Fax 214-490-3919 
Contact: Nancy Ashmore 
1,3,4,6,78 

Focus On Dallas 
4887 Alpha Rd., Ste. 200 
Dallas, TX 75244 
Ph. 214-960-5850 
Contact: Mary Ulrich 
1,3.4,6,78 
Am. 1) 25x18 
Am. 2) 25x18 
Rm. 3) 45x20 

Heakin Research, Inc. 

Obs. Am. Seats 15 
Obs. Am. Seats 15 
Obs. Am. Seats 20 

Fort Worth Town Center 
4200 S. Freeway, Ste. 8-31 
Ft. Worth, TX 76115 
Ph. 817-926-7995 
Contact: Vivian Taylor 
1,3,4,6,7A 

NAG Dallas 
1341 W. Mockingbird Ln., Ste. 417 E. 
Dallas, TX 75247 
Ph. 214-630-8399 
Fax 214~630-6769 

Contact: Kelly Lynn Ireland 
1,3,4,6,78 
Rm. 1} 10x13 Obs. Rm. Seats 8 
Am. 2} 12x17 Obs. Rm. Seats 10 
(See advertisement on p. 128) 

Plaza Research 
14160 Dallas Pkwy. 
Dallas, TX 75240 
Ph. 214-392·0100 or 800-654-8002 
Fax 214-386-6008 
Contact: Susan Trace 
1,2,3.4,5,6,78,8,9 
Am. 1) 15x20 Obs. Rm. Seats 15 
Am. 2) 15x20 Obs. Rm. Seats 15 
Am. 3) 15x20 Obs. Am. Seats 15 
(See advertisement on p. 113) 

Probe Research 
2723 Valley View Lane 
Dallas, TX 75234 
Ph. 214-241 -6696 
Fax 214-241-8513 
Contact: Richard Harris 
1,3,4,6,7C 

Quality Controlled Services 
14679 Midway Rd., Ste. 102 
Dallas, TX 75244 
Ph. 800-421-2167 
Fax 214-490-3065 

______________ ...._ ______________ 
1 

Contact: Joyce Clifton 

N GDALLAS 

Dalla ' ew t Focu Group Facility Offer : 

- 2 Brand ew tate-of-the-Art Focu Group Rooms 

- Convenience to DFW, Love Field, and Downtown 

p rienced Recruiting and Interviewing 

Mention T · d o R ceive 50% Off Room R ntal 

all Kelly Ireland, 1-800-315 TEXX or -2 4-630-8399 

128 

ort x Re earch roup 
1341 Mockingbird ne 

uite 417 
Dalla , TX 7 5201 

FAX: 1-214-630-6769 

C1rcle No. 77 on Reader Card 

1 3,4,6,78,1 0 
Rm. 1} 16x20 Obs. Rm. Seats 16 
Am. 2} 20x15 Obs. Rm. Seats 15 
Am. 3} 19x16 Obs. Rm. Seats 12 
(See advertisement on p. 53) 

Savitz Research Center, Inc. 
13747 Montfort, Ste. 211 
Dallas, TX 75240 
Ph. 214-386-4050 
Fax 214-450-2507 
Contact: Harriet Silverman 
1,3.4,6,78,8,9 
Am. 1) 30x23 Obs. Am. Seats 25 
Am. 2) 16x21 Obs. Am. Seats 20 
Am. 3) 10x8 Obs. Am. Seats 6 
Am. 4) 10x8 Obs. Am. Seats 6 
(See advertisement on p. 129) 

Savitz Research Center, Inc. 
2053 The Parks at Arlington Mall 
3811 S. Cooper 
Arlington, TX 76015 
Ph. 817-467-6437 
Fax 817-467-6552 
Contact: Harriet Silverman 
1,3,4,6,7A 
Rm. 1} 15x17 Obs. Am. Seats 10 
(See advertisement on p. 129) 
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ELP SO 

Aim Research 
1 0456 Brian Mooney 
El Paso, TX 79935 
Ph. 915·591 ·4777 
Fax 915·595·6305 
Contact: Linda Adams 
1,3,4,6,7C 
Am. 1) 20x20 Obs. Am. Seats 15 
(See advertisement on p. 130) 

HO STO 

COS Research 
5851 San Felipe, #650 
Houston, TX 77057 
Ph. 713-783-9111 
Fax 713-954-1520 
Contact: Noel Aoulin 
1,3,4,6,78,8,9 
Am. 1) 24x30 
Am. 2) 15x25 
Am. 3) 10x15 

Obs. Am. Seats 20 
Obs. Rm. Seats 12 
Obs. Rm. Seats 8 

Creative Consumer Research 
3945 Greenbriar 
Stafford, TX 77477 
Ph . 713-240-964B 
Fax 713-240-3497 
1 ,3,4,6,78,8,9 

Heakin Research, Inc. 
Galleria II 
5085 Westheimer, Ste. 3897 
Houston. TX 77056 
Ph. 713-871 -8542 
Fax 713-871 ·8549 
Contact: Laurie DeRoberts 
1,3,4,6,7A 

Hea ·n Research 
1670 San Jacinto Mall 
Baytown, TX 77521 
Ph. 713·421 ·2584 
Fax 713·421 ·2514 
Contact: Laurie DeAoberts 
1,3,4,6,7A 

Heakin Research, Inc. 
247 Greenspoint Shopping Mall 
Houston, TX 77060 
Ph. 713-872·4164 
Fax 713·872·7024 
Contact: Valerie Owens 
1.3,4,6,7A 

Houston Consumer Research 
730 Alameda Mall 
Houston, TX 77075 
Ph. 713-944-1431 
Fax 713-944-3527 
Contact: Adreanne Goldbaum 
1 ,3,4,6, 7 A,8.9 
Am. 1) 16x18 Obs. Rm. Seats 18 

December 1994 

+ DALLAS 
HOUSTON 

QUALITAT VE 
CE TERS 

• Large Comfortable Focus Group Rooms 
• Viewing for 20 
• Large Versatile Multi-Purpose and 

Depth Interviewing Rooms 
• Test Kitchens 
• Both Centers in Office Buildings With 

Free Parking 

WATS 
•110 WATS Lines You Can Monitor 
• Networked CATI System 
• Pre-Screened Sample Available 
• Keypunch, Coding, Tabulation Services 
• Direct Transmission of Data and Tables 

via Modem 

REG ONAL MALL -
DALLAS AREA 

• Permanent Location 
• Test Kitchen 
• Client Viewing 
• Anchors Include Dillard's, Foley's, Sears 
• Competitive Prices 

t 

Established 1980 

(214) 386-4050 
F~ (214) 450-2507 

Dallas + Houston 
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CODES 
. Conference Style Room 7C. Free Stand11'1Q Bui lding 

2. Livi gRoom Style 70. 0 r 
3. Observa on Room B -o ·1 Room 
4. Test K1t en 9. -o -1 V ewng 
5. Test K1t en Obsv. Rm. 1 o. Video conferencing 
6. VIdeo Eq ipment Available t denotes iving roo sty e 
7 A. Located 1n Shopping Mall t denotes one-on-one room 
78. Located n O'fl<:e B ilding 

In-Touch Research, Inc. 
307 Northwest Mall 
Houston. TX 77092 
Ph. 713-682-1682 
Fax 713-682-1686 
Contact: Debbie L. Thigpen 
1 ,3,4,5,6, 7 A 

MVA Research 
In-Touch Research. Inc. 5851 San Felipe, #600 
5855 Sovereign Dr., #200 Houston, TX 77057 
Houston, TX 77036 Ph. 713-783-9109 
Ph. 713-773-8300 Fax 713-783-4238 
Fax 713-773-8306 Contact: M1chael Pope 
Contact: Debbie L. Thigpen 1 ,2.3,4,6,78 
1.3,4,6,78 Rm. 1) 24x30 
Am. 1) 19x22 Obs. Am. Seats 25 Am. 

2
) 15x

25 
Obs. Am. Seats 25 
Obs. Am. Seats 14 
Obs. Am. Seats 9 _R_m_. 2_) _14_x2_2 ___ o_b_s._R_m_. S_e_at_s _ 10---1 Am. 3) 1 ox15 

* FOCUS ON 

EL PA~O 
HOT MARKET 

OF THE 90'S 
pc ·ially de igncd _ .2 0 · quar~ fe L 

fre standing f u ·group fa ility. Large 
_o· X _o· conference room. l\'-''O lev ·I 
vic\vine: room (:cats 1: ). full kitchen. 
audio. ~id . e\pert recruiting. One on 
n s. e ·cutive. profcssi nal. m dical. 

Hispani c re ruitino a pecially. 
" e habla Espana!". 

Tv.:enty-five line phon' cent r. r\a­
ti nal Hi:panic market ·overage. bilin­
gual interviewer and computer a · i-,ted 
inter\' ie\~' in g. 

Pennanent mall facility als 
available in the regi n largest mall. 

all Linda Adam · 
wn rand Direct r 

Opinions Unlimited, Inc. 
Three Riverway. Ste. 250 
Houston, TX 77056 
Ph. 800-658-2656 
Contact: Anndel Martin 
1.3,6,78.1 0 
Am. 1) 20x24 Obs. Am. Seats 15 
Rm. 2) 20x20 Obs. Am. Seats 15 
(See advertisement on p. 131 ) 

Quality Controlled Services 
1560 W. Bay Area Blvd., Ste. 130 
Friendswood. TX 77546 
Ph . 800-522-2385 
Fax 713-486-3831 
Contact: Diana Re1d 
1 ,3,4,6.78 
Rm. 1) 16x20 Obs. Am. Seats 10 
Am. 2) 19x20 Obs. Am. Seats 10 
(See advertisement on p. 53) 

Quick Test, Inc. 
762 Sharpstown Center 
7500 Bellair Blvd. 
Houston, TX 77036 
Ph. 713-988-8988 
Fax 713-988-1781 
Contact: Melodie Henderson 
1.3,4,6,7 A,8 
Am. 1) 20x22 Obs. Rm. Seats 6 
(See advertisement on p. 89) 

Savitz Research Center, Inc. 
5177 Richmond, Suite 1290 
Houston, TX 77056 
Ph. 713-621 -4084 
Fax 713-621-4223 
Contact: Hamet Silverman 
1 ,3.4,6,78,8.9(6) 
Am. ) 22x30 Obs. Am. Seats 24 
Am. 2) 18x20 Obs. Am. Seats 20 
Rm. 3) 8x16 Obs. Am. Seats 6 
(See advertisement on p. 129) 

The Woodward Group 
10101 Southwest Freeway, Ste. 335 
Hous on, TX 77074 
Ph. 713-772-0262 or 800-678-7839 
Fax 713·772·0265 
Contact: Kerry A. Palermo 
1 ,3,6,78,8,9 

UBBOCK 

United Marketing Research 
15 6 53rd St. 
Lubbock, TX 79412 
Ph. 806-744-6740 
Fax 806-744-0327 
Contact: David McDonald 
1,3,6.7C 

s 0 10 

Creative Consumer Research 
5411 Bandera Rd., Ste. 307 
San Antonio, TX 78238 
Ph. 21 0-520· 7025 
Fax 210-680-9906 
1,3.6,78 

Galloway Research Service 
4346 NW Loop 41 0 
San Antonio, TX 78229 
Ph. 210-734-4346 
Fax 210-732-4500 
Contact: Patrick Galloway 
1.2,3,4,6,7C 

UTAH 

SALTLAK C TY 

Dan Jones & Associates. Inc. 
515 S. 700 E., Ste. 3H 
Salt Lake City, UT 841 02 
Ph. 801 -322-5722 
Fax 801 -322-5725 
Contact: Pat Jones 
1 ,2.3,6,78 

Utah Market Research 
Ruth Nelson Research Services 
50S. Main St. 
Salt La e City. UT 84 44 
Ph. 303-363-8726 
Fax 801 -321 -4904 
Contact: Cheri Ingram 
1.3.4,6.7A 

Valley Research & Survey 
1104 E. Ashton Ave ., #106 
Salt Lake City, UT 84106 
Ph. 801 ~467-4476 

Fax 801 -487-5820 
Contact: Sally Christensen 
1,3,4,6,78 

Your Opinion Counts 
Gay Hill Field Service 
4835 Highland Dr. 
Salt La e City, UT 84 17 
Ph. 801 ·26 ·4117 
Fax 801 -268-0247 
Contact: Gay Hill 
1.3,6,7A 

Quirk's Marketing Research Review 



VERMONT 

BURL! G 0 

Macro International Inc. 
126 College St. 
Burlington, VT 05401 
Ph. 802-863-9600 
Fax 802-863-8974 
Contac : James E. Fong 
1,3,6,78,8 
Am. 1) 25x20 Obs. Am. Seats 8 
(See advertJsement on p. 73) 

VIRGINIA 

Continental Research 
4500 Colley Ave. 
Nortolk, VA 23508 
Ph. 804-489-4887 
Contact: Nanci Glassman 
1,3,6,78 

IRGI lA 

Am. 1) 11x21 Obs. Am. Seats 9 

Nortolk Focus Group Cel'ltre 
Div. of Martin Research , Inc. 
#5 Koger Executive Ctr., #110 
Nortolk, VA 23502 
Ph. 804-455-8463 
Fax 804-455-8503 
Contact: Jennifer Vedra 
1,3,6,78,8 
Am. 1) 12x20 Obs. Am. Seats 8 

Qulek Test, Inc. 
816 Greenbrier Cir., Ste. 208 
Chesapeake, VA 23320 
Ph. 804-523-2505 
Fax 804-523-0463 
Contact: Gerri Kennedy 
1 ,3,4,6,78 
Am. 1) 13 15 Obs. Am. Seats 8 
(See advertisement on p. 89) 

RIC 0 D 

Capital Focus Group Centre 
Div. of Martin Research, Inc. 
Koger Center-West End 
Dale Bldg., Ste. 108 
1504 Santa Rosa Rd. 
Richmond, VA 23229 
Ph. 804-285-3165 
Fax 804-285-7130 
Contact: Kathryn McGuire 
1,3,6,78,8 
Am. 1) 12x20 Obs. Am. Sea s 8 

Richmond Focus Group Cen er 
6802 Paragon Place, Ste. 210 
Richmond, VA 23230 
Ph. 804-288-0590 
Fax 804-288-3234 
Contact: Terry Brisbane 
1,3,78 
Am. 1) 20x24 Obs. Am. Seats 12 

December 1994 

Southeastern Institute of Research, Inc. 
2325 W. Broad St. 
Richmond, VA 23220 
Ph. 804-358-8981 
Fax 804-358-9761 
Contact: Lois Abernathy 
1,3,6,7C,8 

I Am. 1) 15x15 Obs. Am. Seats 10 

0 OKE 

Aoano e Focus Group Centre 
Div. of Martm Research, Inc. 
2 22 Carolina Ave. S.W. 
Roanoke, VA24014 
Ph. 703-342-5364 
Fax 703-982-8101 
Contact: Marjorie Jes ey 
1 ,3,4,6,7C,8 
Am. 1) 12x16 Obs. Am. Seats 6 

SET YouR SITES ON THE LARGEST CITY 

IN THE SouTH & SouTHWEST 

0 STO ' • 

unlimited 

What nutlre. us d~/Jerent. 1nalfe. u bell er ... 

in Hou ·ton and ,4nzarillo 

• 

• ntlo 
tel 

])('f' 

A member of the Videoconferencing Alliance Network 

Fcnc 1 FORMATIO. , co,TAc r A :\DEL 1 \RTt.'\ 

1-800-658-2656 
Three Riverway • Suite 250 • Houston, TX • 77056 
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CODES 
1. Conference Sty Room 7C. Free Standing BUilding 
2. Living Room Style 70. 0 her 
3. ObsEHVa JOn Room 
4. Test Kitch 
5. Test Kitchen ():)sv. Am. 
6. Video Equ1pment AvaJiable 
7A. Located in Shopptng Mal 
78. Located in Office Building 

8. 1-on-1 Room 
9. 1-on· Viewing 
10. Video oonlereoong 
t denotes I ng room style 
; denotes one-on-one room 

WASHINGTON 
I 

SEAITL ffACO 

Consumer Opinion Services 
2101 N. 34th St., Ste. 110 
Seattle, WA 981 03 
Ph. 206-632-7859 
Fax 206-632-7879 
Contact: Jerry Carter at 206·241-6050 
1 ,3,4,6,78, 10 
Rm. 1) 15x20 Obs. Am. Seats 16 
Am. 2) 20x40 Obs. Rm. Seats 8 
{See advertisement on p. 120) 

Consumer Opinion Services 
12825 1st Ave. S. 
Seattle, WA 98168 
Ph. 206-241·6050 
Fax 206-241-5213 
Contact: Jerry Carter at 206-241-6050 
1 ,3,4,5,6,7C 
Rm. 1) 15x20 Obs. Am. Seats 8 
(See advertisement on p. 120) 

Consumer Opinion Services 
10829 NE 68th St., Bldg. B 
Kirkland, WA 98033 
Ph. 206-827·3188 
Fax 206-827·2023 
Contact: Jerry Carter at 206-241 -6050 
1,3,4,6,7B 
Rm. 1) 15x20 Obs. Am. Seats 8 
(See advertisement on p. 120) 

De<:ision Data, Inc. 
200 Kirkland Ave., Ste. C 
Kirkland, WA 98033 
Ph. 206-827-3234 
Fax 206·827·2212 
Contact: Russ Riddle 
1,3,6,7B 
{See advertJsement on p.132) 

Evans/McDonough Co., Inc. 
111 Queen Anne Ave. N., Ste. 500 
Seattle, WA 98109 
Ph. 206·282-2454 
Fax 206·285-2644 
Contact: Andrew Thibault 
1,3.6,78 
Am. 1) 15x21 
Am. 2) 8x9 

Obs. Am. Seats 14 
Obs. Am. Seats 4 

Friedman Marketing/Seattle 
South Hill Mall 
3500 Meridian S. 
Puyallup, WA 98373 
Ph. 206-840·0112 or 914-698-9591 
Fax 206-840·0517 
1,3,4,6,7 A,8.9 
Am. 1) 14x16 Obs. Am. Seats 10 

The Gilmore Research Group 
2324 Eastlake Ave. E., Ste. 300 
Seattle, WA 98102 
Ph. 206·726-5555 
Fax 206·726·5620 
Contact: Vikki Murphy 
1 3,6,7B.8,9,10 
Am. 1) 14x20 Obs. Am. Seats 12 
Am. 2) 14x19 Obs. Am. Seats 8 
tAm. 3) 8x8 Obs. Rm. Seats 8 
(See advertisement on p. 133) 

GMA Research Corp. 
11808 Northup Way 
Bellevue, WA 98005 
Ph. 206-827-1251 
Fax 206-828-6778 
Contact: Donald Morgan 
1,3,4,6,78 

Hebert Research, Inc. 
13629 N.E. Bel-Red Rd. 
Bellevue, WA 98005 
Ph. 206-643-1337 
Contact: John Burshek 
1,3,6,78 

--------------.......1-------------- ---1 Northwest Research Group 
400 108th Ave. N.E. , Ste. 200 
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SAY 
FOCUSED 

CALL US 
ABOU OUR 
1. Quality, focused, quantitative 
research & telephone field service. 

2. Spacious focus group room with 
uperb sound insulation and noise­

free audio recording capabili ty. 

DECISION DATA INC 
Seattle (206) 827·3234 

Ctrcl No. 18 Dn Reader Card 

Bellevue, WA 98004 
Ph. 206~35-7481 
Fax 206-635·7482 
Contact: Jeff Etherton 
1,3,6,78 
Am. 1) 12x16 Obs. Rm. Seats 15 

Market Data Research 
955 Tacoma Ave. S., #101 
Tacoma, WA 98402 
Ph. 206-383-11 00 or 800488-DATA 
Contact: Gene Starr 
1,3,6.78 

Market Trends, Inc. 
3633 136th Place SE, Ste. 110 
Bellevue. WA 98006 
Ph. 206·562-4900 
Fax 206-562·4843 
Contact: Jackie Weise 
1 ,3,4,6,78,8 
Am. 1) 15x20 Obs. Rm. Seats 1 0 
tAm. 2) 10x10 

SPOKA 

Robinson Research. Inc. 
East 130 Indiana, #8 
Spokane, WA 99207 
Ph. 509·325·8080 
Fax 509·325-8068 
Contact: William D. Robinson 
1,3,6,7C 
Am. 1) 11x18 Obs. Rm. Seats 6 

Quirk's Mari<eting Research Review 



WEST VIRGINIA 

CHAR S 0 

McMillion Research 
1012 Kanawha Btvd. 
Charleston, WV 25301 
Ph. 304-755-5889 
Fax 304-755-9889 
Contact: Gary L. McMillion 
1 ,2,3,6,7B,8,9 
Am. 1) 18x14 Obs. Am. Seats 12 
Am. 2) 18x14 Obs. Am. Seats 12 
(See adVertisement on p. 14) 

McMillion Research 
Huntington Mall 
Ate. 60 at 1-64 
Huntington, WV 25501 
Ph. 304-755-5889 
Fax 304-755-9889 
Contact: Sandy McMillion 
1,3,4,6,7A 
Am. 1) 16x15 
(See adVertisement on p. 14) 

Lockney & Associates 
1 Wildwood Dr. 
Parf(ersburg, WV 26101 
Ph. 304-863-8004 
Fax 304-863·8007 
Contact: Gary Lockney 
1,6,7C 

WISCONSIN 

PP TO 

Friedman Marketing/Green Bay/Appleton 
Fox River Mall, #712 
4301 W. Wisconsin Ave. 
Appleton , Wl54913 
Ph. 414-730-2240 or 914-698-9591 
Fax 414-730·2247 
1 ,3,4,6,7A,8 
Am. 1) 13x12 Obs. Am. Seats 4 

Quality Controled Services 
4330 W. Spencer St. 
Appleton, Wl54915 
Ph. 414-722-4700 
Fax 414-722·3914 
Contact: Sharon Cornell 
1 2,3,4,6,7C,8,9 
Am. 1) 20x24 Obs. Am. Seats 15 
Am. 2) 16x18 Obs. Am. Seats 12 
Am. 3) 11x11 Obs. Am. Seats 8 
1Rm. 4) 20x13 Obs. Am. Seats 15 
1Rm. 5) 20x9 Obs. Am. Seats 12 
(See advertisement on p. 53) 

December 1994 

B y 

Wisconsin Research, Inc. 
1270 Main St. 
Green Bay, Wl54302 
Ph. 414-436-4646 
Fax 414-436-4651 
Contact: Barbara Smits 
1,3,4,6, 78,8 
Am. 1) 22x16 Obs. Am. Seats 12 

MAD 0 

Gene Kroupa & Associates 
502 N. Eau Claire Ave. 
Madison, WI 53705 
Ph. 608·231 ·2250 
Fax 608-231 ·6952 
Contact: Gene Kroupa 
1 ,3,4,6,7B 
Am. 1) 20x28 Obs. Am. Seats 8 

NO SURPRISES 

1HE 
GilMORE 

RESEARCH 
G~OlJP 

C,rcfe No 82 on Reader C d 

RAJ HT AN 'E~ 

ttl , W'ash.ington 
Portland, Orc·gon 
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CODES 
. Conference Stye Room 7C. Free Stand1ng Build1ng 

2. Living Room Style 70. 0 r 
3. Observabon Room 8 1-on-1 Room 
4. Test Kitchen 9 1-on-1 Vtewng 
5. Test K1tchen Obsv. Rm. 10. Video cooferencing 
6. Video Equipment Available t denotes iving room style 
7A located n Shopping Mall *denotes one-on-one room 
7B located n Of 1ce Building 

MILWAUKEE 

Consumer Pulse of Milwaukee 
The Grand Ave. Mall , #2004A 
275 West Wisconsin Ave. 
Milwau ee, WI 53203 
Ph. 414·274·6060 
Fax 414·274·6068 
Contact: Kathy Jorsch 
1 ,3.4,5,6.7A,8,9 
Am. 1) 8x19 
Am. 2) 21x8 

Obs. Am. Seats 12 
Obs. Am. Seats 15 

Dieringer Research Associates 
3064 N. 78th St. 
Milwau ee, WI 53222 
Ph. 800·489·4540 
Fax 414·449·4540 
Contact: Nancy Kugler 
1,3,6,7B 
Am. 1) 12x24 Obs. Rm. Seats 10 

Looking for a 
moderator? 

Consult the 
Qualitative 
Research/ 

Focus Group 
Moderator Directory 

found in every 
issue of 

QW~~~~-------------------

MARKKfiNG RESEARCH 
Review 
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Focus and Facts 
Millie Sevedge & Associates 
6001 W. Center St. 
Milwaukee, Wl53210 
Ph. 414--453·6086 
Fax 414-453·6087 
Contact: Millie Sevedge 
1,3,4,6.7B 

LeinlSpiegelhoff, Inc. 
720 Thomas Ln. 
Brookfield, WI 53005 
Ph. 414-797-4320 
Fax 414-797-4325 
Contact: Arlene Spiegelhoff 
1 ,3,4,6,7B 
Rm. 1) 20x24 
Rm. 2) 20x24 
Rm. 3) 20x22 

Mazur/Zachow. Inc. 
4319 N. 76th St. 
Milwaukee, WI 53222 
Ph. 414-438-0805 
Fax 414-438-0355 
Contact: Diane Zachow 
1,3,4,6,7B 
Rm. 1) 16 18 
Rm. 2) 14x18 

Obs. Rm. Seats 16 
Obs. Rm. Seats 16 
Obs. Rm. Seats 12 

Obs. Rm. Seats 9 
Obs. Rm. Seats 8 

Milwaukee Market Research, Inc. 
2835 N. Mayfair Road 
Milwaukee, WI 53222 
Ph. 414-475·6656 
Fax 414-475-0842 
Contact: Susan Lehmann 
1 ,3.4,6,78 
Rm. 1) 19x22 
Am. 2) 19x20 

Obs. Am. Seats 14 
Obs. Am. Seats 14 

Zigman · Joseph · Stephenson 
1 00 E. Wisconsin Ave., #1 000 
Milwaukee, WI 53202 
Ph. 414·273·4680 
Fax 414-273-3158 
Contact: George Shiras 
1,3,6,78 
Am. 1) 15x22 

CANADA 

B T 

Criterion Research Corp. 
10155-114St., Ste. 101 
Edmonton, AB TSK 1 R8 
Ph. 403--423-0708 
Fax 408-425-0400 
Contact: Janice Monfries 
1 ,2,3,4,6,78,8 

BRITISH COLUMBIA 

Butler Research Associates 
1156 Hornby St. 
Vancouver, BC V6C 1V6 
Ph. 604-682-4292 
Fax 604-682-8582 
Contact: Patricia Dufresne 
1 ,3,4,6, 78,8,9 
Am. 1) 20 18 
"Am. 2) 18x15 

Research House, Inc. 

Obs. Rm. Seats 14 
Obs. Rm. Seats 14 

Metrotown Centre, 468-4800 Kingsway 
Burnaby, BC V5H 4J2 
Ph. 604-433-2696 
Fax 604·433·1640 
Contact: Tammy Anderson 
1 .2.3.4,6,7 A 
Rm. 1) 14x18 Obs. Rm. Seats 12 
(See advertisement on p. 135) 

MA ITOB 

Opinion Place 
66 L-1485 Portage Ave. 
Polo Park Shopping Centre 
Winnipeg, MB R3G OW4 
Ph. 204·987·1960 
Fax 204·783·9748 
Contact: Kathy Heffernan 
1 ,3,4,6,7A,8,9 
Am. 1) 12x19 Obs. Rm. Seats 12 

0 TARIQ 

ABM Research Ltd. 
17 Madison Ave. 
Toronto, ON M5R 252 
Ph. 416-961 -5511 
Fax 416-961 -5341 
Contact: Judi Rosen 
1 ,2,3,4,6,7C 

Butler Research Associates, Inc. 
20 Holly St., Ste. 301 
Toronto, ON M4S 381 
Ph. 416·487-4144 
Fax 416-487·4213 
Contact: Tanya Vierhuis 
1 ,3,4,6, 79,8,9 
Am. 1) 16x18 
Am. 2) 10x16 

Obs. Am. Seats 12 
Obs. Am. Seats 8 

Canada Market Research Ltd. 
1235 Bay St., #300 
Toronto, ON M5R 3K4 
Ph. 416-964-9222 
1,3,6,78 

Quirkrs Marketing Research Review 



Decision Marketing Research Ltd. 
661 Queen St. E. 
Toronto, ON M4M 1G4 
Ph. 416-469-5282 
Fax 416-469-2488 
Contact: John Gonder 
1 ,2,3,4,6,7C,8,9 
Am. 1) 15x18 
'Am. 2) 15x18 

In focus 

Obs. Am. Seats 15 
Obs. Am. Seats 15 

920 Yonge St., Ste. 720 
Toronto, ON M4W 3C7 
Ph. 416-928-1562 
Contact: Sara Greenberg 
1 ,2,3,4,6.7B 

Insights 
546 Adelaide St. N. 
London. 0 N6B 3J5 
Ph. 519-679-0110 
Fa 519-679-1 624 
Contact: Kathy Sorenson 
1 ,2,3.4.6.7C 
Am. 1} 16x 14 Obs. Am. Seats 8 

INTEAtab 
100 Sheppard Ave. E., Ste. 700 
Toronto, ON M2N 6N5 
Ph. 416-250·8511 
Fax 416-250·8515 
Contact: Focus Group Cordtnator 
1 ,3,6.7B 
Am. 1} 12x21 
Am. 2) 16x18 

Market Facts of Canada 
77 Bloor St. W. 
Toronto, ON M5S 3A4 
Ph. 416-964-6262 
Fax 416-964-5882 
Contact: Gail Durance 
1,2,3,6.7B 

Research House, Inc. 
273 Eghnton Ave. E. 
Toronto, ON M4P 1L3 
Ph. 416-488-2328 
Fax 4 6·488-2368 

Obs. Am. Sea s 8 
Obs. Am. Seats 15 

Contact: Dawn Smith or Unda Lane 
1.2,3,6.7C 
Am. 1) 13x12 Obs. Am. Seats 8 
(See advertisement on p. 135) 

Research House, Inc. 
500 Re dale Blvd ., Ste. C1A 
Rexdale, ON M9W 6K5 
Ph. 416-488·2328 
Fax 416-488-2368 
Contact: Dawn Smith or Linda Lane 
1,3.4,6.7A 
Am. 1) 16 14 Obs. Am. Seats 12 
(See advertisement on p. 135) 

December 1994 

Research House, Inc. 
Portage Place 
1154 Chemong Rd. 
Pe erborough, ON K9H 7J6 
Ph. 705-745-0670 
Fax 416-488-2368 
Contact: Dawn Smith 
1,3,4,6,7A 

Quebec 

Contemporary Research Center 
1250 Guy St., Ste. 802 
Montreal, QU H3H 2T 4 
Ph. 514-932-7511 
Fax 514-932-3830 
Contact: Luc Gauthier 

Am. 1) 14x12 Obs. Rm. Seats 8 1 ,3 6, 7B,8,9 
(See adverttsement on p. 135) 

Thompson L1ghtstone & Company ltd. 
1027 Yonge St ., Ste. 100 
Toronto, ON M4W 2K9 
Ph. 416-922-1140 
Fax 416-926-8014 
Contact: lan Lightstone 
1 ,3.4,6,7B.8,9 

Thompson Lightstone & Company ltd. 
25 Peel Centre Dr .. Unit 260 
Bramalea, ON L6T 3A5 
Ph. 416·922·1140 
Fax 416-926-8014 
Co~tact: Anne T erma ten 
1,3,4.6,7A,8 

Toronto Focus 
4950 Yonge St.. Ste. 1700 
Toronto. ON M2N 6K1 
Ph. 416-250-3611 
Fax 416-221 -2214 
Contact: Pennie Glancy 
1,3,4,6,78 
{See advertisement on the bac cover) 

So umariMarket Facts of Canada 
1200 McGill College 
Montreal. OU H3B 4G7 
Ph. 514-875-7570 
Fax 514-875-1416 
Contact: Denis Grenier 
1 ,2,3,6.7B 

INTERNATIONAL 

PO D 

Macro • PUG 
AI. Verozolimskie 56c 
00803 Warsaw, Poland 
Ph. 48-2-6302244 
Fax 48-2-6302234 
1 ,3.4,5,6,78,8.9 
Rm. 1) 21 x30 Obs. Am. Seats 15 
(See adverttsement on p. 73) 

1·800· 
787·4776 

Number us among Canadian data collection 
companies that are worth checking out. 

Let's talk about what we 
can do with focus groups: 
Our recruiting strengths. Our in-house facilities. 
Our past successes. In English or French. 
And anywhere in Canada. 

(]) RESEARCH 
HOUSE INC. 
ESTABLISHED 1976 

QUEBEC RECHERCHES 

C1rc 183 Ol'\ R ad • Caro 

TORONTO • MONTREAL • 
VANCOUVER 

Head Office: 
273 Eglinton Ave. E., 
Toronto, Ontario M4P 1l3 
Tel.: (416) 488-2328 
Fax: (416) 488·2391 
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QJ,tirk s Marketing Research Review offer 

ou a hance to make hi tory ... 

. .. a case history, that is. 

A a QM RR I" ader you know thar in c h i ·sue we present case history 

c. ampl of ucce fuJ research pr ject , examining me oal behind th 

proj t, it memodolo 'c. and how the r search re uJc " ere u ed to 

I unch a new produ t, improve m , or fine-rune an dv rti ing 

campaign for example. 

e' re currend planning the nc t cveral i su ofQMRR and w ' re 

looking for research proj t~ to profile. If our com pan r or , ni1.ation 

has a research project th 1 would make an inu~re ting e hi tory, w 

want to cm'er it! 

T he tory de ·eloprnent pro i imple: a QMRR wri1cr condu ts m 

nee sary interview b phon and m n writes a drafl. or the tory. 

B caus the case hi tori may touch on ensitive information, we allow 

interviewees to r ad a draft of m tory before it g c to pre ·. Pleas 

ontact Joseph Rydholm , editor, for mor infonnatjon or to ru cu a 

tory idea. 

Quirk' Marketing Research Review 
P .. Bo 2 5 6 

Minneapolis, M 55423 
Ph. 6 I 2-861-8051/f: 612-861 -1836 

Looking tor a 
moderator? 

Consult the Qualitative 
Research/ Focus Group 
Moderator Directory found 
in every issue of 

Qmm)v ________________ _ 

GRESEARCH 
Review 

136 

Market Research Manager 

Successful candidate will have 6-10 years experience in 
consumer and business research. Survey design , sam­
pling methodology, focus group facilitation , quantitative 
and qualitative analysis, written and oral presentation 
experience required. Use of statistical analysis software is 
am ust. We are adynamic firm with a positive attitude. This 
is an excellent career opportunity with an established, 
growing company. 

Send resume AND salary history to: 

FO 

BUSINESS RESPONSE, INC. 
Dept. MAO 
1974 lnnerbelt Business Center Drive 
St. Lou is, MO 63114 

A l I lCREOIBlE SOFTWARE PACKAGE FOR 
ADMINISTERING SURVEYS. HAl ESS THE POWE 
OF WI lOOWS fOR THE MOST POWERFUL AND 
FlEXIBlE SURVEY PACKAGE AVAalA8lE. STAllS AT 
495.00 ElWO KED. PHONE 14141 zaa-1675 
Marketing Masters PO. Box 545, NEENAH WI. 54967..0545 

QUALITY TRANSCRIPTIONS 
By The Document Specialist5M 

Focus group and interview tapes, and more 
Call Kathy, (800) 214-5202 

Quirk's Marketing Research Review 



rade Talk 
continued from p. 138 

f pla in the am ra unit in with th r sp n nt . a 
am ra p rat r id tap s th r up fr m b hind th 

gla .. in the viewing r m. 

1n 

II ulahan a . . 
In additi n. p ople h 

groups R f lks, manag m nt. a(T n y r ati 
but wh n rmally ar lud d fr m att nding due t 
·o" t r lack. f time an vi w th s ssion . 

in 't h ap 

id transmiSSIOn f f u: group ain't 
ulahan and lt. hul maintain that if y u 

I, meal ~ nd I dging f r ba k-
r I . t w rk.er produ tivity, th 
approach m r than off. et: it pri e tag. 

It may al. r ult in b tt r r ar h, H ulahan as-
. ·rt. . With nearl ity ideo 
transmitted f u 

th • awar - ·liminate far - flun 

pa r Jl 
bling t 
empl 
and m 

Vid 
n s f th · att 

walk l 

f U.' 

alias,'' 

Headquart r : an w d, Quirk's Mark ling 

Res arch Review, 7 1 th v 

ap l i 42_ I 

612-

an iss, Lan 

g Rd. K ntfi 4, 
-4 I - 1 4 a : 1 5-4 1 -

December 1994 

Ill 

s r s ar h pr id r · 
and e li nt. alike will ben fit. 

''Wh n \i nter d thi . busin s:, w ~wit as a win-
win -win forth qualitati • indu ·try . Th fa iliti that 
ff r ideo transmi i n ontinue t r r 

adding n w 
arn . them 

Plea e add the following firm t th 19 4 Dire ·-
I OJ)-' of Mall R arch aciliri 

Heakin Research Inc. 
Mall of America 
300 E. Broadway 
Bloomington, MN 55425 
Ph. 612-854-3535 
Fax 612-854-4375 
Income: Middle 
Stat. NA 
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By Joseph Rydholm/QMRR editor 

FGTV: focus group television 

Y 
u've heard f th Bie: Three TV network , ut 

\l hat ab ut the Big wo focus xroup TV net­
wor '! 

While b th V (the Vid o Conferen ing lli -
an ocus ision ·twork. add their 
own twi t to th proc .· s, th y offer css ·ntially the 
sam ba i ervi e - live video tran .· mi .·. ion and 
rem te iewing f f us groups. 

BI i. 
BRA D I TITUTE inc. 

BRAND NAMIJ 1G • D ESIGN • 1\fARKET RESEARCH 
For AT&T, Merck & Co., johnson & johnson 

atzd compatzies like You. 

Former!)' with lnttrbrand 
and PepsiCo 

3 Pack Avenue • 17th Fl 
EL (212) 572-6311 

Vice Pre ident 
& G neral Manager 

Formerly with Glaxo and Upjohn 

r · ew rk 10 22 
FAX (212) 572-6411 

138 
Circle No 203 on R ad r C r() 

ay, for e ·ample, u 're in incinnati and me 
imp rtant f cu .· group: ar b ing h ld in Lo ngele . 
Yuan tillch ckoutth pr ding · u · ing n f 
th netw r ith r n avid m nitor in ur ffi 
conference room or at a near y fa ility that' . a mem -
b r f f the network 

country 
n twork ha e affiliati n · with focus gr up 

faciliti sa ·r . · th country. Fo u Vi ion w rks with 
ind p nd nt like an Franci c ' cker Associat s 
and larg r national op rati n. like Fieldw r . In . and 

uality ntroll d ervic ·s. 
V ff rs it.· Group t ideo conf rencing 

thr ugh in ependently own d and p rated firm . li e 
the Philadelphia aren ' . r up Dynami · · in Fo ~ u and 

on umer pinion S ·rvic ·s, atlle, ay , Ken 
partner in W If/ ltschul/ allahan In .• a 

ity e ear h firm that' .· al.·o am mb r f 

many large lient ompanie have alread 
installed guipm nt for vide nferencing, both s r­
vic sallow eli nt to u e their wn equipment a. long 
a · the ·ystems ar compatible. 

To record the gr up .· , F usVi .· i n u e tw am-
era • hidden behind .· m k d gla . in a m able unit 
ab ut the ize f a rcfrig rator that it · in the r m 
with r p ndent . "Respond nt: are al ay t ld that 
the gr up i being transmitted to peo lc who want t 

ee it but an ' t her toda ,"says J hn H ulahan, 
r underandp e ident f usVision,NewYork ity. 
Camera are ontr lied from th client nd and a 
Fo u Vi i n fa ilitator i · alwa . with the eli nt to 

cameras and m nit r the audi . 
a lightly diff r nt approach. Jnst ad 

continued on p. 137 
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Find out wh t hundr ds of s arch rs already know ... 

ocus uites i ike no oth r facility you've ever tri d. 

• Th p rti i un urp 

m uit 

d in thl ind u try. 

w 

• f rth m t r 1 th n that 

all t ay r mp titiv bid n y urn t qualit tiv r r h pr j t. 
n y u'v tri d u , y u'll n v r b ti fi d with an rdin r f cility in. 

r,.,... t.ll> 1 nn R rl r r rrl 



THE Focus NETWORK 

Cu CAGO Focus 

L.A. Focu 
DALLAS Focus 

Networking To Meet Your eeds 
or National Market Researc 

he Focu N twork is a coast-to-coast organization of focu group facilities 
offering highly reliable recruiting and client support ervic at competitive 

price . If your project demands the participation of everal etwork facilitie , 
our directors will work together to en ure you of success in e ery mark t. 

Thoroughness. Co t ffectiven ss. Respon ivene . ational scope. 
All good reason to do business with the m mb r of he ocus N twork. 

Atlanta Focus 
2801 Buford Highway, Suite 250 

Atlanta, Georgia 30329 
Contact Marianne Polk 

404/636-9054 • Fax 404/636-8927 

DALLAS FOCUS 
511 E. John CarQ_enter Frwy., Suite 100 

Irving, Texas 75062 
Contact Robin McClure 

214/869-2366 • Fax 214/869-917 4 

12 East 41st Street 
New Yor~, New York 1 0017 
Contact Nancy Opoczynski 

212/481 -3780 • Fax 2121779-8623 

CHICAGO Focus 
7 East Huron Street 
Chicago, IL 6061 1 

Contactl..ynn Rissman 
312/951-1616 • Fax 312/951-5099 

LA. FOCUS 
17337 Ventura Blvd. , Suite 301 

Encino, California 91316 
Contact Jay Crossan 

818/501-4794 • Fax 818/907-8242 

SAN JOSE FOCUS 
3032 Bunker Hill Lane1 Suite 105 

Santa Clara, California 95054 
Contact Colleen Flores 

408/988-4800 • Fax 408/988-4866 

TORONTO Focus 
4950 Yonge Street, Suite 1700 
North York, Ontano M2N6K1 

Contact Pennie Glancy 
416/250-3611 • Fax 416/221-2214 

C rcle No 95 on Re d 1 Card 

0 Copyright 1~. The FOQJI Netwotk 
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